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HARVEY SISKIND LLP  
LAWRENCE J. SISKIND (SBN 85628)  
Email:  siskind@harveysiskind.com 
DONALD A. THOMPSON (SBN 260076) 
Email:  dthompson@harveysiskind.com 
Four Embarcadero Center, 39th Floor 
San Francisco, California 94111 
Telephone:  (415) 354-0100 
Facsimile:  (415) 391-7124 
 
Attorneys for Plaintiff 
PINTEREST, INC. 
 

IN THE UNITED STATES DISTRICT COURT 
 

FOR THE NORTHERN DISTRICT OF CALIFORNIA 
 

 
PINTEREST, INC.,  
a Delaware corporation,  
 
   Plaintiff, 
 
   v. 
 
PINTRIPS, INC.,  
a California corporation, 
 
   Defendant. 
 

 
 

Case No.  
 

COMPLAINT FOR 
TRADEMARK INFRINGEMENT,  
FALSE DESIGNATION OF ORIGIN,  
UNFAIR COMPETITION, AND 
TRADEMARK DILUTION 
 
DEMAND FOR JURY TRIAL 
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Plaintiff Pinterest, Inc. (“Pinterest” or “Plaintiff”), for its Complaint against Defendant Pintrips, 

Inc. (“Pintrips” or “Defendant”), alleges as follows: 

NATURE OF THE ACTION 

1. This action arises from Pintrips’ decision to adopt a social media brand that is 

confusingly similar to Pinterest’s, and its refusal to recognize, discuss or remediate the confusion it 

causes among consumers. Pinterest is a world-renowned provider of social media services and the 

beneficiary of a hard-earned reputation in a PIN-formative family of trademarks, notably including the 

famous PINTEREST trademark. When Pintrips launched its own social media service, it could have 

adopted any number of trademarks. Instead it chose PINTRIPS, which is similar in appearance, sound, 

and commercial impression to PINTEREST. In doing so, Pintrips has chosen a brand that causes 

confusion among consumer and implies a connection, affiliation or sponsorship that does not exist. This 

violates the Lanham Act, 15 U.S.C. § 1114 et seq., California Business and Professions Code § 17200 et 

seq., and California Business and Professions Code § 14247. 

THE PARTIES 

2. Plaintiff Pinterest, Inc. is a Delaware corporation with its principal place of business in 

the City and County of San Francisco, California. 

3. On information and belief, Defendant Pintrips, Inc. is a California corporation with its 

principal place of business in the County of Santa Clara, California. 

JURISDICTION 

 4. This Court has subject matter jurisdiction under 28 U.S.C. §§ 1331 and 1338 because 

this action arises under the Lanham Act, 15 U.S.C. § 1051, et seq. The Court has supplemental 

jurisdiction over Pinterest’s state law claims under 28 U.S.C. § 1367.  

 5. This Court has personal jurisdiction over Pintrips because, on information and belief, 

Pintrips is a California corporation with its principal place of business in California. 

VENUE 

 6. Venue is proper under 28 U.S.C. § 1391(b) because Pintrips resides in this judicial 

district and a substantial part of the events or omissions giving rise to this action occurred here.  
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INTRADISTRICT ASSIGNMENT 

7. This intellectual property action shall be assigned on a district-wide basis pursuant to 

Civil L.R. 3-2(c). 

GENERAL ALLEGATIONS 

Pinterest And Its Trademarks 

8. Pinterest provides online services through its website, www.pinterest.com, and through 

applications designed for Apple and Android mobile devices. Pinterest lets users gather images and other 

content, as shown below, for example, and curate that content into themed boards. Pinterest users 

typically build their boards using images from their own collections or other websites. Pinterest allows 

its users to post content to their boards, browse other users’ boards, and share content that interests or 

inspires them. In doing so, Pinterest provides a way for people to express themselves, discover new 

things, and engage with the people who create them. 
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9. A “PIN” is the foundational element of Pinterest. Each piece of content posted on 

Pinterest, such as shown below, is known as a PIN. Users are known as “PINNERS.” They post content 

to Pinterest from their own collections or other websites by posting it to a themed collection. Pinterest 

pioneered the use of PIN-formative terms in the context of social media and bookmarking. The public 

associates these terms with Pinterest, and they have become famous in relation to Pinterest’s goods and 

services. 
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10. Launched in March 2010, Pinterest has millions of active users. It is one of the 20 most popular 

web sites in the United States and the third most popular such social networking site, behind only 

Facebook and Twitter. Time magazine named Pinterest one of the 50 best websites of 2011. In early 

2012, Pinterest became the fastest website in history to attract more than 10-million-visitors-a-month. 

Pinterest has continued to grow ever since. Along the way, it has received favorable coverage in 

hundreds of publications worldwide, including The New York Times, The Wall Street Journal, The Los 

Angeles Times, The Daily Mail, The Australian, The Times of India, and The New Zealand Herald, 

which described it as the “web’s hottest social property.” 

11. By virtue of its popularity, Pinterest is a major force in social media. Photographers, 

designers, artists and other professionals use Pinterest to promote their work and expose new audiences 

to it. Companies like The Gap, Macy’s, Nordstrom, Neiman Marcus, and Saks Fifth Avenue promote 

their products and their brands on Pinterest. Publications like The New Yorker and Time Magazine 

maintain Pinterest boards to share images, reach new audiences and draw people to their websites. Even 

The White House maintains a presence on Pinterest, where it has nine boards, on topics such as “The 

First Lady” and “The People’s Pins.” 

12. An important element in Pinterest’s success has been the popularity of its PIN IT button, 

which appears on hundreds of thousands of domains across the Internet, including some of the biggest 

names in on-line retailing, from Amazon to Zappos. The PIN IT button sits alongside content on a 

website. When a visitor clicks on the PIN IT button, he or she can easily add that content to Pinterest. 

// 

// 

 

Case3:13-cv-04608-RS   Document1   Filed10/04/13   Page5 of 13

f 

 

Find authenticated court documents without watermarks at docketalarm.com. 

https://www.docketalarm.com/


Real-Time Litigation Alerts
  Keep your litigation team up-to-date with real-time  

alerts and advanced team management tools built for  
the enterprise, all while greatly reducing PACER spend.

  Our comprehensive service means we can handle Federal, 
State, and Administrative courts across the country.

Advanced Docket Research
  With over 230 million records, Docket Alarm’s cloud-native 

docket research platform finds what other services can’t. 
Coverage includes Federal, State, plus PTAB, TTAB, ITC  
and NLRB decisions, all in one place.

  Identify arguments that have been successful in the past 
with full text, pinpoint searching. Link to case law cited  
within any court document via Fastcase.

Analytics At Your Fingertips
  Learn what happened the last time a particular judge,  

opposing counsel or company faced cases similar to yours.

  Advanced out-of-the-box PTAB and TTAB analytics are  
always at your fingertips.

Docket Alarm provides insights to develop a more  

informed litigation strategy and the peace of mind of 

knowing you’re on top of things.

Explore Litigation 
Insights

®

WHAT WILL YOU BUILD?  |  sales@docketalarm.com  |  1-866-77-FASTCASE

API
Docket Alarm offers a powerful API 
(application programming inter-
face) to developers that want to 
integrate case filings into their apps.

LAW FIRMS
Build custom dashboards for your 
attorneys and clients with live data 
direct from the court.

Automate many repetitive legal  
tasks like conflict checks, document 
management, and marketing.

FINANCIAL INSTITUTIONS
Litigation and bankruptcy checks 
for companies and debtors.

E-DISCOVERY AND  
LEGAL VENDORS
Sync your system to PACER to  
automate legal marketing.


