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GENERAL TERMS AND CONDITIONS FOR HOTEL ACCOMMODATIONS

AND SERVICES

FOR THE BRAND SECRETS LINE

Valid from 01st April 2009 to 31st March 2010

Among the Parties:

HOTELPLAN ITAUA Spit, hereinafter HPI, having its Registered Office address in Mllano, Corso ltalla 1,
regularly represented by Diego De Conti,

AND

The Keoting. hereinafter HOTEL, located in 432 F street, San Diego, CA.

it B agreed as follows:

1 GENERAL CDNDTITDNS

This contract is subject to the following conditions:
the owner] lessor, that from now will be called HOTEL, grants the rightto make rooms available for
booking to the customers of Hotel plan italla (that from now will be called HPI) or any other person, firm or
company represented by HPI, for the brand SECRETS LINE for the period and the prices listed on the
website www.sccretsIinehoteis.com.
1.1 HP! will market the Hotel here contracted under the Brand secrets une.

1.2 HP! will provide advertising and promotion for the affiliates structures.
13 in addition to the brochures that will be distributed to the main Italian travel agencies in 2009. HP! will
print directories (in English) where all the strwcturs that will join the project will be collected.

copies of the directories will be sent to the hotels that will make them available to customers at the
reception. The publication wiil be annual and will not contain the affiliations that will take place through
the year.
1.4 The HOTEL will pay :3 Fee (una Tantum) of € 0,00 for the affiliation to the brand SECRETS LINE.
1.5 The HOTEL will pay a fee as a marketing contribution corresponding to 2 complimentary room-nights
(deducting the amount from the booking though Secrets Line ).

J/ale/p/an 1? Secrets Qifibrrndai--r-er
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L6 The HOTEL will ensure to the brand SECRETS LINE the same rates published on its web site (if existing)
or in any other booking system (Rate Parity).
1.7 The HOTEL will ensure the continuous update of rates (as well as other information manageable on the
extranet). On these rates the HOTEL will recognize HPI a discount of 18%.

1.8 The HOTEL must guarantee the simultaneous publication in the portal Secrets Line of all special offers
published on its web site or in any other booking engine. On these rates, the HOTEL will recognize HPI the
same discount mentioned above.

1.9 The HOTEL will seek to provide Hifii an equivalent access to the rooms compared to HPI competitors
[Availability Parity). one loaded, all the mes and rooms will be considered available for HPI.

Any change will have no effect on any reservation made before that time.
1.10 The HOTEL should always ensure a minimum availability of rooms for the length of the contract to the
Secrets Line website.

1.11 No prepayment or direct payment at the HOTEL is provided. l-iPi will pay the amount of the
reservation less the discount provided within 30 days from the date ofthe invoice.
1.12 Guests shall be solely responsible to Participating HOTEL for payment of all incidental charges that
they may incur in excess of the Standard Room charge. HPI shall not be responsible for the payment,
collection or billing of such incidentals.

2 PRICES, RSERVATTONS AND REKEASE OF THE ROOMS
All rates valid between the HOTEL and l-lPl are commisslonable and inclusive of taxes and services. Rates

can be modified at the discretion of the HOTEL keeping unchanged the following conditions:
2.1. Discount for HP! is the same initially agreed.

2.2. Prices can not be higher than those charged by the HOTEL to third parties.
2.2.1. The prices will be deemed valid for the rooms in allotment or for those rooms on request.
2.3. Reservations will be automatically sent to the e-mail address provided in each contract and will be
counted on the basis of price available in the system at the time of confirmation.

2.4. All bookings are implicitly confirmed subject to availability allocated from the HOTEL The HOTEL will
have to respond to any communication given by HPi within 24 hours of receipt.
All reservations confirmed by a system availability will be honored by the HOTEL even in the lack of
response to HPI.
2.4.1. Reservations on request will be replied with positive or negative outcome from the HOTEL within 24 ,
hours. _

2.5. in case of allotment, any room still available at the expiration of the release will be returned to the
HOTEL

2.5.1. The release time will be fixed at midnight - time zone of the HOTEL
2.6 if a guest wishes to extend his or her stay over the date booked through HPI. such guest must
negotiate rates with the HOTEL and make payment directly to the HOTEL (subject to availability]. HP! will

not be entitled to receive any additional compensation, or obligated to pay any additional charges, with

respect to the extended stay.

3 OBLIGATIONS OF THE HOTEL

The HOTEL agrees the following points:
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if this will not happen. HP! will respond independently to the complaint and will reserve the right to

recognize a fair compensation for inefficiency and will require reimbursement to the HOTEL.

6.CAillC£l.lATlONS AND NO SHOW

6.1. Unless otherwise agreed by the parties. the client may cancel his reservation without penalty within 24
hours of arrival.

6.2. Unless otherwise agreed by the parties, a no show will be a reason to charge a penalty equal to one
night.
6.3 The cancellation and no-show policy shall not be more restrictive than the HOTEL imposes to customers
that book directly with the HOTEL or through any HP! competitor.
6.4. Cancellations or changes must be notified by the customer only to HPI; the HOTEL will not manage any
changes requested by the client.

7.COMPEN5A'l1ON P

7.1. The HOTEL will compensate HP! for any damages (including loss, costs or payments to be made to

third parties) arising from claims or actions produced for non-compliance of the terms of this contract.
7.2. The responsibility of the HOTEL expressed in clause 7.1. will remain in force without any limitation of
liability regardless of the law or jurisdiction the HOTEL or this contract are subjected

8.CON'l'RAC‘l' DURATION

8.1 This contact will be in force during the period agreed. The agreement will begin after the effective
date (01/04/2009) and will continue for reservations made during the following calendar year.

This agreement will be automatically renewed for successive periods of 1loni:) year. Nevertheless it can be
terminated by both parties with 30 days notice by certified mail or other means.
it may also be canceled due to force majeure and in case of war. boycott, epidemics and for any other
reason of the same importance which caused the cancellation.
8.2 Neither Party shall be doomed in default or otherwise liable hereunder due to its Inability to perform its

obligations caused by fire. earthquake. flood. epidemic, accident, explosion, casualty, strike, lockout. labor

controversy, riot, civil disturbance, act of public enemy, embargo, war. act of God, terrorist act. or any
municipal, county, state or national ordinance or law, or any executive, administrative or judicial order
(which order is not the result of any act or omission which would constitute a default hereunder), or any
failure or delay of transportation, power, or communications system or any other similar cuse beyond
such ?artYs control.

9 Mi$CEi.l.ANE0lL‘i

9.1.HPl reserves the right to change the hams booked after the confirmation, if the Identity of customers
changes, without modifying the terms of this contract.
9.2. in case of transfer or sale to new proprietors during the period of validity of this contract, the HOTEL
ensure that the Buyer will stand by all the obligations stipulated in this contract.
HPI reserves the right to cancel it.
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9.3.‘l'he HOTEL. as supplier of hotel services. will cover all administrative and legal police procedures
provided by existing legislation.

9.4.‘i'he HOTEL agree that Secrets Line will operate on behalf of I-!Pi.
9-5-All disputes and confllcts arising from this contract will be resolved between the parties. For any dispute

is referred to the Court of Miian. The applicable law is always the Italian law.
9.6.HPi will not he considered in any way responsible for any damage caused bythe customerto the HOTEL
properties.

9.6.1.Any claim by the HOTEL against the customer will be handled directly between the two parties
without the intervention of HPI.

9.7.HPl reserves the right to market and advertise the HOTEL. using its name, logos, images and
descriptions in any manner and through any distribution channel that HPI considers appropriate for the
DUTDOSE.

10 COPYRIGHT

10.1 All materials and content of the site www.secretsllnehoteis.com including (but not limited to)
software, logos, trademarls, graphics, text, drawings, data, access information, images, maps and any >
other type of material or description contained in the pages of the site or in the dedicated extranet is
owned by HP! or by its suppliers and is protected by copyright law. The HOTEL may not copy. reproduce,
store, transmit, distribute, modify, sell or reuse the material without the prior written consent oi‘ HPI.
10.2. The information contained in the site www.secretsiinchotels.com and in the cxtranet were published

in bona fide, nevertheless HPI can not guarantee they are reliable and accurate; HPI therefore assumes no
liability for any error or omission they present.

11 ACCESS TO THE EXTRANEl'

HPI carefully monitors the access to the extranet, transactions and possible changes made to information,

pictures, prices and availability made by the HOTEL.
The access codes (user name and password) will be provided by HP! and must be preserved with care: no
access code can be transferred to third parties.
The HOTEL and the user are directly responsibln ofthc access codes and ofthe abuse that can be done.
HPI reserves the right to withdraw the access and to take legal action if found improper use of it.
For security reasons HPI rserves the right to change the access codes ofthc HOTE1.
Prices, release, availability, stop sales and minimum stay may be modified by the HOTEL All these
amendments are under its direct management.

12 ACCURACY OF DATA

12.1.Through the cxtranet, HPI realizes the database of tourist services and products in the destinations in
which the HOTEL operates. The HOTEL ensuru that the information in the extranet are complete and
accurate, assuming responsibility towards the client and Hill. The HOTEL is also required to update

constantly this information during the validity of the contract.
12.2. The information reported in the extranet are liable to further scrutiny by HP! before publication.
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13 INFORMATION AND PROTECTION OF SENSITIVE DATA

13.1.lt is extremely important for HPI the use and protection of sensitive data when I-lPl will need to access
to sensitive data of its clients. HPI and the HOTEL ensure that this will be done under the terms of law.
13.1.1112 HOTEL is committed to protect and use sensitive data under the terms of law.
1.3.3. HM and the HOTEL have provided guarantees to have all the tools to protect sensitive data and

prevent its deterioration, loss or unauthorized access, keeping the inherent insecurity.
13.4.i-lPl may disclose to third parties the information provided from the HOTEL concurrently but not
limited to perform the services for the customer.

14 ANTI-FRAUD COOPERATION

14.1. if either party (HOTEL or HPIJ is aware of the potential fraudulence of a reservation or non-validity of
the information provided by the customer, both parties will cooperate in the management of the
potentially fraudulent reservation even contemplating the possible cancellation, which must take place
before 6.00 pm (time zone of the HOTEL) on the day of arrival of the customer.

1.5 PAYMENTS I-
153. The payment of each invoice is due to the HOTEL within 30 days of receipt.
The HOTEL is required to send the invoices no later than twelve months after the departure of the clients.
l-lPl will not be required to pay invoices received after that period.
Hi>l will be required to pay to the HOTEL the fare in the system at time of booking. net of the discount
agreed l-n 1.7.
HP! will not be required to pay any amount to the HOTEL in case the customer leaves the HOTEL in
advance because of an alleged dissatisfaction with the service orfaciilty.
If HPi should repay a client because of lack or inadequate provision of service, the HOTEL will have to repay
HPI within 30 days of the request.
in order to receive regular payments, the HOTEL should communicate to HP! the bank details.
1s.2.in case of any change in the ownership, the HOTEL will transmit to HPI the notification with 15 days
prior the change. The official communlatlon should he sent to the administrative office of HPI.

16 INVOICES

16.1. invoices shall state the name of the customer, the reservation number. dates of arrival and
departure, the rate applied, the charges levied, the number of ovemlght stays. invoices will have to bring
charges as early as the net percentage of discount provided. only invoice not of our agreed discount will
be accepted. 16.2. The HOTELls required to provide at the request of HP! proof ufthe permanence of the
customer.

17 EXTRA CHARGES

Any extra costs or additional service booked by the customer upon arrival to the HOTEL, will be charged to
the customer and paid directly to the HOTEL HP! will not be required to receive any additional
compensation, nor will be obligated to pay extra costs.
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18 CONFIDENTIAL INFORMATION

18.1. Each Party shat! hold the other Party’: Confidential Information in strictest confidence and shall not
disclose such confidential Information to third parties nor use the other Party’: confidential Information

for any purpose, other than as required to perform under this Agreement, without the prior written
consent of the other Party

19 HEALTH & SAFETY SELF-CERTIFICATION

"The HOTEL manifests that it fulfils with ail the regulations and law in force against fire, hygienic on food,

safety at the pooi and safety In general (all emergency exits must be clearly marked with emergenw lights;

FIRE extinguishers should be avaiiable on each floor, smoke alarms fitted, and all the bedrooms should
have printed instructions on what to do in an emergency).

Wednesday, 28 January 2009

Hotelplan italla SpA The Keating
Contract Manager Director of Sales & Events

Diego De contl Todd fia ello
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Dear Alessandro,

It is very warm, and rather humid with bouts of rain here and there... I am copying Paolo Albertoni, our Marketing
Director on this email, he should be able to send you some pics.

Thank you and warmest regards from Miami Beach!

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[/www.pelicanhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pelicanhotel.com

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Wednesday, August 26, 2009 10:35 AM
To: Vanessa

Subject: Pelican Hotel Pictures

Dear Vanessa,

I hope this email finds you well.
What's the weather like in Miami? Still warm and humid?

I would like to add more pictures of beautiful Pelican Hotel on our Secrets Line Hotels website.

Please, kindly send me updated high resolution pictures in order to load them on our website.

Thank you very much for your precious cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mai1to:Vanessa@pe1icanhotel.com]
Inviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggettoz RE: contract for Secrets Line Hotels website

Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http :1/www.pelicanhotel.com

Phone 305-357-6201 CONFIDENTIAL

Hotelplan ltalia S.p.A.
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Page 2 of 3

Fax 305-673-3255

Email vanessa@pe|icanhote|.com

éPlease consider the environment before printing
DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secretslinehote|s.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your

requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pelicanhotel.com]
Inviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Linc Hotels website

Alessandro,

It is a pleasure, please send me the contract.

Thank you,

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http :[[www.pelica nhote|.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pelicanhote|.com

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or
privileged material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this
information by persons other than the intended recipient is prohibited. If you received this in error, please contact the sender and
delete the material from any computer. This email has been prepared using information believed by the author to be reliable and
accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet emails are not necessarily secure. The
Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and its attachments
sent by the Pelican Hotel should be checked for viruses.
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Page 3 of 3

From: Tai, Alessandro [mai|to:a.tai@secretslinehote|s.com]

Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets

Line Hotels website). ,

I'm sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase

shortly. I've had the opportunity to visiting the hotel a few years ago and everytime I

come to Miami I have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as

soon as possible both password and instructions. Once you'll have both of them, you'll

be able to load your rates and availabilities on our website.

Thank you very much for your cooperation.

Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
HOTELPLANITALIA

,,.....».~. «., . _

20122, Milano - Corso Italia, 1
Tel. +39.02.72l36.1

Fax +39.02.72136.465 \
email: a.tai@hotelplan.it

Alessandro Tai

Secrets Line
Hotelplan ltalia S.p.A.

vgww.hotelplanitalia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati a1l'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
distruggere quanto ricevuto. I1 mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle informazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{HotelPlan default disclaimer}
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GENERAL TERMS AND CONDITIONS FOR HOTEL ACCOMMODATIONS
AND SE RV! CES

FOR THE BRAND SECRETS LINE

Valid from 01"-Dctnber 2009 In 30" september 2014]

Among the Parties:

HDTELPUM lTil«l.EA sun. herein-WET HF”. halilng its Registered Office address in Milano. Curse lxalla 1,
regularlv represented by Alessandro Tal

Al‘-ID

Howl Renew hereinafter HOTEL, located in regulany represented by Frank Okun

it is agreed as follows:

I GENERAL CON DITIONS

This nurrtract is su bfecrto the following conditions:

the owner.‘ lessor, that from now will he called HOTEL. grants the right to make room: available for
booking to the customers of Hutelplan ltalia [that from now will be called HPHI or any other person, firm or
companv represented by HPJ. ilor the brand SECRETS LINE For the pcrimi and the prices listed on the
we bslte www.5ecrets|inehi:iteis.com.

1.1 HPI will market the Hotel hare nunuaaoed under the Brand sezxets Linc.
1.? HPI will provide advertising and promotion for the affiliates siructures.

1-3 The HOTEL W'i|3 ensure lxi the brand SECRETS LINE the same rates published on ii: web site (if existing)
or In arlv other booking system (Rate Parity].

1.4 The HOTEL will pay an Entrance Fee [una Tanturnl aft 0 for the affiliation no me bra rid SECRETS uni E.
1.5 The HOTEL will ensure the oonlzin uous update uf rates [as well as other Information manegca big on the
ertranetl-. On the rates the HOTEL will recugriize HP! a discount of 15% .
1.6 The HOTEL must guarantee the simultanea us publication in the penal secret: Line of all sperfal uffers
published on its web site or in any other booking engine. On these rates, the HOTEL will recognize HPI the
same discount mentioned abnwe.

1-7 T50 HOTEL ‘Win Pru-.-ide HP! an equivalent access to the mam 5 compared to HPF competitors [Availability
Parity]. Orion: loaded, all the rates and rooms will be considered available for HPI.
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Any change will have no effect on any reservation made before that time.
1.8 The HOTEL should always ensure a minimum availability of rooms for the length of the contract to theSecrets Line website.

1.9- No prepayment or direct payment at the HOTEL is provided. HPI will pay the amount of the reservation
loss the discount provided within 15 days from the date at the invoice. Hf‘, r:,rr.i£il'r:u:f._ Ifiilifi 44‘? ‘g &“l’''
1-10 G‘-‘E515 5"|‘='i1l be 5°l¢l‘lI P€5PDfi53lJlE to Parn'drmlng HOTEL for payment of all incidental charges. that ,;r_..:
their mar-r incur in excess of the Standard Room charge. HFl shall not be responsible for the pat,-‘men; ‘Wig;-;<.coilettlon or billing of such incide ntals.

2 P'RlCE$. REERVATIONS AND RELEASE OF THE ROOMS

Ml rates valid between the HOTEL and Hill are NE! and inclusive of was and services. Rates can be
modified at the discretion ofthe HOTEL keeping unchanged the following oondirions:
2.1- Discount tor HPI is the same initially agreed.
2.2. Prices can not be higher than those charged bythe HoTELta third pa ities.
2.2.1. The prizes will be deemed valid for the rooms in aliotm em: or for these rooms on request.
2.3. Reservations will he autmatically sent to the e-rnail address provided in each contra:-t and will be
cou nted on the basis of price avail able in the system atthe time of en nlirmation.
2.4. All bookings a ne implicitly confirmed subject to walla bility allocated from the HOTEL The HOTEL will
have to respond tin any room munlt-atlon given by HPI within 24 hours ofteceipt.
All rcscrvations confirmed by 3 system availability will be honured by the HOTEL even in the lack ofresponse to HPI.

2.4.1. Reservations on request will he replied with pnsitive or negative outcome fnam thq: HOTEL within 24hours.

2.5. In case of allotment. any room still available at the expiration of the release will he relumeti to the
HOTEL. Hotel may decrease, increase or close allotments via Extranet at any tim e.
2 .5.1. The release Eme will be flared at midnight - time zone of the HOTEL
2.6 if a guest wishes to extend his or her stay over the date booked throvgh HPI. such guest must
negotiate rates with the HUT£L and make payment directly to the HOTEL (subject to availability]. HPI will
not he entitled to receive any additional compensation. or obligated to pay any additional charges, wnh
mpect to the extended stay.

3 DBUGITIONS OF THE HOTEL

The HOTEL agree: the following points;

3.1 The HOTEL accommodations are fully subject to the rules established by the local law in this area: as
they are subject to the required standards regarding hliglcne. line safety and other important issues.
3.1.1 The HOTEL is in possession of all types 0! licenses, permits and certifiates relating to the themesmentioned in clause 3.1.1.

3.1.2. Cats. ins-tallatlo ns and all means of entertainment available to HP] or clients represented, will be in a
good state of maintenance, security, and musl: oomph; with applicable rules at the local law;
3.2. The HO1'Ei.sl'iall have, clu ring the periorf crf th is contract, an insurance policy that includes full cmrerage
against fire. floods. storm 9. damage to third parties llnciudirip; personal lrlllmr and death that may oncur to
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customers. em plovees, agents or representatives of Hril and any Oit'hBI' type of risk that can be ccruered byan insurance-

3-3. if requested hr HFI. the HOTEL will provide a copy of all insurance policies with a copy‘ ofthe recel pts
of payments in furor.

5-4. ‘lhe HOTEL vvili keep as confidential any information referred to HPI (including the general aspects and
details in terms of clients and prices paid by HPU.

3.5. The HOTEI. is committed to load to the extranetaii descriptive information, phams [quantity and
resolution indicated by HPI}. rates and allotment la: defined in agreement with I-lP|] and all data relating to
anciiia nr services eventually su pplied.

3.5.1. The HCITEL is directly responsible for the relia biiit-,r and for the updating otthe information in the
eiitrariet. including snap sales and changes in availability and prices.

4 DVERBOOKJNG

11.1. The HOTEL is responsible for the updating of the availability of rooms on the website secrete lines.
Moreover the HOTEL has the direct management of the stop sales.
F0!‘ anti "3350", if the HOTEL can not meal: the accum modation provided. It will reprotact customers andwill have ta:

4.1-1 aive written notiiiratiun to Hoteipian within 3 days before the arrival crfthe £U5ti:imeI,olhel'wl51: HP!
will he [armed to recognize compensation to customers in proportion to the lnconirenlenoe and
documented bythem, receiving back direct com pensation from the HOTEL .
4-1-1 Dfovldt alternative accommodation of equal or superior quality and with characteristics similar to
the original arrangement; this solution must be accepted in writing by Hm.
4.1.3. pay In HPI any price d iffcrcrtce originating from an alternative accommodation managed and
proposed‘ to the client in; H Fl

4.1.4 pair the t'mn5D0i'i from the l-lOTELto the alternative accommodation.

5 CI) MPLAIHTS

5.1 in the event that HPI or any customer. agent or representative, will complain about the HD‘|'El.
acoornm odations or facilities, the same will be required to act pnomptlir, with due diligence likely to solve
the problem.

5.2 Corn piaintsr in case HP! will present a complaint regarding the semoes offered, the Hunt will provide
a detailed reaper-se with In 36 hours of nutification.

if this will not happen. HPJ will respond independently to the complaint and will res-ewe the right to
recognize a fair compensation for ineifi client‘; and will require reimbursement to the HDTE L.

5-CANCEILATIO-NS AND NO SHOW

6 1. Unless nth erwise agreed by the parties, the client may cancel his reservation without penalty with in '22
hours of arrival. All reservation {ram December 2l?ivtl1 to January Zhci will have 5 7 days canon.-i notice,
6.2- Unless dtheii-Ilse agreed bar the parties. a nu show will he a reason to charge a p-L'na|:'i,r equal to onenight.

6.3 The :3 ncailatlon and no-show poiicyshaii not be more restrictive than the HOTEL imposes. to customers
that bank tiirectiv with the HOTEL or through any HPI competitor.
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5.4. Cancellations or changes must be notified by the customer only to HPl; the HUTEL will not manage anychances requested by the client.

7,CfllIl'|F"ENSF.T1DH

7.1. The HOTEL will compensate HPI for any damages [including loss, costs or payments to be made to
third parties] arising from claims or actions produced for non-oorn piiance of the terms afthis contract.
12- The responsibility of die HOTEL expressed in cla use ?.1. will remain in forcewlthout any limitation of
liability regardless of the law or jurisdiction the HCFTEL or this contract are so hjem.-d
3.CONTHAl'.'|' DURATION

8.1 This contract will be in force during the period agreed. The agreement will begin ai-terthe Effective
date [--~i' and will Continue far neservations made during the following calendar year.
This agreement will be automatically renewed for successive periods of 1 lane] year. hiewrerthetcss It can be
terminated by both parties with 30 days notice lay ce rtiiied mall or other means.
I1’. may also be canceled due to force majeune and in case of war. boycott, cpidomiu and for any other
reason of the same irnporianoe which caused the cancellation.

8.2 Neither Party shall be deemed in default or otherwise liable hereunder due on its in ability to perform its
obligations caused by fire, earthquake, flood. epidemic, accident, explosion, casualty, strike, lockout, labor
€0flfl°'-‘Emir Flat CW" dimirbance. act of public enemy, embargo. war. act of God, terrorist act, or any
municipal, oountv, state or national ordinance or law, or any executive, administrative or judicial order
{which urcier is not the it-suit of any act or omission which would oonstitute a default hereunder), or any
failure or delay of transportation, power. or communications system or any other similar cause beyondsuch Party’: controi.

9 MISCELIAMEOIJS

9. 1. H Pi rese was the right to die nee the names booked after the oonrli rmation. if the ic|Ent'm,r of customers
cha nxes, Without modifying the terms of this contract.

9.2. in case of transfer or sale to new proprietors during the period Dftaliditir ofthis contract, the i-lam,
ensure that the Buyer will stand in: all the obligations stipulated in this contract:
H Pi reserves the right: no cancel it.

9.3.The Ht'lT£'l,. as supplier of hotel services, will cover ali adminiatratiw: and legal police pnooed ures
provided by eaiisting legislation.

9.4.The HOTEL agree that Secrets Line will operate on behalf of HPI.

9.5.All disputes and conflicts arising from this contract will be resolved between the parties. For any dispute
is referred to the Court of Milan. The applicable law is always the Italian law.
9.6.HPI will not be considered in any wav responsible for any damage caused by the cusoom er to the HOTELproperties.

9-5-1-i‘-fli’ claim by the HOTEL against the custom or will be ha ndied directly between the two parties
without the intervention of I-|P|-

9.'i'.HPi reserves the right to market and advertise the HOTEL, using its name, logos. images and
descriptions in any manner anti through any distribution channel that Hill considers appropriate for the
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10 COPYRIGHT

10.1 All materials and content of the site www.secretsiinehote1;.i:om including [but not Iimioed tau]
software, logos, trademarks. eraphis, test. rirawi rigs, data, access inform ation, images, maps and an,-
other type of material or description contained in the pages of the site or in the dedicated extranct is
owned by HP! or by its suppliers and is promoted by copvright law. The HOTEL may not copy, reproduce,
store, transmit, distribute, modlfir, sell or reuse the material without the prior written consent of HPL
10.2. The inform atlon contain ed in the site vow-.secrets||nehoteis.oom and in the eirtranet were published
in blind fide. neinenhcless H Pl can not guarantee they are reliable and aocu rate; HP! therefore assumes no
llahlllty for any error or omission they present.

11 ACCESS TO THE ETRANET

I-FPI arefullr monitors the access to the extrirnet. transactions and possible changes made to information,
pictures. prices and availability made by the HOTEL

The access codes {user name and password) will be provided by HM and must be preserved with ca re: no
access code can be trart.s1‘errecl to third parties.

The HDTEL and the user are clirectiv responsible ofthe access oodes and of the abuse that ran be done.
HPJ reserves the right to withdraw the access and to take legal action if found improper use of it.
For securltv reasons HPI reserves the right to change the access codes ofthe HOTEL.
Pl'iCC‘.i. release, availability, stopsales and m‘i1'lmun'l stay may be modified by the HOTEL. All these
amendments are under its direct management.

12 ACCURM? OF IJATA

11.1.Through the cattraner. HPI realizes the database of tourist services and products in the destlnmn ns in
which the HOTEL crpcrilhes. The HOTEL ensures that the information in the er-rtranet are complete and
atcurate. assumi rig responsibility towarrfs the client and HFL The HOTEL is also required to update
constantly this information clurlngthc validity of the contract.

12.2. The inform atlon reported in the eirtranet are liable to further sautiny by HPI before publieation.

13 INFORMATION AND PRDTECHOM OF SENSITIVE DATA

13.1.it is extremely important For HPI the use and‘ protection orsensitive data when HP! will need to access
to sensitive data of its clients. HPI and the HOTEL ensure that this will be done under the terms oflaiw.
13.2.l'l'lc HOTEL is nommitted to protect and use sensitive data under the Drama of law.
13-.3. HFI and the HUT£L have provided guarantees to have air the tool: to protect sensitive data and
prevent its deterioration, loss in unauthorized access, keeping the inherent insecurity.
13-.¢.HPl may disclose to third parties the information provided from the HOTEL concurrently but not
limited to perform the services in r the custom er.

1:! ANN-FRAUD COOPERATION

14.1. if either party (HOTEL cl!’ HPIJ Is aware of the potential Fraudulence of a reservation or non-vall'ditl,r of
the inform ation provided hv the customer. both parties will cooperate in the management ofthe
notentiallv fraudulent reservation even contemplating the possible cancellation, which must take place
before 6.00 pm (time zone ofthe HOTEL} on the day of arrival of the customer.
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1.5 PAYMENTS

15-1. The narirmerit of each invoice is due to the HOTEL within 15 days at reirieipt.
The HOTEL is required to send the Invoices no later than twelve months aflier the departure of the die nts,
HPI will not be ruquirad to pay Invoices received alber that period.

HPI will be required to paigrto the IiClTELthefare in the system at time of booking.
HPI will Wt he ffllulre-iii to pay any amount to the HOTEI. In case the customer leaves the HOTEL in

advance heca use all an alleged dissatisfa-i:tion with the semen or facility.

If HPF should repay a client because of lack or inadequate provision of service, the HOTEL will have to repay
HP! with In 30 days ofthe request.

in ordcrbci receive regular payments, the HOTEL should communicate to HP! the bank details.

15-2-|n 5359 0*’ ahii change in the ownership, the HOTEL willtra nsmlt to HFI the notification with 15 dares
Fin"or the cha nae. The official mm msmicatlon should be sent to the administrative nffice of HPI,

16 INVOICES

16.1. Imiofres shall state the name of the customer, the reservation number. dates of arrival and

dell-‘l rture, the rate ei ppliizd, the izihargas levied, the number of overnight stays.

16.2. The HOTEL is required to provide at thu request of HP! proofafthe permanence of the customer.

1? EXTRA CHARGES

Ant extra costs or additional service booked lrythe customer upon arrival ti:-1:I'ie HG-TEL. will tie merged to
the customer and paid dirienly no the HOTEL. HPI will not be required to receive any additional
compensation, nor will be obligated to pay extra costs.

1! CONFIDENTIAL INFORMATION

13-1 Each F3"? shall hold the other Party's Confidential Inf-nrrriatlon In strictest confldente and shall not

disclose such Confidential Information to third parties nor use the other Party-'9 confidential Infclrrriztion
for ant Durpose. other than as required to perform under this Agreement, without the prior written
consent of the other Party

19 HEALTH 8: 5i9tFE'|"'l' SELF-CERTlFlUl‘l'lON

“The HOTEL manifest: that it fulfiis with all the hegulalions and law in force against fine, hygienic on food,
safety at the punl and safety in general tall Em-urgenni exits must he cieariy ma need with emergency lights:

FIRE extinguishers should be available on each floor. smoke alarms fitted, and all the bedrooms should
h a-rt printed instructions on what to do In an emergency].

Wm or seem in”
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GENERAL TERMS AND CONDITIONS FOR HOTEL ACCOMMODATIONS
AND SERVICES

FOR THE BRAND SECRETS LINE

Valid from 01st April 2009 to 31st March 2010

Among the Parties:

HOTELPLAN iTALlA SpA, hereinafter HPI, having its Registered Office address in Miiano, Corso ltalia 1,
regularly represented by LAURA SCHIAPPACASSE,

AND

 Hotel VICTOR SOUTH BEACH , hereinafter HOTEL, located in .................
it is agreed as follows:

1 GENERAL CONDITIONS

This contract is subject to the following conditions:

the owner/ lessor, that from now will be called HOTEL, grants the right to make rooms available for
booking to the customers of Hotelplan ltalia (that from now will be called HPI) or any other person, firm or
cpmpany represented by HPI, for the brand SECRETS LlNE for the period and the prices listed on the
website www.secretslinehotels.com.

1.1 HPl will market the Hotel here contracted under the Brand Secrets Line.
1.2 HP! will provide advertising and promotion for the affiliates structures.

1.3 in addition to the brochures that will be distributed to the main ltailan travel agencies in 2009, HPI will
print directories (in English) where all the structures that wilijoin the project will be collected.
Copies of the directories will be sent to the hotels that will make them available to customers at the
reception. The publication will be annual and will not contain the affiliations that will take place through
the year. ‘
1.4 The HOTEL will pay no Fee for the affiliation to the brand SECRETS LINE.

1.5 The HOTEL will ensure to the brand SECRETS LINE the same rates published on its web site (if existing)
or in any other booking system (Rate Parity).

1.6 The HOTEL will ensure the continuous update of rates (as well as other information manageable on the
extranet). On these rates the HOTEL will recognize HPI a discount of 15%.

1.7 The HOTEL must guarantee the simultaneous publication in the portal Secrets Line of all special offers
published on its web site or in any other booking engine. On these rates, the HOTEL will recognize HPI the
same discount mentioned above.

1.8 The HOTEL will seek to provide HPI an equivalent access to the rooms compared to HP) competitors
(Availability Parity). Once loaded, all the rates and rooms will be considered available for HPi.
Any change will have no effect on any reservation made before that time.
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1.9 The HOTEL should always ensure a minimum availability of rooms for the length of the contract to theSecrets Line website.

1.10 No prepayment or direct payment at the HOTEL is provided. HPI will pay the amount of the
reservation less the discount provided within 30 days from the date of the invoice.
1.11 Guests shall be solely responsible to Participating HOTEL for payment of all incidental charges that
they may incur in excess of the Standard Room Charge. HPI shall not be responsible for the payment,collection or billing of such incidentais.

2 PRICES, RESERVATIONS AND RELEASE OF THE ROOMS

All rates valid between the HOTEL and HPI are commissionable and inclusive of taxesyanyd. services. Rates
can be modified at the discretion of the HOTEL keeping unchanged the following conditions:
2.1. Discount for HPI is the same initially agreed.

2.2. Prices can not be higher than those charged by the HOTEL to third parties.
2.2.1. The prices will be deemed valid for the rooms in allotment or for those rooms on request. ‘ “
2.3. Reservations will be automatically sent to the e—mali address provided in each contract and will be
counted on the basis of price available in the system at the time of confirmation.
2.4. All bookings are implicitly confirmed subject to availability allocated from the HOTEL. The HOTEL will
have to respond to any communication given by HPI within 24 hours of receipt.
All reservations confirmed by a system availability will be honored by the HOTEL even in the lack ofresponse to HPI.

2.4.1. Reservations on request will be replied with positive or negative outcome from the HOTEL within 24hours.

2.5. in case of allotment, any room still available at the expiration of the release will be returned to the
l-lOTEL.

2.5.1. The release time will be fixed at midnight — time zone of the HOTEL. _
2.6 If a guest wishes to extend his or her stay over the date booked through HPI, such guest must
negotiate rates with the HOTEL and make payment directly to the HOTEL (subject to availability). HP! will
not be entitled to receive any additional compensation, or obligated to pay any additional charges, with
respect to the extended stay.

3 0BLlGA'I'lONS OF THE HOTEL

The HOTEL agrees the following points:

3.1 The HOTEL accommodations are fully subject to the rules established by the European Union and local
law in this area; as they are subject to the required standards regarding hygiene, fire safety and other.important issues.

3.1.1. The HOTEL is In possession of all types of licenses, permits and certificates relating to the themes
mentioned in clause 3.1.1.

3.1.2. Cots, installations and all means of entertainment available to HPI or clients represented, will be in a
good state of maintenance, security, and must comply with applicable rules of the local laws.

3.2. The HOTEL shall have, during the period of this contract, an insurance policy that includes full coverage
against fire, floods, storms, damage to third parties (including personal injury and death that may occur to
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customers, employees, agents or representatives of HPl) and any other type of risk that can be covered byan insurance.

3.3. if requested by HPI, the HOTEL will provide a copy of all insurance policies with a copy of the receiptsof payments in force.

3.4. The HOTEL will keep as confidential any information referred to HPl (including the general aspects and
details in terms of clients and prices paid by HPI).

3.5. The HOTEL is committed to load to the extranet all descriptive information, photos (quantity and
resolution indicated by HPI), rates and allotment (as defined in agreement with HPl) and all data relating to
ancillary services eventually supplied.

3.5.1. The HOTEL is directly responsible for the reliability and for the updating of the information in the
extranet, including stop sales and changes in availability and prices.

4 OVERBOOKING

4.1. The HOTEL is responsible for the updating of the availability of rooms on the website Secrets Linesl
Moreover the HOTEL has the direct management of the stop sales.

For any reason, if the HOTEL can not meet the accommodation provided, it will reprotect customers andwill have to:

4.1.1. give written notification to Hotelplan within 3 days before the arrival of the customer, otherwise HPI
will be forced to recognize compensation to customers in proportion to the inconvenience and
documented by them, receiving back direct compensation from the HOTEL .

4.1.2. provide alternative accommodation of equal or superior quality and with characteristics similar to
the original arrangement; this solution must be accepted in writing by HPl.
4.1.3. pay to HPI any price difference originating from an alternative accommodation managed and
proposed to the client by HP]
4.1.4 pay the transport from the HOTEL to the alternative accommodation.

5 COMPLNNTS

5.1 in the event that HPI or any customer, agent or representative, will complain about the HOTEL

accommodations or facilities, the same will be required to act promptly, with due diligence likely to solve
the problem.

5.2 Complaints: in case HPI will present a complaint regarding the services offered, the HOTEL will provide
a detailed response within 35 hours of notification. ,

if this will not happen, HPl wlil respond independently’ to the complaint and will reserve the right to
recognize a fair compensation for inefficiency and will require reimbursement to the HOTEL.

6.CANCELLATl0NS AND NO SHOW

6.1. Unless otherwise agreed by the parties, the client may cancel his reservation without penalty within 24hours of arrival.

6.2. Unless otherwise agreed by the parties, a no show will be a reason to charge a penalty equal to one
night.

63 The cancellation and no-show policy shall not be more restrictive than the HOTEL imposes to customers
that book directly with the HOTEL or through any HPI competitor.

«Ir
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6.4. Cancellations or changes must be notified by the customer only to HPl; the HOTEL will not manage anychanges requested by the client.

7.COMPENSATl0N

7.1. The HOTEL will compensate HPl for any damages (including loss, costs or payments to be made to
third parties) arising from claims or actions produced for non-compliance of the terms of this contract.
7.2. The responsibility of the HOTEL expressed in clause 7.1. will remain in force without any limitation of
liability regardless of the law or jurisdiction the HOTEL or this contract are subjected

8.CONTRACT DURATION

8.1 This contract will be in force during the period agreed. The agreement will begin after the effective
date (01/04/2009) and will continue for reservations made during the following calendar year.
This agreement will be automatically renewed for successive periods of 1 (one) year. Nevertheless it can be
terminated by both parties with 30 days notice by certified mail or other means. "

it may also be canceled due to force majeure and in case of war, boycott, epidemics and for any other
reason of the same importance which caused the cancellation.

8.2 Neither Party shall be deemed in default or otherwise liable hereunder due to its inability to perform its
obligations caused by fire, earthquake, flood, epidemic, accident, explosion, casualty, strike, lockout, labor
controversy, riot, civil disturbance, act of public enemy, embargo, war, act of God, terrorist act, or any
municipal, county, state or national ordinance or law, or any executive, administrative or judicial order
(which order is not the result of any act or omission which would constitute a default hereunder), or any
failure or delay of transportation, power, or communications system or any other similar cause beyond
such Party's control,
\

9 MISCELLANEOUS .
9.1.HPl reserves the right to change the names booked after the confirmation, if the identity of customers
changes, without modifying the terms of this contract.

9.2. in case of transfer or sale to new proprietors during the period of validity of this contract, the HOTEL
ensure that the Buyer will stand by all the obligations stipulated in this contract.
HPl reserves the right to cancel it.

9.3.The HOTEL, as supplier of hotel services, will cover all administrative and legal police procedures
provided by existing legislation. .
9.4.The HOTEL agree that Secrets Line will operate on behalf of HP].

9.5.A|l disputes and conflicts arising from this contract will be resolved between the parties. For any dispute
is referred to the Court of Milan. The applicable law is always the Italian law.

9.6.HPi will not be considered in any way responsible for any damage caused by the customer to the HOTEL
properties.

9.6.1.Any claim by the HOTEL against the customer will be handled directly between the two parties
without the intervention of HPl.

9.7.HPl reserves the right to market and advertise the HOTEL, using its name, logos, images and
descriptions in any manner and through any distribution channel that HP! considers appropriate for the  
   
 

purpose.
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10 COPYRIGHT

10.1 All materials and content of the site www.secretslinehotels.com Including (but not limited to) )software, logos, trademarks, graphics, text, drawings, data, access information, images, maps and any
other type of material or description contained in the pages of the site or in the dedicated extranet is
owned by HPI or by its suppliers and is protected by copyright law. The HOTEL may not copy, reproduce,
store, transmit, distribute, modify, sell or reuse the material without the prior written consent of HPI.
10.2. The information contained in the site www.secretsIinehoteis.com and in the extranet were published
in bona fide, nevertheless HPI can not guarantee they are reliable and accurate; HPI therefore assumes no
liability for any error or omission they present.

11 ACCESS TO THE EXTRANET

HPI carefully monitors the access to the extranet, transactions and possible changes made to information,
pictures, prices and availability made by the HOTEL. _
The access codes (user name and password) will be provided by HPI and must be preserved with care? ‘no
access code can be transferred to third parties.

The HOTEL and the user are directly responsible of the access codes and of the abuse that can be done.
HPI reserves the right to withdraw the access and to take legal action if found improper use of it.
For security reasons HPI reserves the right to change the access codes of the HOTEL.

Prices, release, availability, stop sales and minimum stay may be modified by the HOTEL. All these
amendments are under its direct management.

12 ACCURACY OF DATA

1,2.1.Through the extranet, HPI realizes the database of tourist services and products In the destinations in
which the HOTEL operates. The HOTEL ensures that the information in the extranet are complete and
accurate, assuming responsibility towards the client and HPI. The HOTEL is also required to update
constantly this information during the validity of the contract.

12.2. The information reported in the extranet are liable to further scrutiny by HPI before publication.

13 INFORMATION AND PROTECTION OF SENSITIVE DATA

13.1.|t is extremely important for HPI the use and protection of sensitive data when HPI will need to access
to sensitive data of its clients. I-IPI and the HOTEL ensure that this will be done under the terms of law.
13.2.The HOTEL is committed to protect and use sensitive data under the terms of law.

13.3. HPI and the HOTEL have provided guarantees to have all the tools to protect sensitive data and
prevent its deterioration, loss or unauthorized access, keeping the inherent insecurity.
13.4.HPI may disclose to third parties the information provided from the HOTEL concurrently but not
limited to perform the services for the customer.

14 ANTI-FRAUD COOPERATION

14.1. If either party (HOTEL or HP!) is aware of the potential fraudulence of a reservation or non-validity of
the Information provided by the customer, both parties will cooperate in the management of the
potentialiy fraudulent reservation even contemplating the possible cancellation, which must take place
before 6.00 pm (time zone of the HOTEL) on the day of arrival of the customer.

2.!
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15 PAYMENTS

15.1. The payment of each invoice is due to the HOTEL within 30 days of receipt.
The HOTEL is required to send the invoices no later than twelve months after the departure of the clients.
HPI will not be required to pay invoices received after that period.
HPI will be required to pay to the HOTEL the fare in the system at time of booking, net of the discount
agreed in 1.7.

HPI will not be required to pay any amount to the HOTEL in case the customer leaves the HOTEL in
advance because of an alleged dissatisfaction with the service or facility.

if HP! should repay a client because of lack or inadequate provision of service, the HOTEL will have to repay
HPI within 30 days of the request.

In order to receive regular payments, the HOTEL should communicate to HPI the bank details.

.'L5.2.ln case of any change in the ownership, the HOTEL will transmit to HPI the notification with 15 days
prior the change. The officiai communication should be sent to the administrative office of HPI. '

16 INVOICES

16.1. invoices shall state the name of the customer, the reservation number, dates of arrival and

departure, the rate applied, the charges levied, the number of overnight stays. Invoices will have to bring
charges as early as the net percentage of discount provided. Only invoice net of our agreed discount will
be accepted. 16.2. The HOTEL is required to provide at the request of HPI proof of the permanence of thecustomer.

 _~._..-__..
17 EXTRA CHARGES

Any extra costs or additional service booked by the customer upon arrival to the HOTEL, will be charged to
the customer and paid directly to the HOTEL. HPI will not be required to receive any additional
compensation, nor will be obligated to pay extra costs.

18 CONFIDENTIAL INFORMATION

18.1. Each Party shall hold the other Party's Confidential information in strictest confidence and shall not

disclose such Confidential Information to third parties nor use the other Party's Confidential information

for any purpose, other than as required to perform under this Agreement, without the prior written
consent of the other Party

~
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19 HEALTH & SAFETY SELF-CERTIFICATION (EUROPEAN IAWS)
"The HOTEL manifests that it fulfils with all the regulations and law in force against fire, hygienic on food,

safety at the pool and safety in general (all emergency exits must be clearly marked with emergency lights;
FlRE extinguishers should be available on each floor, smoke alarms fitted, and all the bedrooms should
have printed instructions on what to do in an emergency).

Milan, January 29th 2009
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GENERAL TERMS AND CONDITIONS FOR HOTEL ACCOMMODATIONS
- AND SERVICES

FOR THE BRAND SECRETS LINE

valid from 01st April 2009 to 31st March 2010

Among the Parties:

HOTELPLAN ITALIA SpA, hereinafter HPI, having its Registered Office address in Milano, Corso ltalia 1,
regularly represented by Diego De Conti,

AND

Rancho de la Osa Guest Ranch, hereinafter HOTEL, located in La Osa Ranch Rd, Sasabe, AZ.

it is agreed as follows:

1 GENERAL CONDITIONS -

This contract is subject to the following conditions:

the owner / lessor, that from now will be called HOTEL, grants the right to make rooms available for
booking to the customers of Hotelplan italia (that from now will be called HPI) or any other person, firm or
company represented by HPI, for the brand SECRETS LINE for the period and the prices listed on the
website wwwsecretsiinehotelscom.

1.1 HPI will market the Hotel here contracted under the Brand Secrets Line.
1.2 HPI will provide advertising and promotion for the affiliates structures.

1.3 In addition to the brochures that will be distributed to the main Italian travel agencies in 2009, HPl will
print directories (in English) where all_ the structures that will join the project will be collected.
Copies of the directories will be sent to the hotels that will make them available to customers at the
reception. The publication will be annual and will not contain the affiliations that will take place through
the year. _ ' ' "
1.4 The HOTEL will pay a Fee (una Tantum) of € 200,00 (two hundred) for the affiliation to the brand
SECRETS UNE paying the amount by room-barter -

1.5 The HOTEL will pay a fee as a marketing contribution of € 200,00 (two hundred) paying the amount by
room~barter (deducting the amount from the booking though Secrets Une ).

//we//»/an av mama
  .‘.-ml,» a>.;.'_-rlc: .'~-i;:Ii-l|A'in lulu ».r.-.1,Cr.«-,:_>||;||..i I "li':i.'|..« - C:':,'>I'.d5r~ Sr,\r.'ilr~ " ‘ " l'| r,-val.-I1: -‘r:')!:-*7‘.~.Il.'-‘Cs ll-_-e_r:.u:.\ Iir-rn~~'.-- Co-mi: i-k.:ii»_- i.’ IVA Ci) 'iuJ0',‘i Li’:,::\.=:t l‘l/i/i<'?INl’uH'- 3 /em-r'.t'i

- - ‘ Hotelplan italia S.P.A.
. . _ .. .. ...._.__.____...____-____.__ ________.__.._.__QQi.lfll_3_E.N_T|4‘\l-_______________V-

. . -, - 000338Ola liicezlone 4.Feb. 2|.42

 



 l

Feb 04 09 01:45p robert 5207447628 p.4
n.-.VA

._ira. :'\’ir:ezicne

5207447628

HOTELPLANITALIA
SCMFRIS IN VIABGID

Hotelplan ltalia Spa - Sede legal: . www.luotelpianlt:llo.lI OOIS4 Rom: -‘via dr.-I COf'Yl1(’i'ClO, 36 scale 5
20122 Plilano - Lorso ltalia. . Tel. 0'} 0i:57l27; - I’-ax »--39 055712725:
Tel. 4 39 C.‘.72l36I - l'.rx ' 19 '\J.Zii'/75'.'iE u-r'.~.¢u:'roi'ii.lfi,i1oli:lpi£m.:ie»n\.1il: i-\r:te:;.:‘.1ri;'i_r‘:'n:)',-_s£;-,l:in.rl

1.6 The HOTEL will ensure to the brand SECRETS LINE the same rates published on its web site (if existing)
or in any other booking system (Rate Parity).

1.7 The HOTEL will ensure the continuous update of rates (as well as other information manageable on the
extranet). On these rates the HOTEL will recognize HPI a discount of 20%.

1.8 The HOTEL must guarantee the simultaneous publication in the portal Secrets Line of all special offers '
published on its web site or in any other booking engine. On these rates, the HOTEL will recognize HPI the
same discount mentioned above.

1.9 The HOTEL will seek to provide HP! an equivalent access to the rooms compared to HP! competitors
(Availability Parity). Once loaded, all the rates and rooms will be considered available for HPI.
Any change will have no effect on any reservation made before that time.

1.10 The HOTEL should always ensure a minimum availability of rooms for the length of the contract to the
Secrets lJne website. - .

1.11 No prepayment or direct payment at the HOTEL is provided. HPI will pay the amount of the
reservation less the discount provided within 30 days from the date of the invoice.

1.12 Guests shall be solely responsible to Participating HOTEL for payment of all incidental charges that
they may incur in excess of the Standard Room Charge. HPl shall not be responsible for the payment,
collection or billing of such incidentais.

2 PRICES, RESERVATIONS AND RELEA§E OF THE ROOMS 0
All rates valid between the HOTEL and HPI are commissionable anginclusive of taxes and services. Rates
can be modified at the discretion of the HOTEL keeping unchanged the following conditions:
2.1. Discount for HP] is the same initially agreed.

2.2. Prices can not be higher than those charged by the HOTEL to third parties.
2.2.1. The prices will be deemed valid for the rooms in allotment or for those rooms on request
2.3. Reservations will be automatically sent to the e-mail address provided in each contract and will be
counted on the basis of price available in the system at the time of confirmation.

2.4. All bookings are implicitly confirmed subject to availability allocated from the HOTEL. The HOTEL will A

have to respond to any communication given by HP! within 24 hours of receipt.
All reservations confirmed by a system availability will be honored by the HOTEL even in the lack of
response to HPI. "

2-4.1. Reservations on request will he replied with positive or negative outcome from the HOTEL within 24hours. ‘

2.5. in case of allotment, any room still available at the expiration of the release will be returned to the

HOTEL _
2.5.1. The release time will be fixed ‘at midnight - time zone of the HOTEL.

2.6 if a guest wishes to extend his or her stay over the date booked through HPl, such guest must
negotiate rates with the HOTEL and make payment directly to the HOTEL (subject to availability). HPi will
not be entitled to receive any additional compensation, or obligated to pay any additional charges, with
respect to the extended stay.

3 OBUGATIDNS OF THE HOTEL

The HOTEL agrees the following points:
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3.1 The HOTEL accommodations are fully subject to the rules established by the local law in this area; as
they are subject to the required standards regarding hygiene, fire safety and other important issues.

mentioned in clause 3.1.1.

3.1.2. Cots, installations and all means of entertainment available to HPl or clients represented, will be in a
good state of maintenance, security, and must comply with applicable rules of the local laws.
3.2. The HOTEL shall have, during the period of this contract, an insurance policy that includes full coverage
against fire, floods, storms, damage to third parties (including personal injury and death that may occur to
customers, employees, agents or representatives of HP!) and any other type of risk that can be covered byan insurance.

33. If requested by HPI, the HOTEL will provide a copy of all insurance policies with a copy of the receiptsof payments in force.

details in terms of clients and prices paid by HPI).

3.5. The HOTEL is committed to load to the cxtranet all descriptive information, photos (quantity and
resolution indicated by HPI), rates and allotment (as defined in agreement with HPl) and all data relating toancillary services eventually supplied.

3.5.1. The HOTEL is directly responsible for the reliability and for the updating of the information in the
extranet, including stop sales and changes in availability and prices.
4 OVERBOOKING

4.1. The HOTEL is responsible for the updating of the availability of rooms on the website Secrets Lines.
Moreover the HOTEL has the direct management of the stop sales.

‘ For any reason, if the HOTEL can not meet the accommodation provided, it will reprotect customers andwill have to:

will be forced to recognize compensation to customers in proportion to the inconvenience and
documented by them, receiving back direct compensation from the HOTEL.
4.1.2. provide alternative accommodation of equal or superior quality and with characteristics similar to
the original arrangement; this solution must be accepted in writing by HPl.

- 4.1.3. pay to HP! any price difference originating from an alternative accommodation managed andproposed to the client by HPi '

4.1.4 pay the transport from the HOTEL to the alternative accommodation.
5 COMPLAINTS

5.1 In the event that HP! or any customer, agent or representative, will complain about the HOTEL
accommodations or facilities, the same will be required to act promptly, with due diligence likely to solvethe problem.

5.2 Complaints: in case HP! will present a complaint regarding the services offered, the HOTEL will providea detailed response within 36 hours of notification.

If this will not happen, HPI will respond independently to the complaint and will reserve the right to
~ recognize a fair compensation for inefficiency and will require reimbursement to the HOTEL
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* 6.CANCELl.ATlONS mo NO snow /g/>075
6.1. Unless otherwi agreed by the parties, the ient may cancel his reservation without penalty within-24
hours-am-«uni. £1019 '7‘o »4-»6e/ 42’— '

6.2. Unless otherwise agreed by the parties, a no show will be a reason to charge a penalty equal to one
night

6.3 The cancellation and no—show policy shall not be more restrictive than the HOTEL imposes to customers
that book directly with the HOTEL or through any HPI competitor.

6.4. Cancellations or changes must be notified by the customer only to HPI; the HOTEL will not manage any
changes requested by the client.

7.COMPENSATlON

7.1. The HOTEL will compensate HP! for any damages (including loss, costs or payments to be made to
third parties) arising from claims or actions produced for non-compliance of the terms of this contract

7.2. The responsibility of the HOTEL expressed in clause 7.1. will remain in force without any limitation of
liability regardless of the law orjurlsdiction the HOTEL or this contract are subjected

8.CONTRACl' DURATION

8.1 This contract will be in force during the period agreed. The agreement will begin after the effective
date (01/04/2009) and will continue for reservations made during the following calendar year.
This agreement will be automatically renewed for successive periods of 1 (one) year. Nevertheless it can be
terminated by both parties with 30fdays notice by certified mail or other means.

it may also be canceled due to force majeure and in case of war, boycott, epidemics and for any other
reason of the same importance which caused the cancellation. ,
8.2 Neither Party shall be deemed in default or otherwise liable hereunder due to its inability to perform its
obligations caused by fire, earthquake, flood, epidemic, accident, explosion, casualty, strike, lockout, labor
controversy, riot, civil disturbance, act of public enemy, embargo, war, act of God, terrorist act, or any
municipal, county, state or national ordinance or law, or any executive, administrative or judicial order
(which order is not the result of any act or omission which would constitute a default hereunder), or any
failure or delay of transportation, power, or communications system or any other similar cause beyond

' such Party's control.

9 MISCELLANEOUS V . .

9.1.HPl reserves the right to change the names booked after the confinnation, if the identity of customers
changes, without modifying the terms of this contract.

9.2. in case of transfer or sale to new proprietors during the period of validity of this contract, the HOTEL
ensure that the Buyer will stand by all the obligations stipulated in this contract.
HPI reserves the right to cancel it.

9.3 .The HOTEL, as supplier of hotel services, will cover all administrative and legal police procedures
provided by existing legislation.

9.-‘l.The HOTEL agree that Secrets Line will operate on behalf of HPL
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9.SAll disputes and conflicts arising from this contract will be resolved between the parties. For any dispute
is referred to the Court of Milan. The applicable law is always the Italian law.
9.6.HPl will not be considered in any way responsible for any damage caused by the customer to the HOTELproperties.

9.6.1.Any claim by the HOTEL against the customer will be handled directly between the two parties
without the intervention of HPI.

9.7.HPl reserves the right to market and advertise the HOTEL, using its name, logos, images and
descriptions in any manner and through any distribution channel that HP! considers appropriate for thepurpose.

10 COPYRIGHT

10.1 All materials and content of the site www.secretslinehotels.com including (but not limited to)
software, logos, trademarks, graphics, text, drawings, data, access information, images, maps and any
other type of material or description contained in the pages of the site or in the dedicated extranet is
owned by HPl or by its suppliers and is protected by copyright law. The HOTEL may not copy, reproduce,
store, transmit, distribute, modify, sell or reuse the material without the prior written consent of HPl.
10.2. The information contained in the site www.secretslinehotels.com and in the extranet were published
in bona fide, nevertheless HPI can not guarantee they are reliable and accurate; HPl therefore assumes no
liability for any error or omission they present.

11 ACCESS TO THE EXTRANET _

HPl carefully monitors the access to the" ezrtranet, transactions and possible changes made to information,
pictures, prices and availability made by the HOTEL

The access codes (user name and password) will be provided by HP! and must be preserved with care: no
access code can be transferred to third parties.

The HOTEL and the user are directly responsible of the access codes and of the abuse that can be done.
HP! reserves the right to withdraw the access and to take legal action if found improper use of it.
For security reasons HPl reserves the right to change the access codes of the HOTEL
Prices, release, availability, stop sales and minimum stay may be modified by the HOTEL All these
amendments are under its direct management.

12 ACCURACY OF DATA .

12.1.Through the extranet, HPI realizes the database of tourist services and products in the destinations in
which the HOTEL operatfi. The HOTEL ensures that the information in the extranet are complete and
accurate, assuming responsibility towards the client and HPl. The HOTEL is also required to update
constantly this information during the validity of the contract.

12.2. The information reported in the extranet are liable to further scrutiny by HPl before publication.

13 INFORMATION AND PROTECTION OF SENSl‘|'lVE DATA

I3.1.lt is extremely important for HP! the use and protection of sensitive data when HP! will need to access
to sensitive data of its clients. HP! and the HOTEL ensure that this will be done under the terms of law.
13.2.The HOTEL is committed to protect and use sensitive data under the terms of law.
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13.3. HP! and the HOTEL have provided guarantees to have all the tools to protect sensitive data and

prevent its deterioration, loss or unauthorized access, keeping the inherent Insecurity.

13.4.HPI may disclose to third parties the information provided from the HOTEL concurrently but not
limited to perform the services for the customer.

14 ANTI-FRAUD COOPERATION

14.1. if either party (HOTEL or HP!) is aware of the potential frauduience of a reservation or non—vaiidity of
the information provided by the customer, both parties will cooperate in the management of the

potentially fraudulent reservation even contemplating the possible cancellation, which must take place
before 6.00 pm (time zone of the HOTEL) on the day of arrival of the customer.

15 PAYMENTS

15.1. The payment of each invoice is due to the HOTEL within 30 days of receipt.

The HOTEL is required to send the invoices no later than twelve months after the departure of the clients.
HPI will not be required to pay invoices received after that period.

HPI will be required to pay to the HOTEL the fare in the system at time of booking, net of the discount
agreed in 1.7.

HPI will not be required to pay any amount to the HOTEL in case the customer leaves the HOTEL in
advance because of an alleged dissatisfaction with the service or facility.

if HPl should repay a client because of lack or inadequate provision of service, the HOTEL will have to repay
HPI within 30 days of the request.

in order to receive regular payments, the HOTEL should communicate to HPI the bank details.

15.2.ln case of any change in the ownership, the HOTEL will transmit to HPI the notification with 15 days
prior the change. The official communication should be sent to the administrative olfice of HPI.

16 iNVOiCES

16.1. Invoices shall state the name of the customer, the reservation number, dates of arrival and

departure, the rate applied, the charges levied, the number of overnight stays. invoices will have to bring
charges as early as the net percentage of discount provided. Only invoice net of our agreed discount will
be accepted. 16.2. The HOTEL is required to provide at the request of HPI proof of the permanence of thecustomer.

17 EXTRA CHARGES

Any extra costs or additional service booked by the customer upon arrival to the HOTEL, will be charged to
the customer and paid directly to the HOTEL. HPI will not he required to receive any additional
compensation, nor will be obligated to pay extra costs.

18 CONFIDENTIAL INFORMATION .

18.1. Each Party shall hold the other Party's Confidential Information in strictest confidence and shall not
disclose such Confidential Information to third parties nor use the other Party's Confidential Information
for any purpose, other than as required to perform under this Agreement, without the prior written
consent ofthe other Party
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19 HEALTH & SAFETY SELF-CERTIFICATION
"The HOTEL manifests that it fulfils with all the regulations and law in force against fire, hygienic on food,
safety at the pool and safety in general (all emergency exits must be clearly marked with emergency lights;

FIRE extinguishers should be available on each floor, smoke alarms fitted, and all the bedrooms should
have printed Instructions on what to do in an emergency).

Wednesday, 28 January 2009

 
Hotelplan ltalla SpA
Contract Manager Sales Marketing Manager

Diego De Conti Mikki Gries
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Da: frank okun [mailtozfrankokun@comcast.net]
lnviato: lunedi 5 ottobre 2009 18.30

A: Tai, Alessandro

Oggetto: RE: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Hi Alessandro,

l‘ve approved and signed the revised agreement, please see attached. I've also attached the completed property
information form. Let me know who to send photos to, and please have someone send me the url, ID and password
when available.

Thanks!

FRANK OKUN

Corporate Director of Revenue

Unique Boutique Hospitality Group
Hotel Renew ~ Hawaiian Monarch Hotel

Cell: 415-320-3737 Direct: 415-883-8371 Fax: 415-883-8996
wvvw.hoteIrenew.com
wvvw.hawaiianmonarchhote|s.com

From: Tai, Alessandro [maiIto:a.tai@secrets|inehoteIs.com]

Sent: Monday, October 05, 2009 7:54 AM
To: ‘frank okun’

Subject: I: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Importance: High

Good morning Frank,

I hope this email finds you well.

Did you receive the email at bottom?

Kindly advise.

Best regards.
Alessandro

Da: Tai, Alessandro
lnviato: venerdi 2 ottobre 2009 10.13
A: ‘frank okun’

Oggetto: R: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorité: Alta

Hi Frank,

I'm sending you back the amended contract (have added/modified it as per your indications).

Have also amended the validity that should be for 1 year (01st October 2009-30 September 2010).

Kindly sign it again and send it back to me.

You can send me a detailed description ofthe hotel and High Res pictures via email (one by one).

As soon as your page will be ready, you can start loading rates and rooms availability (we will send you a password and

the Extranet Manual). Regarding the rates, there will be a separate box where you'll be able to indicate the taxes to be

applied on the net rates (by doing so, the system will automatically add taxes to the rates loaded).

Hotelplan Italia S.P.A.
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Many thanks.

Have a nice day!

Alessandro

Da: frank okun [mai|to:frankokun@comcast.net]
lnviato: venerdi 2 ottobre 2009 1.31

A: Tai, Alessandro

Oggetto: RE: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorité: Alta

Hi Alessandro,

I've changed the agreement to a net rate agreement as we discussed, signed and attached. Let me know if I’m
supposed to enter the net rate in one field and tax in a separate field, or do I need to calculate net rate + tax in one
amount, or if your system will automatically calculate taxes.

Also, let me know who I work with to send photos, descriptions, etc. Do you have a property and room description form
to complete?

Thanks,

FRANK OKUN

Corporate Director of Revenue

Unique Boutique Hospitality Group
Hotel Renew ~ Hawaiian Monarch Hotel

Cell: 415-320-3737 Direct: 415-883-8371 Fax: 415-883-8996
wvwv.hotelrenew.com

wvvw.hawaiianmonarchhote|s.com

From: Tai, Alessandro [maiIto:a.tai@secrets|inehotels.com]

Sent: Wednesday, September 30, 2009 8:58 AM
To: ‘frank okun‘

Subject: R: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Hi Frank,

nice to hearfrom you! I hope you have not been effected at all by the consequences ofthe earthquake and tsunami

that has taken place in the Pacific recently.

We could process like this:

We make a NET rate contract and you'll be loading NET rates + taxes.

In all cases reservation will feature all details together with rate applied, so it should be easy.

Please let me know what you think about it.

Hoping to hear from you soon.

Best regards.

Alessandro

Da: frank okun [mailto:frankokun@comcast.net]
lnviato: mercoledi 30 settembre 2009 17.06

Hotelplan ltalia S.P.A.
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A: Tai, Alessandro

Oggetto: RE: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Hi Alessandro,

Yes, I rec'd your email answer, thanks. I'm still trying to figure out if your method works with our accounting process.
When the res comes in, does it show the net rate? That's the only way our billing will be accurate. If we have to

remember to deduct 15% on gross rates, we may forget, and the whole billing process get’s tangled up and confused.

We're used to having two different types of reservation systems:

1. We load net rates, and bill off the net rate + tax on the net rate (or)

2. We load gross rates, and pay commission after the guest checks out

From what I’m seeing, your system does not fit either of these options. Am I wrong? If it's a third type of method, I
have to decide if our accounting staff will be able to figure it out. Thanks,

Frank

From: Tai, Alessandro [maiIto:a.tai@secrets|inehotels.com]

Sent: Wednesday, September 30, 2009 1:44 AM
To: 'frankokun@comcast.net'

Subject: I: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Importance: High

Hi Frank,

did you receive the email at bottom?

Is everything clear?

Thanks for advising.

Best regards.
Alessandro

Da: Tai, Alessandro
lnviato: martedi 29 settembre 2009 9.20
A: ‘frank okun'

Oggetto: R: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorita: Alta

Hi Frank,

thank you for your email.

Kindly find all the answers to your questions at bottom (in red).

Please, do not hesitate to contact me should you require further infos.

Thank you for your cooperation.

Have a nice day!
Alessandro

Da: frank okun [mai|to:frankokun@comcast.net]
lnviato: Iunedi 28 settembre 2009 21.32

A: Tai, Alessandro

Oggetto: RE: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorita: Alta

Hi Alessandro,

Thanks for sending your contract. I have just started reading and have some questions:

1. The contract mentions a 15% discount, then mentions a 15% commission. These are two separate types of rate

systems. Please confirm that you are not adding a 15% discount + 15% commission = 30% total cost. NO, it is

15pct in total (you can call it discount or commission, but it’s just 1 voice)

Hotelplan ltalia S.P.A.
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2. I am unclear if this contract is asking for a NET rate, or a GROSS rate with commission after checkout. I’m

assuming this is for a NET contract, but the 15% commission mention made it confusing. Sorry for confusion. This
contract is asking for Gross rate (Gross rates have to be loaded by you on our Extrantet). On these rates we’ll be

recognized a 15pct commission (discount). Upon client’s check out you'll send us an invoice for the gross rate less

our 15pct commission (discount) + local taxes.

3. I saw a mention regarding “tax-inc|usive". This system is always extremely difficult to manage when loading net
rates. For instance, our standard net system example is as follows: (when working with Expedia, Travelocity,

Orbitz, etc)

- Option A:
— Gross rate to guest = $169
- Net Rate loaded in extranet = $143.65 (based on 15% discount) — this net rate does not include tax
- Guest pays $169 to agency + 12.96% tax = $190.90
- Hotel bills agency for $143.65 + 12.96% tax (on $143.65) = $162.27

- Option B:
If I was required to load a net rate + tax, I would have to load:

- Based on gross rate of $169
- Net rate loaded in extranet = $143.65 + 12.96% tax of $18.62 = $162.27

- Agency charges $190.90 to guest
- Hotel bills agency for $162.27

- In this situation,_we can only accept if the reservation faxed to the hotel outlines the net

rate and tax separately. This way, our front desk staff would know how much to enter

for pre-tax room revenue.

As I said, it is much easier for me to load rates before tax, then your agency would add tax when quoting to the guest.
Let me know the answers to these questions and I'll go back to completing the contract.

The general indication on the contract are valid for all hotels worldwide. Most of the hotel have rates inclusive of taxes.

For all the hotels in the Americas, where taxes have to be added, you'll load the rates as follows:

- We (Secrets Line Hotels) will insert a ”commission box” of 15% that will be applied on all the gross rates

you'll be loading.

- We (Secrets Line Hotels) will insert a ”tax box” that will add 12,96% tax on all the gross rate you'll be

loading (extra bedding inclusive).

- You have to load gross rates (Usd 169 following your example) exclusive of taxes. The system

automatically will calculate our discount (commission) of 15pct on the gross rate and will apply local

taxes to the gross rate (12,96% following your example).

Thanks!

FRANK OKUN

Corporate Director of Revenue

Unique Boutique Hospitality Group
Hotel Renew ~ Hawaiian Monarch Hotel

Cell: 415-320-3737 Direct: 415-883-8371 Fax: 415-883-8996
wvvw.hotelrenew.com
wvvw.hawaiianmonarchhotels.com

From: Tai, Alessandro [mailto:a.tai@secretslinehote|s.com]

Sent: Monday, September 28, 2009 1:31 AM
To: 'frankokun@comcast.net'

Subject: R: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Importance: High

Dear Frank,

thank you very much for your email and your willing in joining our collection.

Hotelplan Italia S.P.A.
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Herewith enclosed you will find our contract with the following modifications as requested by your side:

- Commission 15 pct

- Payments: 15 days from invoice receipt (that will be issued at the time of client's check out) and we will

provide a valid corporate Credit Card to guarantee payment as well

Kindly advise your cancellation policy (you can modify the standard one on the contract if different from it).

Kindly sign the contract and fill out the hotel Form and forward the both of them back to me, together with a link in

order to download high resolution pictures ofthe hotel (at least 15 pictures).

As soon as you page will be opened, I'll provide you Password ad Log-in details in order you to load both rates and

availability on our Extranet.

Please do not hesitate to contact me should you require more infos.

Hoping to hear from you soon.

Have a nice day.

Alessandro

Da: frank okun [mai|to:frankokun@comcast.net]
lnviato: venerdi 25 settembre 2009 23.22

A: Tai, Alessandro
Cc: Tai, Alessandro

Oggetto: I: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorita: Alta

Dear Allessandro,

I have been assigned to work with you on the agreement for the Hotel Renew, as I am their revenue manager. We are

willing to work with you on the Secrets Line Hotels product, based on the following conditions:

1. Commission = 15%

2. Payment can be up to 15 days, as long as we have a valid corporate credit card to charge in case payment is not
made within 15 days

3. Net rate has no ceiling, in other words, no maximum amount. We would remain in parity with all other E-channels
such as Expedia, etc.

4. Allotments can be increase, reduced, or closed out at any time, via extranet.

If you are in agreement, please email me your agreement for signature. I would be the one to manage the extranet
system. Many thanks, and we look forward to hopefully working with you shortly!

Best regards,

FRANK OKUN

Corporate Director of Revenue

Unique Boutique Hospitality Group
Hotel Renew ~ Hawaiian Monarch Hotel

Cell: 415-320-3737 Direct: 415-883-8371 Fax: 415-883-8996
www.hote|renew.com

www.hawaiianmonarchhotels.com

Hotelplan Italia S.P.A.
CONFIDENTIAL

4/26/2010 °°°372



Page 6 of 8

From: "Tai, A|essandro" <a.tai@secrets|inehote|s.com>
Date: September 22, 2009 9:26:28 PM HST
To: "'nancy@nupr.com"' <nancy@nupr.com>
Subject: I: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Dear Nancy,

I hope this email finds you well.

Just was wandering if you have had the possibility of taking a look at our proposal and would appreciate a comment on

your side.

Thank you for your cooperation.

Best regards.

Hava a nice day.
Alessandro Tai

Da: Tai, Alessandro

Inviatoz giovedi 17 settembre 2009 10.04

A: ‘Nancy Uber'

Oggetto: R: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU
Priorita: Alta

Dear Nancy,

thank you for your email and for your interest in Secrets Line Hotels, inspiring hotels of the world.

Participating at the selection is very easy.

Herewith enclosed you will find our basic contract (that can be partially modified according to your

needs) and the Hotel Form that has to be filled out by each hotel.

For joining the collection we will NOT require any affiliation fee, but we require the hotel to load both

rates and availability through our Extranet (a member ID and a manual will be provided, together with

our total assistance anytime).

We have to be guaranteed the "Parity rate policy" (comparing to all worldwide competitors) and be

recognized a commission (normally 20pct on the rack rates, but we can discuss about it), as we also

work with more than 4.000 among the most reliable Italian travel agencies and have to recognize them a

commission of 10pct on our side.

Clients will pay for their stay directly to us by credit card as soon as they make a reservation [they don't

have to pay the hotel...except for meals and incidentals of course) and normally we receive invoices from

the hotels as soon as the clients leave the hotels. Generally speaking most of the hotels allow us

payments within 30 days of invoice receipt, but we can discuss about it and find the best solution for

both of us and provide you with all bank guarantees required according to your needs.

I think this could be a great opportunity for both of us (we will feauture a nice property in Honolulu and

you'll be greatly visible especially in the Italian market) and hope you’ll decide to joining our collection.

Please do not hesitate to Contact me should you require more information.

Hoping to hear from you soon.

Have a nice day!

Best regards.

Alessandro Tai

Da: Nancy Uber [maiIto:nancy@nuQr.com]

Hotelplan Italia S.P.A.
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lnviato: mercoledi 16 settembre 2009 23.37

A: Tai, Alessandro

Oggetto: Re: SECRETS LINE HOTELS SELECTION for RENEW HOTEL HONOLULU

Hello Alessandro-

Thanks so much for getting in touch with us at Hotel Renew. Please let us know what else this relationship
would entail- we would love to receive some more information.

Thanks so much-

Nancy Uber

Nancy Uber
NU PR

(415) 672-2950
nanc nu r.com

On Sep 15, 2009, at 11:51 PM, Tai, Alessandro wrote:

Dear Sirs,

I hope this email finds you well.

I represent Hotelplan Italy which is a top end Italian outgoing tour operator (Hotelplan Italy is also part of

Hotelplan International Group, based in Switzerland).

A few months ago we have successfully released a new bookable website www.secretslinehotels.com dedicated

to our collection of very particular, precious and intimate hotels all over the world. I think your beautiful

properties, located in Honolulu, perfectly fits the standards required to be added to our collection and so

be greatly visible to the Italian market. This is why the website is in Italian only at the moment, but it will be
shortly available in English, in order to better allow worldwide reservations. Because of this, we are going to

increase our collection by affiliating more hotels worldwide.

Our consolidated clients are top end Italian travelers that book their stay directly from our website and more

than 4.000 among the most reliable Italian travel agencies. We are considered to be one of the very top Italian

tour operators in terms of number of Italian tourists travelling to the US (with both brands Hotelplan

Italia and TClub).

As Secret Line Hotels (that is another Hotelplan Italia brand) we are opening in these days new affiliations

worldwide. At the moment in North America we have just a couple of hotels affiliated for this project in Miami

(The Victor and The Pelican), one in San Diego (The Keating) and a beautiful Ranch. I’m having contacts in

these days with properties in major cities in the US and Canada in order to have a selection in major tourist and
business destinations. Being a selection of very intimate, small and precious hotels, I think that the properties

you represent you represent could be a very good option.

If you consider this project interesting for you (and I’m confident you will) and wish to get more information

about it please do not hesitate to contact me anytime. It will be a pleasure giving you more details and start

working together!

Hoping to hear from you very soon.

Best regards.

Alessandro Tai

<image001.jpg>

Hotelplan Italia S.P.A.
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Alessandro Tai 20122, Milano - C0l'S0 Italia, 1Tel. +39.02.72136.l

Secrets Line Fax +39.02.72136.465
Hotelplan Italia S.p.A. email:

www.hotelplanitalia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati all'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo a1 mittente e
distruggere quanto ricevuto. ll mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle inforrnazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{Hote|Plan default disclaimer}

Hotelplan Italia S.P.A.
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Da: Tai, Alessandro

lnviato: martedi 20 aprile 2010 10.59
A: RaccheIIi, Evelyn

Oggetto: I: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

Da: mikki@ranchodeIaosa.com [mailtozmikki@ranchodeIaosa.com]
lnviato: giovedi 3 settembre 2009 18.41
A: Tai, Alessandro

Oggetto: Re: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

Hi Alessandro,

I just looked at the website and saw the Cantina photo next to our listing on the North America page, but I got
an "errore interno" message when I tried to click through to our individual listing. Maybe the site is being

updated??....

Attached is the "Guest Room Porches" photo, and I will send the "Tea Salon" separately. I also have a great

photo of a guest in Western apparel (boots, hat, chaps, etc.) that I am going to have converted to a higher
resolution and send to you. The Italian market will love it!!

Brgds,

Mikki

—--- Original Message —--
From: Tai Alessandro

To: 'mikki@ranchodeIaosa.com'

Sent: Thursday, September 03, 2009 12:06 AM

Subject: R: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

 

Dear Mikki,

I have loaded new pics on our website....
Please take a look at them

http:[/www.secretsIinehote|s.com/stati uniti damerica/arizona/sasabejrancho de la osa_guest ranch?
N=4294966338

these ones are missing:

Guest Room Porches

Tea Salon

Kindly send them back to me.

Thanks for your coop.
Alessandro

Da: mikki@ranchodeIaosa.com [mailtozmikki@ranchodeIaosa.com]
lnviato: mercoledi 2 settembre 2009 21.43

A: Tai, Alessandro

Oggetto: Re: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

Dear Alessandro,

I sent three messages with two photos each, and have received one message from "Mail Delivery" that a

message could not be sent to you for the past 4 hours. My problem is that I don't know which message it is!
Hoteiplan Itaiia S.P.A.
CONFIDENTIAL
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Please let me know which two you have not received from the list of six below, and I will try to resend.

Baby Longhorns
Cantina at Sunset

Guest Room Porches

Tea Salon

Rancho Dining room

Dessert Especial

Thanks,

Mikki

-—--- Original Message -—---

From: Tai Alessandro

To: 'mikki@ranchodeIaosa.com‘
Sent: Tuesday, September 01, 2009 11:59 PM
Subject: R: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

 

Hi there Mikki,

first 4 pictures received....

Waiting for others if you have.
Thanks a lot!

Alessandro

Da: mikki@ranchode|aosa.com [mailtozmikki@ranchode|aosa.com]
Inviato: mercoledi 2 settembre 2009 2.11

A: Tai, Alessandro

Oggettoz Re: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

Hi Alessandro,

I will send you several messages with one or two photos attached, since the files are large with the higher

resolution. Let me know that you have received them.

Thanks !

Mikki

—--- Original Message —----
From: Tai Alessandro

To: ‘mikki@ranchode|aosa.com'
Sent: Tuesday, September 01, 2009 9:26 AM
Subject: R: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

 

Dear Mikki,

I would like to add some more pictures regarding rooms and common areas ofthe Rancho. They have to be in high

resolution in order to have a better quality on the website.

Sorry for the confusion.

Please do not hesitate to contact me should you need more infos.

Kind regards.
Alessandro Tai

Da: mikki@ranchodeIaosa.com [mailto:mikki@ranchode|aosa.com]
Inviato: martedi 1 settembre 2009 18.21

Hotelplan Italia S.P.A.
CONFIDENTIAL
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: Tai, Alessandro

ggetto: Re: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA 
 
 

 
 

 
 

 

 

  

ear Tai,

n reviewing our listing on the Secrets Line website, we do have ten photos featuring our facilities, property and
ctivities. Do you want additional or different photos for the website, or do you need high resolution photos for print
rochures I'm sorry I am a little bit confused! Please advise what you need, and I will get it to you as soon as
ossible.

rgds,

ikki Gries

ales & Marketing Manager
ancho de la Osa

ne La Osa Ranch Road, Sasabe, AZ 85633

520) 229-0103 Direct

800) 872-6240 Reservations
.ranchode|aosa.com

---- Original Message -----
rom: Tai Alessandro

o: mikki@ranchodelaosa.com

ent: Tuesday, September 01, 2009 1:01 AM
ubject: I: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

 

 
HDTELPLANITALIA1» um: « —

Alessandro Tai 20122, Milano - Corso Italia, 1
Tel. +39.02.72136.1 ’

secrets Line Fax +3§.02.72136.465

fiote|p|an nan, 5_p_A_ email: a.tai@hote|pIan.it

www.hote|planita|ia.it

uesta comunicazione e ogni eventuale file allegato sono confidenziali e destinati aII‘uso esclusivo del
estinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
istruggere quanto ricevuto. ll mittente, tenuto conto del mezzo utilizzato, non si assume alcuna
esponsabilita in ordine alla segretezza delle informazioni contenute nella presente comunicazione via e-mail.

he information contained in this e-mail message is confidential and intended only for the use of the
ndividual or entity named above. If you are not the intended recipient, please notify us immediately by
elephone or e-mail and destroy this communication. Due to the way of the transmission, we do not
ndertake any liability with respect to the secrecy and confidentiality of the information contained in this e-
ail message.

HotelPlan default disclaimer}

a: Tai, Alessandro

nviato: giovedi 27 agosto 2009 11.36

Hotelplan Italia S.P.A.
CONFIDENTIAL
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A: 'mikki@ranchode|aosa.com'
Oggetto: HIGH RESOLUTION PICTURES OF RANCHO DE LA OSA

Dear Mikki,

I hope this email finds you well.

in order to add new pictures of beautiful Rancho de la Osa, would you kindly send me

high resolution pictures of both hotels in order to allow me to load them on our Secrets
Line Hotels website?

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Hotelplan Italia S.P.A.
CONFIDENTIAL
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-----Messaggio originale-----
Da: Sandra Vivas [mailto:svivas@thekeating.com]
Inviato: giovedi 10 dicembre 2009 18.58
A: Tai, Alessandro

Oggetto: RE: EXTRANET MANUAL SECRETS LINE HOTELS WEBSITE

Tai,

The rates are loaded.

Please make us live.

Thanks,

Sandra Vivas

General Manager

432 F Street

San Diego, CA. 92101

P) 619.814.5708

F) 619.814.5750

svivas@thekeating.com

www.thekeating.com

sexy > sophisticated > and fully serviced

The merk Bistro.....Serving Italian cuisine with a California twist!
www.themerk.com

"Courage is not the towering oak that sees storms come and go; it is the fragile blossom that opens in the snow"

-----Original Message-----
From: Tai, Alessandro [mailtoza.tai@secretslinehotels.com]
Sent: Thursday, December 10, 2009 9:03 AM
To: Sandra Vivas

Subject: I: EXTRANET MANUAL SECRETS LINE HOTELS WEBSITE
Importance: High

Dear Sandra,

I hope this email finds you well,

kindly advise if you have uploaded rates and rooms availability on our Extranet, in order me to put The Keating bookable ONLINE
from our website.

Thank you very much for advising.

Best regards.

Alessandro Tai

Hotelplan Italia S.P.A.
CONFIDENTIAL
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<http://www.hotelplanitalia.it/sign/log9_hp.jpg>
Alessandro Tai

Account Specialist Americas & Caribbean
Secrets Line

Hotelplan Italia S.p.A. 20122, Milano - Corso Italia, 1
Tel. +39.02.72136.1
Fax +39.02.877.558

a.tai@hotelplan.it
www.hotelplanita1ia.it <mp:_//www.hotelplanitalia.it/>

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati a1l'uso esclusivo del destinatario. Se avete ricevuto
questo messaggio per errore Vi preghiamo di comunicarlo al mittente e distruggere quanto ricevuto. Il mittente, tenuto conto del
mezzo utilizzato, non si assume alcuna responsabilita in ordine alla segretezza delle inforrnazioni contenute nella presente
comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual or entity named above.

If you are not the intended recipient, please notify us immediately by telephone or e-mail and destroy this communication. Due to the
way of the transmission, we do not undertake any liability with respect to the secrecy and confidentiality of the information contained
in this e-mail message.

{HotelPlan default disclaimer}

Da: Tai, Alessandro

Inviato: giovedi 19 novembre 2009 9.11
A: 'svivas@thekeating.com'
Oggetto: I: EXTRANET MANUAL SECRETS LINE HOTELS WEBSITE
Priorita: Alta

Dear Sandra,

thank you for your email.

Here is everything you need.

Please do not hesitate to contact me should you require further assistance.

In case of need here i salso my Skype address a1essandro.tai .

Alessandro Tai

Da: Tai, Alessandro
Inviato: mercoledi 21 ottobre 2009 15.41

A: 'falbanese@thekeating.com'
Cc: 'svivas@thekeating.com'
Oggetto: EXTRANET MANUAL SECRETS LINE HOTELS WEBSITE
Priorita: Alta

Best regards.
1

l
l

Hotelplan Italia S.P.A.
CONFIDENTIAL
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Dear Sirs,

I hope this email finds you very well.

Herewith enclosed you will find our Extranet Manual that will allow you to upload both rates and rooms availability on our Secrets
Line Hotels website.

Your USER ID is hpthekeating

Your PASSWORD is hpthekeating

As soon as you log in we suggest you to change your password, in order you to have the esclusive access to rates and availability
loaded.

Kindly make sure that all details are entered, especially:

- Rates

- Periods

— Parameters (Children Policy and Taxes)

- Cancellation Policy

- Rooms Availability

— Hotels details and contacts (kindly make sure that all boxes are filled up)

Remember that on the rates loaded we will be recognized a discount of l8pct (commission) that has to be deducted upon payment by
our side (within 30 days of receipt of your invoice).

Kindly note that rates entered are in USD.

Should you find some difficulties in entering rates, kindly let me know. I'll be more than glad to assist you anytime.

Also kindly send me a rate sheet (plus surcharges for 3rd person in room, both adult and child) together with canx policies, in order
me to check that everything has been correctly loaded.

Thank you for your precious cooperation.

Best regards.

Alessandro Tai

Hotelplan Italia S.P.A.
CONFIDENTIAL
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Da: Tai, Alessandro

lnviato: martedi 20 aprile 2010 9.36
A: Racchelli, Evelyn
Oggetto: l: contract for Secrets Line Hotels website

Ecco quanto richiesto..

Da: Vanessa [mai|to:Vanessa@pelicanhotel.com]
lnviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[/www.pe|icanhote|.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.com

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehote|s.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pe|icanhotel.com]
lnviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Alessandro,

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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It is a pleasure, please send me the contract.

Thank you,

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[/www.pe|icanhotel.com

Phone 305-357-6201
Fax
Email

305-673-3255

vanessa@pe|icanhotel.com

éPlease consider the environment before printing
DISCLAIM ER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

4/26/2010

From: Tai, Alessandro [mai|to:a.tai@secrets|inehote|s.com]

Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets Line

Hotels website).

l’m sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase shortly.

I've had the opportunity to visiting the hotel a few years ago and everytime I come to Miami I

have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as soon as

possible both password and instructions. Once you'll have both of them, you'll be able to load

your rates and availabilities on our website.

Thank you very much for your cooperation.

Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
HOTELPLANITALIA

Alessandro Tai 20122, Milano - Corso Italia, 1

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Tel. +39.02.72136.1
Fax +39.02.72136.465

email: a.tai@hotelplan.it
Secrets Line
Hotelplan Italia S.p.A.

www.hotelplanitalia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati al1'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo a1 mittente e
distruggere quanto ricevuto. I1 mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle inforrnazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{Hote|P|an default disclaimer}

Page 3 of 3
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Da: Paolo [mailto:Paolo@peIicanhotel.com]
lnviatoz mercoledi 18 novembre 2009 17.17

A: Tai, Alessandro

Oggetto: RE: Extranet Manual for Secrets Line Hotels website

Ciao Alessandro, qua siamo gia' belli di corsa.

Nel frattempo abbiamo cambiato uffici, computer

Qual e’ il sito per entrare ne|l’extranet

Aggiornero’ oggi le rate non appena riesco ad entrarci.

Scusaci

Ciao, paolo

G. Lp.é.rl/lo...‘ 9%‘

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: pao|o@pe|icanhote|.com

www.pelicanhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehotels.com]

Sent: Wednesday, November 18, 2009 4:17 AM
To: Paolo

Subject: I: Extranet Manual for Secrets Line Hotels website

Importance: High

Dear Paolo,

I hope this email finds you well.

l urgently need to have your rates and rooms availability entered in our Extranet in order Pelican Hotel to be bookable
ONLINE.

Also urgently send me a RATE SHEET valid for 2010.

Thank you for your cooperation.

Best regards.
Alessandro Tai

Da: Tai, Alessandro

|nviato: giovedi 29 ottobre 2009 16.52
A: ‘Paolo’

Hotelplan Italia S.P.A.
CONFIDENTIAL
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Oggetto: I: Extranet Manual for Secrets Line Hotels website
Priorita: Alta

Dear Paolo,

I hope this email finds you well.

Did you have the possibilita of entering our Extranet in order to Upload both rates and availability of Pelican Hotel?

Maybe, if you send me a rates sheet with canx policies I could help you in entering the rates for you.

Please give me a feedback at your earliest convenience.

Thank you for your cooperation.

Best regards.

Alessandro Tai

Da: Tai, Alessandro
lnviato: mercoledi 21 ottobre 2009 14.42
A: 'Paolo'

Oggetto: R: Extranet Manual for Secrets Line Hotels website
Priorita: Alta

Dear Paolo,

sorry for this delay in answering, but I've been out of office for 1 week.

Your new Passwords in order to enter our Extranet is as follows:

Your USER ID is hpthepellican

Your PASSWORD is hpthepellican

Kindly advise as soon as you have uploaded both rates and availabilities.

I remain at your entire disposal, should you require any kind of assistance with the uploading prodedures.

Best regards.
Alessandro

Da: Paolo [mailtozPaolo@pelicanhote|.com]
lnviato: lunedi 12 ottobre 2009 21.40

A: Tai, Alessandro

Oggetto: RE: Extranet Manual for Secrets Line Hotels website

Dear Alessandro, thank you for your email.

Vanessa she is no longer with the Pelican so in the future please use only myself as contact.

I tried to log in with the password from your email but it says “incorrect".

Let me know at your best convenience.

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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All our best, Paolo

r§.b 

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139
Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: paolo@pe|icanhote|.com

www.peIicanhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehotels.com]

Sent: Monday, October 12, 2009 9:56 AM
To: Vanessa

Cc: Paolo

Subject: Extranet Manual for Secrets Line Hotels website

Importance: High

Dear Vanessa and Paolo,

I hope this email finds the both of you very well.

Herewith enclosed you will find our Extranet Manual that will allow you to upload both rates and rooms availability on our
Secrets Line Hotels website.

Your USER ID is hpthepelican

Your PASSWORD is hpthepelican
As soon as you log in we suggest you to change your password, in order you to have the esclusive access to rates and

availability loaded.

Kindly make sure that all details are entered. especiafly:
- Rates

- Periods

- Parameters (Children Policy and Taxes)

- Cancellation Policy

- Rooms Availability

- Hotels details and contacts (kindly make sure that all boxes are filled up)

Remember that on the rates loaded we will be recognized a discount of20pct (commission) that has to be deducted upon

payment by our side (within 30 days of receipt of your invoice).

Kindly note that rates entered are in USD.

Should you find some difficulties in entering rates, kindly let me know. I'll be more than glad to assist you anytime.

Thank you for your precious cooperation.

Hotelplan ltalia S.P.A.
CONFIDENTlAL
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Best regards.

Alessandro Tai

Da: Vanessa [maiIto:Vanessa@pe|icanhotel.com]
lnviato: mercoledi 26 agosto 2009 20.27
A: Tai, Alessandro
Cc: Paolo

Oggettoz RE: Pelican Hotel Pictures

Dear Alessandro,

It is very warm, and rather humid with bouts of rain here and there... I am copying Paolo Albertoni, our Marketing
Director on this email, he should be able to send you some pics.

Thank you and warmest regards from Miami Beach!

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

httpzj/www.pelicanhote|.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.com

éPlease consider the environment before printing
DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secretslinehote|s.com]

Sent: Wednesday, August 26, 2009 10:35 AM
To: Vanessa

Subject: Pelican Hotel Pictures

Dear Vanessa,

I hope this email finds you well.
What's the weather like in Miami? Still warm and humid?

I would like to add more pictures of beautiful Pelican Hotel on our Secrets Line Hotels website.

Please, kindly send me updated high resolution pictures in order to load them on our website.

Thank you very much for your precious cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pe|icanhotel.com]
lnviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:1/www.pe|icanhote|.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pelicanhotel.com

é Please consider the environment before printing
DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehote|s.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your

requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [rnailto:Vanessa@pe|icanhote|.com]
lnviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Alessandro,

It is a pleasure, please send me the contract.

Thank you,

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[/www. pelicanhote|.com

Phone 305-357-6201
Fax 305-673-3255

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Email vanessa@pe|icanhote|.com

5Please consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or
privileged material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this
information by persons other than the intended recipient is prohibited. If you received this in error, please contact the sender and
delete the material from any computer. This email has been prepared using information believed by the author to be reliable and
accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet emails are not necessarily secure. The
Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and its attachments
sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets

Line Hotels website).

I'm sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase

shortly. I've had the opportunity to visiting the hotel a few years ago and everytimel

come to Miami I have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as

soon as possible both password and instructions. Once you'll have both of them, you'll

be able to load your rates and availabilities on our website.

Thank you very much for your cooperation.

Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
HOTELPLANITALRA1'-nwxvv .. v ac,

20122, Milano - Corso Italia, 1 _Tel. +39.02.72l36.l
Fax +39.02.72136.465

email: a.tai@hotelp1an.it

Alessandro Tai

Secrets Line
Hotelplan ltalia S.p.A.

www.hotelplanitalia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati al1'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
distruggere quanto ricevuto. Il mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle informazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the infonnation contained in this e-mail message.

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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{Hote|P|an default disclaimer}
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Da: Paolo [mailtozPao|o@pe|icanhote|.com]
lnviato: venerdi 20 novembre 2009 17.04

A: Tai, Alessandro

Oggetto: RE: Extranet Manual for Secrets Line Hotels website
Priorita: Alta

Dear Alessandro, please find attached the rack rates for 2009/2010.

Photos can be downloaded from our web site, in the mediakit section:

Please go to www.pe|icanhotel.com and use as username: guest and password: mediakit in the Media
Kit Section.

You will be able to access to photo and text.

If you have a pop-up blocker please disables it before access the Media Kit section.

You will be able to download hi-res photo.

Save it first on your hard disk, they are WinRar ZIP compressed.

I will work on the extranet today.

Thanks a lot, Paolo

GI.b. 

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: pao|o@pe|icanhotel.com

VMw.pe|icanhote|.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secretslinehote|s.com]

Sent: Friday, November 20, 2009 8:55 AM
To: Paolo

Subject: I: Extranet Manual for Secrets Line Hotels website

Importance: High

Ciao Paolo,

Hotelplan ltalia S.P.A.
CONFIDENTIAL

4/26/2010 °°°“°6
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ti chiedo di inviarmi urgentemente delle foto del Pelican Hotel in Alta Risoluzione da pu bblicare sui cataloghi USA e

SecretsLineHote|s. avete un link in Internet clove io possa scaricarle? Devono essere in alta risoluzione.

Ho anche bisogno di avere una griglia tariffaria valida da ora alla fine di ottobre 2010.

Ti prego di farmele avere entro oggi.

Grazie

Alessandro

Da: Paolo [mailtozPao|o@pelicanhote|.com]
lnviato: mercoledi 18 novembre 2009 17.17

A: Tai, Alessandro

Oggetto: RE: Extranet Manual for Secrets Line Hotels website

Ciao Alessandro, qua siamo gia’ belli di corsa.

Nel frattempo abbiamo cambiato uffici, computer

Qual e’ il sito per entrare ne||’extranet

Aggiornero’ oggi le rate non appena riesco ad entrarci.

Scusaci

Ciao, paolo

rat. L944/b._,\ 9.}

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112
Fax 305 673 3255

Email: paolo@pe|icanhotel.com

www.pe|iganhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Wednesday, November 18, 2009 4:17 AM
To: Paolo

Subject: I: Extranet Manual for Secrets Line Hotels website

Importance: High

Dear Paolo,

I hope this email finds you well.

Hotelplan ltalia S.P.A.
CONFIDENTIAL

4/26/2010 °°°“°7
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I urgently need to have your rates and rooms availability entered in our Extranet in order Pelican Hotel to be bookable
ONLINE.

Also urgently send me a RATE SHEET valid for 2010.

Thank you for your cooperation.

Best regards.
Alessandro Tai

Da: Tai, Alessandro

lnviato: giovedi 29 ottobre 2009 16.52
A: ‘Paolo’

Oggetto: I: Extranet Manual for Secrets Line Hotels website
Priorita: Alta

Dear Paolo,

I hope this email finds you well.

Did you have the possibilita of entering our Extranet in order to Upload both rates and availability of Pelican Hotel?

Maybe, if you send me a rates sheet with canx policies i could help you in entering the rates for you.

Please give me a feedback at your earliest convenience.

Thank you for your cooperation.

Best regards.

Alessandro Tai

Da: Tai, Alessandro
lnviato: mercoledi 21 ottobre 2009 14.42
A: ‘Paolo’

Oggetto: R: Extranet Manual for Secrets Line Hotels website
Priorité: Alta

Dear Paolo,

sorry for this delay in answering, but I've been out of office for 1 week.

Your new Passwords in order to enter our Extranet is as follows:

Your USER ID is hpthepellican

Your PASSWORD is hpthepellican

Kindly advise as soon as you have uploaded both rates and availabilities.

I remain at your entire disposal, should you require any kind of assistance with the uploading prodedures.

Best regards.
Alessandro

Da: Paolo [mailtozPaolo@pelicanhotel.com]
lnviato: lunedi 12 ottobre 2009 21.40

A: Tai, Alessandro
Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Oggetto: RE: Extranet Manual for Secrets Line Hotels website

Dear Alessandro, thank you for your email.

Vanessa she is no longer with the Pelican so in the future please use only myself as contact.

I tried to log in with the password from your email but it says “incorrect”.

Let me know at your best convenience.

All our best, Paolo

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: p@|o@pe|icanhoteI.com

www.pelicanhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Monday, October 12, 2009 9:56 AM
To: Vanessa

Cc: Paolo

Subject: Extranet Manual for Secrets Line Hotels website

Importance: High

Dear Vanessa and Paolo,

I hope this email finds the both ofyou very well.

Herewith enclosed you will find our Extranet Manual that will allow you to upload both rates and rooms availability on our
Secrets Line Hotels website.

Your USER ID is hpthepelican

Your PASSWORD is hpthepelican

As soon as you log in we suggest you to change your password, in order you to have the esclusive access to rates and
availability loaded.

Kindly make sure that all details are entered, especially:
- Rates

- Periods

- Parameters (Children Policy and Taxes]

- Cancellation Policy
- Rooms Availability

Hotelplan ltalia S.P.A.
CONFIDENTIAL

4/26/2010 °°°“°9
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- Hotels details and contacts (kindly make sure that all boxes are filled up)

Remember that on the rates loaded we will be recognized a discount of 20pct (commission) that has to be deducted upon
payment by our side (within 30 days of receipt of your invoice).

Kindly note that rates entered are in USD.

Should you find some difficulties in entering rates, kindly let me know. I'll be more than glad to assist you anytime.

Thank you for your precious cooperation.

Best regards.

Alessandro Tai

Da: Vanessa [maiIto:Vanessa@pelicanhote|.com]
lnviato: mercoledi 26 agosto 2009 20.27
A: Tai, Alessandro
Cc: Paolo

Oggetto: RE: Pelican Hotel Pictures

Dear Alessandro,

It is very warm, and rather humid with bouts of rain here and there... I am copying Paolo Albertoni, our Marketing
Director on this email, he should be able to send you some pics.

Thank you and warmest regards from Miami Beach!

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[[www.pe|icanhote|.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|_icanhotel.com

éPlease consider the environment before printing

DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehotels.com]

Sent: Wednesday, August 26, 2009 10:35 AM
To: Vanessa

Subject: Pelican Hotel Pictures

Dear Vanessa,

I hope this email finds you well.
What's the weather like in Miami? Still warm and humid?

I would like to add more pictures of beautiful Pelican Hotel on our Secrets Line Hotels website.

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Please, kindly send me updated high resolution pictures in order to load them on our website.

Thank you very much for your precious cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mai|to:Vanessa@pelicanhote|.com]
lnviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http_:[/www.pelicanhote|.com

Phone 305-357-620 1
Fax 305-673-3255

Email vanessa@pe|icanhotel.com

éPlease consider the environment before printing
DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your

requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pe|icanhote|.com]
lnviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Alessandro,

It is a pleasure, please send me the contract.

Thank you,

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http;[/www. pelica nhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.com

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or
privileged material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this
information by persons other than the intended recipient is prohibited. If you received this in error, please contact the sender and
delete the material from any computer. This email has been prepared using information believed by the author to be reliable and
accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet emails are not necessarily secure. The
Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and its attachments
sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secrets|inehotels.com]

Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets

Line Hotels website).

I'm sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase

shortly. I've had the opportunity to visiting the hotel a few years ago and everytime I

come to Miami I have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as

soon as possible both password and instructions. Once you'll have both of them, you'll

be able to load your rates and availabilities on our website.

Thank you very much for your cooperation.

Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
Ho1‘£LPLAuiTALiA.

20122, Milano - Corso Italia, 1
Tel. +39.02.72l36.1

Fax +39.02.72l36.465
email: a.tai@hote1plan.it

Alessandro Tai

Secrets Line
Hotelplan ltalia S.p.A.

www.hotelplanitalia.it

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati all'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
distruggere quanto ricevuto. I1 mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle informazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{Hote|P|an default disclaimer}

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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Da: Paolo [mailtozPaolo@pe|icanhote|.com]
lnviato: lunedi 12 ottobre 2009 21.40

A: Tai, Alessandro

Oggetto: RE: Extranet Manual for Secrets Line Hotels website

Dear Alessandro, thank you for your email.

Vanessa she is no longer with the Pelican so in the future please use only myself as contact.

I tried to log in with the password from your email but it says “incorrect".

Let me know at your best convenience.

All our best, Paolo

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: pao|o@pe|icanhotel.com

www.pe|icanhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehotels.com]

Sent: Monday, October 12, 2009 9:56 AM
To: Vanessa

Cc: Paolo

Subject: Extranet Manual for Secrets Line Hotels website

Importance: High

Dear Vanessa and Paolo,

I hope this email finds the both ofyou very well.

Herewith enclosed you will find our Extranet Manual that will allow you to upload both rates and rooms availability on our
Secrets Line Hotels website.

Your USER ID is hpthepelican

Your PASSWORD is hpthepelican

As soon as you log in we suggest you to change your password, in order you to have the esclusive access to rates and

availability loaded.

Kindly make sure that all details are entered especially:
Hotelplan ltalia S.P.A.
CONFIDENTIAL
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- Rates

- Periods

- Parameters (Children Policy and Taxes]
— Cancellation Policy

- Rooms Availability

— Hotels details and contacts [kindly make sure that all boxes are filled up)

Remember that on the rates loaded we will be recognized a discount of20pct (commission) that has to be deducted upon

payment by our side (within 30 days of receipt of your invoice).

Kindly note that rates entered are in USD.

Should you find some difficulties in entering rates, kindly let me know. I'll be more than glad to assist you anytime.

Thank you for your precious cooperation.

Best regards.

Alessandro Tai

Da: Vanessa [mai|to:Vanessa@pe|icanhote|.com]
lnviato: mercoledi 26 agosto 2009 20.27
A: Tai, Alessandro
Cc: Paolo

Oggetto: RE: Pelican Hotel Pictures

Dear Alessandro,

It is very warm, and rather humid with bouts of rain here and there... I am copying Paolo Albertoni, our Marketing
Director on this email, he should be able to send you some pics.

Thank you and warmest regards from Miami Beach!

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http :1/www.pe|icanhote|.com

Phone 305-357-620 1
Fax 305-673-3255

Email vanessa@pelicanhote|.com

5 Please consider the environment before printing

DISCLAIM ER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secretslinehote|s.com]

Sent: Wednesday, August 26, 2009 10:35 AM
To: Vanessa

Subject: Pelican Hotel Pictures

Hotelplan ltalia S.P.A.
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Dear Vanessa,

I hope this email finds you well.
What's the weather like in Miami? Still warm and humid?

I would like to add more pictures of beautiful Pelican Hotel on our Secrets Line Hotels website.

Please, kindly send me updated high resolution pictures in order to load them on our website.

Thank you very much for your precious cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pe|icanhote|.com]
lnviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggettoz RE: contract for Secrets Line Hotels website

Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http_:[/www.pelicanhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhotel.com

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secrets|inehotels.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your

requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pelicanhotel.com]
lnviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Alessandro,
Hotelplan ltalia S.P.A.
CONFlDENT|AL
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It is a pleasure, please send me the contract.

Thank you,

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[Lwww.pelicanhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.corr_1

éPlease consider the environment before printing

DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or
privileged material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this
information by persons other than the intended recipient is prohibited. If you received this in error, please contact the sender and
delete the material from any computer. This email has been prepared using information believed by the author to be reliable and
accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet emails are not necessarily secure. The
Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and its attachments
sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secrets|inehotels.com]

Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets

Line Hotels website).

I'm sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase

shortly. l’ve had the opportunity to visiting the hotel a few years ago and everytime I

come to Miami I have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as

soon as possible both password and instructions. Once you'll have both of them, you'll

be able to load your rates and availabilities on our website.

Thank you very much for your cooperation.

Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
HOTELPLANITALIA
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20122, Milano - Corso Italia, 1
Tel. +39.02.72l36.1

Fax +39.02.72l36.465 .

email: a.tai@hotelplan.it

Alessandro Tai

Secrets Line
Hotelplan Italia S.p.A.

www.hotelplanitalia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati all'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
distruggere quanto ricevuto. I1 mittente, tenuto conto del mezzo utilizzato, non si assume alcuna responsabilita
in ordine alla segretezza delle infonnazioni contenute nella presente comunicazione via e-mail.

The information contained in this e—mail message is confidential and intended only for the use of the individual
or entity named above. Ifyou are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{Hote|P|an default disclaimer}

Page 5 of 5
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Da: Paolo [mailto:Pao|o@pe|icanhote|.com]
lnviato: mercoledi 26 agosto 2009 20.36
A: Vanessa; Tai, Alessandro

Oggetto: RE: Pelican Hotel Pictures

Dear Alessandro, I will forward you some new pics, later on today or at the lastest tmrw morning.

Thanks a lot,

Paolo Albertoni

Marketing Director

Pelican Hotel

826 Ocean Drive

Miami Beach FL 33139

Phone 305 673 3373 ext 112

Fax 305 673 3255

Email: pao|o@pelicanhote|.com

www.pelicanhotel.com
Please print this email only if necessary. Save paper. Save Trees.
DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness.
Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was
sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Vanessa

Sent: Wednesday, August 26, 2009 2:27 PM
To: "l'ai, Alessandro‘
Cc: Paolo

Subject: RE: Pelican Hotel Pictures

Dear Alessandro,

It is very warm, and rather humid with bouts of rain here and there... I am copying Paolo Albertoni, our Marketing
Director on this email, he should be able to send you some pics.

Thank you and warmest regards from Miami Beach!

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http :1/www.pe|ica nhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.com

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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aPlease consider the environment before printing
DISCLAIMER:
The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged material.
Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other than the intended
recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer. This email has been prepared
using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet
emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and
its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [maiIto:a.tai@secrets|inehotels.com]

Sent: Wednesday, August 26, 2009 10:35 AM
To: Vanessa

Subject: Pelican Hotel Pictures

Dear Vanessa,

I hope this email finds you well.
What's the weather like in Miami? Still warm and humid?

I would like to add more pictures of beautiful Pelican Hotel on our Secrets Line Hotels website.

Please, kindly send me updated high resolution pictures in order to load them on our website.

Thank you very much for your precious cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mailto:Vanessa@pelicanhotel.com]
Inviato: martedi 4 agosto 2009 18.29
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Here you go.

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:1/www.pe|icanhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@Qelicanhote|.com

% Please consider the environment before printing

DISCLAIMER:

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or privileged
material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this information by persons other
than the intended recipient is prohibited. If you received this in error, please contact the sender and delete the material from any computer.
This email has been prepared using information believed by the author to be reliable and accurate, but the Pelican Hotel makes no warranty
as to accuracy or completeness. Internet emails are not necessarily secure. The Pelican Hotel does not accept any responsibility for changes
made to this email after it was sent. Every email and its attachments sent by the Pelican Hotel should be checked for viruses.

From: Tai, Alessandro [mailto:a.tai@secretslinehotels.com]

Sent: Tuesday, August 04, 2009 11:47 AM
To: Vanessa

Subject: R: contract for Secrets Line Hotels website

Dear Vanessa,

Hotelplan ltalia S.P.A.
CONFIDENTIAL
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thank you very much for your prompt answer.

Herewith enclosed you will find our basic contract.

Take your time to have a look at it and feel free to modify the points that don't match your

requirements.

Thank you very much for your cooperation.

Best regards.
Alessandro Tai

Da: Vanessa [mai|to:Vanessa@pe|icanhote|.com]
lnviato: martedi 4 agosto 2009 17.39
A: Tai, Alessandro

Oggetto: RE: contract for Secrets Line Hotels website

Alessandro,

It is a pleasure, please send me the contract.

Thank you,

Vanessa Rivera

General Manager

Pelican Hotel
826 Ocean Drive

Miami Beach, FL 33139

http:[/www.pe|icanhotel.com

Phone 305-357-6201
Fax 305-673-3255

Email vanessa@pe|icanhote|.com

éPlease consider the environment before printing

DISCLAIMER: v

The information transmitted is intended only for the person or entity to which it is addressed and may contain confidential and/or
privileged material. Any review, retransmission, dissemination or other use of, or taking of any action in reliance upon this
information by persons other than the intended recipient is prohibited. If you received this in error, please contact the sender and
delete the material from any computer. This email has been prepared using information believed by the author to be reliable and
accurate, but the Pelican Hotel makes no warranty as to accuracy or completeness. Internet emails are not necessarily secure. The
Pelican Hotel does not accept any responsibility for changes made to this email after it was sent. Every email and its attachments
sent by the Pelican Hotel should be checked for viruses.

. _.. .. ... ........_. ....,. W.....................,,.. ? .a...,.. ..... .._ . _.. . .... . .. . . ._ .... _

From: Tai, Alessandro [mailtoza.tai@secretslinehote|s.com]
Sent: Tuesday, August 04, 2009 9:48 AM
To: Vanessa

Subject: contract for Secrets Line Hotels website

Dear Vanessa,

first of all let me introduce myself to you as your new reference in Hotelplan (Secrets

Line Hotels website).

I'm sure the cooperation between Hoteplan and Pelican Hotel in Miami will increase

shortly. I've had the opportunity to visiting the hotel a few years ago and everytime I

come to Miami I have at least one dinner at the Pelican Restaurant as I like it very much.

We are still watiting for the contract signed by your side, in order to forward you as

soon as possible both password and instructions. Once you'll have both of them, you'll

be able to load your rates and availabilities on our website.

Thank you very much for your cooperation.

Hotelplan ltalia S.P.A.
CONFIDENTIAL
000421
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Hoping to hear from you soon.

Best regards.
Alessandro Tai

 
HOTELPLAN!TAI...IA

Alessandro Tai 20122, Milano - COTSO Italia, 1Tel. +39.02.72136.1

Secrets Line Fax +39.02.72136.465
Hotelplan “am S_pA_ email: a.tai@hotelplan.it

www.hotelp1anita1ia.it

Questa comunicazione e ogni eventuale file allegato sono confidenziali e destinati a1l'uso esclusivo del
destinatario. Se avete ricevuto questo messaggio per errore Vi preghiamo di comunicarlo al mittente e
distruggere quanto ricevuto. I1 mittente, tenuto conto del mezzo utiliuato, non si assume alcuna responsabilita
in ordine alla segretezza delle infonnazioni contenute nella presente comunicazione via e-mail.

The information contained in this e-mail message is confidential and intended only for the use of the individual
or entity named above. If you are not the intended recipient, please notify us immediately by telephone or e-
mail and destroy this communication. Due to the way of the transmission, we do not undertake any liability
with respect to the secrecy and confidentiality of the information contained in this e-mail message.

{HotelP|an default disclaimer}

Hotelplan Italia S.P.A.
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THIS OPINION IS NOT A

PRECEDENTOF

THE T.T.A.B. 
Mailed: August 20, 2008

UNITED STATES PATENT AND TRADEMARK OFFICE

Trademark Trial and Appeal Board

O.C. Seacrets, Inc.
v

Coryn Group

Cancellation No. 92042854

Barth X. deRosa and Karen A. Kovacs, of Dickinson Wright for

O.C. Seacrets, Inc.

Thomas P. Arden and Malcolm H. Brooks, of Holland & Knight,

LLP for Coryn Group.

Before Drost, Walsh, and Ritchie de Larena, Administrative

Trademark Judges.

Opinion by Ritchie de Larena, Administrative Trademark

Judge:

The petitioner in this case is O.C. Seacrets, Inc. The

respondent and counter—claimant is Coryn Group. On October

7, 2003, Registration No. 2772061 issued to respondent for

the mark SECRETS for “resort hotel" services in

International Class 42, with an allegation of first use

anywhere and first use in commerce on July 31, 2001. On

January 23, 2004, petitioner filed a petition to cancel that

registration. As grounds for its petition, petitioner



Cancellation No. 92042854

alleged that it is the owner of the mark SEACRETS, used in

connection with operating a “nightclub within the resort

community of Ocean City, Maryland, that consists in part of

seven different bars encompassing a full city block, with

bay access, together with hotel accommodations, live

entertainment, and the selling of a wide variety of

collateral products and services”; that petitioner has

common law rights in the mark SEACRETS and is also the owner

of U.S. Registration No. 2102604 for the mark SEACRETS for

“restaurant and bar” services in International Class 42H

that the parties’ respective services are “closely related,

if not identical”; that petitioner has priority of use of

the mark SEACRETS based on its registration and common law

use of said mark since “long prior to June 22, 2000,

respondent's filing date and constructive use date"; that

“petitioner's SEACRETS mark and name became famous at some

time prior to June 22, 2000”; and that respondent's

“subsequent, willful, and deliberate adoption, use, and

registration of the ‘SECRETS’ mark and name in connection

with the services described in its registration dilutes the

distinctive quality of the SEACRETS mark and name, and

causes injury to the business of petitioner since petitioner

has no control over the nature and quality of the services

1 The registration issued on October 7, 1997 and contains an allegation
of first use anywhere and first use in commerce on June 30, 1988.
Section 8 and 15 affidavits have been accepted and acknowledged.
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being offered by respondent in connection with its

confusingly similar and dilutive mark reputation.”2

Respondent, in its amended answer, denied all of the

essential allegations in the petition for cancellation, and

asserted the affirmative defenses of laches, estoppel and

acquiescence. Respondent additionally brought a

counterclaim for partial cancellation or restriction of

petitioner's registration pursuant to Section 18 of the

Trademark Act, 15 U.S.C. §1068 by amending petitioner's

recitation of services from “restaurant and bar services”

tO:‘

Restaurant and bar services that are offered and

provided to the general public, including families;
are exclusively sold directly to customers; are

provided other than at luxury resort hotels; are
advertised and promoted locally; are provided and

purchased for fewer than sixteen hours a day; are
provided at a free—standing site that functions
primarily other than as an ultimate vacation
destination; are provided to patrons who spend on

average under $70; and are provided to the significant
majority of annual customers and generate the
significant majority of annual revenue during the
summer season.

At the same time, and in connection with its Section 18

petition and counterclaim, respondent seeks to amend its own

recitation of services from “resort hotel” to:

Resort hotel services, namely, providing

accommodations for luxury, all—inclusive resort hotels

featuring spas that are marketed and function
primarily as romantic, warm weather vacation
destinations primarily for couples, are restricted to
adults only, and are visited primarily for periods of

2 Ultimately, petitioner elected not to pursue dilution.
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time lasting over four days, and that are offered and
sold through distribution channels consisting
principally of travel agencies, tour operators, other
travel intermediaries, and Internet web sites; and

arranging and making reservations for such luxury
resort hotels.

In its answer to the counterclaim, petitioner denied

that a likelihood of confusion would be avoided by

respondent's proposed Section 18 amended recitation of goods

for Registration No. 2102604. Petitioner further denied

that the proposed amendment would “exclude any product or

service covered by the identification in Registration No.

2102604, namely ‘restaurant and bar services.’” Petitioner

additionally provided several affirmative defenses to the

counterclaim and Section 18 petition, including laches and

estoppel.

Evidentiary Issues

Both parties submitted extensive evidentiary objections

with their reply briefs. Although in the interest of

judicial economy, we do not address all of the objections

individually in this section, we have considered all of the

arguments and objections, and we address them in this

decision where relevant.

The Record

The record in this case consists of the pleadings and

the files of petitioner's and respondent's registrations.



 

Cancellation No. 92042854

Additionally, both parties submitted multiple testimony

depositions and multiple notices of reliance.

During its assigned testimony period, petitioner took

the testimony deposition, with accompanying exhibits, of the

following 9 individuals:3

1. Leighton Moore, Owner and President of O.C.

Seacrets, Inc.

2. Gary Figgs, Vice President and Chief Financial

Officer of O.C. Seacrets, Inc.

3. Amy Robitaille, Hotel Manager for O.C.

Seacrets, Inc.

4. Sesiri Pahirane, Director of Information

Technology for O.C. Seacrets, Inc.

5. Joseph Giannotta, former Maintenance Manager

for O.C. Seacrets, Inc.

6. Susan Jones, Executive Director of the Ocean

City Hotel—Motel Restaurant Association.

7. Michael Noah, Director of Tourism for the

Department of Tourism, Town of Ocean City,

Maryland.

8. Eugene Trapkin, Owner and President of

Sheridan Sign Company.

9. Alejandro Zozaya, President of AM Resorts LLC.

3 We note that the record contains an unresolved motion by petitioner to

substitute “uncertified” copies for “misplaced” testimony and exhibits.
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In addition, petitioner submitted 15 notices of

reliance upon several discovery depositions; certain of

respondent's responses to petitioner's discovery requests;

the file histories of several of respondent's trademark

registrations; third—party trademark registrations along

with articles showing the relationship between restaurant

and hotel services; and samples of petitioner's print

advertisements.

During its assigned testimony period, respondent took

the testimony deposition, with accompanying exhibits, of the

following 5 individuals:

1. Lisa Jan LaPointe, Director of Marketing and

Distribution for AM Resorts.

2. Dennis Keleshian, Director of Administration

for AM Resorts.

3. Alejandro Zozaya, President of AM Resorts.

4. Colleen Caponi, Senior Marketing Executive for

Apple Vacations.

5. Richard Logue, Private Investigator for Blazer

Investigations.

In addition, Respondent filed multiple notices of

reliance upon certain of petitioner's responses to

respondent's written discovery requests; portions of several

 

The motion was uncontested, and we have considered the submitted

testimony and exhibits in this decision.
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\

testimonial depositions; certified copies of respondent's

trademark registrations; and various printed publications.

Petitioner and respondent filed main briefs on the case

and reply briefs to each other’s briefs. The parties have

designated substantial portions of the record, as well as

portions of their briefs on the case, as “confidential.”

This has limited our discussion of the details in this

opinion to avoid revealing the parties’ truly confidential

material.

Petitioner's Standing

Petitioner has pleaded and submitted a certified status

and title copy its Registration No. 2102604 for SEACRETS,

for “restaurant and bar services.” Petitioner has also

pleaded and submitted testimony regarding its common law

rights in SEACRETS for hotel services, predating

respondent's first use in commerce of SECRETS for “resort

hotel.” We therefore consider that the record provides a

sufficient showing of petitioner's standing. See Lipton

Industries, Inc. v. Ralston Purina Co., 670 F.2d 1024, 213

USPQ 185 (CCPA 1982); Cerveceria Modelo S.A. de C.V. V. R.B.

Marco & Sons Inc., 55 USPQ2d 1298 (TTAB 2000); and Hartwell

Co. V. Shane, 17 USPQ2d 1569 (TTAB 1990). Respondent has

not objected to or disputed petitioner's standing to bring

this cancellation proceeding. Respondent's standing to

bring the counterclaim and Section 18 petition for partial
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cancellation and restriction is established by virtue of the

cancellation. Finanz St. Honore B.V. V. Johnson & Johnson,

85 USPQ2d 1478 (TTAB 2007)(applicant subject to opposition

has inherent standing to counterclaim for cancellation);

Carefirst of Maryland, Inc. V. FirstHealth of the Carolinas

Inc., 77 USPQ2d 1492 (TTAB 2005) (“[a]pplicant, by virtue of

its position as defendant in the opposition, has standing to

seek cancellation of the pleaded registrations,” citing Ohio

State University v. Ohio University, 51 USPQ2d 1289, 1293

(TTAB 1999)).

Laches

Prior to our consideration of petitioner's pleaded

claim of priority and likelihood of confusion, we must first

address respondent's affirmative defense of laches to

determine whether petitioner's claim is barred thereby.

It is settled that laches generally is available

against a Section 2(d) claim of likelihood of confusion in a

cancellation proceeding.4 See National Cable Television

Association Inc. v. American Cinema Editors Inc., 973 F.2d

1572, 19 USPQ2d 1424 (Fed. Cir. 1991) (defense of laches was

considered in connection with a cancellation proceeding

brought under Section 2(d)); and Christian Broadcasting

Network Inc. v. ABS-CBN International, 84 USPQ2d 1560 (TTAB

4 The only exception is when confusion is inevitable, because

any injury to respondent caused by petitioner's delay is
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2007) (because defense of laches found to apply, petition to

outweighed by the public’s interest in preventing confusion. See

Turner V. Hops Grill & Bar Inc., 52 USPQ2d 1310 (TTAB 1999).
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cancel brought under Section 2(d) dismissed).

In order to prevail on the affirmative defense of

laches, respondent must establish that there was undue or

unreasonable delay by petitioner in asserting its rights,

and that prejudice to respondent resulted from that delay.

See Bridgestone/Firestone Research Inc. V. Automobile Club

de l'Ouest de la France, 245 F.3d 1359, 58 USPQ2d 1460, 1462

(Fed. Cir. 2001) (“Mere delay in asserting a trademark-

related right does not necessarily result in changed

conditions sufficient to support the defense of laches.

There must also have been some detriment due to the

delay.”) With regard to delay, the focus is on

reasonableness and the Board must consider any excuse

offered for the delay. See A. C. Aukerman Co. V. R. L.

Chaides Construction Co., 960 F.2d 1020, 22 USPQ2d 1321,

1329 (Fed. Cir. 1992).

Respondent filed its trademark application on June 22,

2000, and the mark was published for opposition on April 3,

2001. However, the application was initially filed as an

intent—to—use application, and registration was not granted

until October 7, 2003. We consider the registration to

constitute constructive notice to petitioner of respondent's

registration. See Teledyne Technologies, Inc. v. Western

Skyways, InC., 78 USPQ2d 1203 (TTAB 2006), aff’d, 208 Fed.

Appx. 886, unpublished Nos. 2006-1336, 2006-1367 (Fed. Cir.

10
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December 6, 2006). There is nothing in the record to

indicate that petitioner had actual notice of respondent's

application or of respondent's use of its SECRETS mark prior

to the October 7, 2003 registration date. Petitioner

initiated this cancellation proceeding less than 4 months

from that date. Accordingly, we cannot consider that there

was an undue delay by petitioner after the registration

issued, and respondent has not alleged or shown any

detriment caused thereby. Therefore, we conclude that

respondent has failed to establish the laches defense.

Priority of Use

To establish priority on a likelihood of confusion

claim brought in a cancellation proceeding, a party must

prove that, vis—a-vis the other party, it owns “a mark or

trade name previously used in the United states W and not

abandoned .” Trademark Act Section 2, 15 U.S.C. §lO52.

Where both petitioner and respondent are owners of

registrations, petitioner must prove priority of use. Henry

Siegel Co. V. M & R Mfg. Co., 4 USPQ2d 1154, 1160 n.9 (TTAB

1987); American Standard Inc. v. AQM Corp., 208 USPQ 840,

841-842 (TTAB 1980); SCOA Industries Inc. V. Kennedy &

Cohen, Inc., 188 USPQ 411, 413 (TTAB 1975). Compare King

Candy Co. V. Eunice King's Kitchen, Inc., 496 F.2d 1400, 182

USPQ 108 (CCPA 1974) (in an opposition proceeding, opposer

may show priority via a registration). In proving its

11
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priority of use, petitioner may rely upon the filing date of

the application resulting in issuance of its pleaded

registration as evidence of its first use of the mark.

Henry Siegel Co. v. M & R Mfg. Co., supra; American Standard

Inc. V. AQM Corp., supra; Klise Manufacturing Company, V.

Braided Accents, L.L.C. 2008 WL 2675076 Cancellation No.

92045607 July 03, 2008 (precedential decision).

Petitioner has pleaded and introduced certified status

and title copies of its ownership of Registration No.

2102604 for SEACRETS for “restaurant and bar services,” with

a filing date of October 31, 1995, and dates of first use

and first use in commerce of June 30, 1988. Petitioner has

also submitted testimony of its use of the SEACRETS mark in

connection with restaurant and bar services since 1988

(Moore dep. at 375:2). Respondent's constructive use date

for the SECRETS mark is its application filing date of June

22, 2000. As later discussed in this decision, we conclude

that petitioner's registration and use of SEACRETS for

“restaurant and bar services” covers the closely related

area of hotel services. La Maur Inc. V. International

Pharmaceutical Corporation, 199 USPQ 612, 617 (TTAB 1978)

(“It is therefore held that, as between the parties herein

opposer is the prior user of the mark ‘PROTECT’ and that, as

such, is entitled to preclude the registration of the same

or a similar mark not only for the like or similar goods,

12
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but for any goods which purchasers might mistakenly assume

emanate from it.”)

Additionally, even if we had not deemed petitioner's

restaurant and bar services to establish priority for hotel

services, we still would find that petitioner has

established common law priority on hotel services.

Petitioner has not pleaded ownership of a registered

trademark for SEACRETS in connection with hotel services

specifically. Nevertheless, petitioner has submitted

testimony of its use of the SEACRETS mark in connection with

hotel services since at least 1998 (Moore dep. at 535:7—21;

and November 21 testimony at 15:1). Petitioner began

advertising these hotel services as early as Spring of 1999

(Moore dep. Nov. 21 at 19:9)(Giannotta dep. at 10:16).

Accordingly, petitioner has established priority over

respondent for hotel services both through petitioner's use

of SEACRETS on the closely related “restaurant and bar

services” and through petitioner's use of SEACRETS on hotel

services.

Respondent argues that petitioner's testimony does not

support petitioner's claim of priority at least as to hotels

specifically, because it is self—serving, and fails to

demonstrate that petitioner uses SEACRETS as a mark in

connection with any hotel services. However, “[o]ral

testimony, if sufficiently probative, is normally

l3
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satisfactory to establish priority of use in a trademark

proceeding.” Powermatics, Inc. V. Globe Roofing Products

CO., 341 F.2d 127, 144 USPQ 430, 432 (CCPA 1965). See also

National Bank Book Co. V. Leather Crafted Products, Inc.,

218 USPQ 827, 828 (TTAB 1993) (oral testimony may be

sufficient to prove the first use of a party's mark when it

is based on personal knowledge, it is clear and convincing,

and it has not been contradicted); Liqwacon Corp. V.

Browning—Ferris Industries, Inc., 203 USPQ 305, 316 (TTAB

1979) (oral testimony may be sufficient to establish both

prior use and continuous use when the testimony is proffered

by a witness with knowledge of the facts and the testimony

is clear, convincing, consistent, and sufficiently

circumstantial to convince the Board of its probative

value); GAF Corp. V. Anatox Analytical Services, Inc., 192

USPQ 576, 577 (TTAB 1976) (oral testimony may establish

prior use when the testimony is clear, consistent,

convincing, and uncontradicted).

As discussed below in the context of likelihood of

confusion, petitioner has presented sufficient evidence of

the close relatedness of its “restaurant and bar services”

to respondent's “resort hotel" services. Petitioner has

further shown priority as to hotel services in particular.

Accordingly we find that petitioner has proven its claim of

priority.
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Likelihood of Confusion

Our determination of likelihood of confusion under

Section 2(d) is based on an analysis of all of the relevant,

probative evidence in the record. See In re E. I. du Pont

de Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (CCPA 1973).

See also Palm Bay Imports, Inc. V. Veuve Clicquot Ponsardin

Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689 (Fed.

Cir. 2005); In re Majestic Distilling Company, Inc., 315

F.3d 1311, 65 USPQ2d 1201 (Fed. Cir. 2003); and In re Dixie

Restaurants Inc., 105 F.3d 1405, 41 USPQ2d 1531 (Fed. Cir.

1997).

The Marks

We consider and compare the appearance, sound,

connotation and commercial impression of the marks in their

entireties. Palm Bay Imports Inc. v. Veuve Clicquot

Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d

1689, 1692 (Fed. Cir. 2005). Visually, the two marks differ

only by the presence of the silent letter “A” in

petitioner's mark. Phonetically, the marks are identical.

The word “secret” is defined in noun form as “something

kept hidden from others or known only to oneself or to a

II5
few. The term “SECRETS” in connection with Respondent's

5 American Heritage Dictionary (4m ed. 2000). The Board may take
judicial notice of dictionary definitions not included in the record.
See University of Notre Dame du Lac V. J.C. Gourmet Food Imports Co.,
Inc. 213 USPQ 594, 596 (TTAB 1982), aff’d, 703 F.2d 1372, 217 USPQ 505
(Fed. Cir. 1983).
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“resort hotels" conjures up an intimate and private place.

(Zozaya dep. at 8:23—9:1 “We were looking for something that

expressed romanticism, luxury, secludedness, isolation”).

Likewise, “SEACRETS" for “restaurant and bar services”

conjures up the double entendre of a “secret” place by the

“sea.” Accordingly, the marks have effectively the same

connotation, and give essentially the same commercial

impression.

In comparing the marks, we are mindful that the test is

not whether the marks can be distinguished when subjected to

a side—by-side comparison, but rather whether the marks are

sufficiently similar in terms of their overall commercial

impression so that confusion as to the source of the goods

and/or services offered under the respective marks is likely

to result. San Fernando Electric Mfg. Co. V. JFD

Electronics Components Corp., 565 F.2d 683, 196 USPQ 1, 3

(CCPA 1977); Spoons Restaurants Inc. V. Morrison Inc., 23

USPQ2d 1735, 1741 (TTAB 1991), aff’d unpublished, No. 92-

1086 (Fed. Cir. June 5, 1992). The proper focus is on the

recollection of the average customer, who retains a general

rather than specific impression of the marks. Winnebago

Industries, Inc. v. Oliver & Winston, Inc., 207 USPQ 335,

344 (TTAB 1980); Sealed Air Corp. V. Scott Paper Co., 190

USPQ 106, 108 (TTAB 1975).

Respondent argues that SEACRETS is a weak mark, and

that there are numerous third—party uses of the similar term

16
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“Sea Crest” by hotels and restaurants along the Eastern

seaboard. Respondent has provided evidence of about a dozen

such uses. However, the term “sea crest” has a commercial

impression which is distinctly different from SEACRETS, with

a greater emphasis on the “sea” and its rising “crest.”

“SEA CREST” has no connotation of a secret or private place.

Accordingly, we decline to find petitioner's mark weak.

Rather, it is a coined, somewhat suggestive and distinctive

term, as applied to petitioner's “restaurant and bar

services” or to the hotel services at issue in this dispute.

This du Pont factor heavily favors finding a likelihood

of confusion.

The Services

Preliminarily, we note that the greater the degree of

similarity between the marks, the lesser the degree of

similarity between the services necessary to support a

finding of likelihood of confusion. In re Opus One, Inc.,

60 USPQ2d 1812, l8l5 (TTAB 2001); In re Concordia Int’l

Forwarding Corp., 222 USPQ 355, 356 (TTAB 1983).

Furthermore, it is well—established that the goods or

services of the parties need not be similar or competitive,

or even offered through the same channels of trade, to

support a holding of likelihood of confusion. It is

sufficient that the respective goods or services of the

parties are related in some manner, and/or that the

17
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conditions and activities surrounding the marketing of the

goods or services are such that they would or could be

encountered by the same persons under circumstances that

could, because of the similarity of the marks, give rise to

the mistaken belief that they originate from the same

source. See Hilson Research, Inc. V. Society for Human

Resource Management, 27 USPQ2d 1423 (TTAB 1993); and In re

Int’l Telephone & Telephone Corp , 197 USPQ 910, 911 (TTAB

1978). The issue, of course, is not whether purchasers

would confuse the goods or services, but rather whether

there is a likelihood of confusion as to the source thereof.

In re Rexel InC., 223 USPQ 830 (TTAB 1984).

As identified in their registrations, petitioner's

SEACRETS mark covers “restaurant and bar services" and

Respondent's SECRETS mark covers “resort hotel” services.

Respondent argues that these services are simply not

related, but petitioner has submitted ample evidence to the

contrary. In particular, petitioner submitted as its Trial

Exhibit #170 a list with corresponding printouts of 206

third—party registrations identifying both “restaurant” or

“bar” on the one hand, and “hotel” on the other. These

third—party registrations serve to suggest that the goods

are of a type which may emanate from a single source. See

In re Albert Trostel & Sons Co., 29 USPQ2d 1783 (TTAB 1993).

Petitioner further submitted evidence via its Trial Exhibits

18
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#l75—184, of print articles discussing companies that

expanded from the restaurant to the hotel business, or vice-

versa. Either way, a likelihood of confusion can result,

since Section 2(d) prevents all kinds of consumer confusion,

including reverse confusion. Petitioner's evidence on this

topic includes articles from general circulation newspapers

such as the Washington Post (re: Blackie’s restaurant, owned

by the Auger family, planning to “expand its hotel

development business.”) as well as hospitality—specific

publications (re: “Restaurants in hotels” through American

history). Finally, petitioner's Articles of Incorporation,

adopted at its outset in 1987, expresses the purpose of the

corporation as being specifically: “to engage in

hospitality ” We find petitioner's evidence to be highly

probative that both typical consumers as well as industry

experts may expect “restaurant and bar services” on the one

hand, and “resort hotel” services on the other, to emanate

from the same source, with the purpose of providing

hospitality.

Furthermore, petitioner has also produced probative

evidence that in addition to the relatedness of its

registered services to respondent's “resort hotel,”

petitioner also offers hotel services and has done so

continuously since before respondent's constructive use date

of June 22, 2000. Petitioner's owner and president

19



Cancellation No. 92042854

testified, with accompanying exhibits, to the existence of

hotel services bearing the SEACRETS mark since at least

1998. (Moore dep. at 535:7—2l; and Nov. 21 at 15;1).

Petitioner began advertising these hotel services as early

as Spring of 1999 (Moore dep. Nov. 21 at 19:9)(Giannotta

dep. at 10:16). Accordingly, we consider that in addition

to the close relatedness of petitioner's “restaurant and bar

services” to respondent's “resort hotel," petitioner also

has common law priority on hotel services specifically.

In view of the closely related, and further overlapping

nature of the parties’ services, this du Pont factor also

heavily favors finding a likelihood of confusion.

Channels of Trade and Conditions of Sale 

Respondent argues that its services are marketed

through different channels of trade from those of

petitioner. In particular, respondent attests that it

markets its services to potential vacationers through

experienced travel agents, while petitioner markets its

services to those already on vacation through local

advertisements or word—of—mouth. However, the testimony and

evidence adduced at trial demonstrates that petitioner does

market broadly through internationally—available means such

as Internet radio streaming (Moore dep. at 100:1—2; 105:1),

and that respondent does allow customers to buy direct on

its website (Zozaya dep. 18:1—23). Furthermore, in the
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absence of specific limitations in the registrations, we

must presume that both parties’ services will travel in all

normal and usual channels of trade and methods of

distribution and be marketed to all classes of consumers.

Squirtco v. Tomy Corporation, 697 F.2d 1038, 216 USPQ 937

(Fed. Cir. 1983). Accordingly, we find that petitioner and

respondent rely on overlapping channels of trade.

Respondent has not evidenced any particular

sophistication of its customers in booking “resort hotel"

vacations. Furthermore, even sophisticated purchasers are

not necessarily knowledgeable in the field of trademarks or

immune from source confusion. See In re Decombe, 9 USPQ2d

1812, 1814-1815 (TTAB 1988). In addition, even if some

degree of care were exhibited in making the purchasing

decision, petitioner's SEACRETS mark is so similar to that

of respondent that even careful purchasers are likely to

believe that the marks identify services emanating from a

single source. Again, absent any limitations in their

registrations, we assume that both petitioner and respondent

target all relevant consumers for their services.

As a result, these du Pont factors also favor finding a

likelihood of confusion.

Fame

Petitioner has testified as to its advertising and

marketing. Since this information was provided under a
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claim of confidentiality, we will not discuss the numbers

here. Suffice to say that while there is some evidence in

the record regarding the strength of the SEACRETS mark, we

are not prepared to call it “famous.” Accordingly, this

factor is neutral on a finding of likelihood of confusion.

Actual Confusion

Petitioner's owner and president has testified as to

purported confusion by his customers. In particular, Mr.

Moore testified that around the time respondent's

registration issued, several of his customers

“congratulated” him on his expansion into Mexico (Moore dep.

at 44:l4—l9)(Moore dep. Nov. 21 at 37-39). Alarmed by the

customers’ apparent confusion, he contacted his lawyer and

initiated this proceeding. (Id.)

Respondent has a geographically unrestricted

registration, and nothing in its recitation of services

would stop it from opening hotels in Ocean City, Maryland.

Petitioner, likewise, may offer its services elsewhere in

the United States. Hence, while Mr. Moore's testimony does

not attest to “actual confusion" presently, it does indicate

the greater likelihood of confusion if respondent were to

expand its services by opening hotels in the United States.

Accordingly, this du Pont factor favors finding a likelihood

of confusion.
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Balancing the Factors

Considering all of the evidence of record as it

pertains to the du Pont factors, we conclude that a

likelihood of confusion exists because the marks are

phonetically identical and visually highly similar, and they

have similar connotations and commercial impressions; the

services are closely related and even overlap; and they are

likely to be marketed through the same channels of trade.

Section 18 Petition for Partial Cancellation
or Restriction

Having found a likelihood of confusion that would

compel us to cancel respondent's registration, we now

consider respondent's counterclaim for partial cancellation

or restriction of petitioner's registration pursuant to

Section 18 of the Trademark Act, 15 U.S.C. §lO68. Section

18 reads as follows:

§ 18 (15 U.S.C. § 1068). Refusal, cancellation, or

restriction of registration; concurrent use

In such proceedings the Director may refuse to register

the opposed mark, may cancel the registration, in whole

or in part, may modify the application or registration

by limiting the goods or services specified therein,

may otherwise restrict or rectify with respect to the

register the registration. of a registered mark, may

refuse to register any or all of several interfering

marks, or may register the mark or marks for the person

or persons entitled thereto, as the rights of the

parties hereunder may be established in the

proceedings: Provided, that in the case of the

registration of any mark based on concurrent use, the
Director shall determine and fix the conditions and

limitations provided for in subsection (d) of section

1052 of this title. However, no final judgment shall be

entered in favor of an applicant under section 1(b)

before the mark is registered, if such applicant cannot
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prevail without establishing constructive use pursuant
to section 1057(c) of this title.

(Amended Nov. 16, 1988, 102 Stat. 3941; Nov. 29, 1999,

113 Stat. 15o1A—583.)

The Board discussed the requirements for a Section 18

restriction in Eurostar Inc. V. “Euro—Star” Reitmoden GmbH &

Co. KG, 34 USPQ2d 1266 (TTAB 1995). In particular, the

Board stated:

We believe, moreover, that a party should be held to

have established a proper case for restriction of an

application or registration where, in a case involving
likelihood of confusion, it pleads and proves that (i)

the entry of a proposed restriction to the goods or
services in its opponent's application or registration
will avoid a finding of likelihood of confusion; and
(ii) the opponent is not using its mark on those goods
or services that will be effectively excluded from the

application or registration if the proposed restriction
is entered.”
Id. at 1270.

Respondent's proposed restriction on petitioner's

registration for “restaurant and bar services” is as

follows:

Restaurant and bar services that are offered and

provided to the general public, including families;
are exclusively sold directly to customers; are

provided other than at luxury resort hotels; are
advertised and promoted locally; are provided and

purchased for fewer than sixteen hours a day; are
provided at a free-standing site that functions
primarily other than as an ultimate vacation
destination; are provided to patrons who spend on

average under $70; and are provided to the significant
majority of annual customers and generate the
significant majority of annual revenue during the
summer season.

Respondent's proposed restriction does not satisfy

either prong of the Eurostar test. The proposed restriction
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would not avoid a likelihood of confusion. As discussed in

this decision, even with the status quo that respondent

purports to codify in its proposed restriction, petitioner

has already testified as to actual confusion by its

customers. Furthermore, the restriction would constrain

petitioner, who has shown a potentially national audience

reached via its website as well as its radio and other

advertisements.

Section 18 is an equitable remedy. Id. at 1271, n.3.

Equity would not be served by respondent's proposed

restriction.6 See Milliken & Co. V. Image Industries Inc.,

39 USPQ2d 1192 (TTAB 1996). As in Milliken, respondent here

is asking us to ignore the realities of petitioner's wide-

spread use of its mark, a decidedly unequitable result. As

the Board pointed out in Eurostar, Section 18 was not

intended “to restrict applications and registrations to

unworkably narrow descriptions of goods and services."

Eurostar Inc. V. “Euro—Star” Reitmoden GmbH & Co. KG, 34

USPQ2d at 1271. Accordingly, we deny respondent's

counterclaim for partial cancellation or restriction of

petitioner's registration. Likewise, respondent's proposed

amendment to its own identification of services would not

avoid the likelihood of confusion discussed in this

decision. Respondent's motion to amend its identification

of services is therefore denied.

6 Petitioner's affirmative defenses to the counterclaim are not

persuasive. However, since we deny the counterclaim, we decline
to discuss them.
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Conclusion

Petitioner has shown standing for this cancellation

proceeding, and has established priority over respondent's

rights in the field of hospitality, and in particular, to

hotels and the closely related “restaurant and bar

services " Petitioner has further established a likelihood

of consumer confusion by respondent's registration of the

SECRETS mark. Finally, respondent has failed to show that

its counterclaim for partial cancellation or restriction of

petitioner's registration pursuant to Section 18 of the

Trademark Act, 15 U.S.C. §lO68 would provide an appropriate

equitable remedy as discussed by this Board and set forth in

Eurostar Inc. V. “Euro—Star” Reitmoden GmbH & Co. KG, 34

USPQ2d at 1271, n.3.

Accordingly, petitioner's petition to cancel

respondent's registration is granted, and respondent's

counterclaim for partial cancellation or restriction

pursuant to Section 18 of the Trademark Act, 15 U.S.C. §lO68

is denied.
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DECISION: Petitioner's petition to cancel respondent's

registration is granted.

Respondent's counterclaim for partial cancellation or

restriction of petitioner's registration is denied.

Registration No. 2772061 will be cancelled in due

course .
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machine work, armory work, etc. See MILLING iimcmnn.

Lincoln red. The color Carthamus red.

Llll’0%l.l’1'S Birtlvday’ (lfng'lr:Z‘inz). Feb. 12.pay, .
Lincoln's finch. — LINCOI.N'S SPARROW.
Lincoln's Inn. See Inn on COURT.
Lincoln's sparrow. AlscLliicol_ii’slinch. [After Robert

L_mcol1i_.] _ A small North American sparrow (Mala.-rpiza
lincolm) similar to the song sparrow, but having a. bufi
band on thcbreiist. A subs ecies,Forbuah‘s sparrpw
(M. l. gracilisfs breeds in the aCLi1C northwest coast region.Il1'ln’COIl’l1ll'(aN’k5’nLi’). _[F.] The unknown. '|ll’lii’cra’ya’ble (l5N’krwa’ya’bl'). [F.] The incredible.

Lin’crusda-Wal'ton (lln’kr‘_iis-td-w6l't’_ii), 1i. Also Lin’-
crus-la. A trade-mark a plied to a variety of fabric made
of canvas ‘treated with ayers of thickened linseed oil
stamped with decorative patterns, and used for ceilings, wallhangings, etc.; — from Frederick Wnltt_m, itsinventor. Also
[sometmiaa no! cap.], the fabric hearing this trade—mark.

lln_c'tus (lfngk’t'2ls), 1|. [NL., fr. L. linctus, past part. of
lingers. See I_.ICK, v.]_ Pharm. A si_i-upy or sticky prepa-ration containing medicaments exerting a local action on
the mucous membrane of the throat.

Lind (l‘i'nd), 1}. The linden. Obs.
lln-daclver-rte (lip-d§k"ér-it), n. [After _I. L;'mlacker.]

See nou-

Mineral. A light-green_minera 0CCur_l'l[lfi in tabularcrystals or massive. It is a. hydrous nicke copper sul-phate snd arsenate.

“.‘.‘§“‘2‘-‘El".““i.“" gr-liens.i1i ino;a_ino_. .i1ie, .‘l71.a‘l_7l(l,
ON, li'_mi, Russ._dial. lut hnden hast, and prob. to lithe '
basic idea: flexible (bast). _See I.i'rn_E; cf. LIME linden,11. 8. Anytree of the genus Tilia, mp. lnE\ll'0De the l_iybri
T. piilgaris (there usually called the lune), and in theUnited States T. qliibra and several V
related species. Lindens are trees offine proportions, wit large cordate
leaves and cymose ye lowish flowers
which abound in honey. They are
favorite shade trees. b The woodof the linden.
2. A shield of linden wood. Hist.

linden borer. A common spotted
longicorn beetle (Saperda vsstita)
whose larva bores in _the linden.
The image eats the twigs and pet-
_1oles, causing the leaves to fall. ,

linden family. The Tiliaceae. "“"’“l‘ " l"‘“l~’° (9-'1):uiiden reeii. = Lmnsu YELLOW. ” “"3 <95)-
llnden in_chwom_i. The yellow_black—lined larva of ii moth

(Era_nms ti iaria of ‘the farmlfj Geo-rnetridae, w ich efoliates the inden.
lindsii leaf beetle. = LADDER BEETLE.
linden _sllow. A color, yellow in hu_e,

of me urn saturation and high bril-
liiince; — called also linden green. Cf.coma. ‘

Lliide process (mid). Physical Chem.
A_ process of liquelying H izas by cumulo-

llulrl °°°ii"l&e [Ct ON 1 dit er(ri _r),n. . .i’n.i'a . -
belt. girdle, and E. Lino;-:ii.] A woolen 1.-:f,¥_,,“;',_b (\;'.3",'g'e§undershirt or vest. Cliieflu Dial. _ _

I.ilnd’ley-all llI1d’l‘l'-all-£, adj. Bot. Of or pertaining to

 
ri 5

Lliidui Borer (Sapmia

 
Liu den Inchworin

Erunni: Iilfizriu). a

the English otnnist ohi_i Lindley (1799-1865); 35. the
Limits an system of c assification. ,

lin'do 3in’d6), n. [Sp., pretty.] Any of several bright-colore South American tanagers. _
lln’do-ite (llnfdn-it), n. Pelrog. _ From _Ixmd<"l southern

Noijw . _ A leiicocratic facies of soysbergite. lit is a. fine-
gra1ne_ ike roclocomfosed essentially of alkali-icldsparswith little dark miners . , _1ine(lin) 7:. [AS. lin. See Lriu:N.] Flax; ——in various
senses: e flax plant; the fiber_ of flax; flzixsecd; also, spunor woven flax; hence, linen; a hnen cloth or garment; linen
thread. Now Rare. _ _

lille, 11.. [AS. line cord rope, rqw, line _stroke; akin to_ D.
lyri, G. lqme,'AS. lin flax, L._l'l’IlBfl a linen thread strii_i ,
line, fr. l1.1_ium flax thread linen, cable; but the ‘.Bl18llS
word was influenced by I"._l1.'ane line, from L. linen. See
!.tNEN_.] . thread, string, cord, or Yogic; esp., a com-aratively slender and strong cord; as, a fis pg line; a line
or soaring birds; a clotheslme; a t_owli1w. ‘ _

2. A cord wire steel tape, _or the like, used in measuring,
leveling, etc. "fie marketh it out with a I.ine.’_’ Is. xliv. 13.3_. 1:1 The boundary lines of an estate, inheritance, or the
like; guratlvely, fortune; lot.

The line: are fallen unto inc in pleasant places; yea, I have a goodlgrherita 1:. Pi‘. xvi. .
4. aalare. A card or nerve of the body. bPoelic. Athread of a spider's web.
5. Short for clolhaaliine.
6. Lines collectively or their material; cord.

Ll-mull!-dais (ll-mrilll-do . 1|. pl. Zanl. = Xrrnosniu.
[NT--] Zaal. Syn. of nosi7- lln. -}-i.ii: u.'LmN.mun. See me CRAB. —- limb lin'nl’oa (ll'n’lfl/6). Var.of1.IoN-

£i“dI"i"iiii'“d)tii"Iui d ‘ms’ Inow a. .1ra. ,1_1r. I.'. _ ,
91. [Nl.. °§e=‘I.“i‘1ri1r.°vs;-giiafljl =nX.:Nl:[l.0%YXl.l.°lfl’ )8 )1” Chm

Line

7. €_l. The‘ reins used in driving. Chiafly U. S.8_. he pining for conveying ii fluid, as steam, gas, water
oil etc., from orie location to another; as, the steam an
exl-i.au.st lines in a power plant; the train (air) line of theair brake, etc. '
9. The wire or pair of wires connectin one telegraph or
telephone station with another, or the w ole of a system of
such wires. _ _ . _
10. s A fishin _line. In the Englishfishenes short, small,
area! or long, ma is used_, often attributively, to designatethe depth o water in which the boats fish; a_s._a long-line
yawl; s,m_a.ll-line fishermen. 3) Scope for activity; rope; -from giving a fish line in angling.
11. A rule or standard of conduct; a precept. Obs.Their line is gone out through all the earth. Pr. xix. 4.
12. Something distinctand marked as if drawn by a pencil
or grayer, as 21 furrow, ridge, seam, or band of color as, the
liner in stratified rock; any thrczidlike mark, as o pen orgraver; any long mark or threadlikc formation or appear-ance; as, ii chalk line.
13, A straight line; —— constantly so used where no con-fusion with curve is possible.
14, _A straight line, real or imaginary, as determined by the
position of erspns or things; as, the infantry reserves ad-
vanced to t e line of the guns; follow the line of those two
trees; also, figurative , agreeri_ient;,hanrio;iy; as. the re-
calcitrants were broug t into line with their party.15. A threzidlike crease on the face or the hand.

Though on his brow were grsven lines austere. Byron.
16. A mark of division or demarcation, of outline or_ con-
tour, as on a map; hence, a. boundary; often, figuratively.
any definite division or limitation; as, to overstep the line
of flood taste; also, 0ba., position; rank.
17. Lineiiment; outline; contour‘ as, the lines of a face.
18. Figuratively, a_plan or method of making or doing
something; as an e ic poem on the lines of the [li'ad,_- the
President_exp sine the li'_n_sa of his pohcy to his cabinet.19. A series _of related positions which are or may be repre-
sented by ii line. _ _20. A row of letters words, etc., written or printed;, esp.,
zi row of words extendin across a page or column; — often
used for that expressed y the words; as, the general’: re-
port included a line of D|‘al_SE of his gallantry. Specif,:
a_ A verse‘ those words forming part of a. poetic composi-
tion which usually are arranged in one row and contain,or form, a certain number of metrical feet or syllables.
“Marlowe’s, mighty line.” B. Jprison. b A_short letter
or other writing; a_ note; as, o_ line from a friend. c pl.

alloq. Marri_a.ge hues; a marriage certificate. (1 pl. Eng.A number_ of lines, as of classic verse, assigned to a saline -
boy to write out as ti punishment. '2_1. Coursc_o_f conduct, thought. or pohcy; method; as, a
line of conciliation, of ‘thought, of duty.
2_2. Asenes or succession of ancestors r descendants of a
given person; 8 family or race; lineage; _ence., in chronolog-ical series; as e ascending or descending line.

l his lineage am I, and his oils ring
By very line, as of the stock rea . I Chaucer.

23. The course or, direction followed by anything in mo-
tion or regarded as in motion; lieiice, a road or route'_a.s, the
arrow descended in a curved line; remote from lines of
travel; out of the line of fire.
24. A series or rank of objects that are, or are counted as,
of the same kind; as, _a line of houses; a line of ty_pe._25. A department of 1ridustryo_r trad_e;_also, <_>i1e’s individ-ual field of intellectual or artistic activity or interest.

He is uncommonly powerful in his own line, but it is not the lino
of it first-rate man. ' _ Culuidu.
26. a A_ number of public conveyances. as carriagm or ves-sels plylng regular} under one management over a certain
route; as, a line 0 stages; the American Line to South-ampton. b_An,y system of transportation or the equip-
ment by which it is carried on; also, the company or busi-
ness organization owning or o crating it; as, the main lineof the id Dominion Line; t e Pennsylvania line.
27. A direct mental View such as reveals the trend of a sub-
lect; as, a. lmo_on the enemy, Collog. .
28. Sequence in manufacturing or assembling operations;
as a line of machines, motors, etc. I '
2§. _A person’s characteristic form of glib, and often per-
suasive address. Slang. _ _
30. Advertising. One agate hue one column wide.31. Cards.‘ On a bi-id 4: score, the heavy line that box‘!-
zontally divides the tric _scores (below the line), from thehonor scores (above the line).
32. pl. Drama. The words of a. part.33. Elec. = MAXWELL.
34. Fencing. One _of four imaginary areas on ii fencer’:
body when confronting an opponent, determined as being
Lhedquarter of defense and attack LI] a given position of the

en. es.

35. F-.'neA.rla, a A mark made by a pencil, brush, gravei-'5
tool, etc., fgrrninf a part of the formal_ design of a pictureas distinguished _rom shading or coloring; as, the lines ofan etching, drawing, engraving. b The general style of
composition with respect to the se uence or arrangement 0
its outlines, contours, and other e ements; — chiefly in l.
36. Geog. a On a map a circle of latitude or of longitu e.
b The equator; — called the ling, or sguinoctial line.37. Iriaurance. a type of insurance. I) Cant, 17.8.
The total amount of insurance written on a single life, 3particular building, a class of risks, etc.38. Mucli. = LINE SHAH‘.
39. Ma.t_h. A locus of points whose co-ordinates depend on
a single independent variable or parameter; a curve; theintersection of two surfaces.
40. llsleasurea. See MEASURE, Tabla.
‘1_l. Mil. dc Nev. a A trench or rampart. b pl. Disposi-
tions made to cover extended P_0S1f.l_Ol:|S and presenting a
front to the enemy. c A formation in wliicb_ the dillercnt
elements are abreast of each other or approximately so; -—
distinguished from column. a regular troops of an
army, as distinguished from militia, guards, volunteers, etc.8 pl. But. A row or block of tents or small buildings for
troo s in a. can_toiimer_it. I In an army, the purely combat-
ant orces as distinguished from the stall corps and supply
de artments, and in Great Britain from the special troops.
g the United States Navy, the oflicers in milita com-
mand, or in 5l_lCCES_SlDl1 to military command, of com atzint
forces, as distinguished from ofl-icers of the staff (clef. 13 a).
In other ntivies line usuallylmeans the forces of the regular
navy. 11 Ships arranged in_ a regular order; a regular
agrangement of ships; specif., an arrangement of ships
a reast.

But. 5 n. of Bmizorii.
Llndlvggy-Bel"‘l2|lYd’ rule(lfnd'zf~l.iEr-nhrd’: 111). SeeDEPTH raniz.
Lindsey-Bernard system. RealE:/ale. See Soirzas sirsrim.

linch. Var. of Linus.
llneh. Lynch. Rs]. S1).
1i.ncb’at, ll. See f_.INCl!.Liriieoln-like’. ml]. See -nu.
Linider-L (linldir-d), ii.
after John Linda. Sw. hotzinishl

,menii'; chair; go; sing; then, thin; natjre, verqljre (249); x = ch in G. ich, och (109); b0N; yet; id: =- 2 in azuxc,
lllu pronunciation parentheses here and in vocabulary rotor to §§ In Prom. Dlflofldlnl the Vocabulary.

 



 
 

  

 
  

   
 
 
   
  

Line 1436

42. Music One of the horizontal riarallg] strokes of Lb: lineal rank. ,1l.'_I . _The nini; ol any oflicer in .
stafl, on rind between which the notes are nlaccd, service: —- disii uished from ri.-lalziie rank. pnrliculzirliiie oidcscent-s ‘ ml!-
43_ New '3 A ,0”: used in m“.,'m,’ ;,, [mufing something lineal relation. [See C0:‘lS:\-\'GUl.\'l'l‘\' 1. crations interse to secure cpe‘ictI.'i[iirb¢i‘
;‘i’e°.?.'ll’..‘2' ‘ii .'i“.'.‘§.§‘é'5‘.~i.‘§’..“c.§i"i“.’Z..§'i13355’{iiili’é’3l.£<i'f.3 ".l}.'3£l‘.}'.}.'°i‘.‘i'll'e.§ "”"‘s.’:e""».i%\.~'i""i"”3i"3ihi.l"'“l' .i°J.'.’€ '§..‘.i".'.'§.'.'i§'e‘5.’ "i§§i".“""‘ 6'- -. . - . - v - ' — . . i - '. ' -
some specific use. 0 Hose or pipe; as, an air line. lines, l_C(l'l|ll'CS, or contours ol bud) or figure? es , fifollye when there is an ellort ‘if:
44:. grijzt. A ro1\_VI'1ol type. _ ' lziicc; il:::i;lCl.lP’e)lEL|l[)u:|c; ,l"0l’llllI, usuntllyin the 11 . ."'J‘he lerls of axvortlhi minimal b
22- ...‘**’§7.':-;‘,i-...-..$."-'%‘.:':{.:i:‘2:’°‘: "5.‘.‘.::.".‘.".'.‘;T."...... ..'i::;...'r °..&:-;. ° 0 we 1...... ii;-..... Ar - _ - l 0 ii ' , .' ' , . - - ' .

Ito st_ern,ancl irom kee to slieerstrake, as §Xcl'llPllfiICd'l)_\' grizdimcnt; a tr_ e; nsninllportion. 0bs._ 0.1-/. E. D. u_l"i¢‘-- “ ll1(1l‘l?"l3ll°k'9l’. ii. ch}
..‘1.".“ei§t“li.“‘tl;.‘2“y?.‘”’6i' am’ *=ri'.:’.:':.:;'.*..:".€.* . .5: i..:.‘.:‘.°r 'iE‘3‘."; ‘W n ..il§.°°F°.l ““‘:’5' .5“ W? ’.
SEIEER PLAN. I ' om MM‘ Mu’ I I ' 1iii’e-a-meii tal (—m3n’Eil) "E. in; a(|ii11i'i:)g' 5i'§p'J.‘.idéa Illiavml
47. Spectroscopy. One of the Fraiinholer lines. ll1\Ie.a.n1e|).taI(ion (i;uI§.,;.m'§,, Sim") ,,_ Ac, of bc_ ermine. “cm”;
48: Sports. The demarcation of ii limit will) relfercnce l_0 slowing or determining lorm. Rare. ' l-“led (llmll. Port. adj. 1. Marl: V
I‘Iv(:ii.i|rCl]' tabgO‘f).|lla;:l1)lsl‘ icsriliiiiil -3a§'l1"li)li]':§ bfl>li(dl1ii"\'neil(iilnEliiliiI,".i 2;:-"l?l1]’C-l(.!l). 1i. [linen + -m»eter.] A linc- ig',:,')1l§;1.‘:'"‘‘'s:‘',‘iE1'"o°f'flu“Pli &r _ v . , - - - > ’ . " ‘ - -

l"d“°‘l l‘- 5"1~ lT°m l-he floor. |‘ufl“'"’§ ““'°55 “'5 l"°"t “""" line and line. Mach. Having no exhaust lend; — said of ‘lined (‘fi“dl- A °°"‘bl".lh;riiinnii lr[2’Ill':.hl0cl0lllrl[l':0lll: ('ll:‘\ll30dDl‘|.‘ Iii‘il3%'r?Flhnifili}rillihe(irqPf,g‘ifi£% slide valves, or the engines using such v.-ilves. "Wino a (specified) lining. as in

Line of Commumca
his arm of the line breeding. Brecdiiig or ma ~' 

 

     
    
 
   
 
 
    
  
 
   

 
 

 
 
 

 

  
  
  
  

 
   

    
 
  
 

  
 
  
 
  
 

 

    
 

  
 
  

  
 
  

 
, . ' . ~ 2: . - ~ - - : lined blade. A blade u -1} ~1 . _ 3 Th I _ lin_’e 8l’_(lin’L er 129). ad]. [I.. l11lE(ll'l_l,'llllCar'll_lH, lr. , _ . . Su.i yof f ..

‘l)31fl7clI1qVmFlzlJ:i)‘l?)'UlZl2)'.glJ|;cE¢li:l|llllélreafir e) \\'u5cBl’glloS‘;Ed):ll“‘l'Erll l.‘”°“ 1195' 559125 UNEJ 1- Ul pi neriuiniiig tqa line or ed“ ““*“l’°dv "5 "l Some large sill.lines; consisting of lines; in a striiighi direction; lineal. lllled .3°ld~ G°ld bil
2- Respmlglins 8 line; narrow; long zirid iiiiilorm in width; ' hm’ d-l5l3l3°emelll-us, a wire is a linear conductor; a linoar_lezif.
E? For many linear phrases, see the second word.
lg? C0ll'lll.\‘ATl0NS, in which linear has the meaning (1)
iiilcrmed-ialo bel-ween linear and (linear-aciite), or (2)

short of the line. . . .
49. Trade. a A sunnly or stock of _v:inous qualities and
Values of the some gen lclnss ol :I.l'l.l_ClES; .15, ll lull lnir of

Oslery; a line of stock line of mcrinos. b An order forgoods given to :i i:0mme|'C_l€|l _traveler or agent; 11:50, thegoods for which the order is given.

ring a lxickinjg_ .‘l8lT0pI;_i/"'€'_
_liiics oi the sot-ctrum. 500 RED 5;,

line drawing. A drawing done wit
normed instrument or by d,y.i,,u§ .or solid masses as copy for cngiavi '

 
   
     

 

  
 

    

  
  
 

50. Whaling. A rone about 120 lrithoms long nttnched l‘".W and "‘""°"’ ll‘-7'°“"le“V°d)I 3": . line drive‘ -Baseball‘ A “ll”. 650 , . ,
to the hnrmmn‘ ' ' linear-nitrite ta ilnenr-giliisfnte linesr-gglonz H516 eglfiraylllg. a_ Engravip ;,,‘\,,l,i:L."l
-1» ans. with and in-e .i::::::..°.*:.“- .l.';:"‘....é’.’.§'.‘... rl3:‘.‘§I...‘:.".“.‘..°... .3“: -—‘ i‘“‘°“l'"-°i‘?“‘ ”‘-‘*"d§l9i<' =~
IlI_ittl£1..h In nccorgrince Héllill. “‘u(J771 LIN": line. ball Or {l[_l€V§l “ne"_empm“ “mm._m.ped ‘tn; );r5O'g:"c‘:::j’l‘)“‘} ';’r"ill“‘h;';'lgl§_°I. i1 nlatlrssqt' t s cc 9 mos avora c Dosi ion ; - _ _ _ . . . _ rign s ’
1lSaitdglcl)leDi’6t.llr:i.€l’S hrinx in an exhibition of pictures. b hue“ Shula“ “Mu “Eula” Hue" “bull” mech”"'°8l °"‘"a"”“i "J which “C M’r . . . . . Elie‘
M E dividing hue m dassificmum __ the “"8. See 2d linear coefficient. The coelificieut [or the ratio of increase llliES of dillerenl widths; —-in pond-El
“NE 36 b. _of length, ' “ dots, as in lizilf«tone engraving,—_—ujf. . - . ,. - , _. linear r_:omplex._ Mafli. Acomplex of lines whose Plucker line e uajion. Malli. See 1 r 3'1; " 3“§,"x9l"'lI_~_ “T: h.,[,§°a°:‘,‘,;E co-ordinates satisfy a llneiu’ homogeneous equation. llne'- l1"lI1E. 1:. Voter. Th MG ‘Wige am>lic' ll
with silk or fur; to line a box with paper or tin. “"5” °°mem- L“«“3l-l1- bparallel lines over the skin in cases 9

 

  
 
 

   

 

   
 
 
  
 

 2_ t G1; - th - -d f. , fin. b._ linear difference equation. See DIFEERENCIZ i:o_u.moir. 0i the fEnd°n9-
T° D“ 5°” DEAL‘; u,f,,".i,5.' ,-.c,5:ic',_ ° ’ 5"” linear dlfrereiitlgl eqiiatlon. Math. An equation of the 11 I th TY-. P321? Rhtoirictry \\'l'lIn lair round belly with good canon lined. Shah. first degree only In the dependent variable or variables and ° ‘’ pm“ i ‘*5 l 5 3 "“'3l"-.3, I ' t L], 1; - f; 5, ‘ii; in“. their dilierentiql coefficienrs. ll"°'-l"-"1l’1IiK.n- Following an

l.DESIl‘l:llF7l(?slslll‘l5e\f’?i.llll:e.' “ewe” E nmgo 8 5' linear difierentiallorm. Math. See DIFFERENTIAL roxii. ul;l‘}é‘_f,‘;5rm,([T ,..m , (I.
4. Obs. a To cover the outer surface of_; to pad. b To linear equation. Mat An equation of the first degree he - “ “"' rm) " 

.

place persons or things along the side or for securitygto tween two variables; so called because every suc equn- "1 imp‘ °’ ‘mm’ °°"”’°‘°d ° “ '\R>*strengthen by ridding aux-thing; to aid; to ioriify; as, to ma Iron in Cartesian coordinates represents a right line.
works with soldiers; to line one's cause. Obs. _5. Bookbinfino. To strengthen (books) after sewinix.
trimmin , and, usually, bockinu by .'|DDl)'lnZ glue to the

back an atfixing super, leather, gannel, etc., and paper; --

  
line integral. Sec m-rccn.\x.s or rhsfii

lhiearfractioilaltransformation,orsulistitution. .‘l[alh. l"“3'le3S (lin’|Es;—lTs;119),ndf- .5¢¢line'ler (—l't; -lit 119), . s .
The substitution in =- where 2, w are complex vari- line letter? Aldnd0li)’:El0T:‘l: atline loss. Elec. PR loss. '

°fii=n_M‘th it as. to line up a - . . l'.i°.1p°§rii'.lc3'i.i"ii§éii§5frii.‘L"$'ilffieihiitriigislrfliiiiifaifTill 1ii.ie’man.(iin.’mfini. ii.-i 91- -112";“H3 0"‘): '"> [F'°m Ulili 3 .°°“?l: Cl. F. liver.) Tranw theory. it has the characteristic property ol transforming an “e5 we 11“ "‘ 5“"°"‘“"- "C-live: I. a Rare. To tie with a l in ow Rare. To ‘
. . arbitrary circle in the 2 plane into a circle in the 1!! plane (:1 2' A m.‘”‘ °mDl°y°d .l° .5“ "l' °' lé

measure. sound or examine by means of a line; alw. *0 straight line being regrirdnd as a circle through the point at i‘l1°n€ l"l°5- °' °l°Ct”°l1i-’h1"' WW
l'€aCl1. 0|‘ €Xl€D_fl. l0 _. , _ infinity), 3. Amer. Football. ‘One w_ho pl_2. To marl: with a e or lines; to cover with hries. _ lineal. mncuon M,,”,_ A function in which the Variables guard or tackle, as dislingiushcdHis face. though mi. bore [cw traces of anxiety. Dickson. '

_ , . I, ‘ th fr td - ii‘ i‘ d _ , -in'119) n.
3. To represent bi lines; delineate; draw; portray,’ es . in 2.‘,’,’.’,"i,";§,,‘,’c';‘ 5;. £4; %’,,":,c,’,¢T]n;1ui,l€n::;ic,,_ akin to'AS.'

D. '
outline; hence, to outline. "Pictures fairest line . S ak. 1_[)1l3.arl1.[°’]_j.u_g ]‘,'uI§.§,J;.[5/ng,75 ad 3 S C 4, W5 _ G_ 12 ’ ’ , C. Icin lvitl
4. _To place, be placed, or be, in ii line nlong; also, to place Linggu-.1e,wgd, ( )' J E C O“ '1 linen, L. lwimn 3&3. Deli. GB lllilltii _
3 1"“ °' l"‘°.5 ‘‘l°““i “- “'h‘”'."°5.l'"" ‘he l“”l’°". linear integral equation. Math. See INTEGIIALE U.-\’1‘l()N. Cl‘ ""3 3 °°'d' °‘“"°"""E' """“E-1".‘
5. To lorm_ into in line; to bring into accurate adiustment un:e,.,n.:;_[y (fin/e,5r/pm ,,_ The qunmy of being -new at Thread orcloth rn:i._dcof lliixoi; rarely) _to a line or into agreement with some ;it:indnrd- to align; — cxtmded along a “M °,’1;nes_ 11 iieiifffll 56115? (0 mCll|d€ amt 95. l.¢l°
often with up,'gis to line troops; to line up public opinion. 1;“/e_m-,1“ (m,r§.g,.;z) 1, 1 To give a linear ‘mm to _ shlirting, slI_eill,1,‘li. l5bl¢°l°l-hi: l’°°6. To trac%(i‘\éild bees) to their nest by following their hue _i,za:mm (_;_z5a5h;;,,; _)’ ,,_ ' ‘V W9 35 ‘"1 »- . in as 'rts and collars
gt. t'lIl‘i>hrLead aloud line by line so that the continuation may uni”, mam Steam Ewmm = ‘uh LEAD’ 18 R‘ §?'°*3ct~15°‘tlll)‘dgl“bl“—‘sC}ll"l‘5i °' ‘"13’ 5' .l°’
sing the words; as, to line out :1 hymn. Sec DZACON, 12. L, l. R“ °‘”'lV- “d7" °f ”'“"“‘~ l0fm€|' “NW-5C,|151‘.“"“”l5' "‘“d‘- °ll‘.‘l“'l8. Bruelzall etc. To throw or hit (the ball) so that it near measure‘ A mcasumment qllenglhi 515°‘ 5‘ 53'-5“”" Change.“ °“°5 l'"‘.’".-' l‘ 531° °l 6..
travels swiftly and not far above the ground. Cant. £31’ 5“°l‘,"'°€‘5“£°T§‘.“- h 1'} [E“3l‘3*l} l'"°“]' ’"335“1‘°u 12 3. A bull! EH56 Wfillflli P'!l"='- °”5. .—_—, Intrancitivc: 1. a To take position inri line; to forms °5 make 1 mc ' me as W1 act 1 “rd! 5% yards, L’; ll.lS . paper finished _

ne~ — usually with tip,‘ as, the soldiers lined up. I) Rare. 1 ’°d' °' W13’ 40 rods 1 ‘mung’ 8 "thugs 1 mac‘ 5“ “ls” l1rll’g°sl1?I;ll.7'4. [l\)'lE- ll“ 55- Il""" 5°.‘To be on the same line; to adioiir as, the farms line. lfimrmc S.Y5TE“it“EI\SURE, Table. of flax or linen; zi , linen cloth; a. It2. a 'l_“o me.'_i.sure or sound with a 'ne. )3 Local, U. S. To mar mmmme er‘ ' SC'u'E mC‘°”E"'R‘ 2- R€5°“"l’l'“3 lmc“ °l°‘l" Wm”)
. l1I16a1ZP1’0lil9i11- 980"“ ll. Pmblem 3”" "WY be wl‘/Cd 8e0- linen decenc . Commonp ace and

:fi:hll\(l1llli)l7ll1.lll|.De;r0 hit a liner. _ l.’“°m°“"~". byfithe “5‘§',°fum5l:_'- l"}e5 “l°"e-I _nlity as symbyolizccl by fine lin.cn._.% ,3,
4. Print. To be in exact nlignmcnt;—s_aid of type. finzglf g§°:°‘;n€“-U‘ L; ‘Th 1’*-t“5I1”-’fiTl,‘fT\’- f b linen rlraper, A retail denier inlui ‘fill

line 0/)‘. To nizirk OH; to lay of!’ by, or within lines. n d b 3,“ Yb: I; ‘'<‘ <93‘: ° 1‘ ‘3 “°5 ° 1 CUVCBI1 1391955-"‘ l-Q19)‘ dT3l’er.Y- E L Kline oul:._ a./lloch. ‘To mark (zi casting or othcryicce of " 5|" z 0|‘ “ "3 U I - , _ V Ll-119119 (ll-Deli ), ii. lliii-‘( r. . _
work) with lines to indicate the amount of material to be 113331’ Wt Mam Tl“? 5“ °l “ll 1111681’ Combinations ‘WE 1 bl-:l A“'3d°'"‘“ °”“i,°1
taken ofi. b Forestry. To transplant (seedlings) to rows )‘I I: + Xi-7.2+ ~ - - + kmxm where (Ir. - - - Jim) are any ele- ‘VCWC-. “5“°lLl’ °l °°"°“v ’°5‘";c ,
in the nursery. c = 4th Linc, 3. ments_ol an algebra over a given field, R, in which he the l°l' 5k”'{]5v f1,“,;d.d'%5i “.l”f”[‘l5‘is°tm'a

ling rm. Mach. To put inaliirnmcnt; to put in correct COCECIGMS Kr: ‘Called «'!l5° W"iTIl_0-1=- _ .‘‘','l’']i ‘ ° “, "9. ,°‘3","f’ 'adiustrnent for smooth running. linear space. Math. The set of o_mrs obtained tilting l1",9ll'9l’ ill“ 5‘f,‘,‘” 1}“ ‘iv "'
mm (fin). ,,' ¢_ To mver; _ said at dogs, wolves, etc. all linear coinbinzitions of l: linear 3; lndcriendcpt _ ¢5_ the 1111 en-ette (lln c~nct_ ., I ._uue (,1;n)_ A combining form of 2d [me as ;n. sum of the coeflicients of each linear combination being C0"-Oil l3lmC mad“ "3 '"“l“u°n ° .. ‘

,,,,,.,,,,, cm,,,,,,,,,,, ,,,,,,,,,,,, ' m;,u,,, unity. 'I_‘he space is k-l_d_imensiorial. \l'l_rcu the coeliicicnts linen floss. = ri.oss THREAD.
bloodline crosslinu headline touchline ill’€_VE5ll'lCl.ed to benositiye, the selol points is said to form linen fold. A.rcl3., Ornament, etclwwlino dru-{line neckline towllne 8 -*1m17l€-"3 0 /-"l ¢l""57'810"3- ment IEDFCSCDUDG 8 lfilfl

owime flslilme roundLlr_ie waistline l.ll1eaI’Slll.lSl'lllC_lOll. Math. a = I.l§'E.\ll TRANSFORMATION. lin’en-iza (ll'n’i5:ni7,; lTn’i-). V,- l-bunlllne _ guideline Streamline Wflterllnfi b The substitution {or each of n variables 2, y, . . . of a 1m. passing throughalinen niachine.f- _ .
lllle (lin)- Dial \'m‘_- 0i I01-‘L ear homaiicneous function of 1: other variables, X, Y, .. linen inacliiiie. A rolling rnncluncili .
line (lln)_. Scot. & dial. ling. var. of MN. linear system of plane curves. Math. The system of impress their pattern on punch ii.(‘{£mll'ne-a (le’n§-ii), 11.. ,‘ ill. IJNEA5 (-hs;E. -51). (Six. lit... 1ine.] curves .\, /, + _)., , + . . + Xi; /1; = 0 where J‘, = 0 . . . /i. = D lill'ell-man’ (lin’én-m:1n’;lln’ln—). “Ii .Sec MEASURE, Tab o. are I: linearly in epcndent curves of degree 11. The svstern linen pattern, linen scroll. —l.l'ne-a (lln'€.d)
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 11.,’ pl. LINEAE ( " [L,] Ami, A line_ is said to be of degree n rind to have the ansian I: ~ 1. linen wedding. See w'.=:nnr.\'o, 1.

li'ne-a al'ba (:Tl’ba). [L., white .1 Anal. A median ilyicigfi I.-1: (the system I5 called a pen: . ‘-‘lien i- = 3, it u,,:,,.°. m,.:- -' I ll! 1!! . - 
  
 

tcndinous line on the abdomen visible erternally as a, fur-row. It separates the two rectus zibdominis muscles.
||ll'ne-a a_s’po-rs (is’i)5«ri'1). [L., rough _line.] Anal. Alon itudinzil ridge or crest on the posterior surface of the

linear transiorination, or substitution. Math. The tr.'ii1s- hmmmp- liii'e~o~cir'ou-Iar vs('ir'kfi-lirl "
lormation ol the gt the complex number 2 by the sub- circular motions into encb other, .

mi dle third of the iemur. Smufion °f w= cz+ dl — “med am ]'°'"°‘"“7”""° "‘b‘ liiiglhofnh cpiiiinodafioii. , Dflll"l1iie'a-ble (lin’ii-b'l). \'.-ir. of UNABLE. slilidion, rind limnaarapliic, or bilincar, lra-iisfarmalian, visual :1 sin which, for a given Si!
|li'iie.a e.Ias't ca (E-lis'i.i’~ki'z). [NL.] = ELASTIC cnrwe. lii1’e.ar’y (lin't ‘e'r’l; »Er-ii. adj. Linea Obs. object crin_be seen clearly. . v
lnjemge (1rnge.r32) n. [j\4lI-13). zinaaq. fr.IQ ilianaae. lr. L. lli1’e-a seni’i-li(i]vi1a;jris <ir.;;:j.a s'e'Irn’i-li‘i “L psi. LIXEAE Iinfe oitacngn. .ir(:§i..“9rfkif::7§§g.gmed me. ee Ll.\'l‘ escentina inc romzicommon sEuiLUx.\ii.Es in c-i: s:":m - ii-n5 rEz). . . cc SE)ii— 0 C0.“ 35 E ‘"55" C ' r
progenitor‘ race‘ lflml_\" descemlin line of o s ' 1.U.\'.\iz. curved line arliin th - files in mesh. , -ascending inc of'nnreninr':e.——llii'e«iige, -aged if-li)dlI,niz¢i?jf rectus :]llJ(.l<[)\mlnlS muscle.m E e maul bmd“ 0! we line of aim. An imaginiir V9

llne'age (lin’ii). Var. of LINAGE. lin'e-ate (l‘i'n’§-lit), adj. EL. li'nr.alus past p:irt.nl lhiearc ll“ ‘mm the eye oi the zll"‘.ll3lr
line ahead. Nan. See coLL'.\i 10. to reduce to a straight line fr. li'riea'line.] i\l-irked with lllle 91 Al’°ll°- b7mi3"'°’5 9"" '
Ht”/a.§il (ll;i’El-til). aldj. [£1 l3')r(z]rc':l, frj L.1li'16:aZi's belonging filines or strings. t [S ' ‘ inn; l,[l<:r times: a;nt<‘i3rttl|i1i:lei0lllitl>1°eVi‘:‘;l‘,fe], .on me r. mea inc. ee.. Ln;-. . ' " ne-as n -.5 .. XE ; ' . ineo as men . ,n

tn line iirlines: measured on, or asgertnincd ia,3ra"iiiien;'iiiflii' to mark hi" h llltl)€’Sl) Obs. Ce U “E ad] ] To delmcatm line of life, line of Luna. ll‘ne ofoglulflhllé
in the direction of a line; linear; as, lineal mhcnitudc. lin’e-at’etl (-'.‘it"c'-d; -id; 119), adj. Linente. 3.‘‘“m' U!“ °[ “N hfldiiimreun lines d
2. Composed oi lines; delineated; as, lineal designs. line at infinity (in at plane). Projec11'vr:Goom.' Thelocusoi PM of the mean‘ “he of 1: I ‘

Consisting of, or being in a direct line of ancestry or the assumed intersections of all pairs of parallel lines in the line 0 apSl‘l°5~ _See APS .7_
rlesccniliuits; — onposcd to collalaral,‘ as, u lineal descent plane. 5 l’!‘\', 4 ii. [me 0‘ name‘ M”. 1‘: Nmhlor e
ii lineal descendant; his lineal ancestors. ’ .i’slii"in), 7!. U... lineal" the rlrnwinn ofzi 2; ,5.'il,’,’,5.§‘;'[,“‘,‘i'.‘§‘.‘ {.,°” or as ' '
l‘?ér§]?l2:iVi1;8al;o.:Eg;:;vc;ln£:om, ancestors in the direct line; 1. Delineation; act of marking with l.‘n.s or oiillin- i;nei'—of-lJal’fle snliip. Sec Sill? 01'im," ence an outline. , x'l'I>ZR
6. Descendcd in a direct line; in the line of succession 2. :l\n nrrzinxrcinent of lines; markings. mm 01 Gamer; Mac," “ CEthrough hncnirz. "Lineal to the throne," Dryden. . . ‘ i circuinvallation. See 5"”

_ 3. Arrnnuement by lines (or verse or prose). line 0 an. Cl‘
IE'_ Iior some lineal phrases, see the second word. lin’e-a-t_uro (ll‘n’¢‘:-¢'i~l_fir), n. 1. Airviliing having Outline; “|l;l,?e2,‘; ;:;l,:l}.1iTi.ari,‘.‘,,£li{ ugilznler of

H-—, luile-al l-ly_(«iil’l-tl), 1i. — 1l)‘l’6-al-ly, ad-u. . nn outline. Obs, ' A tcrsecliou of the middle thrca s 0
“II 8-18 , 11. A lineal descendant. See LINEAL, adJ., 5. _2. A screen such .1: is. used in li:i,l|'—tone work. line 01 c°1u)nng_ ,w,'1_ 4'; Na ,mriea measure. — LINEAR )l_EASURB. line breaker. Elna. see swi-rr:n, n., 5.

Wilrgroinotioli. Promotion of an olIicer by seniority umns whose heads or fronts 3'9"‘ "5' I_ I - - . ' - . . -
“cm W to En“) rank. lino bred .ail]. Subiectod to, or produced l)),lIllCl)l'l!HllnE. line at cnmniiiiucnlioiis. Mil.

line’—breed', v. t. Biol. To praclice line breeding. air routes leading to thc front ll”
6.lE.ch$nl‘-ir riir» ‘EA:-I u‘-1-mu.o '.:.... .‘...i. ....r.‘..:.... i..:.... turn
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sec're-tar’y (s‘e'k’rE-t§r'i; -tc'§S~‘i'), adj. Of or characteristic detective service of a governmei
of, ii secretary;_sDccif., designating a_ style of handwriting vision under lie, Treasury De
used in ¢l18l’O5SlI1t.' etc., or a. type imitating this; —— chiefly with,the suppression of counte
in secretary han secretary tgpe. P_l‘eSlCl€nl., investiizations of tosec’re-tar’y—at-war’, 15. Also ecretary at War. F(_ir- tions. It also_a.ids other go_vcr
merly, before 1655. the representative of the army in Parlia- sonnel and espionage invcstma}
mam, n,(1, . . secret society. A society havu

secretary bird. _[From its crest, which suggosu a bunch of recognition, or the like. Sei
of pens stuck behind the car._] A large long- Secrets of Enoch. See rsnuni
legged raptorial bird a 1.ttarius,serper»- se-creftum (SE-lcrE’t1‘1m), n.,' '1:terms) of Africa (chic outh Africa). It A private seal.
has a. powerful hoo1:ed,beak, a crest of long sect (s§kt),n. F.sec¢e,fr.L.u
fefithcfss and a. long tail. , ls en- confused wi h .aecare scctuner_a.l color is blue-gray. Wm‘ b ack sui'r.] 1. Elba. A class order
wing quills thighs. 9-bd°m€11. 8nd a A religious order. I: Sex’-
bars on tiié tail. It feeds lar ely 2. Apparglof ., ¢i.-._-,s- also in;
upon reptiles, and is often ‘came to 3 A 5,0“, 1,“; ;}, cc,-,’.,m¢rid premises of them. d‘ ~ 11 - 11; 3

secretary bookcase = boztrii-1i‘eofv.vfay)_o_1 in no. flSECRET/WY. 5- aecl s%D(l.:\1l9¢3§|.}’°s?&1:{l::l.°
S€0'I9-l8-1'’Y-'Ee!1'°1‘-a1. 11-: political, economic, or other vi

pl. s1'_£C!E1"A.iuEs-o_mina.u.. opinionated faction.A chief or superior scc- Sworn to no maize:-.o1

shhtraertshw hand See si:c- I 1; §°dm§1T is1,r,'1ih°”"". - ' ~,,.d, 4. ii re gion, e ievers i_i
33”“: 4dJ- s°mmy B (M5) holders of a particula! practi

seorgtary of briefs. An official of the papal court. Cf. gentigg from n 6115115594 aAP° T01-1C 33ml“ . . tion' a separate re igious_ori
secretary of embassy or oflegation. _An ofiicial ranking mg ‘diam from ;.,_ rel1'g-1'9n1n :next to o_dip.oma}:ic agent; in the American service, one of of the_ 53mg 1-911,311,; m 115 mg

the Foreign Service oflicers, forming with consuls general what 15 rgcpgnizgd by all 1.5 ththe higher classes. When assigned as a law officer he is fe):ent);e1|g1on5d1fi:),'a,s to w

4. Hence: a Known or felt inwaflly without avovral; as,
N secret alnrzn;_inmost; as, in his secret sou]. b Not dis-closed to ordinary comprehension; recondite; occult; as

the secret workings of nature, I; Esoteric, d Executed
I or undertaken in a mann_er_indicating_intention to conceal;as, a secret attachment, iriiury, negotiation. e Kept from

the knowledge of the_public; as, a secret treaty.5. Concealed from view. Poetic. ‘
. Constructed so as to escape observation; as, a sacral

wer or corridor. _ _ ‘ _
7. That is or does something with concealed intent; as, asecret bride or enemy.

Q 8. Separate; distinct. Obs.9. Long. See CONVEYANCE, 11.. 4.
10. Liturpics. I.ow; inaudible; as, the secret prayers.
_11. Much. Designating, or pertaining to. ii. constructionin which the method of construction is not visible or ap-
parent from the outside: as, secret nailing, dovctailing. etc.
Syn. — Unknown, privy. —— Si~:cy.i:1'. covsig-r, CLANDES-
TINE, 5URREPT!'IlQ'US,_UNI?EREAND. Siiciiur isthe general
term for that which is hidden or concealed; that is_ cov-
Eltr which is not open or avowed; as, “These . . . virtues

P are the hidden beauties of a soul, the secret graces whichcannot be discovered by a_mortiil eye” (Spectator); “Sheseized a lam . . . and hurried towards the secret passage”
(Walpole) ' ' a covert glance at her face, as he walked beside
her" §D‘lc]'i:d1|8); “a mischievous child, with an eye on thefaceo a. covertly watching elderj’ (H. fumes); “How was
she, who was as innocent as is child, to know what was the
meaning of the cover! addresses of avillain?" (Thackara ).That is CLANDESTINE which is secretly conducted, _usua ly

 
 

 

 
 
 

 

 

 
 
 

 

 
 
 
 
 
 

 

gvgetahhfiviolriiétixfitt; ggnfnngrigiggg glflfizlfiasiglfiefélgtggc 1’; called counselor of embossz/_ or of leaatiion. 5_ one of 11,, o,.gm;Z,d 1,041,
Q UNDEREAND; as '“ the clandestine insidious treacherous secretary °! nature‘ A91“l95°Dh°F- 055- tion; as, too many sects,-ope:admirer of Maria Bertram” (Jane :4uatan)° a’ clandestine Secretary °‘f 5t»5.l18- An oificial having charge ‘of some de- A v.1u.1m- rgli my, 3,;’ - partmcnt of business of state. In Great Britain there are A carelessness ut the

seven Secretaries of State, viz., for foreign affairs, for home 3, 1;, philosophy, an djgciple
affairs, for the colonies. for the dominions _for war, for 533115;”) ,,_ [1_,_3eca,.¢ um,
India, and for air. In the United States nalional goverri- 2 A section. 5 put. as’ divid
meat the term is restricted to the cabinet oflicer at the head Séct (_5&t) '_sect,ea (jszkqzoi eDcp2irtment of State, which has charge of all foreign ' E 1 m t Eu, 5” sncfm
relations. The Federal Secretary of S_tate in the ,United ‘ct "a.;,.d"¢d as in b-meted
States and the seven Drincipal Secretaries of State in Eiig- W 1 31'” '11‘ 8 ,1 51 ca
land are now_ primarily egcecutive heads of dcpcrtxnents. 59°’ 31, ' (5 ‘t 1’ '. l»
The Secretaries of State in States of the United States 593-13? 1411 (-5.11), 041- 1- ,have as their chief duty the making and keeping of records. W-W 01' 59Cm"e5- .95; "°‘“""‘
See PRECEDENCE; Forms of Address, in Appendix. “5“a11Y:°f°1’ D¢1’t3"11.W ‘gig 5‘

sec’re-ta:’y-ship (s‘ék’r‘e‘-tEr'i-ship; -tér-I-), n. The duties, ¢l““‘3°‘°"» 35: §°°‘‘".“"‘ ‘”
om“! or post of 3 sec,-etuy_ 2. Denominational in_chai'zi_cl

seo’re-_tar’y—t.reas'ur-er, n. An officcr of an organization 55°? °l33““3t°“”°d by b13°'-Wv‘
or society, whose duties combine those of a secretary an _a V“; _ 59° '5E““°-
treasurer; specif., the clerk of a town or city in certain -590-I31 l'3!1'lf. 04”-Canadian provinces. 590-131’'L311. flu _ - Evflefl 60?

secretary type. See si-:ciuirAizv, adj. 2. One of a specified or imp_lie
secret caucus. See crwcus, n., 3 a. 3. One limited to denomim

marriage; “Theije he kept his surreptitious uids of tobacco,his pipe, and his smal horirdsj’ (Mar:/_ allows); “Over
the p:ilii_ig_ of the garden we might obtain an oblique andsurreptitious view" (17. Jom_es); “He had suspected his
aglentpf some underhand dealin s’_’ (JaneAu.7l_en); “I sayal this to them as to you. . . . will have n0l‘.hll18 under-
liand" (Byron). Cf. srmnmv, LATENT, IKYSTERIOUS.
Ant. — Open, frank, evident. See iuimirns-r.

se’oret (s¢':'krét; -krit), ri. CF. secret (cf. Pr. secret Sp. &
R Pg. secrolo It. secrete, saareto), fr. L. secretum. ee sn-CRET ad}, 1. A fact, matter or purpose kept from the

knowledge of others or disclosed confidentially to but one
or few: as, the secrets of the confessional; a thing kept from
general knowledge; what 15- not, or is not to be, revealed.
2. a A thing not discovered, or not explained; a mystery.

All mm: of the deep. all nature’: works. Milton.
b In art or industry. a device or fact concealed from ge_u-
eral knowledge; as, it trade secret. c Arr.-liozc. A remedi

». 3‘1.
Oi

::‘._€~Lii.I—.‘.-

s ccific.
. Secrecy. Rare except in in secret (see below). secret conve nee La 5 NV “CE 4 a narmw or bigoted dcnomim

S 4_. The key to the solution or cxglanation. of something 58.6.3191 (53X:Et;)’ .u_ L‘? _c:§Tcr%D iykret/gd; id; 1'19 ; used of the Independcnunxgbyditl‘icii.lt,_r-riysteriqiis, puzzling, or t e like‘ hidden cause or ,c,_m/me (_1u.E1r1m_,)_ [L sec’-gtus separated, secret, hicl- What W391’ 0‘ V119 N°1'1C° 0”’explanation; —— with of; as, the secret of his success.5. Obs. A secret place. _
6. Armor. 8. A privy coat. 1) A steel slcullcap worn withthe carnail. _ ,
7. Li'turai'c.:._A_silcnt prayer; apecif. [c_ap.',I, in the Roman
rite prayers said in ii lovv_ oi- inaudible voice by the celebrant
Just before the Preface in the Mass.
— In secret. In a private place; in privacy or secrecy.

se'oret (sE’krEt‘ -krlt), 1;. 1. To secrete. Obs.
se'cret, adv. ecrctbl. Now Poetic.
se-crefita (55-ltrE’t&). n. pl. D\lL.] Pltysiol. Products ofsecretion.
Ilse-ore’ta (s_$-kr'e"t_6.), -n.,' pl. SECEETAIE (-ti). EML. Seesacaizr, ad,1.‘_1 Lzturoics. = 2d SECRET, 7.
sefcret-a e (sE’krE£-tii' -krl-till), 75. [F. secrétaga] Fur-ricry. e process of carrotiniz. -secret agent. A secret-service agent.

se-cre'ta-gogue (se-k.rE'ti‘z-gdf; 185, -to-gogiie 1-to-gag),1:. _[See -/icooin-:.] Physio . A su stance stimu ating se-cretion, as of the stomach or pancreas.
use-cré’taize' (55-kr‘5’t$.r’), 'n. [‘l' .1 Asecretary.sec're-tat (sEk’rE-(Er), 71.. A secretary. Scot. _ -
sec're-,tar'i-al (sEk’rE-tar’!-bl), a_dJ. Of, pertaining to, orbefitting, ii secretary or secretaries.
sec’:e-tar'i-an (-En), adj. Secretarial. Rare.
seo're-tar’l-at (-it), n. [F. .rocré:ariat.] 1. The oflioeof a secretary. ' _

2. a The entire body of secretaries in an oflicei the sec-

den, past fart. of secernere. See snczisr; cf. mscimz-i_.:, sec-tarfl-an-ism (-‘fz’n_i). n.piscaizin‘. 1,. _To keep secret or hidden; esp., to deposit ¢‘fC1.U51Vt‘- 01’ I1flH°W'mmd¢d '1
in 3. place of hiding; to conceal; as, to ‘secrete stolen goods. H3-t1,0u,_DiirtY. E50011 01' W2. To appropriate (another’s possessions) secretly. “"W",“"*»' 5339501“ Wm 55'
3‘ ’"“”"",”;,,=' °*‘“%T' "‘ " 1 "°r°o'l?§bl;§“v}li§ s‘é§‘:l’:i'.i}.‘}5ii4=.Phsio. Bi‘. a no "as '
secrctil/in. See suaclkEIl)0lic,p3.mte’ C b mm’ an.d cm“ a ¥ ‘he °°_““'°1 °f. 1 5?“? 13):» 3
gym... see mnm 0 act as sectariaiis, to co

se’cret—fa.Lse’ (66). adj. Secretly faithless. Rare. 5§:c't‘3'1'i5m (5a"'9""l"' ml: 7se-cre'tin (sé-ki'E’1.'l'n) 11.. Biochem. A hormone found in ' ,
the mucous membraiie of the iiitcstirie, capable of st'imi.i— 5°°:la'fl5t ("Y,5t,)v I" A “C-1;‘
lating the pancreas to secrete its iuice. It is said to be 53° ta-‘W 5551‘ l-W“): "- E
formed from a precursor, praaecrelln. 509 _5ECT- 1. 1-‘ An 3dhl°.l‘.°“'41secret ink. Sympathetic ink. sect. as, re 181°‘-'5 °l' ?° ma‘

se-cre’t1on(sh-krE’sh'lln),ri. [F.sécréli'on,fr.L.sem-etia.] 2- [.°f“"'1§“7"J A d‘55‘“‘",
1. A secreting or concealing; as, the secretion of goods. spew’: 3 "°t°5”'“t n°“‘§m‘
2. Plirlol. The assigning, by metanalysis, of grammatical £°,"l,1::“V,1‘?‘ 13,
function to an integral part of a yvorcl (omen, where -en of A al ‘"1,’ Pglfgd .the stem has become a plural ending). Cf. 2d CLLPPING, 3. 3- 1° °‘-'5 ° °“’°’v 9-
3. Physiol. 6': Biol. a. Act or process of secreting. b That 4‘ ob’-. 5 A 55”" b A V"' ‘ 5. Specif.: E_cap.] Mohamnwhich is secreted; ma eriiil sep,arate,d, elaborated, and d_i.s- .
charged by a cell or c ls, esp. (in animals) by the epithelial sec'ta-fy. 041- __5¢§W13-lb
cells of glands (see 2d GLA.'N'D)_. A secl'_etl.On is usually sig- sec-taftor (sek-ta'ter), n.nificant for some special function, as saliva, but may consist seam to follow.] A follow:
of waste matter, _as _llI'1nC cf. nxcnsrioij, 2)._ The source -secved (-s‘ék’tEcl; -tld- 119].
of secreted material is usuzi the blood, in animals, and the sec'tile (se'k’tIl; 155), adj.
protoplasts, in plants. The process of elaboration is grad- m;t1_m,,, to c1_1:_ see sucno
ual, often resulting in the storing up of the produc or of 5pec1f,: a Mmgmz, Capgbk
some intermediate compound (of. ZYMOOEN). The cc wall with 3 smooth cutslbut yet

a
retarizil force and assistants of a. secretary-genera . b The . .
place fvhereda Sfiarzlfltghuadniilgts business, kegs recoids, s1encl:_g‘,1tlii-gl:5a‘if2‘°‘,‘L31‘¢§i1§l":l1“fi‘§.asgéfiiggw PT°d‘-lCi- Shale grittDla and Zriallea . fbBetc.;asoa epar en ea c yagovernmen secre ry. ' _ - - " 1 - , _- , - _. esignainza eo mi3. [ca_p_.'] The ern-iiinent organ of the League of Nations, 59-91?’T1°|1'9«1"Y (:%?’I 0': 95 - 3713-: '€.F"-'>: ¢1dJ- of 01' Del“ pieces _of niarble,_s oped to
con;iprising_the ecrel_:ary-General, wit_h_officials and secre- taming t0_ secretign: i_°l'm¢ vl-W 5°Cl'§U°!1- secg‘L1l’1-ty_(sék-til’!-ti), rs.taries appointed by him from among citizens of all member se’cr_e-tl’t1oiis (S(.Jl{XC-l2I5ll"LLS), ad]. Produced by se- being scccile.
states of the League and from the United States. . _ cretion. Rare. . . seclfion (sakrsmzn), 7;, [13,4. In the Indian government, a. central administrative se-cre’t1ve lse-kr€'tl’v), ad]. 1. Disposed to keep secrets fr. secure, sectu1n.,to cut. E
oflice or bureau. _ or to make secrets, esp. of one’s own concerns; not frank; siaciurr, SEGMENT _sEx.] 1sec’re-tar’!-ate (-it), n. A sect-eta.riat._ extremely reticent; as, a secretive nature.‘ separation by cutling;_as, tl

secretzrlale of state. a The secretariat of the state dc- 2. Manifesting secretiveness; as, a secretive mouth. separated, or so conceive _o
partment, asof agovemment. b Ecap.] See ROMAN Cimm. 3. Physial. dc Biol. Secretory. 2, _A_ distinct part or portu

sec’i.'e-tar’y sék’i-E-tér'I or, up. B_ri'l., -ter-l’)_, 11.,‘ pl. -'rAiz- — se.cre/tive.lvy, q,d1),——- se.c:9Itive.ness, 71,, division of a chapter; also, ase'cret-ly (sE’l-ire:-ll; s6'krit-), adv. ofsECl1E1‘,adJ'. S ecif.: 3. Theglescription or repres
a In secret; not open . Obs. Allegorically. c In se- B pear if cutthrough byjinlcrecy or rctiremerit. halo. d Inaudibly, asprnyers. p ane; depiction of whatis bi

secret mark. Phi'lz_:tel1/._ Any_ of aiiumber of minute mark- vitsslmzy 01' 5\1PD°5¢d t0 15ings introduced for identification purposes by the engraver °b1.°Ct; Drofil°~ 1“ I.“ 3“' ' these illustrations ofin making dies of stamps; esp. any of the marks placed on 35 111, _ .
E longitudinal section (a

IE5 (-iz)._ ML. secretar-ius, orig., 8. confidant, one en-
trusted with sea-ets, fr. L. aecrepum a. secret. See SECRET,
ad]. at 12.] 1._ One entrusted with secrets, the understand-in of mysteries, or the like; esp., one ll’l‘fin0thE!"5 con-
fl once; a confidant. Obs.
2. A confidential clerk esp. one who

agendis to ,co1resDond’efir1lce.tir'3cé~]1ds. the United States stamps oil. 73. t th hi I ane .O€I.Dl'lVlf!Dl.'COIl en 2.l'- I , / ‘I '_ /“-'.I _ _ _ X85835 €0_K3 8-5 _acte’r; as, the Treasurer’: secretory; 53$.“ men get (Se knit mung. gar’ 5‘ kt“ )’ "" S” MON center lengthwise and vertic_
hence, 1111: a1: 01'83.1‘.|lZfi.t1Qg,uiiéiefhavfig Se/cret.nes5' ,,. see .1,-E55_ or_eran%uersg, sfictl:r1a( ,°"°’5‘5 °~ °’ ’°5”°“5‘ ‘ °' *3 so-cre’to (56-krE't6) adv [L] Liturgics Secretly ‘"59 .5“ V“ ‘:3 Vi “ ‘correspondence records etc. of’ the - - ’ ' '- - ' - ' section a) as cut throu- ' ' ' se-cre'to- (se-krc'tEi-). A. combining form for secretion, as hm,iwnm1iy_' 0b1,-am,organization or its directorate; as, thesecretary of a corporation. _ .
3. An officer of state whose business is
to supenntend and manage the affairs

' of a particular department of govern-
ment, and who is usually 8. member of

in secralomotor. _ d - 1 _ -
so-cro,’to-figilgnp $58-k1'e’t6-33g; 185). Var. of sncnnr/ioocon. §ta‘§,§3,‘1‘;;§§°°,:1,,g ,
sgl-Si)1t1o- -hib i-to ry, ad]. Physsol. Checking se- E51115‘ etc” as 11 made on 3
se.ore’to.mo'tor (s‘é.kr?t6-‘ml5’tEr), _adj. _ [secrete-+ ‘fa 1_,l_‘“,'11st1nc1 93,1 of I ,motor.] Phi/rial. Promoting secretion; sDecif., designat- C1155 .0, the 1,119; 3, Dan 0

the cabinet or advisory council of the - - - -
hi - '. _ - - ing nerves, the stimulation of which leads to secretion. 1 1' 1 a 1%tfl¢l.'fC5,e§lelgu)§l5"Ce1'Cl:f'y blfl Stlli1il:e,1gIfnI.ezE :3-ctéléeif101:1ésakre’tug. gne zyvho or that which secretes. ,g“E:hR;§;E;fi_ 0: coon‘.1 _ . 4 . ' O1‘ 1'. = SEC 50 E1‘ . I mi lg ga, ( ac]-Q5)_ in (or’ C C (see Dmnnmm’ ) m se-ore'to-ry sé-krE't6-r‘i'),adj. [Cf. F. aécrélam. See se- United States are divided;Great Britain the Secretary of State

for India for ’War, ctc., or the Secre-
tory for otlai-id. See PRECEDENCE.See Forms afziddress, in Appendix. 5 13
*1. One who writes, esp. that dictated ‘h ii‘:-.I:.l~it:'i
by another; an amanuensg. H 18113;, top and born 6 base.score org 0 my praise. . er .
5. A writing desk; an escritoire; specif. such a desk with a
g)DSS}(l?Ci.lt0E'l for books (called also secrelary bookcase).. or or SECRETARY BIRD.

file, chiiotic, ciire, Edd, iiccount, firm, z'isk,sofi'1; évc, hére (116), Event, énd, sil'ént, mak$r; ice
||Fnrn1xn Word. -l- Obsolete Variant of. + combined with. = equals. Abbreviations. Siznii, eto..

giu~:rn.] 11’ us-ivl. Secreting; connected with, or prornot- ship. See QUARTER SECTIC
mg, secretion. - n. A secretory organ or gland. 5, one Of seven] compo;-1g

secret partner. See rsxrnna, 5. bled or reasembled, as of:
58016! DEIIS. = PRIVATE, 75., 2. 6, Beekeeping’, On; of 1
secret reserve. Accounting. A reserve concealed by ac- square, placed in a hive for

counting methods, profits earned being hidden by under- lioneycoriibs in. A filled _s«valuation of assets. Cf. 2d nitsniwn, 7._ '7. Biol. A natural subdii
secret service. a Eng. A_sec_ret political work, for the esp. of a genus, but often »
expense of which no account is given to Parliament. b The does not imply a fixed ranl

,ill, charity; old, $bey, 6rb, Tvdd,are explained on pages imxnedlatoli

  




