
8 Feedback Analytics 

Get feedback. Get Better. 

a. 

w. 
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a Feedback Analytics 

Feedback has Never Been So Profitable. 
Every online business owner knows it: the key to success is in the hands of his customers. Customers know what 

they are looking for, and they know what they want. Your ability to deliver just that determines your level of success. 

Kampyle Feedback Anaiytics plugs your business directly to the data source — your customers. Kampyle helps you 

to gain a unique perspective of your business: what's good, what's bad, what needs to be done or undone. By 

opening a new communication channel with your customers, Kampyle helps you to win back clients, fight for every 

deal, increase revenue, conversion rates and customer satisfaction. 

Turn customer feedback to added. revenue! 

Maximize your business potential, increase reivemie$'860 ustomer 
satisfaction with Kampyle. 

Get the feedback 

Kampyle provides you with branded, fully customizable feedback forms that can be built to your specifications 
in just a few minutes. 
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Get the insight 
Kampyle gives you the bottom line by analyzing the received 
feedback and displaying it in an actionable, user-friendly 
Feedback Dashboard. 
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Get customer satisfaction 
and loyalty. 
Kampyle's Feedback lnbox lets you get back to 
your users directly from Kampyle. Use Kampyle 
to listen to your customers, win them back, 
and CLOSE THE FEEDBACK LOOP! 
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• 

Increase sales and customer satisfaction 

ampyte 

How do you feel about this site? 
i 7 • • 

Select your feedback topic below 

Payment 
• • Process Bug Site Content 

■ Use feedback to understand the needs of your users, 
and improve your site. 

II Increase customer satisfaction by letting users know 
you've fixed the reported issues. 

▪ Increase sales by finalizing deals with users who left feedback. 

it9 Increase customer loyalty by showing your users that their 
opinion matters to you. 

Price Suggestion Other 

© Kampyle Ltd. All rights reserved Privacy Policy Feedback Form by 

Feedback is money 
Kampyle provides the tools you need to give your customers what they 
realy want. 
Today more than ever, online businesses need to carefully listen to customers in order to constantly improve, win back 
customers and keep up with competition that is always only one click away. Businesses who really listen have the edge over 
their competition. 

The difficulties involved in listening to customer feedback are like a gap separating business owners from their customers. 
Kampyle helps you to overcome this gap, and maximize your business potential by giving you the necessary tools to collect, 
analyze, and respond to your users'feedback. 

Kampyle Ltd. I 1-800-FEEDBACK I sales@kampyle.com I www.kampyle.com Kamp* 
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Kampyle Google Analytics Integration: Turbo-Charge 
Your Web Analytics with User Feedback! 

This week, Kampyle has launched a new feature that is sure to make waves: Google 
Analytics Integration. This new feature uses Google's recently published API to integrate 
web-analytics data with valuable feedback analytics data, providing never-before seen 
insights on user behavior. 

The benefits of web-analytics have been demonstrated far and wide, and the many 
millions of sites using GA speak for themselves. But the more evident the importance of 
Web-Analytics was, the more apparent it became that while knowing what your users did 
on your website is very important, knowing WHY they did it is what you need in order to 
understand your clients, and increase sales and revenues. This can only be achieved with 
the combination of feedback data and Web-Analytics, turning the information to 
actionable analytics. 

Kampyle's Integration with Google Analytics was designed to create an actionable, 
intelligent combination between 2 data sources that meet at specific, crucial intersections. 
These points of contact are shown in a simple, intuitive interface inside Kampyle's 
Feedback Analvtics section. 
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Using Kampyle's GA integration, you can now: 

- Benefit from Kampyle's smart alerts, highlighting important information based on 
integrated data such as declines in traffic and/or feedback submission. 

- Quickly indentify regional issues, by showing the countries where the most customer 
feedback was reported in comparison to general traffic. 

- Quickly find out what the average grade and most reported issues were for the top 
landing and exit pages of your website. 

....and much more! 

Getting this crucial information is now possible using Kampyle's Google Analytics 
Integration. Kampyle's GA Integration solves the challenges associated with web 
analytics, while providing the only website feedback solution fully integrated with 
Google Analytics' API. 

You can start enjoying the benefits of Kampyle's Google Analytics Integration today: no 
additional implementations or installations are necessary! 

The GA integration feature is available for Silver service packages and higher. Click here 
to see it now, or here to upgrade! 

Click here to register on Kampyle. 

(P.S.) 

We've only just released it, and there is already an important buzz around this new 
feature! Here are some of the things written about it on the web: 

- "Q&A: Ariel Finkelstein on Kampyle and the future of analytics" (Econsultancy) 

- "Customer Feedback Tool Integrates Google Analytics Data" (MediaPost) 

- "Kampyle Adds User Feedback To Google Analytics (CEO Interview)" (VCCafe) 

- "Kampvle offers reasons consumers abandon shopping carts" (BizReport) 

(O BOOKMARK Pj 

Kampyle's new Advanced Reporting: Feedback Like 
you've Never Seen Before. 

06.11.2009 I Posted in Feedback Analytics I Author: Kampyle I No Comments » 
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This week, Kampyle has launched some of the most amazing features ever introduced in 
the world of Feedback Analytics. "Advanced Feedback Reporting" is the general name 
describing over 12 new Analytics pages that allows website owners to get more, better 
and faster insight into their customers' needs. 

Kampyle's latest additions to the already impressive array of feedback analytics tools 
come in two sections: General Feedback Info, and Users' Info. 

The General Feedback Info contains information about the content of the submitted 
feedback itself, while the Users' Info section contains information about the users who 
have submitted the feedback. 

Here is some more detailed information about each new section, and its uses: 

General Feedback Info 

The General Feedback Info section provides website owners with the clear, detailed, and 
accessible data about the content of the collected feedback. Using the different pages of 
this section, website owners are able to save valuable time, getting the most elusive 
insights in seconds. The sub-menus of this section are: 

Overview: provides the website owner with the main feedback "headlines" with regard to 
the content of the feedback. With detailed analysis of feedback over time, this section 
allows to quickly identify trends and changes. 

Categorization: Lets website owners find out which feedback categories and sub-
categories were most reported, and the average grades for each of these, thus identifying 
problems points in seconds. 
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Grade: Allows website owners to learn which issues are associated with the lowest 
grades to find and solve the most urgent problems. 
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Feedback Forms: Websites using multiple feedback forms are able to find out which 
issues were the most prevalent in each of the feedback forms in use. 

Languages: Websites using multiple language feedback forms can now quickly learn 
which issues are most common within each feedback form language in use, in order to 
identify country-related issues in seconds. 

Users' Info 

The Users' Info section gives the website owner the ability to quickly locate and 
understand the causes that lay behind the feedback submitted by users. By analyzing the 
data relating to the users who submitted feedback, website owners can gain tremendous 
insights on their users, and the ability to understand and fix problems in record time. The 
sub-menus of this section are: 

Country: Allows website owners to find the connection between the feedback submitted 
and the location of the users who submitted it. Any issues of a regional nature will be 
quickly identified using this feature. 

Browser: Allows website owners to instantly identify whether some issues reported by 
users are browser-related, making possible to solve them as quickly as possible. 
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Operating System: Lets website owners find out if certain reported issues are related to 
the operating systems in use by their users. 

Browser Language: Using this tool, website owners can quickly find out whether issues 
reported are related to the browser language settings configured by users who reported 
feedback. 

Screen Resolution: Lets website owners instantly identify whether issues reported by 
users are related to their screen resolution settings. 

Color Depth: Allows website owner to quickly find out if issues reported by users are 
related to the color depth configuration of the users who reported them. 

Cookies: This tool allows website users to instantly learn whether issues reported by 
users are related to their cookies settings. 

These new analytics capabilities give Kampyle users amazing insights into the thoughts 
and needs of their customers, and are sure to help them understand customers, and 
increase sales and customer satisfaction. 
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Kampyle's new Advanced Reporting features are available for Silver Premium account 
owners and higher. Click here to upgrade now! 

In addition to these amazing new features, Kampyle will be rolling out new, more 
powerful features in the near future. So stay tuned for more updates and impressive 
Feedback Analytics features! 

Come See Us at the Upcoming IRCE 2009 Event! 

06.03.2009 I Posted in Feedback Analytics I Author: Kampyle I No Comments » 

internet 

Conference a bihibiffon 

We'll be heading to Boston soon to exhibit Kampyle at the Internet Retailer 2009 
Conference and Exhibition (IRCE). IRCE 2009 is the world's largest online retailing 
conference, and Kampyle is very happy to be a part of it. 

Kampyle will be the proud owner of booth number 450 at the Boston Convention & 
Exhibition Center, where IRCE 2009 will be held this year, on June 15-18. 

Want to schedule a meeting with us? Shoot us an email! 

Please drop by and pay us a visit — we will be thrilled to meet you. 

See you there! 

The Kampyle Team. 

Reduce Churn Rates with Feedback Alerts to your 
Email! 

05.14.2009 I Posted in Feedback Analytics I Author: Kampvle I No Comments » 

This week, Kampyle has released its latest development for Premium accounts: 
Automatic Feedback Forwarding. 
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How does it work? The Automatic Feedback Forwarding feature, as its name suggests, 
allows Kampyle users to have feedback items received on Kampyle automatically 
forwarded to email addresses: each feedback that arrives in Kampyle is simply forwarded 
to the email address of your choice, allowing you to keep up to date and read your users' 
feedback in real time, all the time. This incredibly useful feature will give you and your 
company the flexibility you need to manage feedback as efficiently as possible. 

In addition to the simple forwarding options, Automatic Feedback Forwarding allows 
Kampyle clients to easily create rules by which feedback items of specific characteristics 
are automatically forwarded to specific email addresses. 

The Feedback Forwarding rule editor is simple and straight forward: for each rule that 
you create, you can select the feedback categories that you wish to forward, the email 
addresses you wish to forward it to, and the frequency in which you want Kampyle to 
forward the data (real time/ daily/weekly/monthly). 
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In other words: you decide what feedback items you wish to forward, when you wish to 
forward them, and who you wish to forward them to, and Kampyle takes care of it for 
you. 

There are even more advanced possibilities: if you click on the "more options" link, new 
forwarding options will be displayed. These options allow you to: 

- Forward only feedback items coming from specific feedback form instances. 

- Forward only feedback items coming from specific feedback form languages. 
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- Forward only items with/without descriptions. 

- Forward only items with/without the user's email. 

- Forward only items submitted through the feedback button, or through active request 
(push). 

- Forward only items that received certain grades from users. 

- Forward only items that were submitted on specific URLs. 

You can also configure the alert's content and settings to include the feedback 
provider's data in the email, and to allow replying directly to him. 
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Here are just a few examples of what you can do with Automatic Feedback Forwarding: 

- Configure Kampyle to send all feedback items received under a certain category (e.g.: 
"Bugs"), directly to the team who knows how to deal with these issues (e.g.: development 
team). 

Or... 

- Have the most important feedback, the kind you want to read in real time (such as 
feedback submitted on your sites' shopping cart), forwarded to your personal email. 
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Or... 

- Have feedback with low grading sent to your email, to quickly identify and deal with 
unsatisfied customers. 

...the options are virtually limitless. 

This new feature is very easy to use: simply go to the "Auto Feedback Forwarding" 
section of the "Settings" menu. Once there, you will just need to create a new forwarding 
rule using our user-friendly interface. In just a few minutes, you will have your new 
Automatic Forwarding rule up and running. 

We would love to get your feedback and impressions on our newest development — so 
login, try it, and use the feedback button! 

Not a Premium User? Upgrade your Kampyle account today and enjoy the benefits 
of Automatic Feedback Forwarding! 

If you have any questions on this feature, or other issues related to Kampyle, don't 
hesitate to contact our support team at supportakampyle.com. 

Click here to register on Kampyle. 

Kampyle's new, enhanced Feedback Dashboard is 
ready. Login and enjoy it today! 

04.30.2009 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I No Comments » 

Kampyle is happy to announce the launch of the new Feedback Dashboard, which all of 
our users can already enjoy and benefit from as we speak. The new dashboard is the 
product of in-depth research into our users' needs, hard work, and — of course — lots of 
feedback, for which we'd like to thank our customers. In the near future, we'll be rolling 
out many new and exciting Feedback Dashboard enhancements for our Premium users —
this one is only the beginning! 

Here are some of the enhancements that you will encounter in the new Feedback 
Dashboard: 

Feedback Timeline: This new chart will allow you to get an instant overview of the 
feedback status on your website. The chart displays the number of feedback items 
received on continuous timeline. One quick glance and you'll be able to tell how many 
feedback items you have receive last month, compare to previous or the current months, 
indentify trends, and much more. With the Feedback Timeline, you'll be able to measure 
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your users' sensitivity to changes in your website: new designs, new products, changes in 
the layout or even in service will quickly be reflected in this chart. 

Feedback Headlines: Kampyle wants to help you get the important data without having 
to work hard for it. The Feedback Headlines do just that by bringing you 4 key figures in 
a clear, prominent display. Quickly learn the total number of feedback items received by 
your website, and the number of (unique) users who reported it. This will allow you to 
learn how active your website's users are (on average) with regard to feedback. Using the 
Most Reported Feedback section, you can learn which issue seems to be the most 
dominant among your users. Lastly, use the Average Time on Site Before Feedback will 
help you to learn what kind of users submit feedback on your site. For instance, a very 
short average time on site before giving feedback may indicate, among other things, that 
users quickly are identifying a specific issue on your site within seconds of entering it. 
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Average Feedback Grade: Learn what is the 
current average grade that was given by your 
website's users, in answer to the opening 
question on your feedback form. As a general 
measure of customer satisfaction, the Average 
Grade chart also shows you where you site 
stands in comparison to others by also displaying 
the global average grade of all websites using 
Kampyle. Use the Average Feedback Grade to 
see whether your website's users are happy with 
your site or not, in just one instant. 

Geographic Distribution: This interactive map intuitively displays the geographic 
distribution of users who have provided feedback on your website (darker shades 
represent higher feedback numbers). Place the cursor above a country to find out exactly 
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how many feedback items were received from users from that location. The Geographic 
Distribution chart can help you, for instance, to immediately identify issues of a regional 
nature that have been reported by individual users. 
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Feedback Pie Charts: Our new pie charts help you to quickly get more information 
about the feedback your website has received, and how it is being managed. On the left, 
the "Feedback by Category" pie chart will show you the distribution of feedback by 
categories. On the right, The "Feedback by Status" chart will help learn how the feedback 
received is being managed — how many feedback items have or are being dealt with, and 
how many are still "new". Using this tool, you will now be able to manage your feedback 
better than ever, by easily finding out whether you are up to date, or need to catch up on 
your feedback. 
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Are you a Premium Customer? Stay tuned! This latest change is only the beginning. Over 
the coming weeks, Kampyle will be making some great additions in the Feedback 
Dashboard... 

Click here to login to your Kampyle account and enjoy these exiting new features now! 
Kampyle Premium Customers enjoy many more amazing features. Click here to 
upgrade your Kampyle account. 

Kampyle Website Feedback Analytics Celebrates 1st 
Anniversary 

04.02.2009 I Posted in Feedback Analytics, Kampyle Features, Partnerships I Author: 
Kampyle I No Comments » 
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Kampyle's flagship product — Website Feedback Analytics is celebrating its 1st
anniversary, and there is a lot to celebrate! 

Only one year after the launch, thousands of websites are using feedback analytics as a 
way to improve customer satisfaction, and increase conversion and ROI. And these aren't 
just slogans — Kampyle feedback reports show that overall user satisfaction from websites 
using Kampyle has increased by 17% during the last year! 

We've served over 5 million feedback forms over the past year, to users in 191 countries. 
Website owners from over 100 countries are using Kampyle's feedback form in 18 
languages. Kampyle's more than 10000 customers, operating in over 20 industries have 
used Kampyle to improve their websites. 

Over the past year Kampyle has partnered up with some of the web's most respected 
companies such as Amdocs, GoDaddy, Constant Contact, Bronto, oDesk and A2 Hosting. 
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Responding to increasingly high demand for new features, we have has recently launched 
our line of Premium Services which will be gradually introduced over the next few 
months. Although our clients already regard Kampyle as a "must-have" service, we are 
planning new features that will have online businesses come to see Kampyle as a 
cornerstone of communication with clients. 

Kampyle's first anniversary is a great opportunity for us to thank you, our customers, for 
choosing Kampyle, and to reaffirm our commitment to you: to keep providing you with 
the best Feedback Analytics service available on the web. 

To login to Kampyle click here. 

Kampyle is Partnering with Constant Contact 

03.11.2009 I Posted in Feedback Analytics, Partnerships I Author: Kampvle I 1 Comment 

41, 

Constant Contactt
Connect. InfOrm Grow. 

Kampyle is happy to announce its new partnership with leading email marketing tools 
provider Constant Contact. Kampyle has been making important steps forward creating 
valuable new partnerships for the benefit of our clients, and this new partnership is 
without a doubt yet another step in that direction. 

Constant Contact helps small businesses, associations, and nonprofits connect with their 
customers, clients, and members. Constant Contact champions the needs of small 
organizations and provides them with an easy and affordable way to build successful, 
lasting customer relationships. 

This is why Kampyle and Constant Contact are natural partners: both companies provide 
their clients with a new, efficient communication channel with their customers. Many of 
Kampyle's clients are SMBs who need new, innovative, and efficient solutions to stay in 
touch with their customers. Kampyle is always committed to provide its customers with 
an ever improving set of services and features, so we are happy to provide them with a 
great and affordable option, specialized in the needs of small businesses, associations, 
and nonprofits. With that in mind, Kampyle is glad to offer Constant Contact's 
capabilities to enhance the suite of features and services enjoyed by our customers, and 
their ability to communicate and dialogue with clients. 

Click here to read more about Constant Contact 
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Click here to register on Kampyle. 

Kampyle's Premium Services: For People who Mean 
Business 

02.16.2009 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I No Comments » 

Sometimes you need more than a really good service. When it comes down to your 
business, you need the extra "edge" that will provide you with real competitive 
advantages. Kampyle's newest services, available with our Premium Service Packages 
have been created with this exact goal in mind, creating a full service that will help you 
maximize your website's potential. We have been eagerly listening to our users' needs, 
requirements and feedback, and after careful evaluation, we've been able to create our 
Premium Services Package offering that will take your business to the next level, 
enabling a personal communication with your users. 

These are the first features, but there are more to come very soon. Upgrade your account 
now and let your business benefit from Kampyle's advanced application. 

Special Launch Promotion: 
Prepay for 1 year and receive 2 months FREE 
Upgrade now. . 

Here is a list of the new premium services being released today. Over the next few weeks 
we will release additional services and functionalities. Upgrade your account now to 
enjoy the current and future benefits of the Premium Service Packages. If you are already 
a Kampyle premium customer, just login to your account and start enjoying the premium 
services in your premium service package 

1. New Premium Services: 

a. `From' name configuration: You set the name that will appear in the "from" field of 
emails being sent from Kampyle to your users. 

b. `Reply to' email address configuration: You set the "reply-to" address of emails sent 
from Kampyle to your users, allowing you to direct your users' responses to the correct 
recipients within your company. 
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All you need to do is enter the email address to which you want to direct replies to, and 
verify them using Kampyle's verification email. 

Find it on: `Settings' (on the left navigation menu) > `Email Settings'. 

c. Auto-reply email customization: Write your own auto-reply email, and make it fit 
your exact needs. This new feature lets you manage multilingual emails, and match 
specific auto-reply emails to specific feedback forms, allowing you, for example, to send 
different emails to users who left feedback on different pages. 
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Simply choose your emails' subject and body text then save the changes you've done. 
You can also insert useful links using html code. Just above the email's text 
configuration, for example, you'll be able to choose your emails "From Name" settings, 
and have your company's name appear in the "from" field. 

Find it on: `Feedback Form' (on the left navigation menu) > `Feedback Form 
Customization', and press the `Auto Reply Email' link next to your feedback form. 

d. Set minimum time on site before asking for feedback: this new feature will allow 
you to choose how long you wish to wait before actively asking your users for feedback 
using Kampyle's push mechanism. You are able to choose, for instance, to wait 1 minute 
from the time a user has entered your site before prompting him for feedback. 
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This feature couldn't be simpler to use: choose a time period from a dropdown list in the 
embed URL section of the customization wizard, and that's it. You will need to recopy 
the code into your website after choosing a value from the dropdown list. 

Find it on: `Feedback Form' (on the left navigation menu) > `Feedback Form 
Customization', and press the `Embed URL' link next to your feedback form. 
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e. Feedback button language selection: Want to ask your users for feedback in their 
own language? Kampyle offers you a selection of feedback buttons that match the 
language you've selected for your feedback form. Selecting your feedback form's 
language in the customization wizard will automatically allow you to choose from a 
variety of feedback buttons in the chosen language. 

Here is a small sample: 

4 

f. Advanced Account Settings: 

• Time zone configuration: you can now set the appropriate time zone for your 
area, allowing you to know the precise time in which feedback was received. 

• Privacy Protection: In accordance with local legislation, choose whether you 
wish your users' IP numbers to be collected and displayed. 
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Find it on: `Settings' (on the left navigation menu) > `Advanced Settings'. 

g. View Filter: Filter the items in the Feedback Inbox showing items with or without 
descriptions and emails. You can also filter items based on the form of submission (did 
the user press the feedback button or did he provide feedback upon your explicit request) 
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Find it on: `Feedback Inbox' > Top right corner of the Feedback Inbox. 

2. Coming next on our Premium Package: Kampyle will soon be adding additional 
features that have not yet been released. Here are few of them: 

a. Forward feedback item from within the inbox 

b. User Management 

c. Manage multiple websites on one account 

d. Feedback Form Analytics page - analyze the performance of your feedback form and 
feedback button 

e. Feedback Inbox folder management 

f. "Canned" responses in `Reply to Users' 

g. And more... 

3. Some of our new features have been designed for all Kampyle users: 

a. Re-organization of the menu: new, more intuitive left menu allows you to navigate 
Kampyle with greater ease and speed. Find exactly what you need in a single click. 

b. Actively ask for Feedback -'Remind me later': Your users can now choose to be 
reminded later to submit feedback, if the feedback prompting mechanism has appeared in 
an uncomfortable time. 

c. Form of submission: Did the user press the Feedback Button or respond to your 
explicit request for feedback? In each item in the Feedback Inbox there is a new property 
called `Submission'. `Feedback Button' for feedback resulting from user's pressing on 
the Feedback Button and `Active Request' for feedback resulting from explicit request 
for feedback. 
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d. Send Implementation code to webmaster: Easily ask your webmaster to implement 
Kampyle on your website by sending him the implementation code and instructions by 
email, through a simple link in the last page of the customization wizard. 

With this set of new features Kampyle has taken Feedback Analytics to the next level, 
providing the usability, efficiency, and flexibility that businesses need. You can benefit 
from these new features today by upgrading your Kampyle account to one of our 
premium service packages. Simply click here, to choose the best service package for your 
business needs, and follow the simple payment instructions. 

With Business Premium Packages starting at $99 per month, you can find the best 
package that meets your business needs. Click here to learn more about the different 
Premium Packages and upgrade your Kampyle service package now (not a Kampyle 
customer? Register here). 

Upgrade your Kampyle account today, and start turning customer feedback to customer 
satisfaction, loyalty and conversion. 

Kampyle Partners Up With oDesk 

02.15.2009 I Posted in Feedback Analytics, Partnerships I Author: Kampyle I No 
Comments 

Kampyle is always seeking powerful new partnerships with companies that share our 
passion for unique, professional services. That is why we are very proud of our new 
partnership with oDesk. An industry leader, oDesk is a marketplace for online 
workteams, with the best business model for buyers and providers. 

oDesk is a true asset as a partner, exposing Kampyle to buyers and providers in the world 
of online workteams that will be able to make great use of Kampyle in their present and 
future projects. For these buyers and providers, Kampyle is a great professional tool and a 
true competitive advantage in the form of a unique added value service. 

In addition, here at Kampyle, we can now recommend oDesk as a great solution for some 
of the issues reported by users. As Kampyle customers know, some issues reported by 
users in Kampyle's feedback forms are of a technological nature. Small and medium 
sized websites do not always have the resources needed to regularly answer all technical 
requirements and feature requests of their clients. oDesk is a perfect solution for those 
businesses, allowing them to find the best solutions, one project at a time. 
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We are sure that our partnership with oDesk will result in many satisfied customers on 
both sides. 

Click here to read more about oDesk 

Click here to register on Kampyle. 

So what IS the difference between Feedback and 
Surveys? 

02.11.2009 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I 4 Comments » 

Many conversations we have had over the past year have revealed to us that there is a 
certain amount of confusion among website owners regarding the feedback tools 
available to them on the web. Many of them feel confused, or are not aware of the 
differences between the various services such as "Voice of Customer", "Surveys", 
"Feedback Analytics" etc. That's why we thought they could benefit from a post 
explaining the available methodologies to collect the website users' subjective data and 
the differences between them. 

More and more website owners today understand the importance of knowing "Why": 
"Why did the user behave as he did on my website?" 

Measuring a website with analytics tools (objective data) just isn't enough, because it 
leaves the website owner with too much guess work to do. There are too many possible 
reasons for each of the user's actions, and there is a great need for tools that can help you 
make the best choices. For instance, why did a user abandon the shopping cart? Was it 
the price? Shipping issues? Or was it bugs; missing information; usability issues...the list 
goes on. 

The big question is: what are the available methodologies to collect the subjective 
user-data and which one better fits your site's needs? 

Here at Kampyle, we usually see these as divided into 3 categories: Feedback, Surveys 
and Polls, and Idea Management. Here is a quick description of each one: 

1. Feedback Analytics — (Kampyle Feedback Analytics) Provides website owners with 
the ability to create feedback forms that can be customized to fit the website and placed 
on all pages, so that website users can submit feedback in case they run into a problem, 
do not find something, have an idea, etc. A feedback button is visible all the time on each 
of the sites pages. Feedback analytics will provide you with page level and website level 
high quality (i.e. specific comments) and actionable data, allowing you to read and 
manage feedback and also get back to the users. The feedback will be accessible to you 
(the website owner) only, therefore protecting your brand, and 'making Feedback 
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Analytics suitable for all lines of businesses. Feedback analytics also gives you the ability 
to prioritize feedback collection: you can choose to actively ask your users to submit 
feedback in the pages in which you feel that you need it the most, using a pop up 
mechanism (you might want to use this option in your site's shopping carts for instance). 
The ability to choose the location as well as the frequency of this pop-up makes this a 
very non-intrusive approach. The data can also be integrated with Web Analytics, 
allowing you to understand both the `What' and the `Why'. This flexibility makes it 
suitable for all lines of business. 

2. Surveys and Polls — (Most popular tools: SurveyMonkey, 4Q, OpinionLab) by using 
these methods you will get high level understanding of what's going on your website. 
You can ask your users to answer 5/10/25 questions that you've composed in advance 
and get a statistical review of their answers. You can use this option to ask `site level' 
questions such as: "Where did you hear about our site", "What are you looking for", 
"How old are you", etc. The answers to those questions can help you to know your users 
better, but will not necessarily help you to find problems in your shopping cart, missing 
information and products etc. The fact that the data is ultimately statististical might cause 
the solution to be relevant mainly to large websites with a lot of traffic. This means that 
not all lines of businesses can benefit equally from it. Some issues need to be addressed, 
such as how to initiate the survey without annoying your users. 

3. Idea Management — (Most popular tools: GetSatisfaction, UserVoice, 
SuggestionBox) Have users suggest ideas, report problems, vote for other users' ideas 
and have them made publicly available to all. This solution resembles live forum with an 
open discussion about your products. It can be very helpful to reduce support efforts, 
since in some cases people will see that their comment, problem or solution has been 
reported previously. It may also be useful for businesses looking to use their users to 
publicly vote for their next development steps. This solution can, however, damage your 
brand, in cases where lots of users report complaints, and others see them. This makes 
this solution less suitable for certain businesses for which this would be a sensitive issue. 

For the benefit of our busiest readers, here is all that information in one "Executive 
Summary" table: 
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Solution 

Website Level feedback 

Page / Product Level 

Feedback 

Non intrusive 

Brand Protection 

Feedback Follow up 

Fits websites of all sizes 

Integration with Web 

Analytics 

Fits all amounts of data 

Feedback Analytics Surveysand Polls Idea management 

x 
x 

For those of you who wish to go into further details, we've prepared the following table 
which contains an in-depth comparison of the various subjective data collection 
services available. The table is divided into categories representing characteristics of the 
services (General, Submission, Results), and sub categories representing specific features: 

Feedback 
Analytics 

Surveys Idea 
Management 

General 

Feedback 
level 

Website and 
page level 

Website level Website level 

Best used for Get quality 
feedback about 
products, 
services and user 
experience as 
well as high 
level 
understanding of 
customer 
satisfaction on a 

Get high level 
understanding 
about your 
website and 
answers to 
specific 
questions. 

Get new ideas, 
have users share 
data and rate 
ideas, save time 
on support as 
data is shared. 
Good as a 
support forum. 

Page 28 of 161 Content Square 1004     Content Square v Medallia Inc.     IPR2022-00316



site/page level. 
Can also serve 
for targeted 
usability testing. 

Size of website Fits websites of 
all sizes, as 
qualitative data 
can be achieved 
from small or 
large amount of 
users. 

Fits large 
websites 
because results 
are statistical. 

Fits large 
websites, since 
prioritization 
largely depends 
on many users 
voting. 

Amount of 
data 

Fits Small and 
large amounts of 
data. 

Allows analysis 
of all data, as 
well as reading 
specific feedback 
items. The 
system also 
prioritizes tasks. 

Fits when large 
amounts of 
data can be 
collected, since 
results are 
statistically 
based. 

Fits when small 
amounts of data 
are collected. 
Difficult to 
handle when 
there are many 
different topics in 
the forum, and 
the administrator 
must read every 
post. 

Required 
Planning 

Simple 
customization 
process. The 
feedback form 
can be modified 
in seconds 
without 
problems, 
categories can be 
added and 
removed without 
consequences at 
any point and 
time. 

The questions 
asked in the 
survey need to 
be carefully 
thought 
through in 
order to be 
effective in the 
long term. 

Not relevant 

Submission 

Where is it 
launched? 

From all pages. 
Especially 
helpful to solve 
painful issues or 
processes. 

From a landing 
page or home 
page. 

From all pages. 

Adjust the 
questions to 

Different forms 
for different 

One survey on 
one page of the 

One form for the 
entire website. 
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different 
website 
locations 

areas of the 
website, e.g. 
Home page, 
Shopping cart, 
Search, etc. 

website. 

Data is 
collected by 

New pop up 
window on top 
of the existing 
page. Does not 
remove the user 
from the website. 

Usually on a 
new page. 

Usually on a new 
page or starts 
with a floating 
window and 
takes the user to a 
new page. 

Time required 
from the user 

1 minute 5-10 minutes 5 minutes 

Form of 
collection 

Free text and 
categories of 
feedback. 

5/10/25/... 
questions 

Free text and 
ability to rate or 
vote for others' 
comments. 

Results 

Results you'll 
get 

Feedback about 
processes, 
products, 
services, pages 
as well as overall 
high level view. 
Ability to win 
back customers 
by 
communicating 
back to their 
feedback. 

Statistical 
analysis based 
on the answers 
to the questions 
asked. 

Comments about 
products, brand 
and services. 

Data is visible 
to 

Website owner Website owner Public, visible to 
all 

Management 
Application 

Dashboards, 
Charts and CRM 
like application 
to manage the 
data and get back 
to the users. 

Dashboards 
and Charts 

Similar to Forum 
management 

Communicate 
with your 
users 

You can get back 
to the reporting 
users who 
provided email 

Usually 
anonymous and 
getting back to 
users isn't 
relevant. 

Communication 
is public, and 
open for all to 
see. 
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Integration 
with Web 

Available Not relevant Not relevant 

Analytics to 
combine the 
`What' with 
the `Why' 

We hope that this explanation will have clarified several issues for website owners 
searching for subjective data collection solutions. 

Click here to register on Kampyle now. 
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Customer Feedback with Kampyle on Magento 

Our friends at Magento, one of the web's leading e-commerce platforms, have recently 
published a blog post about getting customer feedback using Kampyle's feedback form 
on Magento's e-commerce website. You can read all about it here. We are delighted to 
take this opportunity to invite Magento users, as well as other e-commerce website 
owners to join Kampyle and enjoy the great benefits of Feedback Analytics. 

Click here to read Magento's post about Kampyle 

The Kampyle Team 

BOOKMARK 

Kampyle: the Perfect Holiday Readiness Tool 

11.27.2008 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I No Comments » 

Kampyle's Holiday Readiness Tips 

The holiday season is within sight: time for e-commerce retailers to prepare for the most 
important sales period of the year. These are times when more than ever, every sale 
counts and every customer matters. Product search, product placement, and usability —
these are issues with constant room for improvement that translates to added 
revenue.This means that in the world of online retail, there is no such thing as "ready 
enough". Always improving and listening to your customers are key to maintain a loyal 
customer base and increase sales, and that is exactly what Kampyle is all about! Are you 
running an e-commerce website? Now is the perfect time to give you some valuable 
Kampyle tips that can go a long way in helping you to prepare your online business to 
work at full capacity. 

Tip 1: Create Multiple Feedback Forms 

• Questions such as "why are users leaving shopping carts?" and "how can I increase 
conversion rates?" are never more relevant than now, and they can be answered by your 
own users — simply by asking them for feedback! In a business lacking direct customer 
contact, Kampyle is a great way to make sure that you always know what your users 
need. Use different feedback forms for different areas of your website; create special 
categories to direct your users towards what you really want to know about the most 
important areas of your site. Planning changes? Place Kampyle's feedback forms in 
strategic locations, and minimize risks by learning how your users react to the changes 
you want to introduce. With Kampyle, you'll be able to know how your users feel about 
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your site and why, in real time. Here is a great way to go about this: place a feedback 
form on your homepage, to serve as a more general feedback source, and other, 
specialized feedback forms in important areas such as shopping carts or payment pages. 
You will later be able to filter feedback results by feedback form instance, and identify 
your site's strengths and weaknesses by page, or area. 

"Kampyle.com feedback application is a must have for any 
online business that cares about its customers. The feedback 

4 

4.; you learn is invaluable..." 
Eric McCoy, Founder and CEO, of Heels.com 

:Tip 2: Let Your Users Know You've Acted 
Kampyle isn't just about viewing your customers feedback, or 
acting on it: it's also about letting your users know that you 

listen. Over 60% of users submit their real e-mail in Kampyle's feedback form when 
asked. In addition Kampyle gives you the ability to get back to multiple customers with a 
simple click. Let your customers know that you have listened to them, and win them back 
by telling how you've acted on their needs. These users will be much more likely to pay 
you a visit the next time they shop online. •• 

"The greatest experts are your users, and Kampyle provides 
you today with the best tool out there to gather data on what 
your users think about you, and what they would like you to 
do in order to improve your site..." Jared Oken, CIO, 
GetPrice.com.au (read case study) 
Tip 3:Pay Attention to Compliments 

- The feedback received from your users will greatly assist you in 
improving your site and the services it provides. These improvement will not be ignored 
by potential customers in such a highly competitive market. But you will also get a lot of 
complimenting feedback telling you what your strengths are. Read it - it is just as 
important to know what needs to be changed, as to know what should remain the same. 

Knowing what your users love about your site will help you not 
`to make costly mistakes. 

vir 'Fantastic tool for businesses like our perfume store. I can't 
praise Kampyle enough!" Nick Fehlberg, ScentbyMe.com 
Tip 4: Join Kampyle! 

,,—„• This last tip is directed at those of you still haven't joined us. 
There could be no better time than now to join Kampyle, giving 
yourself the necessary time to listen to your customers and 

react. Kampyle can help you to get your business to the level of readiness you need, when 
it matters most. See for yourself - Register on Kampyle today! 

(If you have any questions on Kampyle, please write us at support@kampvle.com, and 
we will respond promptly.) 

Happy Holidays from the Kampyle Team! 
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Kampyle for Software - New Product on Kampyle 
Feedback Analytics Platform 

10.07.2008 I Posted in Feedback Analytics, Kampyle Features, Tips and Advice I Author: 
Kampyle I 1 Comment » 

Kampyle is proud to announce the launch of a new application that is targets a new 
segment of customers: software providers. This innovative new product is one of a kind 
and was developed exclusively by Kampyle to allow software providers to receive, 
manage and analyze feedback received from their users on their product, when and where 
it is most needed: when the users uninstall the software, or when they decide to abort the 
installation process before completion. The result is an innovative and efficient way for 
the software provider to improve his software, win back those users and reduce the loss 
of others. 

• 

Kampyle's aim has always been to give users a voice, 
:and service providers the ability to hear it, act upon it, 
improve their service, and keep their customers loyal and 
happy. With Kampyle's know-how in the field of 
Feedback Analytics, the Kampyle software application 
now also allows software providers to benefit from the 

-world of Feedback Analytics, giving them the insights 
:and information necessary to maintain a stable, satisfied 
customer base and helping them understand their users 
and their needs. 

Asking the users to provide feedback at these critical points gives the software provider 
access to critical information about his users and his product, in order to answer simple 
questions that all software providers ask: "Where, why, and how many users abort the 
installation or uninstall my software?". The Software Installation Feedback Analytics 
application operates on the same formula as its predecessor, Website Feedback Analytics, 
and in which Kampyle firmly believes: allowing software providers to put the pieces of 
the puzzle together by combining the `WHAT' with the `WHY': 

• WHAT are your users doing: how many uninstalls and installation cancellations 
have the users performed, as well as where in the installation process do they tend 
to abort 

• WHY are they doing it — learn why your users do what they do, based on their 
own feedback. 

!This application is a great way for the software provider 
to win back the trust and loyalty of those users, while 
understanding their specific needs and reduce the loss of 
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additional users. Kampyle can help the software provider realize, for example, that many 
of his users cancel the installation process in the 3rd step of the installation procedure, 
while at the same time reporting in the feedback form that this step of the installation 
generates errors. With this insight in hand, the software provider, can then drill down and 
see that all these users have the same Operating System. In such a case, fixing an OS 
support problem will result in less installation cancellations, while informing those users 
that reported the feedback that the problem has been fixed could regain the trust of lost 
customers. 

Implementation 

Implementing Software Installation Feedback Analytics for your software is quick and 
simple. It consists of adding a call to open a browser with a landing page's URL to your 
software's code. After implementation, software users that decide to uninstall the 
software, or choose to cancel the software's installation mid-process, will be taken to the 
landing page, where they will be asked to provide feedback on the software or its 
installation process. Users will also be able to provide their email if they wish to follow 
up on their feedback. As in previous Kampyle applications, the clients will be able to 
customize feedback forms as well as the landing page to meet their needs, brand, 
standards and goals. 

This exciting new addition to Kampyle is a further step towards reinforcing Kampyle's 
position as the leading vendor of Feedback Analytics, and one of many additional steps to 
come. We are convinced that software providers of all kinds and sizes will greatly benefit 
from this great product. 

To register to this new service, click here. 

(If you have any questions on the Kampyle for Software application, or on any other 
subject, please write us at support@kampvle.com, and we will respond promptly.) 

Improved .Inbox Release 

09.07.2008 I Posted in Feedback Analytics, Kampyle Features I Author: Kampyle I No 
Comments » 

The Kampyle team is happy to announce the release of the new inbox, upgraded and 
improved based on the feedback that we've received from our clients. 

The inbox has been carefully designed to be easier to use, more intuitive and time saving. 

What's New? 

New Inbox View: 
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In order to make the Inbox easier to read, manage and respond to large amounts of 
feedback we have changed the old design. You will find that there is only one view in the 
Inbox. When selecting a feedback item it will not open a new view at the bottom of the 
page as it used to be. From today it is much easier to view information regarding specific 
feedback items and selected items: 

No more automatic grouping: the new inbox gives you the ability to find feedback 
items that are similar in parameters you care about! As explained in the sections below, 
you will find that with the new inbox, you can now actively search and find feedback 
items coming from the same user, the same URL, the same categories as well as other 
parameters. 

One click Feedback: In the new inbox, feedback items are easy to access, in just one 
click. You can now view all the details of a feedback item or several selected items in one 
click. You can select your own view: choose Expand All or Collapse All to view the 

_ 
  •-• Inbox in the way that is most convenient for you. 

• 

Sm.* • 

•••• 

Bpi 

4.0.••••••&•• 

VO. 

Adjustable row view: Management of large 
quantities of feedback requires a greater degree of 
control of the viewed data. We have added the 
possibility to control the number of feedback items 
displayed at once. Using the new option "Show 
yows", you can select between views of: 10, 25, 50 
or 100 items in a page view. 

Read / Unread marking: In the new inbox, users have full control of which feedback 
items are displayed as read or unread. This new 
`addition has been requested to allow for a more 
efficient separation and identification of new and 
old feedback. 

r: „Amor, 

• I.,. • I,Tri 

nt ••61&•••••••••1•0,. 
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New Functionalities: 

Comparative User Information: Though User 
Information has been available on Kampyle for a 
while, it can now be used comparatively: the new 
inbox allows you to view and compare the User 
Info for any number of feedback items you select, 
in one user-friendly view. 

Flagging: The possibility of marking feedback items for the purpose of feedback 
prioritizing and management is now available. High priority feedback can now be marked 
using flags. 

More Actions: with this new list of actions you are able to select any amount of feedback 
items and act on them by selecting one of the available options such as: 
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Expand — expands all the selected feedback items and allows you to view the feedback 
item's information in a quick and easy way. 

Explore User Info — This new option allows you to select specific feedback items and 
compare their user information: browser name and version, IP location, Screen resolution 
and much more interesting info. 

Show Items with same URL — allows you to find feedback items submitted on the same 
page of your site. 

Show items from this user — View all the feedback items coming from selected users. 

New Select Options: use the select options when seeking to get a quick view of specific 
feedback items. The select options include: All, None, Read, Unread, Flagged and Un-
flagged. 

• 

•••• 

• •. FMS. 

GI= 

Reply to users: We have added the ability to view 
the users' email addresses and to add or delete 
email recipients when replying to feedback. 
Furthermore, you are now able to send yourself a 
copy of any email too. 

Feedback search (Coming soon): A search bar will be added to the inbox, in order to 
allow our users to quickly find what they are looking for with free-text feedback search. 

We are sure you will find the new inbox highly effective and helpful. As always, we 
would be very happy to receive your comments and suggestions about this latest 
development, so send us your feedback! 

The entire Kampyle team would like to thank our users for all the valuable feedback that 
they have provided us over time. We intend to continue proving to them that we listen to 
their needs and suggestions. 

To register on Kampyle, click here. 

If you have any questions on the new inbox, or on any other subject, please write us at 
support@kampyle.com, and we will respond promptly. 

Google Analytics Integration: Kampyle raises your 
Google Analytics to a new level 

07.28.2008 I Posted in Feedback Analvtics, Kampyle Features, Partnerships, Tips and 
Advice I Author: Kampyle 16 Comments » 
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We are happy to announce the launch of our brand new innovative service: Google 
Analytics Integration.This new service integrates Kampyle's Feedback Analytics data 
and Google Analytics' Service into one view, allowing you, all our clients, to receive 
Kampyle's analyzed feedback data directly in Google Analytic's interface. 

'Kampyle's Google Analytics integration allows you 
Ito know WHAT your users do on your site, as well as 
WHY they do it. Combining these two different data 

  sources into one view on Google Analytics allows for 
 -; 'a holistic and powerful insight into the online 

customer experience, giving you a better • 
understanding of your online customers and 

  'increasing customer satisfaction and revenues. You 
can now learn how many of your users abandoned 
your shopping cart, catalog or homepage, as well as 

f senc:===sim ee 
understand WHY they did so. Stop guessing and start 

j reading the feedback they gave at those points. 

The Kampyle `Google Analytics Integration' is an 
exceptional way of getting to know your users' needs on both the general view and for 
more targeted needs. By being able to monitor the number of feedbacks submitted, the 

user satisfaction grade and main issues reported on 
IS 4. your site, all on your Google Analytics Dashboard, 

you are given a general overview of where you 
stand with your users. At the same time, you'll be 
able to view the number of feedbacks, the average 

'MR 

grade, and the most reported feedback, at a more 
• • targeted level, for each page on your website. You 

'MO*•  can access additional information on that page by 
clicking on the Kampyle button that will redirect 
you to your account on Kampyle to view specific 

feedbacks per page. Kampyle `Google Analytics Integration' feature is a great new way 
in which Kampyle allows you to increase your customers' satisfaction, site conversion 
rates and revenues. 

TechCrunch 

TechCrunch has just published an article about this exciting latest addition on Kampyle -
Read the TechCrunch article here. 

Implementation is simple and easy. All you have to do is go to the Partners Setting 
section in `Administration' (in the left navigation menu). Once there, simply enable 
Google Analytics Integration by marking the indicated check-box. You are then required 
to download the necessary Firefox extension, and that's it! The Partners Settings page 
contains detailed instructions that will guide you through each and every stage, allowing 
you to implement the feature and have it up and running in no time! 
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If you already have a Kampyle account, enable Google Analytics integration by clicking 
here.

If you don't own a Kampyle account yet, click here to register! 

Kampyle Tips and Tricks 

06.24.2008 I Posted in Feedback Analytics, Feedback Form Features, Kampvle Features, 
Tips and Advice I Author: Kampvle I No Comments » 

In several conversations we have held with Kampyle clients, we 

!found that many of them, while certainly not doing anything 

wrong, aren't using our system as well as they can. So I thought 

'we'd give our clients a few small tips on using Kampyle in the 

!most effective way. Some of these tips may seem 

:inconsequential, but trust me, they can go a long way to get 

'your website more feedbacks from your users, and make each 

feedback more valuable to you. 

Choosing the right button 

"Location, Location, Location" as they say in the Real Estate business. Place your button 

in an area of your website that contains the small amounts of information, yet highly 

visible. For instance, if your site contains a major menu on the top left side (like 

Kampyle.com does), place your button in the inverse location: the bottom right side (like 

Kampyle.com does). You shouldn't make the feedback button the centerpiece of your 

website, but you should make it clear to your users that you are very interested in them 

clicking on that little button. 

Button on every page 
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Installing the feedback button on your homepage just isn't enough. Make sure that the 

feedback button appears in every page in your website for which you are interested in 

receiving feedback. Don't expect your users to click 3 times "back" just to get to the page 

in which they remember they saw a feedback button. 

Push mechanism 

Sometimes waiting for feedback just isn't enough. Using the JS Push Mechanism allows 

you to ask your users to leave feedback just before they leave your site (and possibly 

giving you important insight as to why they are leaving...). The Push Mechanism also 

has the advantage of prompting your users to leave their general impressions of your site, 

as opposed to allowing them to point out specific issues. This will allow you to get a 

different and very useful type of feedback. For more information click here. 

Customize 

Customize your Feedback Form! Make it relevant specifically to your site, and even to 

the page it is in. Feedback Form Customization allows you to ask your users the right 

questions, the answers to which are important to you. Your users will be much more 

likely to provide useful feedback if the feedback categories and sub categories are well 

suited to your website. In addition, you can let your users participate in your website's 

development process: did you add a new feature to your site? Add a category on the 

subject to see how your users feel about it! Customizing your feedback form is not only 

easy and quick., but also a highly effective tool. For more information click here. 

I hope you'll find these tips effective and useful. If you need any additional advice on 

using Kampyle, please write us to support@kampyle.com, and we'll be glad to help. 

You'll also find more useful tips and instructions in out Forum. See you there! 

Kampyle is partnering up with Nuconomy 
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06.24.2008 I Posted in Feedback Analytics, Kampyle Features, Partnerships, Tips and 
Advice I Author: Kampyle I No Comments » 

nu 

In the previous post we have told you about Kampyle's Web Analitics Data Integration 
feature, which consists of a mutually beneficial combination of Feedback Analytics data 
with web analytics data. As we have promised to update you on all our new partnerships, 
here it is: we are very happy to announce that we have recently joined forces with 
Nuconomy, a great web analytics company. Nuconomy, a leading web analytics vendor, 
enables its customers to measure user engagement on their sites, helping you understand 
your users' activities and their interaction with the various features of your site. This 
great combination between Kampyle's and Nuconomy's sets of data takes your site's 
customer service to a new level. For example- Nuconomy's tools allow website owners to 
clearly define their site's most important users based on certain simple parameters. By 
combining both our sets of data, when your site receives a feedback, Kampyle can now to 
notify you not only that you have received a feedback, but also that you have received a 
feedback from your most important user. This capability can be of invaluable benefit, 
since it allows you, the website owner, to identify the feedback, and give the required 
attention and priority to your most loyal clients. Such a level of customer service is surely 
a step in the right direction on the way to higher conversion rates and customer 
satisfaction. Using the feature is easy: you will first need to register with Nuconomy.
Then, sign in to Kampyle and select Nuconomy in the appropriate check-box of the 
partner setting page on your Kampyle account . 

We hope to see many of you enjoying Kampyle's new partnership with Nuconomy. 

If you have any questions on the implementation of Nuconomy and Kampyle's data 
integration partnership or any other subject, please write us at support kampvle.com,
and we will respond promptly. 

Complete The Feedback Loop: Exclusive Interview 
With Kampyle's CEO on VC Cafe 

06.24.2008 I Posted in Feedback Analytics I Author: Kampyle I No Comments » 

Eze Vidra from VC Cafe has recently published an interesting interview with Kampyle 

CEO and co-founder Ariel Finkelstein. The article is entitled "Complete the Feedback 

Loop: Exclusive interview with Kampyle's CEO". The interview contains many 

interesting details about Kampyle's past, present and Future. Here's an excerpt: 
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"Why are users leaving your site? Why are they leaving full shopping carts and 

going else where? Is there something wrong with your fonts and Firefox 3 beta 5? 

Those are questions that many site owners ask themselves daily. Until recently, there 

were not too many tools available to extract that kind of insight, but Israel-based 

Kampyle is changing that. A couple of months ago, Kampyle introduced a free, 

customizable feedback platform for site owners. VC Cafe tries the product and takes a 

deeper look in a long distance talk with Ariel Finkelstein, Kampyle's CEO." (Click here 

to read the full article). 

WHAT users do and WHY - Integration with Web 
Analytics 

06.24.2008 I Posted in Feedback Analytics, Kampyle Features, Partnerships I Author: 
Kampyle I No Comments » 

Kampyle always strives to bring its customers the 
most powerful and innovative services. We are 
currently working on combining our Feedback 
Analytics data with web analytics data. This unique 
combination will enable our customers to benefit 

_'from the best of both worlds: the user-subjective 
data coming from the on-line feedback reported by actual website users, as well as the 
user-objective data coming from Web analytics. 

Web analytics tools tell you where your users came from and what they did on your site 
(e.g.: many shopping carts mid-transaction abandonments,). Kampyle, the Feedback 
analytics platform, tells you what users say when they do it (why they abandoned). We 
intend to bring our customers a White Labeled solution: You tell us which web analytics 
service you are working with, and we will combine the data. Kampyle's vision is to be 
able to provide its customers with full Web Analytics Integration with the web's most 
important Web Analytics vendors, and we have already started to work with several web 
analytics companies. 
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Adding Web Analytics Integration to your Kampyle account is easy. You are simply 
required to select your Web Analytics vendor from a list. You can do this very simply in 
the Kampyle Management Application: go to the Partners Setting section in the 
Administration tab and select the vendor you work with. In the coming posts and 
newsletters we will make sure to update you on the latest Web Analytics Integration 
developments, and inform you of each web analytics partner that joins our service. 

If you have any questions on Web Analytics Data Integration on Kampyle, or on any 
other subject, please write us at support@kampyle.com, and we will respond promptly. 

Know Your users - User Integration 

06.24.2008 I Posted in Feedback Analytics, Kampvle Features, Tips and Advice I Author: 
Kampvle I No Comments » 
Tags: integration, U1 User integration 

A new and important feature has been added to Kampyle lately. This feature will allow 

website owners to get the most out of their feedbacks, while giving more to their users: 

"Closing the Feedback Loop". 

We have recently received recurring feedback from several clients, outlining what really 

matters to many website owners: getting feedback from their most important customers, 

as well as being able to get back to them. For a website owner, the ability to receive 

feedback is crucial, but knowing who the feedback is from and being able to respond to it 

is equally so. There is a great deal of difference between different types of customers. In 

the same way, there can be great differences in the meaning and repercussions of their 

Feedback. That is why the ability to know more about the users who submitted feedbacks 

would be a great analytics tool, and that is what User 

vow «nia Integration is! 

i";  OW; KA-ete eV% 

Kampyle has several ways of responding to that 

need. The first way is to ask each user that submits a 

`feedback to leave his e-mail before submitting his 

feedback. Sending the e-mail address, is, of course 

optional. If a user decides not to submit his e-mail address, his feedback will be 

registered as a "Guest" feedback. If he decides to submit, his e-mail will be available to 

the website owner. 
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With User Integration, users that are logged in to your website are automatically 

recognized by Kampyle. In this way, when your users provide feedback while logged in 

to your website, Kampyle can let you know that feedback was submitted by one of your 

own users. You will then not only be able to give the feedback the required attention, but 

you will also be able to contact your client, informing him of the status of his feedback: 

that's "Closing the Feedback Loop"! 

Obviously, Kampyle lets you choose exactly which information you would like to share, 

so as not to violate your users' privacy. You configure what information is sent and how! 

Implementation of User Integration is simple, quick and easy: no more than a few 

minutes of work. So if you are interested in knowing what your most important and loyal 

users think of your website, visit our forum and get all the information you need. If you 

require any assistance to set up the User Integration feature, or on any other subject, 

contact us at supporta,kampvle.com.
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Actively ask for feedback - "Push" Mechanism 

The Kampyle team has been putting a lot of focus on improving the quality of the 

feedbacks that website owners receive from their users. We have now decided to focus on 

another angle which has important repercussions for you, the website owner: quantity. As 

with many other things in life, in the case of quality user feedback — more is better. The 

Kampyle Feedback button gets the job done as far as allowing users to submit their 

feedback at any given point in your website, when they have a specific feedback. But not 

all users will encounter a situation that compels them to click the button and submit 

feedback. So how can you get your users to submit more feedback, letting you improve 

your site to suite their needs? Simply ask them for it! We've created a feature that allows 

you to prompt a certain percentage of your users to leave a feedback before they leave 

your site: a kind of "push mechanism". 

Your feedback is important to us! 

Would you be willing to give us a short (1 minute) feedback ? 

Thank you for helping us improve our website 

As usual in Kampyle, you decide how, when and where. All you have to do is create a 

feedback form instance in the Customization Wizard, and in the last page, choose how 

often you would like the system to ask the users to leave feedback before they leave the 

page. We have found that many of our clients chose to implement the Push Mechanism 

with different percentages, depending on the page: higher percentages in critical areas 

such as shopping carts and download pages, and lower percentages for pages of lesser 

priority. 

After choosing the required percentage, a section of Javascript code will appear: paste the 

code section into you website's code as instructed in the wizard, and that's it! 
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Obviously, we're not out to annoy your users...only the chosen percentage of them will 

be asked to submit a feedback, and the ones that are asked are only asked once. 

Using Kampyle's push mechanism is a great way to receive more feedbacks. Its 

effectiveness is proven: Kampyle clients that use the push mechanism receive 

substantially larger amounts of feedback. 

So what are you waiting for? Get the push mechanism for your website now! 

to BOOKMARK •• 

Listen to your users in 60 languages - Feedback Form 
Translation 

06.24.2008 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I No Comments » 
Tags: multilingual, translation 

In today's world, Internet sites of all kinds must, increasingly, be able to provide services 

for clients from all corners of the world. Implementing this insight ourselves, Kampyle 

can now offer its clients the ability to do the same. If your site's content is in one 

language, why should your Feedback Form be in another? You can now translate any 

given Feedback Form Instance to over 60 languages. Kampyle will remember your 

translation, thereby assisting you in the creation and translation of future Feedback Form 

instances. Is your website multi-lingual? Use the Feedback Form Translation feature to 

make sure that your users can access a feedback form in each page of your site, in the 

specific page's language! 

"•;<111,,,,7 • 

  The Translation feature was designed so that „ 

translated categories can still be identified by 

Kampyle as the original-language categories, 

allowing you to view them in the Feedback Inbox in a single language of your choosing: 

in effect, the original and the translated feedback forms are the same instance. 
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More than just receive feedbacks, Kampyle gives you the ability to manage them. An 

important tool in that aspect is the Instance Filter, which allows you to filter your 

feedback results by feedback form instance. 

I 

,Some of our clients who employ multi-lingual 

support centers have created a feedback form 

instance for each language, then use the Instance 

  Filter to allow each support team to only view 

feedbacks in their relevant language. You can also use the Feedback by Page section to 

view feedbacks sorted by the pages of your website in which they were submitted. 

Kampyle is all about giving your users the opportunity to voice their opinion, and giving 

you, the website owner, a powerful tool to hear it as well as respond to it: "Closing the 

feedback loop". The new Feedback Form Customization and Translation Features help us 

in achieving just that, and I am sure that all our clients can greatly benefit from them. 

Translate your Feedback Form by logging in to Kampyle, then proceed to the 

Management Application > Administration > Feedback Form Customization, and press 

the link `Translate' next to the relevant Feedback Form instance. 

Customize Your Feedback Form! 

06.22.2008 I Posted in Feedback Analytics, Feedback Form Features, Kampyle Features, 
Tips and Advice I Author: Kampyle I 2 Comments » 
Tags: , customization, customize 

Hello there Kampyle users, 

It's been quite hectic here at Kampyle lately, and many things have changed. A lot of 

website owners have been joining us, and are now using Kampyle on a daily basis. 

Meanwhile, we have been working very hard to incorporate new and exciting features on 

Kampyle, as well as to `fine tune' some existing functionalities. 
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Unfortunately, as a result we haven't had time to update the blog on a regular basis for a 

while, but that is about to change. We thought we would restart our blog with a series of 

posts on Kampyle's newest features, keeping you, our users, up to date on the latest 

changes and additions. We will publish a new post every few days, each time on another 

Kampyle functionality. We will start with the present post on Feedback Form 

Customization, followed by posts on Feedback Form Translation, User Integration and 

Push Mechanism. We hope that you will enjoy and benefit from them. 

Feedback Form Customization 

One of the most important features we have added lately is the Feedback Form 

Customization option, which allows our users to create a feedback form that is `tailored' 

to their specific needs. The Customization option is one of the things that make Kampyle 

stand out as a feedback Analytics Platform among other services available on the net. 

Surveys and polls services can go a long way, but Kampyle is about more than just 

information; it's about comunication with your clients. Now, with the Customization 

feature, you can get the most relevant feedbacks from your clients, view and manage 

them in the way that suits you best, and notify your customers of the actions taken. 

While working with our users, we have come to understand that since every website 

naturally targets a specific audience, it would only make sense that every website owner 

should want feedback on specific topics and areas of his site. It is this realization that 

drove us to develop a tool that allows them to do just that! As a Kampyle user, you can 

now create a feedback form that looks and feels just the way you need it to: choose the 

colors, choose the icons, choose the feedback button that matches your users, your site, 

and your web page . 

More importantly, the customization feature allows you to create feedback categories and 
sub-categories that correspond exactly to your web site's user's needs. Tailoring the 
Feedback Form to your specific needs is an important step towards receiving better, high 
quality feedbacks as well as managing them with greater efficiency . 

We've already received some great feedback from our users. Several e-commerce 
websites have told us that the Customization feature is a great way to pinpoint and solve 
problems reported by users, on the spot and where it counts. Some of them created 
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separate feedback forms for the homepage, the product catalogue pages, and the shopping 
cart page. This opens the possibility to create fitting categories that address issues 
regarding each section specifically, enducing the users to submit their reactions. In this 
way, they were able to look for, and find some answers to their site's most painful 
questions: "why do users leave shopping carts mid-purchase?", and "what makes users 
decide to stop the registration process?" are some prominent examples. 
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The Feedback Form Customization feature has a real impact on the feedback you get. 
Many of our users have told us how much they are benefiting from the possibility of 
ceating a specific feedback form for every section of their site. . All in all, Feedback 
Form Customization is a tool that will help you raise customer satisfaction and get higher 
conversion rates. We hope that many more will make good use of these new possibilities. 

Check out the feedback form Customization feature in the Administration menu, and 

create the feedback forms that you need. 

If you haven't joined  Kampyle yet, what are you waiting for? Click here, It's free! 

Enjoy this important addition to our site , and send us your feedback! 
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Welcome to the Kampyle Blog! 

05.15.2008 I Posted in Feedback Analytics I Author: Kampyle I No Comments » 

Welcome to our Biog. We are really excited about our new service going out `into the 
world'. During the past few months the Kampyle team has been working day and night in 
order to develop the most sophisticated Feedback Analytics Platform there is on the web -
We hope you join and find that you agree with this statement.We know that there is still a 
long road ahead of us but we believe that the Kampyle Feedback Analytics Platform is 
ready for the challenge and full of great surprises that justifies our claim. 

•••••,.. 

We have started our Closed Beta Launch with a great post about 
Kampyle on TechCrunch- thanks Roi. Many new companies are already using Kampyle 
and we hope that all are happy with the service. 

If you have not already done so, we invite you to register on Kampyle to start you way in 
the Feedback Analytics new world. There is no cost, and it takes only a minute to join. 
Register Today. 

Here on the Blog we will publish updates about Kampyle, new features and many more 
interesting stuff- stay tuned! We hope you will all enjoy using Kampyle and would love 
to hear your feedback. 

Ariel 
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KAMPYLE INTEGRATES WITH GOOGLE ANALYTICS TO ANSWER WHY YOUR 
WEBSITE VISITORS DO WHAT THEY DO 

With web analytics solutions answering the 'Who, What, 'Where' and 'When' questions 
of website users' behavior, Kampyle provides actionable feedback in real-time that 
answers the 'Why' question 

Ramat Gan, Israel , June 30, 2009 — How effective is knowing that a user from 
California referred from Bing abandoned their shopping cart with $283 of merchandise 
after visiting 12 web pages over 6 minutes if you have no clue why? 

According to John Lovett, Senior Analyst covering web analytics at Forrester Research, 
"the problem [with web analytics] was that the complexity and inability to take action on 
the data largely inhibited success." 

The Kampyle — Google Web Analytics integration, which we are announcing today, 
solves the challenges associated with web analytics while providing the only website 
feedback solution fully integrated with Google Analytics API. 

Kampyle, the pioneer of online feedback analytics, enables websites to collect, analyze, 
manage, act on and respond to user feedback in real-time through the company's 
feedback forms. Kampyle is a Software as a Service (SaaS) solution which can be 
implemented onto any website in minutes and enables gathering and analyzing 
actionable, feedback from users. To close the feedback loop, Kampyle includes the 
option to respond directly to a user's feedback. 

The Kampyle — Google Analytics Integration enables website owners to add business 
critical information alongside their website analytics: users' feedback. Now, website 
owners can not only measure website activity, as presented through Google Analytics, 
but they can also see what the users are saying about these website activities in real-
time. Kampyle facilitates tracking the number of feedbacks submitted and the grade 
showing user satisfaction for every web page, product, service or activity, all in the 
Kampyle interface. 

"Merging the qualitative data of products such as Kampyle with the quantitative richness 
of Google Analytics is a powerful combination that is just waiting to be exploited," said 
Brian Clifton, internationally recognized web analytics expert and author of the book 
'Advanced Web Metrics with Google Analytics'. 

Kampyle customers are able to get a better understanding of their user's behavior, 
improve usability, customer satisfaction and close more sales immediately via feedback 
and alerts. For example, when HostelBookers.com relaunched their website, Kampyle 
integrated with Google Analytics "enabled us to immediately resolve issues based on 
instant customer feedback," said Kerry Harding, User Experience Manager at 
HostelBookers.com (www.hostelbookers.com). "Kampyle helps us to ensure that we 
meet our customers' needs, keep our priorities focused, our conversion rates high and 
our users happy and satisfied!" 

To see the Kampyle — Google Analytics integration for yourself, please click here. 
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What is Feedback Analytics? 
Feedback analytics is the collection, analysis, management and response to feedback 
from users of any interactive product or service. By bringing the customer's voice to the 
table as immediately actionable business metrics, feedback analytics enables improving 
revenue, conversions, usage and user experience. The full value of feedback analytics 
to any business can be derived from integration with almost any business application, 
including web analytics, CRM, bug tracking, project management and many more. 

"We're excited to integrate our Feedback analytics solution with Google Analytics, the 
most utilized website analytics offering in the world," said Kampyle CEO and co-founder 
Ariel Finkelstein. "Beyond this partnership, Kampyle will be announcing integrations with 
other leading Web Analytics offerings, as well as other business analysis solutions 
because only feedback analytics can bring the customer's voice to the table as 
immediately actionable business metrics." 

About Kampyle 
Kampyle is the pioneer of online feedback analytics, the real-time solution for collecting, 
analyzing, managing, acting on and responding to user feedback. The company's 
flagship product, Kampyle for Websites, is a feedback form integrated into any website 
in minutes, which enables gathering actionable, website, product, service, page or 
activity-specific feedback in real-time. Kampyle then facilitates feedback analysis 
through the company's interface, bringing the customer's voice to the table as 
immediately actionable business metrics. With many business analysis solutions 
answering the 'Who', 'What', 'Where', and 'When', only Kampyle answers the 'Why' 
question, resulting in improvement in revenue, conversions, usage and user experience 
that directly impact our clients' bottom line. For more information about Kampyle, please 
visit: www.kampyle.com.

### 

Contact info: 
Uriah Av-Ron 
Email: press kampvle.com 
Tel: +972-50-7-427-087 
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-Kampyte Feedback, Analytics 

FOR IMMEDIATE RELEASE 

Customer satisfaction is up 17% for Kampyle's Website Feedback Analytics customers 
in its first year. 

Ramat-Gan, Israel, March 30th, 2009, Kampyle, the web's leading Feedback Analytics vendor, today marks 
the first anniversary since the launch of its flagship product, Website Feedback Analytics Service. With last 
year's launch of Website Feedback Analytics, Kampyle had pioneered the brand new and promising field of 
Feedback Analytics, putting online users' feedback in the spotlight. Only one year after the ►aunch, thousands 
of websites are using feedback analytics as a way to improve customer satisfaction, and increase conversion 
and ROI. And these aren't just slogans - Kampyle feedback reports show that overall user satisfaction from 
websites using Kampyle has increased by 17% during the last year. 

Growing at an impressive monthly rate of 30%, to date, Kampyle has served over 5 million feedback forms, 
and managed to collect and analyze feedback submitted by users in 191 countries. Website owners from over 
100 countries are using Kampyle's feedback form in 18 languages. Kampyle's more than 10,000 customers 
have used this user generated feedback data to improve their websites. These improvements are reflected in 
the feedback received, as a dramatic decrease in reported bugs (over 27%) and a sharp increase in positive 
feedback (30%) is noticed. 

But the numbers only tell part of the story. Initially Kampyle faced the necessity to educate the industry 
about the importance and benefits of Feedback Analytics. The premise was clear: if you want to know why 
your users are leaving your site, why they are not finalizing purchases, why they are leaving shopping carts -
simply ask them. Perhaps Kampyle's greatest success was conveying this message to online businesses all 
over the web: "(We)...have been seeing some amazing results! Receiving instant customer feedback 
regarding specific areas of our site is priceless and has vastly increased our customer satisfaction" is what 
the folks at Biotivia.com had to say: "This product alone has allowed us to roll out a new version of our 
online store in record time and iron out any bugs easily and quickly! If you are a business owner, you NEED 
this service." 

Although its clients already regard Kampyle as a "must-have" service, Kampyle says the new features will 
include feedback analytics services and functionalities that online businesses will come to regard as a 
cornerstone of communication with clients. "Kampyle is offering website owners a service that helps them 
make the most out of their website" says Ariel Finkelstein, founder and CEO at Kampyle: "Everything we've 
learned over the past year has served us to create a service that improves customer satisfaction, conversion 
rates and ROI in websites of all sizes. We're thrilled that our customers are seeing the results they expect, 
and happily, so are we". 

About Kampyle: 
Kampyle is a leading vendor of Feedback Analytics. Kampyle's services are designed to assist companies to 
measure and manage customer experience. Its cutting edge technology delivers Kampyle's customers a high 
quality Feedback Analytics Platform allowing them to easily collect, analyze and manage users' feedback and 
respond to their users feedback. 

Contact Information 

Kampyle Ltd. 
Ariel Finkelstein, CEO 
+972 77 2033221 
arielf@kampvle.com 
www.kamevle.com 

© 2009 Kampyle Ltd. All rights reserved www.karnavle.com E: salesOkampyle.com 
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Kampyle Press Release • FOR IMMEDIATE RELEASE 

4

Feedback Analytics 

Get your online retail business ready for the holidays 
with Kampyle Feedback Analytics 

Heels.com, FloraQueen.com and many other Kampyle e-commerce customers, 
now use Feedback Analytics to get their website ready for the approaching 

winter holidays. Is your website ready? Kampyle helps you to find and correct 
your weaknesses, then win back your customers - just in time for the holiday 

season 

Ramat-Gan, Israel, November 17, 2008 - With the holiday season in site, e-commerce retailers 
are beginning to prepare for the most important sales period of the year. These are times when 
more than ever, every sale counts and every customer matters. Constantly improving and 
listening to one's customers are key to maintain a loyal customer base, and to increase sales. 
Kampyle, the leading Feedback Analytics vendor helps e-commerce retailers achieve these 
goals, offering "Kampyle for Websites" - a brand new approach to holiday readiness. A solution 
based on user generated feedback, Kampyle is a fast and efficient way for retailers to get ready 
for winter holidays. 

'Why are users leaving shopping carts?", "What can I do to increase conversion rates, as well as 
customer satisfaction and loyalty?". These questions are now of special interest to internet 
retailers, who understand the importance of being fully prepared for the holiday season. In the 
world of online retail, there is no such thing as "ready enough" for this time of the year: product 
search, product placement, and usability - these are issues with constant room for improvement 
that translates to revenue. Having no direct contact with the customer makes it difficult to find 
ones' most pressing weaknesses. Kampyle offers a solution for retailers who are looking to get 
their business prepared to operate at full capacity in time for the all important winter holiday 
season. 

Kampyle helps online businesses collect and manage feedback from their users, in a way that 
allows them to learn their user's needs, improve their service, and increase customer satisfaction 
and loyalty, even in cases of large amounts of data. A unique combination of a Voice of 
Customer application's high level view, along with CRM capabilities that help to correct and 
improve one's service and get back to customers, Kampyle's service has gained considerable 
ground in the field of Feedback Analytics, and is now serving over 4,500 customers. 
"Kampyle.com feedback application is a must have for any online business that cares about its 
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customers. The feedback you learn is invaluable in your quest to create the best user 
experience" says Eric McCoy, Founder and CEO of Heels.com, and one of Kampyle's many 
satisfied customers. 

Kampyle's impact is usually felt immediately. Website owners, who want to experience a 
substantial improvement in the shortest possible time, find it highly useful, as did Alex Dantart of 
FloraQueen.com:"The users should always have the final word! And we need to listen to their 
opinions and suggestions. Even though we have a customer service system for our clients, 
Kampyle provided an easy way for our clients to give feedback on the launch of our new web 
site, and express their needs quickly". A fully hosted solution, Kampyle can be implemented in 
minutes. Copying a short code to the website will have Kampyle up and running, so there are no 
implementation costs, and no need for technical skills. 

"Kampyle's ability to quickly help improve websites while increasing customer loyalty and 
satisfaction at the same time is what makes it the perfect holiday readiness tool." says Kampyle 
VP Business Development and Co-Founder, Eran Savir. "Kampyle is an easy 'plug and play' 
service that can be up and running on any e-commerce site within minutes. Our customers gain 
instant access to their user's thoughts, improve, and then win them back. They feel the results 
within days." 

Find out more about the Kampyle Online Feedback Analytics Platform on the company's website 
www.kampvle.com 

About Kampyle: 
Kampyle is a leading vendor of Feedback Analytics. Kampyle's services are designed to assist 
companies to measure and manage customer experience. Its cutting edge technology delivers 
Kampyle's customers a high quality Feedback Analytics Platform allowing them to easily collect, 
analyze and manage users feedback and respond to their users feedback. 

Kampyle Ltd. 
Ariel Finkelstein, CEO 
+972 77 2033221 
arielfAkampvle.com 
www.kampvle.com 
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Kampyle Press Release - FOR IMMEDIATE RELEASE 

Kampyte FeedivAck Artafytics 

Get instant access to your online users' thoughts-
Kampyle is now available to everyone 

Kampyle announces the end of its Closed Beta Phase and reveals interesting 
insights: out of the online customers submitting feedback, 73% will provide a 

detailed feedback, 56% would like to hear back from the website owner and 
are willing to submit their real email address! 

Ramat-Gan, Israel, July 08 2008 - Kampyle, the pioneering vendor in the field of Feedback 
Analytics, has announced today the end of its Closed Beta Phase. In mid March this year 
Kampyle launched their Closed Beta, delivering a powerful Software as a Service (SaaS) 
platform to measure and manage website users' feedback on services, products and customer 
experience. Over 1000 new clients joined the Kampyle Feedback Analytics Service during its 
Closed Beta phase and many new exciting features were added to the Service. The Kampyle 
Feedback Analytics Service is now available to everyone on the company's website: 
www.kampvle.com 

In today's belt-tightening times for the industry, one cannot disregard his online customers. More 
and more companies are turning to user-generated feedback as a way of increasing their 
customers' satisfaction and loyalty levels, as well as their sites' conversion rates. By using 
Kampyle, website owners are showing that they realize that 'hearing' your customers is not the 
same as 'listening' to them, and that their site's users are sensitive to this distinction. Kampyle 
CEO Ariel Finkelstein: "All sites, of all sizes and shapes, no matter what the profile of its users is, 
benefit from Kampyle. Our Closed Beta Phase has shown us that 73% of the users that submit 
feedback - submit detailed feedback, and that users expect to hear back from website owners 
regarding their feedback. Furthermore, we have found that with Kampyle, website owners 
respond better to feedback, and that feedback follow-ups have a huge impact on customer 
loyalty and satisfaction: it really works and our client's reactions prove it". 

Results have been swift for many of Kampyle's clients: "Kampyle is a simplified efficient 
feedback process that works. With the easy "plug and play" system, we gained instant access to 
our users thoughts, allowing better response time and accuracy. Through Kampyle we have a 
real dialogue with our audience" says Shawn Stein from Aniboom. With the ending of Kampyle's 
Closed Beta, Ariel Finkelstein welcomes this change in the perception of user generated 
feedback: "I think website owners are now beginning to understand the importance of closing the 
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feedback loop, that is, encouraging your users to submit feedback, reviewing it, then replying to it 
with a status update. Kampyle's job is to make this easy". 

Kampyle offers its clients the following main features: 

Simple Integration: Adding the Kampyle Feedback Form to a website is as simple as adding a 
link. There are no implementation costs. You can have the Kampyle service working on your site 
in 10 minutes. 

Customization: Website Owners can create a Feedback Form that matches the "Look and Feel" 
of their site: choose the colors, the logo, the categories and sub-categories, and make the 
Feedback Form their own. 

Translation to over 60 languages: If your site's content is in one language, why should your 
Feedback Form be in another? Website owners can now translate any given Feedback Form 
Instance to over 60 languages. 

Actively asking for feedback from online users: If a user is abandoning the shopping cart, 
why not ask him why is he leaving? This feature allows website owners to prompt a certain 
percentage of their users to submit a feedback before they leave the webpage. 

Feedback Management: Kampyle's Feedback Management system allows website owners to 
view feedbacks in a simple and easy to use interface, grouping similar items together, and thus 
saving you valuable time and effort. 

Find out more about the Kampyle Online Feedback Analytics Management Platform at the 
company's website www.kampvle.com 

About Kampyle: 
Kampyle is a leading vendor of Feedback Analytics Management Services. Kampyle's services 
are designed to assist companies to measure and manage customer experience. Its cutting edge 
technology delivers Kampyle's customers a high quality Feedback Analytics Management 
Platform allowing them to easily collect, analyze and mange users feedback and respond to their 
users feedback. 

Kampyle Ltd 
Ariel Finkelstein, CEO 
+972 77 2033221 
+972 54 7515519 
arielfAkampvle.com 
www.kampyle.com 
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The Next Generation of Online Feedback Analytics Now Available for All Websites! 

Ramat-Gan, Israel, March 11, 2008 - Kampyle, a leading vendor of Online Feedback Analytics, is announcing 
the launch of its Feedback Analytics Platform, delivering a powerful Software as a Service (SaaS) platform to 
measure and manage website users' feedback on services, products and customer experience. Kampyle is 
currently operating in a Closed Beta mode, to request an invitation website owners are required to register at 
the company's website: htto://www.kamoyle.com/owner publici?page=owner registration 

With this launch Kampyle is delivering the Next Generation of Online Feedback Analytics to website owners. 
Kampyle's innovative technology enables website owners to collect, analyze and manage their website user's 
feedback. Kampyle's solution is delivered as SaaS, enabling website owner to manage and measure the 
customer web experience on their website. 

"All website owners face the same issue: How can I. know what my website users really think about my site, 
products, services etc.? And why are they behaving the way they do on my site?" said Ariel Finkelstein, CEO and 
Co-Founder "you can find many Feedback Forms on websites today. Either they are emails or a different page 
on the site with many annoying mandatory fields. The main issues Website Owners face are only raised when 
they start receiving the feedback. Then they discover that the most important thing is to have a powerful 
management system that will analyze the volume of data, allow them to manage the feedback and get back to 
their users in a quick and simple way. Kampyle is offering today this service to all website owners and opens up 
a new window to better web customer experience measurement, management and service." 

Simple Integration: Adding the Kampyle Feedback Form to a website is as simple as adding a link. There are 
no implementation costs! 
The easy integration is enabled due to the application residing outside of Kampyle's customer's website IT 
infrastructure. 

Customization (coming soon): This great new addition to the Kampyle Feedback Form will allow Kampyle's 
customers to change the "look and feel" of the feedback form to match their website needs and design. 
Furthermore, the customization will include the ability to modify the Feedback Forms: Color, Questions, 
Categories, Sub Categories, Languages and many more additions to the form. The highlight of the Kampyle 
Feedback Form Customization is its flexibility, allowing the creation and management of different feedback 
forms for each page of Kampyle's customer's websites! 

Making Customer Feedback manageable and actionable 
The Kampyle's sophisticated analytic engine is focused on reducing human work. Similar feedbacks are grouped 
into one group allowing the management of the same feedback submitted from different users in one view. With 
the Feedback Analytics Dashboard Kampyle's customers view the high level of their website customer 
experience. The Feedback Analytics Dashboard prioritizes the feedback issues and proposes possible causes to 
allow quick and smart decision making. 

Listen and respond to your online customers 
Kampyle believes that end users are expecting not only to be heard but also responded to. Kampyle enables 
website owners to get customer loyalty by responding to their feedback. By using Kampyle website owners can 
quickly respond to a group of users who gave the same feedback on an issue in one click. 

Find out more about the Kampyle Online Feedback Analytics Management Platform at the company's website 
www.kamrwle.com 

About Kampyle 
Kampyle is a leading vendor of Feedback Analytics Management Services. Kampyle's services are designed to 
assist companies to measure and manage customer experience. 
Its leading edge technology delivers Kampyle's customers a high quality Feedback Analytics Management 
Platform allowing them to easily collect, analyze and mange users feedback and respond to their users 
feedback. 

Contact Information 

Kampyle Ltd. 
Ariel Finkelstein, CEO 
press(akamovle.com 
www.kamovle.com 

© 2008 Kampyle Ltd. All rights reserved www.kampyle.com E: press@kampyle.com 
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Kampyle Closes The Feedback Loop 
March 19, 2008 

One of the key ingredients to success on the Web is rapid iteration, and 
to do so, eliciting user feedback is a must. As we know, TechCrunch is a breeding ground for avid beta testers keen 
to provide input and suggestions. Yet, more often than not, when we do offer feedback to a site all we receive in re-
turn is an auto-reply, thank-you email. When was the last time you submitted feedback to a site that was then fol-
lowed up with an actual acknowledgment that the bug was fixed or the feature integrated? My guess, not very often. 

Kampyle—yet another Yossi Vardi startup from Israel—has developed a feedback management platform aimed at 
assisting site owners better manage this feedback loop and, along the way, increase customer loyalty and satisfac-
tion. The underlying premise here being that users expect not only to be heard, but also responded to. This is espe-
cially true when providing feedback on services, products or customer experiences. Sites that manage their feedback 
right end up with deeper customer engagement, lower shopping cart abandonment, and better usability. 

There are four moving parts in Kampyle's feedback analysis platform: 
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1. Collection: A feedback collection form (see screenshot on 

right) is launched through buttons scattered across a site. Kampyle will roll out advanced customization options 
throughout the coming weeks. 

2. Analysis: Kampyle provides user feedback along with contextual data such as screen resolution, browser type, 
operating system, etc. Slicing and grouping functionality delivers a greater understanding of why an issue occurred, 
which ultimately translates into what to do about it. 

3. Management: Data and suggested corrective actions are arranged in intuitive dashboards. Data is exportable to 
XML & Excel. Nothing much to write home about here. 

1 
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Techcrunch 

4. Action: CRM-like functionality completes the feedback loop by allowing site owners to inform groups and individual 
users of the corrective action they have taken. The notification even includes a link to where the fix was made and of-
fers a thumbs-up/down rating to further express satisfaction. 

All-in-all a wide variety of companies can benefit from a service such as Kampyle's, which is bridging the gap 
between CRM and site-side analytics. Extending the CRM functionality to piggyback on full-blown CRM platforms 
such as SalesForce, SugarCRM, and even Zoho would go a long way in popularizing the service. 

Kamplye is still in closed beta so pricing is yet to be established, but once the service is commercially available 250 
TechCrunch readers will get their first month free. Sign-up here to get on the list. 
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CrunchBase Information 
Kampyle 
Information provided by CrunchBase 
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• Industry: e-commerce 
• Using Kampyle for: 4 months 
• # of Monthly Page Views: 10M 
• 6000 Products 
• For more information: 

www.p1000.co.il 

Many purchase 

cancellation requests. 
Website navigation 
problems causing users 
not to find what they were 
looking for 

Management focus on 

Feedback collected by 
Kampyle in the first few 
weeks. Then changing the 

usage to routine customer 
service mode 

Immediate changes were 
made on the website. 
Other problems have been 
identified and added to 
the development plan 

Case Study - P1000.co.il 
"Thanks to Kampyle all problems of an immediate nature were detected, 

solved and there has been a clear, localized increase in conversion rates" 

About the company 
P1000 is one of Israel's leading shopping sites, with over 9 years 
experience in the market. It offers over 6000 products, out of 
182 categories. The site conducts sales through auctions, group 
sales, as well as by "reserved price". Nowadays, the company 
runs 2 sites: p1000.co.il and Ynet-shops.co.il. It enjoys around 
9.5 million views a month, generated by over 50,000 visitors a 
day. P1000's parent company is Smile, dually traded (Nasdaq 
and Tel- Aviv) as IGLD. 
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The Problem 
P1000's conversion is higher than the market average, and stable. But in a business in which there is no 
direct, personal contact with your client, how will you know what you are doing right and what you are 
doing wrong? How can you learn how to perform better? There are tools that serve to monitor the 
transactions on the website, but no way to understand WHY users behave the way they do. At the same 
time, there were clear signs that there was room for improvement: some users were requesting to 
cancel their purchases, while others supplied bids that were clearly higher than necessary. 

The Solution 
In the first weeks after implementing Kampyle, P1000 reviewed thousands of feedback items, with 
management focus, to better understand the problems. After this period, the main problems were 
identified and all problems of an immediate nature were solved. Work with Kampyle was then modified 
to routine-mode or customer service. The website manager now goes over all feedback items, responds 
(and reacts) to them. The manager then issues a report with the appropriate action items sent to the 
relevant people within the company. 

Benefits and Results 
Using Kampyle, P1000 discovered that there was some confusion among many users regarding the 
terms and conditions of one of the sales methods, leading to misunderstandings and many cancellation 
requests. P1000 were able to understand the root of the problem, while also discovering the simplicity 
and low-cost of the required fix. Purchase cancellations have decreased dramatically. In fact, "all 
problems of an immediate nature were detected, solved, and there has been a clear, localized increase 
in conversion rates". Said Dani Elovitch, E-commerce division manager at P1000. Moreover, P1000 now 
have a better understanding of the navigation problems causing users not to find products that they 
were looking for, as well as their users' needs and required modifications. P1000: "with Kampyle we can 
now begin to understand why our users behave the way they do on P1000.co.il". 
For P1000, a "new communication channel with clients has been established", as problems, suggestions, 
and compliments began pouring in. 

Kampyle for Websites - Allows website owners to listen and respond to their website users. Kampyle provides website 

owners with a management application that arranges the corrective actions required in a clear and proactive manner, even in 

cases of large amounts of data. 

© 2007-2008 Kampyle Ltd. All rights reserved www.kampyle.com E: sales@kampyle.com 
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Case Study - GetPrice.com.au 
"Kampyle helped us to get a clear understanding of the needs and requirements of 

our users; the data of our recently conducted usability test was backed up by the user 

feedback collected by Kampyle. This information helped us to improve our website 

and provide our consumers with the best user experience possible." 

GETPROQIEN 
Compare Before You Buy 

• Industry: e-commerce 
• Using Kampyle for: 4 

months 
• # of Monthly Page Views: 

3.2M 
• More than 600,000 products 
• Compares products and 

prices from 400 online shops 
• For more information: 

www.getprice.com.au 

Users were experiencing 
troubles with the site's 
search options 

Kampyle offered a very 
comprehensive insight into 
what users want 

Identifying and improving 
the internal search is an 
essential issue, as 
searching and finding a 
requested product is the 
most important activity for 
GetPrice users 

About the company 
GetPrice is Australia's largest comparison shopping engine, 
allowing retailers to display their products in a way that is easy 
for consumers to compare, buy & save. It offers rich content 
such as buying guides, price history charts, user reviews and 
comparison tables. The www.getprice.com.au site receives over 
3 million page impressions a month, generated by more than 1.5 
million unique visitors. The company runs other websites, 
including www.shopferret.com.au and 
http://www.comparebroadband.com.au.

.••• sr", ..wer...qtra 

The Problem 
GetPrice has long suspected that its users were experiencing troubles with the site's search options. 
Moreover, GetPrice's aim is to offer the consumer the best possible user experience on their website. 
Lacking direct contact with large numbers of users, diagnosing the problems accurately was a difficult task. 

The Solution 
Using Kampyle, GetPrice analyzed hundreds of feedback items to better understand the users' problems, 
needs and requirements with regards to price comparison. Kampyle offered a very comprehensive insight 
into what users want. In addition, GetPrice conducted a usability test that showed identical results. 

Benefits and Results 
Using Kampyle, GetPrice were able to confirm and understand previously suspected problems with their 
internal search, as well as discover new difficulties that users were encountering. For example: the search 
filter functionality was difficult to use and therefore did not help the users to refine their search results. 
Identifying these issues was essential, as searching and finding a requested product is the most important 
activity for GetPrice users. Kampyle helped to uncover issues that could not have been observed in a 
usability test. 
With Kampyle, GetPrice have been getting valuable functionality requests and suggestions that have given 
them a new insight into what their users are looking for. In addition, the possibility to get back to the users 
on their feedback has been helpful in improving customer relations. 
Following this in-depth analysis, Kampyle feedback items are now reviewed and answered by the website 
manager on a daily basis, assisting GetPrice with its customer support and community-building efforts. 

Kampyle for Websites - Allows website owners to listen and respond to their website users. Kampyle provides website owners 
with a management application that arranges the corrective actions required in a clear and proactive manner, even in cases of 
large amounts of data. 

© 2007-2008 Kampyle Ltd. All rights reserved www.kam_pyle.com E: sales@kampyle.com 
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Ka pyle Feedback Analgiics 

Kampyle Developer API (vers►on 1.0) 

Table of Contents 
Kampyle Feedback Export API 2 
Example of PIP code 3 
API XML Example 4 
Output Descriptions 5 

Tables 
Table 1: API Keys and Descriptions 2 
Table 2: Output field descriptions 5 

©2007-2009 Kampyle Ltd. All rights reserved www.kampyle.com 
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Feetilmexis Fylatyttcs 

Kampyle Feedback Export API 

By using Kampyle's developer API you will be able to export your feedback items received between specific dates. 

Table 1: API Keys and Descriptions 

Key Mandatory (Y/N) Description 

$key Y Example usage: $key="Kampyle_2_Ersd3DFwAly.html" 

Notes: To find your Kampyle Private Key, enter the 

management application and navigate to the Feedback Form 

Customization page. 

On the bottom of the page you will find your Private Key. Please 

note: Your Kampyle Private Key is case sensitive. 

Don't share others with this key. 

$site_code Y Example usage: 

$site_code="9232342" 

The site_code can be found in the embed URL code (the code 

which you copy paste from Kampyle). 

$from_date Y Example usage: $from_date= 

"2008-09-20 15:40:42" or just 2008-09-20 

From which date you want the report. 

$to_date Y Example usage: $to_date ="2008-09-20 15:40:42" or just 2008-

09-20 

The date up to which you want the report. 

$gmt N Example usage: $gmt=5 

Get all times and dates in GMT +5 timezone. 

Important: Kampyle recommends running the API once a day, retrieving feedback from the last 24 hours, as this 

will ensure optimal performance. To do so, you should omit the start date and end date from the parameters you 

send. 

©2007-2009 Kampyle Ltd. All rights reserved www.kampyle.com 
E: salesOkampvle.com 

P: +972-77-2033221 
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Kampyte Feedback An* es 

Example of PHP code 

//To find your Kampyle Private Key, enter th2 management application and navic;ate to 
the Feedback Form Customimation page. 

,A the bottom of the page you will find voum Priva Key Please note: Your Kampyle 
Private , is case sensitive 

//Don't share others with this 
$key="TODO"; 

Example of ke =:....m yle 2 Ersd3DFwAly.html 

//The site code can be found in the embed UPI, code (the code which you copy paste from 
Kampyle). Example of site_code="9232342" 

$sitecode="TODO"; 

From which date you want th report. Example: "2008-09-70 15:40:42" 
no 

$fromdate="TODO"; 

/1 The date 
'>008-09-20 
$todate="TODO"; 

ust 2008-09-

which -nu want the report. Example : "2008-09-20 15:40:42" , just 

fi create a new cURL resource 
$ch = curlinit(); 

// URL and other appropriate ootio 
curl_setopt($ch, CURLOPT_URL, 

"http://www.kampyle.cmizliboffiexpott to_xml_file ip"); 
curl_setopt($ch, CURLOPT_HEADER, 0); 
curl_setopt($ch, CURLOPT_POST, true); 
$gmt=5; //Your time zone difference from GMT ; E.g.: $gmt=5 for GMT+5 

curl_setopt($ch, CURLOPT_POSTFIELDS, 

"key=$key&site_code=$site_code=&fromdate=$from_date&to_date=$to_date&gmt=$gmt"); 

I/ grab URL and pass it to the browser 
curlexec($ch); 

I/ cloe cT,IEL resource, and free up Sys term resources 
curlclose($ch); 

NOTE: To get cURL, go to http://curl.haxx.se/.

©2007-2009 Kampyle Ltd. All rights reserved www.kampyle.com 
E: sales@kampvle.com 

P: +972-77-2033221 
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-10(iirrqpyle Fcedb4245,44WyW:s 

API XML Example 
<?xml version="1.C" encoding="UTF-8" ?> 

<root> 
<feedback> 

<feedback_id>188</feedbackid> 
<user_name>important_user</user_name> 

<user_email>important@gmail.com</useremail> 

<description>I can't pay</description> 
<url>http://www.yoursite.com/payment</url> 

<creation date>Feb 17, 09 10:32</creation_date> 
<prio>l</prio> 

<status>New</status> 
<grade>-</grade> 
<type>Payment</type> 

<sub_tvpe>Can't finalize purchase</sub_type> 
</feedback> 

<feedback> 

<feedback_id>187</feedback_id> 

<user_name>goodbuyer</username> 
<useremail>goodbuyer@gmail.com</user email> 
<description>Could't find the product</description> 
<url> http://www.yoursite com/product_search</url> 
<creationdate>Feb 17, 09 09:36</creation_date> 
<prio>l</prio> 
<status>New</Status> 

<grade>-</grade> 
<type>Search</type> 

<sub_type>Search results</sub_type> 
</feedback> 

<feedback> 
<feedback_id>186</feedback_id> 
<user_name>Guest</user_name> 

<user email /> 

<description>You should consider changing the homepage layout.</description> 
<url> http://www.yoursite.com/homepage</url> 
<creationdate>Feb 17, 09 09:35</creation_date> 
<prio>l</prio> 
<status>New</status> 

<grade>-</grade> 
<type>Suggestion</type> 

<sub type>Feature request</sub_type> 
</feedback> 

- <feedback> 

<feedback_id>185</feedbackid> 

<user_name>bestcustomer</user_name> 
<user_email>bestcustomer@yahoo.com</user_email> 
<description>I couldn't find enough information about the product, like its 
size</description> 

<url> http://www.yoursite.com//products</url> 
<creation date>Feb 17, 09 09:34</creation date> 
<prio>1</prio> 
<status>New</status> 

<grade>-</grade> 

<type>Content<itype> 
<sub_type>Missing Content</sub_type> 

</feedback> 
</root> 

©2007-2009 Kampyle Ltd. All rights reserved www.kampyle.com 
E: salesOkaminlecom 

P: +972-77-2033221 
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271 n Ufa 
u Feedback Atte!ybca 

Output Descriptions 

Table 2: Output field descriptions 

Field Description 

<feedback_id> Unique id number of a specific feedback item. 

<user_name> Username of the user who submitted the feedback. 

<user_email> Email of the user who submitted the feedback. 

<Description> The description submitted by the users in the feedback. 

<uri.> The url in which the user has submitted the feedback. 

<creation_date> Date of creation of the feedback items, i.e.: feedback submission date. 

<Frio> Feedback item's priority (low, medium,high) 

<status> Feedback item's status (new, in progress, completed) 

<Grad,.> The feedback grade, i.e.: the user's answer to the opening question, value between 1-5, 
when 1 is most negative and 5 the most positive. 

<type> The category of the feedback item. 

<sub_type> The sub-category of the feedback item 

©2007-2009 Kampyle Ltd. All rights reserved www.kampyle.com 
E: sales©kampvle.com 

P: +972-77-2033221 
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This Page is Inserted by IFW Indexing and Scanning 
Operations and is not part of the Official Record 

BEST AVAILABLE IMAGES 

Defective images within this document are accurate representations of the original 
documents submitted by the applicant. 

Defects in the images include but are not limited to the items checked: 

❑ BLACK BORDERS 

❑ IMAGE CUT OFF AT TOP, BOTTOM OR SIDES 

M FADED TEXT OR DRAWING 

LI BLURRED OR ILLEGIBLE TEXT OR DRAWING 

❑ SKEWED/SLANTED IMAGES 

❑ COLOR OR BLACK AND WHITE PHOTOGRAPHS 

❑ GRAY SCALE DOCUMENTS 

LI LINES OR MARKS ON ORIGINAL DOCUMENT 

❑ REFERENCE(S) OR EXHIBIT(S) SUBMITTED ARE POOR QUALITY 

❑ OTHER: 

IMAGES ARE BEST AVAILABLE COPY. 
As rescanning these documents will not correct the image 
problems checked, please do not report these problems to 
the IFW Image Problem Mailbox. 
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U.S. Patent and Trademark Office; U.S. DEPARTMENT OF COMMERCE 
Milder the Paperwork Reduction Act of 1995, no persons are required to respond to a collection of information unless it displays a valid OMB control number. 

ra(press Mail Label No. EB908955652USUS Mail Date: July 7, 2009 

C> 

(Co = (I) 

—•=4

PROVISIONAL APPLICATION FOR PATENT COVER SHEET 
This is a request for filing a PROVISIONAL APPLICATION FOR PATENT under 37 CFR 1.53 c . 

U.S. PTO 
61/270369 
07/07/2009 

--I INVENTOR(S) 
O 

Given Name (first and middle [if any]) Family Name or Surname 
Residence 

(City and either State or Foreign Country) 

Ariel FINKELSTEIN Zichron Yaakov, Israel 

x Additional inventors are being named on the 1 separately numbered sheets attached hereto. 

TITLE OF THE INVENTION (280 characters max) 

METHOD AND SYSTEM FOR ONLINE USER FEEDBACK ON WEBSITES AND SOFTWARE 

Direct all correspondence to: CORRESPONDENCE ADDRESS 

X Customer Number 38,137 

OR Type Customer Number here 

Name 

Firm or 
Individual 

Address 

Address 
City State Zip 
Country U.S.A. Telephone (212) 949-9022 Fax (212) 949-9190 

ENCLOSED APPLICATION PARTS (check all that apply) 
X Specification Number of Pages 

(Ind 160 
❑Drawings) CD(s), Number 

Drawing(s) Number of sheets 

. 

❑ 

Other (specify) 

Application Data Sheet. See 37 CFR 1.76 

METHOD OF PAYMENT OF FILING FEES FOR THIS PROVISIONAL APPLICATION FOR PATENT (check one) 

X 

X 

Applicant claims small entity status. See 37 CFR 1.27. 

A check or money order is enclosed to cover the filing fees FILING FEE 
AMOUNT ($) 

X 
The Commissioner is hereby authorized to charge filing fees 
or credit any overpayment to Deposit Account Number: 01-0035 

$380.00 
Payment by credit card. Form PTO-2038 is attached. 

The 
Government. 

X 

invention was made by an agency of the United States Government or under a contract with an agency of the United States 

No. 

Yes, the name of the U.S. Government agency and the Government contract number are: 

Respectfully sub 

SIGNATURE 

e , Date July 7, 2009 

REGISTRATION NO. 

(if appropriate) 
24,156 

TYPED or PRI DNA E Jay S. Cinamon 

TELEPHONE 212 949-9022 Docket Number 210,457 

U E ONLY FOR FILING A PROVISIONAL APPLICATION FOR PATENT 
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PROVISIONAL APPLICATION COVER SHEET 
Additional Page 

Patent and Trademark Office; U.S. DEPARTMENT OF COMMERCE 
Under the Paperwork Reduction Act of 1995, no persons are required to respond to a collection of information unless it displays a valid OMB control number. 

Docket Number 210,457
INVENTOR(S) APPLICANT(S) 

Given Name (first and middle (if any) Family or Surname 
Residence 

(City and either State or Foreign Country) 

Eran 

Eylon 

SAVIR 

STEINER 

Hod Hasharon, Israel 

Tel-Aviv, Israel . 

Number  2  of  2 
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