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ITEM 1. BUSl~ESS 

'\},Then this repoii uses the words ·'the Company", "we", "us" and "our", these words refer to 

Monster Beverage Corporation and its subsidiaries, unless the context othetwise requires. Based in Corona, 

California, Monster Beverage Co11x1ralion is a holding company and conducts no operating business, except 

through its consolidated subsidiaries . The Company's subsidiaries primarily develop and market energy 

drinks. 

Overview 

We develop, market, sell and distribute energy drink beverages and concentrates for energy drink 

beverages, primarily under the following brand names: 

• Monster Energyll) • NOS@) 

• Monster Energy Ultra(£) • Full Throttle® 

• Monster Rehab:[, • Burn® 

• Monster MAXXCFD • Mother® 

• Java Monsler® • Nalu® 

• Muscle Monsler® • Ultra Energy® 

• Espresso Monster(B,, • Play® and Power Play® (stylized) 

• Punch Monster® • Relentless® 

• Juice Monster@ • BPM@ 

• Monster Hydro:\l) Energy Water • BU® 

• Monster Hydro1il Super Sport • Gladiator® 

• Monster HydroSporl Super Fuel(R) • Samurai® 

• Monster Super Fuel® • Live+® 

• Monster Dragon Tea® • Predator® 

• Reign Tola! Body Fuel@ • Fmy® 

• Reign Inferno@ Thennogcnic Fuel 

Industry Overview 

The "alternative'' beverage category combines non-carbonated, ready-to-drink iced teas, lemonades, 

juice cocktails, single-serve juices and lh1it beverages, ready-to-drink dairy and coffee drinks, energy drinks, 

sports drinks and single-serve still waters (flavored, unflavored and enhanced) with "new age" beverages, 

including sodas that arc considered natural, sparkling juices and flavored sparkling beverages. According to 

Beverage Marketing Corporation, domestic U.S. wholesale sales in 2020 for the "alternative" beverage 

category of the market are estimated at approximately $60.5 billion, representing an increase of 

approximately 1.8% over estimated domestic U.S. wholesale sales in 2019 of approximately $59.5 billion. 

Reportable Segments 

We have three operating and repottable segments, (i) Monster Energy® Drinks segment ("Monster 

Energy® Drinks"), which is primarily comprised of our Monster Energy® drinks and Reign Total Body 

Fuel® high perfonnance energy drinks, (ii) Strategic Brands segment ("Strategic Brands"), which is 

priinarily comprised of the various energy drink brands acquired from The Coca-Cola Company ("TCCC") 

in 2015 as well as our affordable energy brands, and (iii) Other segment ("Other"), which is comprised of 

cc1iain products sold by American Fruits and Flavors, LLC, a wholly-owned subsicliaiy, to independent 

third-party customers (the "AFF Third-Party Products"). 

hltps:t/WWW.sec.gov/Archives/edgar/data/865752/00011 0465921 029943/mnst-20201231 x1 Ok.him 4/219 

Exhibit 66 Page 4 of 219 

MEC014615 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok.him 

3 

https://www.sec.gov/Archives/edgar/data/B65752/000110465921029943/mnst-20201231 x 1 Ok.htm 51219 

Exhibit 66 Page 5 of219 

MEC014616 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edga r/data/865752/00011 0465921029943/mnst-20201231 x1 Ok.htm 

Table of Contents 

Our Monster Energy® Drinks segment ptirnarily generates net operating revenues by selling ready­

Lo-drink packaged energy drinks primarily Lo bottlers and full service beverage distributors. In some cases, 

we sell directly to retail grocery and specialty chains, wholesalers, club stores, mass merchandisers, 

convenience chains, drug stores, foodscrvicc customers, value stores, e-commerce retailers and the militaiy. 

Our Strategic Brands segment primarily generates net operating revenues by selling "concentrates" 

and/or "beverage bases" to authorized bottling and canning operations. Such bottlers generally combine the 

concentrates and/01· beverage bases with sweeteners, water and other ingredients to produce ready-to-drink 

packaged energy drinks. The ready-lo-drink packaged energy drinks are Lhen sold lo oLher boLtlers, full 

service distributors or retailers, including, retail grocery and specialty chains, wholesalers, club stores, mass 

merchandisers, convenience chains, foodservice customers, drug stores, value stores, e-commerce retailers 

and the military. To a lesser extent, our Strategic Brands segment generates net operating revenues by selling 

certain ready-to-chink packaged energy drinks to bottlers and full service beverage distributors. 

Generally, the Monster Energy® Drinks segment generates higher per case net operating revenues, 

but lower per case gross prolil margin percentages than Lhe SLraLcgic Brands segment. 

For certain risks with respect to our energy drinks sec "Part I, Item lA -Risk Factors" below. 

Corporate History 

In tile 1930s, Hubert Hansen and his sons started a business selling fresh non-pasteurized juices in 

Los Angeles, California. In 1977, Tim Hansen, one of the grandsons of Hubert Hansen, perceived a demand 

for shelf stable pasteurized nahtral juices and juice blends and fanned Hansen Foods, lnc. ("HFI"). HFI 

expanded its product hite from juices to include Hansen's Natural Soda:ID brand sodas. In 1990, California 

Co-Packers Corpoi·ation (d/b/a Hansen Beverage Company) ("CCC") acquired certain assets of HFT,, 

includi11g the right to market the Ha1isen's® brand 1iarne. In 1992, Hansen Natural Corporation acquired the 

Hansen's® brand nalural soda and apple juice business from CCC. Under our ownership, the Hansen's® 

beverage business significantly expanded to include a wide range of beverages within the growing 

"alternative" beverage categ01y including, in parlicular, energy drinks. In 2012, we changed our name from 

Hansen Natural Corporation to Monster Beverage CoqJOration. In 2015, we acquired various energy brands 

from TCCC and disposed of our non-energy drink business. In 2016, we completed our acquisition of flavor 

supplier and long-time business partner AFF. 

2020 Product Introductions 

During 2020, we continued to expand our ex1stmg energy drink portfolio by adding additional 

products to our portfolio in a number of counbies and farther developed our dist1ibution markets. During 

2020, we sold the following new products to our bottlers/distributors: 

• Monster Enetgy® Dragon Ice Tea TM Lemon (Brazil) 

• Monstet Energy® Dragon TcaTM (China) 

• Monster Energy Ultra Fiesta® 

• Monster E1iergy Ultra Rosa® 

• Monster Energy Ultra® Watermelon 

• Monster Hydro® Super Spmt Blue Streak 

• Monster Hydro® Super Sport Red Dawg 

• Juice Monster® Khaotic® Energy+ Juice 

• Juice Monster® Pa pill 011 ™ Energy + Juice 

• Java Monster® 300 French Vanilla 

• Java Monster® 300 Mocha 

• Reign Total Body Fuel® Lilikoi Lychee 
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• Reign Inferno® Thermogenic Fuel Jalapeno Strawben-y 

• Reign Inferno® Thcrmogcnic Fuel Red Dragon 

• Reign Inferno® Thcrmogenic Fuel True BLU 

• NOS® Turbo 

• Bum@ Dark Energy 

• Bum@Peach 

• Bum@) Zero Raspbeny 

• Nalu® Black Tea & Passion Fmit 

• Nalu® Greeli Tea & Ginger 

• Fury:/\! Gold Strike 

• Ultra Energy® Peach Mango 

• Ultra Energy® Zero Raspberry 

• Monster Energy@ Dragon's Gold (China) 

Tn the normal course of business, we discontinue certain products and/or product lines. Those 

products or product lines discontinued in 2020, either individually or in aggregate. did not have a material 

adverse impact on our financial position, results of operations or liquidity. 

Products - Monster Enei-gy® Drinks Segment 

Monster E11ergy® Drinks- a line of carbonated energy drinks. Our Monster Energy~; drinks contain 

vitamins. minerals, nutrients, herbs and other ingredients (collectively, "supplement ingredients"). We offer 

the following energy drinks under the Monster Energy® drink product line: Monster Energy@, Lo-Carb 

Monster Energy®, Monster Assault®, Monster Energy® Fwy®, Juice Monster® Khaos®, Juice Monster® 

Khaolic®, Juice Monster® Mango Loco®, Juice Monster® Pacific Punch®, Juice Monster® PapillonTl\t, 

Juice Monster® Pipeline Punch®, Juice Monster® Ripper®, Monster:ID Mango Loco, Monster Energy® 

Absolutely Zero, Monster Energy® Import, Monster Energy® Export, M3(stylizetl)®, Monsrer Energy® 

Super Concentrate, Monster Mule®, Monster Cuba Libre®, Monster Energy Zero Ultra®, Monster Energy 

Ultra Black®, Monster Energy Ultra Blue®, Monster Energy Ultra Citron®, Monster Energy Ultra Fiesta®, 

Monster Energy Ullra Gold®, MonsLer Energy Ultra Paradise®, MonsLer Energy Ultra Red®, Monster 

Energy Ultra Rosa®, Monster Energy Ultra Sunrise®, Monster Energy Ultra VioleL@1, :Monster Energy 

Ultra® Watermelon, Monster Energy® Mixxd Punch, Monster Energy® Gronk, Monster Energy@ 

Valentino Rossi and Monster Energy® Lewis Hamilton 44. 

Espressn Mnnster® Espresso + Energy Drinks - a line of non-carbonated dairy based espresso + 
energy drinks. We offer the following espresso + e11ergy drinks under the Espresso Monster® product line: 

Espresso and Milk, Sailed Caramel and Vanilla Espresso. 

Java lvfonster® Coffee + Energy Drinks - a line of non-carhonated dairy based coffee + energy 

drinks. We ofter the following coffee+ energy drinks under the .Java M011ster@ product line: Java MonsteriE:> 

300 French Vanilla, Java Munster® 300 Mocha, Java Moi1ster® Fmmer's Oats, Java Monstex@ Irish 

Blend®, Java Monster® Kona Blend, Java Monster® Loca Moca®, Java Monster@ Mean Bean®, Java 

Monster® Salted Caramel, Java Monster® Swiss Chocolate and Java Monster® Vanilla Light. 

Monster Enetgy® Dragon Iced Tea TM Energy Teas - a line of non-catbonated ener6'Y teas. We offer 

the following energy teas under the Monster Energy® Dragon Iced Tea™ product line in different countries: 

Green Tea, White Tea and Lemon Ice Tea. 

Monster Hydro® includes two product lines: Energy Water and Super: Sport. Monster Hydro® 

Energy Water is a line of non-carbonated, lightly sweetened refreshment + energy drinks. We offer the 

following refreshment + energy drinks 
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under the Monster Hydro® Energy Water product line: Blue lee®, Watermelon®, Purple Passion®, Tropical 

Thunder@ and Zero Sugar. Monster Hydro@) Super SpL1rl is a line of non-carbonated, lighlly sweetened 

refreshment+ energy drinks that features an enhanced electrolyte blend and BCAA's. We offer the following 

refreshment + energy drinks under the Monster Hydro® Super Sport product line: Blue Streak and Red 

Dawg. 

J..,fo11ster HvdroSporl Super Fuel@ !~vdratio11 + Energy Drinks - a zero sugar line of non­

carbonated, advanced hydration+ energy drinks with BC A A's. We offer the following advanced hydration+ 

energy drinks under the Monslcr HydroSporl Super Fue]!EJ product line: Charge, Hang Time and Striker. 

Monster iv!AX,'<ff Energy Drinks - a line of carbonated energy drinks containing nitrous oxide. 'Ne 

offer the following energy drinks under the Monster MAXX;W product line: Eclipse, Mango Matic, Rad Red, 

Solaris and Super Dry. 

A1011ster Rehab(i'{; F:ne,gy TJrinks - a line or non-c<1rbonaLed energy drinks with electrolytes. We offer 

the following energy drinks under the Monster Rehab® drink line: Monster Rehab® Tea + Lemonade + 

Energy, Monster Rehab® Tea + Orangeade + Energy, Monster Rehab® Peach Tea + Energy, Monster 

Rehab® Raspberry Tea I Energy and Monster Rc-hab@ Strawbc1ry Lemonade I- Energy. 

Muscle Mu11s1e1® F:nergy Shakes - a line of non-carbonated energy shakes containing 27-grams of 

protein. We offer Lhe following energy shakes under the Muscle Monster® Enetgy Shakes product line: 

Chocolate and Vanilla. 

Reign Total Body f,"uel@ High Pe1:fnrma11ce Energy Drinks - a line of high pe1fmrnance energy 

drinks with BCAA's. B vitamins, electrolytes and CoQl O with zero sugar. We offer the following high 

performance energy drinks under the Reign Total Body Fuel® product li1re: Carnival Candy, Chen-y 

Limeade. Lemon Hdz, Lilikoi Lychee, Mang-O-Matic, Melon Mania, Orange Dreamsicle, Peach Fizz, 

Razzle Berry, Sow· Apple, Strawberry Sublime and White Gummy Bear. 

Reign li!f"emo® Thernwgenic Fuel High Pe1forma11ce Energy Drinks - a line of high perfonnancc 

energy drinks with a thcrmogcnie pcrfo1111ancc blend in addition to BCAA's, B vitamins, electrolytes, and 

CoQ 10 with zero sugar. We offer the following high pe1fonnance energy drinks under the Reign Inferno® 

The11nogenic Fuel product line: Jalapeno Strawbeny, Red Dragon, Tme BLU and Wate1melon Warlord. 

Products - Strategic Brands Segment 

BPM ｾ＠ - a line of carbonated energy drinks. We offer the following energy dtiriks under the BPM® 

product line: Focus Beny Red, Hydrate Citrus Green, Sour Twist and Zero Orange. 

BU®- a line of carbonated energy drinks. We offer the following energy drinks under the BU® 

product line: Islandl'unch and Original. 

Burn!KJ - a line of carbonated energy drinks. We offer the following euergy drinks u11der the Bumi) 

product line: Apple Kiwi, Blue, Chen-y. Dark Energy, Lemon Ice, Mango, Original, Passion Punch, Peach, 

Zero Raspben-y, Sour Twist and Zero. 

Full Throttle® - a line of carbonated energy drinks. We offer the following energy drinks under the 

Full Throttle® product line: Blue Agave and Original (Citrus). 

Fwy® - a line of affordable carbonated energy d1inks. We offer the following energy drink under 

the Fury® product line: Gold Strike. 
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Gladiator® - a line of carbonated energy drinks. We offer the fol lowing energy drink under the 

Gladiator® product line: Original. 

Live+® - a line of carbonated energy drinks. We offer the following energy drinks under the 

Live+® product line: Ascend, Ignite and Persist. 

Molh er® - a line of carbonated energy drinks. We offer the following energy drinks under the 

Mother® product line: Epic Swell, Frosty Berry, Kicked Apple®, Original , Passion, Sugar Free and Tropical 

Blast™. 

Nalu® - a line of carbonated energy drinks. We offer the following energy drinks under the Nalu® 

product line: Black Tea & Passion Frnit, Exotic, Frost, Green Tea & Ginger, Original, Passion and Refresh. 

NOS® - a line of carbonated energy drinks. We offer the following energy drinks under the NOS® 

product line: GT Grape, Nitro Mango, Original, Sonic Sour and Turbo. 

Play® and Powet Play® (stylized) - a line of carbonated energy drinks. We offer the following 

energy d1inks under the Play® and Power Pla)"ID (stylized) product line: Apple Kiwi, Mango, Passion Fmit, 

Original and Sugar Free. 

Predator® - a line of affordable carbonated energy drinks. We offer the following energy drinks 

under the Predator® product. line: Gold Strike, Mean Green, Purple Rain and Red Dawn. 

Relentless® - a line of carbonated energy drinks. We offer the following energy drinks under the 

Relentless® product li11e: Apple Kiwi, Chen-y, Lemon Tee, Mango, Origin, Passion Punch, Sour Twist and 

Zero. 

Samurai® - a line of carbonated energy drinks. We offer the fol lowing energy drinks under the 

Samurai® product line: Frnity and Strawberry. 

Ultra EnerJo'® - a line of carbonated energy drinks. We offer the following energy drinks under the 

Ultra Energy® product line: Apple Kiwi, Fury, Mango, Original, Passion Punch , Peach Mango and Zero 

Raspbeny. 

Products - Other Segment 

AFF sells a limited number ofproducls Lo independent third-party customers. 

Other Products 

V,,7e continue to evaluate and, where considered appropriate, introduce additional products, flavors 

and types of beverages to cornpletnent our existing iJroducL lines. We may also evaluate, and where 

considered appropriate, i11troduce additional types of consumer products we consider to be complementary 

to our existing products and/or to which our brand names arc able to add value. 

Products - Packaging 

Our products are packaged in a variety of different package types and sizes including, but not 

limiLed to, aluminum cans, aluminum cap cans, sleek aluminum cans, aluminum cans with re-scalable ends 

as well as polyethylene Lcrephthalatc (PET) plastic bottles and lo a limited extent glass bottles. 
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Manufacture and Distribution 

Wt: do not operate our own manufacturing facilities for finished goods, but in slcad outsource the 

manufacturing process to third-party bottlers and contract packers. 

/\FF develops and manufactures tl1e primary flavors for our Monster Energy(© Drinks segment. We 

also purchase flavors, concentrates, sweeteners, juices, supplement ingredients. cans , bottles. caps. labels, 

trays, boxes and other ingredients for our beverage products from ingredient suppliers, which are delivered 

Lo om various Lbird-pm·ty boLLlers and co-packers. In some cases, certain common supplies may be 

purchased by our various third-party bottlers ancl <;:o-packers. Depending on the product, the third-party 

bottlers or co-packers add filtered water and/or other ingredients (including supplement i11gredients) for the 

manufacmre and packaging of the finished products into our approved containers in accordance with our 

recipes and formulas. Depending on the beverage, the bottler/packer may also add carbonation to the 

products as part of the production process. 

For our Strategic Brands segment, we primarily purchase concentrates and/or beverage bases from 

ingredient suppliers, which are then sold to certain of our various third-party bottlers/distributors. The third­

party bottlers/distributors arc responsible for the manufacture and packaging of the finished products, 

including the procurement of all other requfred ingredie11ts and packaging materials. For certain limited 

products in the Strategic Brands segment, we may purchase -flavors, co11centrates . sweeteners. juices, 

supplement ingredients, can5, bottles, caps, labels, trays, boxes and other ingredients for our Strategic Brand 

products from our suppliers, which are delivered to our various thu·d-party bottlers and co-packers . In some 

cases, certain common supplies may be purchased by our various third-party bottlers and co-packers. 

Depending on the product, the third-party bottlers or co-packers add filtered water and/or other ingredients 

(including supplement ingredients), for the manufacture and packaging of the finished products into our 

approved containers in accordance with our n::cipeS and fonnulas. Depending on the beverage. the 

bottler/co-packer may also add carbonation to the products as part of the production process. 

Cn-Packillg Arrangements 

All of our finished goods arc manufactured by various third-party bottlers and co-packers situated 

throughout the United States and abroad, under separate arrangements with each pany. Our co-packaging 

arrangements vary in terms and do not generally obligate us to procure minimum quantities of products 

within .specified periods. 

Tn some instances, subject Lo agreement, cettain equipment may be purchased exclusively by us 

and/or jointly with om co-packers, and installed at their facilities to enable them to produce certain of om 

products. bi certain cases, such equipment remains om property and is required to be returned to ns upon 

tc1mi.nation of the packing a1rnngcmcnts with such co-packers, 1mless we are reimbmsed by the co-packer at 

the then book value or via a per-case credit over a pre-detem1ined number of cases that are produced at the 

facilities concerned. 

For our Monster Energy® Drinks segment, we are generally responsible for arranging for Lhe 

purchase and delive1y to our third-party bottlers and co-packers of the containers in which our beverage 

products are packaged. 

Our products are packaged in a number of locations, both domestically and internationally, which 

enables us to produce products closer to the markets where they arc sold, wiLh the objective of reducing 

freight cosls as well as Lransporlalion-relaLed prnducL damages. As disb:ibulion volwnes increase in bolh our 

domestic and international markets, we will continue to source additional packing arrangements closer to 

such markets to further reduce freighi costs. 
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Our ability to estimate demand for our products is imprecise, particularly with new products, and 

may be less precise dming periods of rapid growth, particularly in new markets. If we materially 

underestimate demand for our products and/or are unable to secure sufficient ingredients or raw 111ate1ials 

including, but not limited to, aluminum cans, aluminum cap cans, sleek aluminum cans, aluminum cans with 

re-scalable ends, PET plastic bottles, caps, labels, ilavors, juice 
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concentrates, coffee, tea, supplemenl ingredients, olher ingredients and certain sweeteners, a1id.1or procure 

adequate packing arrangements and/or ob rain aclequalc or Lirncly shipment of our products, wc might not be 

able to satisfy denrnnd on a short-term basis. (See "Pait I, Item I A~ Risk Factors"). 

For the majoriry of our products, including our Monster Energy® brand energy drinks, our Java 

Monster® product line, our Espresso Monster@ product line, our Monster Hydro® product lines, our 

Monster HydroSport Super Fuel (!l; product line, our Monster Super Fuel® product line, our Muscle 

Monster® product line. our Monster MAXX:lt product line, our Juice Mo11ster® product line, our Reign 

ToLal Body FuelEl product line, our Reign Inferno® Thermogenic Fuel product line and certain of our or.her 

products, there are limited co-packing facilities in our domestic and intel'national markets with adequate 

capacity and/or suitable equipment to package our products. We believe a shmt disruption or delay in 

production would not significantly affect our revenues; however, as alternaiive co-packing facilities in our 

domestic and international markets with adequate long-term capacity may not be available for such 

products. either at commercially reasonable rates and/or within a reasonably short time period, if at all, a 

lengthy distuption or delay in production of any of such products could significantly affect our revenues. 

We continue lo acLivcly seek alternative and/or additional co-packing facilities around the world 

(including in Africa, Asia, Australia, Central and South America, China, Europe, fadia, Mexico, t.he Middle 

East and the United States) with adequate capacity and capability for the production of our various products 

to minimize transportation costs and transportation-related damages as Well as to mitigate the risk of a 

disruption in production and/or importation. 

Distribution Agreements 

During 2020, we continued to expand distribution of our products in both our domestic and 

international markets. 

DisLribution levels vary by product and geographic locaLion. Net sales outside the United States 

were $1.51 billion, $1.33 billion and S1.09 billion for the years ended December 31 , 2020, 2019 and 2018, 

respectively. 

l11/o11s1er Ene1'f{_vJ5c) Di.w·ib111io11 AJ{reeme111s 

We have entered into agreements with various bottlers/distributors providing for the distribution of 

our products during initial Lerms of up to twenty years, which may be renewed thereafter for additional 

tenns ranging from one to five years, subject to certain terms and conditions which may vary depending on 

the fonn of the agreement. Such agreements remain in effect for their then-current term as long as our 

products are being distributed, but are subject to specifi.ed termination rights held by each party, which may 

include by way of example, and depending on the form of agreement, termination upon: mutual agreement; 

material breach of the agreement by, or an insolvency of, either party; deadlock; change of control; changes 

i1i legal or regulatory conditions and termination of certain related agreements. Additionally, we are entitled 

to terminate certain distribution agreements at any time witl10ut cause upon payment .of a teimination fee, 

including a limited number of dislribution agreements with TCCC network bottlers that were entered into 

prior to 2015. 

Certain of our material distribution a,rnngements for our Monster Energy® brand energy drinks, as 

amended from time to time. are described below: 

(a) Amended and Restated Distribution Coordination Agreement with TCCC, pursuant to which we 

have designated, and in the future may designate, subject to TCCC's approval, territories in Canada 

and the United States in which bottlers from TCCC's network of wholly ot -partiaJly-ow11ed and 

independent bottlers (the "TCCC North American Bottlers") will distribute and sell, or conti.J.rne to 

dist1ibute and sell, our Monster Energy@ brand energy drinks. 
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(b) Amended and Restated International Distribution Coordination Agreement with TCCC, pursuant to 

which we have designated, and in the future may designate, countries, or tcnitorics within countries, 

in which we wish to appoint TCCC network bottlers to distribute and sell our Monster Energy® 

brand energy drinks, subject lo TCCC's 
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approval. In February 1020, the Amended and Restated Tntemational Distribution Coordination 

Agreement with TCCC was renewed for an additional five year term. 

(c) Additionally, we have entered into distribution agreements for certain of our Monster Energy® 

products with various TCCC network bottlers, both in the United States and intemationalJy. 

All distribution ten-itories in the United States, and substantially all distribution tetritories 

internationally have been transitioned to TCCC network bottlers/distributors . 

Stmtegic Brrmds Distrih111in11 Agretmll'llf, 

We have entered into distribution coordination agreements with TCCC pursuant to which we have 

designated, and in the future may designate, subject to TCCC's approval, territories in which TCCC network 

bottlers will distribute our Strategic Brands energy drinks. 

We have entered into agreements with various TCCC network bottlers. both in the United States and 

internationally, providing for the distribtllion and sale of our Strategic Brands energy drinks. 

Raw Materials and Suppliers 

The principal raw materials used in the manufacturing of our products arc aluminum cans, 

aluminum cap cans, sleek aluminum cans, aluminum cans with re-sealable ends, PET plasti1: bottles, caps, as 

well as flavors, juice concentrates, glucose, sugar, sucralosc, milk, cream, protein, coffee, tea, supplement 

ingredients and other packaging materials, the costs of which are subject to fluctuations. As a consequence 

of the COVTD- l 9 p1:1ndemic, we have see11 a shift in consumer channel preferences and package 

configurations, including an increase in at-home consumption and a decrease in food service on°premise 

consurnptio11. TI1is shift has resulted in increased iJ1dustry demand for aluminum cans, leading to aluminuti1 

cans being in short supply. 

AFF is the primary flavor supplier for our Monster Energy@ brand energy drinks. We also purchase 

flavors from other suppliers as well as juices, supplement ingredie11ts, glucose, sugar, sucralose, other 

sweeteners and other ingredients from independent su·ppliers located in the United States a11d abroad. 

For our Strategic Brands energy drinks, we purchase flavors, concentrates and/or beverage bases 

from flavor suppliers including TCCC in the United States and abroad, and may purchase certain other 

ingredients from independent suppliers located in the United States and abroad. 

With regard to out Java M011ster®, Espresso Monster® and Muscle Monster® product lines, the 

dai1y, protein and i·etott co-packing industries are subject to shortages and ii1creased demand from time to 

time, which may result in ptoduction dismption and/or higher prices, 

For cenain flavors purchased from third-party suppliers and used in a limited nurnber of our 

Monster Energy® brand energy drinks and/or our Strategic Brands energy drinks, these third-pa1iy flavor 

suppliers own the proprietary rights to certain of their flavor formulas. We do not have possession of the list 

of such flavor ingredients or fo1mulas used in the production of certain of our products and certain of our 

blended concentrates, and we may be unable to obtain comparable flavors or concentrates from alternative 

suppliers on sh01t notice, Our third-paity flavor suppliers generally do not make such flavors and/or blended 

concenb.·ates available to other third-party customers. 

We have identified alternative suppliers for many of the ingredients contained in many of our 

beverages. Howevei', indusl:ly-wide sh011ages of ce11ain flavors, fiuits and fmit juices, coffee, tea, dairy­

based products, supplement ingredients 
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and sweeteners have been, and could from time to lime in lhe future be, encountered, which could interfere 

with and/or delay production of certain of our products. 

\Ve continually endeavor to develop back-up sources of supply for certain of our flavors and 

concentrates purchased from third-pa1ty suppliers, as well as to negotiate arrangements with our existing 

suppliers, which would enable us to obtaii1 access to certain of such concentrates or flavor fonnulas under 

certain circumstances . We have been partially successful fo these endeavors. Additionally. in a limited 

number of cases, contractual restrictions and/or the necessity to obtain regulatory approvals and licenses 

may limit our ability to enter into agreements with alternative suppliers, manufacturers and/or distributors. 

Competition 

The beverage indust1y is highly compet1t1ve. The principal areas of competition are pricing, 

packaging, development of new products and flavors as well as promotional and marketing strategies . Our 

producls compete wilh a wide range of drinks produced by a relatively large number or companies, many or 

which have substantially greater financial, marketing and dish·ibution resources than we do. 

Important factors affecting our ability to cmrtpete successfully include brand and product inwge, 

taste and flavor of products, trade and consumer promotions, rapid and effective development of new and 

unique cutting edge products, ingredients, attractive and different packaging, brand exposure and marketing 

as well as pricing. We also rely on our bottlers and full service beverage distributors lo allocate more 

attention lo our products than those of our competitors, provide stable and reliable disLribution and secure 

adequate shelf space in relail oullets. Competitive pressures in the ''alternative", energy, coffee and 

"fonctional" beverage categories could cause our products to maintain or to lose market share or we could 

experience price erosion, which could have a material adverse effect on our business and results of 

operations. 

We have experienced and continue Lo experience competition from new enlranls in the energy drink 

and energy shot categories. A number of companies who market and distribute iced teas, coffees, juice 

cocktails, enhanced waters and sports d1inks in various larger volume packages in glass and plastic bottles 

(including BODYARMOR, Vitamin Water, CORE, Snapple, Arizona, Ocean Spray, Honest Tea, Gold Peak 

Tea, Poweradc, Gatorade Bolt 24 and Starbucks) and 12- and 16-ounce cans (such as Mountain Dew 

Kickstart and Amp Game Fuel), have added supplement ingredients to their products witl1 a view to 

marketing their products as "functional" or energy beverages or as having "functional" benefits. We believe 

that many of those products contai1i lower levels of supplement ingredients, principally deliver refreshment 

and arc positioned differently from our energy or "functional" drinks. 

We are also subject to increasing levels ofregulat01y issues including in relation to the registration 

and/or taxation of our products in certain new international markets, which may put us at a competitive 

disadvantage. (See "Government Regulation" below for additional info1mation). 

We compete not only for consumer pi"eference, but also for maximum marketing, sales efforts and 

allention from our multi-brand licensed bottlers, brokers and distributors, many of which have a principal 

affiliation with competing companies and brands. Our products compete with all liquid refreshments and in 

many cases with products of much larger and in some cases better financed competitors, including the 

products of numerous nationally and internationally known producers such as TCCC, PepsiCo, Inc. 

("PepsiCo"), Keurig Dr. Pepper Tnc. ("KDP") and Red Bull GmbH. We also compete ·with companies that 

are smaller or primarily local in operation. Our products also compete with private-label brands such as 

those carried by groce1y store chains, convenience store chains and club stores. 

Domestically, our energy d1inks compete directly with Red Bull, Rockstar, Amp and Amp 

Gamefucl, Venom, VPX Redline, 5-Hour Energy Shots, MiO Energy, Stacker 2, VPX Bang, V8 I Energy, 
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Uptime, hi*ball, CELSIUS, C4, Alani Nu, 3D Energy, Coca-Cola Energy, ZOA Energy, Rowdy Energy and 

many other brands. In 2020, PepsiCo acquired Rockstar and entered into an agreement with VPX to 

distribute VPX Bang products in the United States. PepsiCo also 
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markets and/or distributes additional producls in llial market segmenl such as Pepsi Max, Mountain Dew, 

Mountain Dew Kickstarl and Mountain Dew Amp Game Fuel. Inlcrnalionally, our energy drinks compete 

with Red Bull (including non-carbonated Red Bull in China and Asia), Rockstar, V-Energy, Lucozade, 

Coca-Cola Energy and numerous local and private-label brands that usually differ from country to country, 

such as HELL, Ampcr, Shock, Tiger, Fearless, Boost, TNT, Shark, Dragon, Score, Sting, Hot 6, Suntory 

ZONE, Battery, Bullit, Flash Up, Black, Non-Stop, Bomba, Semtex, Vive 100, Dark Dog, Speed, Guarana, 

M-150, Lipuvitan, Bacchus, Volt, Bult, Mr. Big, Bomn, Raptur, Amp, Fusion, Hi-Tiger, Eastroc Super 

Drink, Carnbao, Power Horse, XL, Crazy Tiger, Effect, Missile, Nocco, Adrenaline Rush, Real Gold, War 

Horse, BLU, and a host or other inte111aliom1l brands. 

Our Reign Total Body Fuel(!f, and Reig11 Inferno® Thennogenic Fuel high perfonnance energy 

drinks compete with VPX Bang, Adrenaline Sl10c, C4, CELSIUS, NOCCO, Rockstar XDURANCE and 

Quake in the perfonnancc energy category. 

Our Java Monster® and Espresso Monster® product lines compete directly with Starbucks 

Frappuccino, Starbucks Doubleshot, Starbucks Doubleshol Energy Plus Coffee, Slarbucks Tripleshol and 

other Starbucks coffee drinks, Costa Co/Tee, Rockstar Roasted, Dunkin Donuts, Gold Peak, Stok, High 

Brew, McCate, hi*hall, Douwe Egberts Coftee, E1J1mi CAFFE, Bang Keto Coffee, Nescafe and International 

Delight. 

Our Muscle Monster® product line competes directly with Muscle Milk, Cote Power, Premiei• 

Protein, Kellogg's Special K Prolein, Bolthouse Farms Protein, EAS AdvantEDGE, EAS Myoplex and 

Gatorade G Series 03 Recover. 

Our Monster HydwlD Energy Water, Monster HydroSport Super Fuel® and Monster Hydro® Super 

Spori product lines compete directly with Vitamin Water, Sparkling Ice, Bai, Propel, Vita Coco, Lucozade, 

Powerade, Gatorade Bolt 24 and BODYARMOR. 

Sales and Marketing 

Our sales and marketing strategy for all our beverages is to focus our efforts on developing brand 

awareness through image-enhancing programs and product sampling. We use our branded vehicles and other 

promotional vehicles at events where we offer samples of our products to consumers. We utilize "push-pull" 

methods to enhance shelf and display space exposure in sales outlets (ii1cluding racks, coolers and baJTel 

coolers), advertising, in-store promotions and in-store placement of point-of-sale materials to encourage 

demand from consumers for our prn<lucts. We also support our brands with prize promotions, price 

promotions, competitions, endorsements from selected public and sports figures, sports personality 

endorsements, sampling and sponsorship of selected athletes, teams, series, bands, esports, causes and 

events. In-store posters, outdoor posters, social media, concerts, prillt, radio and television advertising 

(directly and through our sponsorsl1ips and endorsements) and coupons may also be used to promote our 

brands. 

We believe tbal one of the keys lo success in the beverage industry is differentiation, inaking our 

brands and products visually appealing and distinctive from other beverages on the shelves of retailers. We 

review om products and packaging on an ongoing basis and, where practical, endeavor to make them 

different and unique. The labels and graphics for many of our products are redesigned and refreshed from 

time to time to maximize their visibility and identification, wherever they may be placed in stores, which we 

continue to reevaluate from time 10 Lime. 

Where appropriate, we partner with our bott1ers/distributors and/or retailers to assist our maiketing 

efforts. 
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We decreased expenditures for our sales and marketing programs by approximately 9.7%, in 2020 

compared to 2019. This decrease was primarily due to decreased expenditures for sponsorship and 

endorsements and decreased expenditures for travel and entertainment, each largely as a consequence of the 

COVID-19 pandemic. The costs for certain postponed or rescheduled events have been, or may be, defetTed 

to future periods . Due to the uncertainty surrounding the 
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COVID-19 pandemic, we are unable lo estimate in which future periods, if any, such defened sponsorship 

and endorsement costs will be recognized. 

Customers 

Our custoiners are pi"imarily full service beverage bottlers/distributors, retail grocery, drug and 

specialty chains, wholesalers, club stores, mass merchaudisers, convenience chains, foodservice customers, 

value stores, e-commerce retailers and the military. Percent.ages of our gross billings to our various customer 

types for the years ended December 31, 2020, 2019 and 2018 are reflected below. Such information includes 

sales made by us directly to the customer types concerned, which include om foll service beverage 

bottlers/distributors in the United States. Such full service beverage bottlers/distributors in turn sell ce1iain 

of our products to Scime of the same customer types listed below. We limir our description of our customer 

types to include only our sales to our full service bottlers/distributors without reference to such 

bottlers/distributors' sales to their own customers. 

2020 2019 2018 

U.S. full service bottlcrs/disti.ibutors 56% 58% 61% 

International full service bottlcrs!tlistriburors 34°;;') 33% 31% 

Club stores and e-commerce retailers go/ ,•o 7% 6% 

Retail groce1y, direct convenience, specialty chains and 

wholesalers I" ' '0 ]% 1% 

Direct value stores and other 1 "10 1% 1% 

Our customers include Coca-Cola Canada Bottling Limited, Coca-Cola Consolidated, Inc., Coca­

Cola Bottling Company United, Inc., Reyes Coca-Cola Bottling, LLC, Great Lakes Coca-Cola Distdbution, 

LLC, Coca-Cola Southwest Beverages LLC, The Coca-Cola Bottling Company of Northern New England, 

Inc ., Swire Pacific Holdings, Inc, (USA), Libetiy Coca-Cola Beverages, LLC, Coca-Cola European 

Partners, Coca-Cola Hellenic, Coca-Cola FEMSA, Coca-Cola Amatil, Swire Coca-Cola (China), COFCO 

Coca-Cola, Coca-Cola Beverages Africa, Coca-Cola I-;:ecck and cc1iain other TCCC network bottlers, Asahi 

Soft Drinks, Co., Ltd., Wal-Mati, Inc. (including Sam's Club), Costco Wholesale Corpoi·ation and 

Amazon.com, Tnc. A decision by any large customer to decrease amounts purchased from us or to cease 

carrying our products could have a material negative effect on our financial condition and consolidated 

results of operations. 

Coca-Cola Consolidated, Inc. acconnted for approximately 12%, 13% and 13% of om· net sales for 

the years ended December 31, 2020, 2019 and 2018, respectively. 

Reyes Coca-Cola Bottling, LLC accounted for approximately 11 %, 11 % and 12% of our net sales 

for the years ended December 31, 2020, 2019 and 2018, respectively. 

Coca-Cola European Partners accounted for approximately 10% of our net sales for the years ended 

December 31, 2020, 2019 and 2018. 

Seasonality 

Sales of ready-to-drink beverages are somewhat seasonal, with the second and third calendar 

qua1icrs accounting for the highest sales volumes. We believe that the volume of sales in the beverage 

industry is affected by weather conditions. However, the energy drink category appears to be less seasonal 
than traditional beverages, Qua1ierly fluctuations may also be affected by other factors includi1ig the 

inu·oduction of new products, the opening of new markets, particularly internationally, where temperature 

fluctuations may be more prpnounced, the addition or new bottlers and distributors; changes in the mix of 

the sales of our finished products and increased or decreased advertising and promotional expenses. 
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temporary changes in the seasonal fluctuations of our business. 
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Tntcllectual Property 

\Ve presently have more than 14,200 registered trademarks and pending applications in various 

countries worldwide, and we apply for new trademarks on an ongoing basis. We regard our trademarks. 

service marks, copyrights, domain names, trade dress and other intellectual property as vc1y important to our 

business. We consider Monster®, Monster Energy®, m@, Monster Energy Ultra@, Monster Dragon Teal~;, 

Unleash the Beast!@, Mutant@, Monster Rehab®, Java Monster®, Muscle MonstentJ. Punch Monster@, 

Juice Monster®, lfl Hydro® (stylized), Monster HydroSporl Super Fuel®, Monster Super Fucl'.R:, Espresso 

Monster®, Monster !VIAXXtID, Reign Total Body Fuel®, Reign Inferno@, BU@, NalrnB\ NOS®, Full 

Throttle@, BurmE), Mother@, Ultra Encrgy 1:ID, Play® and Power Play® (stylized), Relcntlcss(B), Predator@!, 

Fury®, Livc+CR:1 and BPM@) to be our core trademarks. We also own the intellectual property of our most 

important flavors for certain of our Monster Energy® Brand energy drinks in perpetuity. 

We have registered Monster®, Monster Energy®, lfu>, Monster Energy Ultra®, Unleash the Beast1 

®, Mutant®, Monster Rehab®, Java Monster®, Muscle Monster®, Punch Monster®, Juice Mons(e1<ID, M 

Hydro®, Espresso Monster®, Monster MAXX®, BU®, Nalu®, Burn®, Mother®, Play®, Power Play® 

(stylized), Relentless@;, Ultra Energy®, BPM®, Predator®, Fury®, Live+®, Reign®, Reign Total Body 

Fuel® and Reign Infcmo'.ID outside of the United States in certain jurisdictions. 

We protect our trademarks by applying for registrations and registering our trademarks with the 

United States Patent and Trademark Office and with government agencies in other countries around the 

world, particularly where our products are distributed and sold. We assert copyright ownership of the 

statements, graphics and content appearing on the packaging of our products and in our marketing materials. 

We aggressively pursue individuals and/or entities seeking to profit from the unautho1izcd usc of our 

traden1arks and copyrights, including, without limitation, wholesalers, street vendors, retailers, online 

auction site sellers and website operators. 1n addition to initiating civil actions against these individuals and 

entities, we work with law enforcement officials where appropriate. 

Depending upon the jurisdiction, trademarks are valid as long as they are in use and/or their 

regisu·ations are properly maintained and they have not been found to have become generic. Registrations 

of trademarks can generally be renewed as long as the trademarks are in use. 

We also enforce and protect our trademark rights against third parties infringing or disparaging our 

trademai'ks by opposing registration of conflicting trademarks and initiating litigation as necessary. 

Government Regulation 

The production, distribution and sale in the United States of many of our products are subject to 

various U.S. federal, state and local regulations, including but not limited to: the Federal Food, Drug and 

Cosmetic Act ("FD&C Act"); the Occupational Safety and Health Act and various state laws and regulations 

governing workplace heallh and safely; various enviromnental statutes; Lhe Safe Drinking Water and Toxic 

Enforcement Act of 1986 ('"California Proposition 65") and a number of other federal, stale and local 

statutes and regulations applicable to the production, transportation, sale, safety, advertising, marketing, 

labeling and ingredients of such products. Outside the United States, the production, distribution and sale of 

many of our products are also subject to numerous statutes and regulations. 

We also may in the future be affected by other existing, proposed and potential future regulations or 

rcgulato1y actions, including those described below, any of which could adversely affect our business, 

financial condition a11d results of operations. See "Part I, Item IA - Risk Factors - Changes in government 

regulation, or failmc to comply with existing regulations, could adversely affect our business, financial 

condition and results of operations" below for additional information. 
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Furthermore. legislalion may be introduced in the United Stales and other countries al the federal, 

state, municipal and supranational level i11 respect of each or the subject areas discussed below. Public 

health officials and health advocates are increasingly focused on the public health consequences associated 

with obesity, especially as it alfocts children, and arc seeking legislative change to reduce the consumption 

of sweetened beverages. There also has been an increased focus on caffeine content in beverages, as 

discussed below, and we are seeing some attention to other ingredients in energy dtinks. 

Product Formufa1io11. [,abelinfi and Ad1,crtising. Globally, we are subject to a number of regulations 

applicable to the formulation, labeling and advertising of our products. In California, we are subject lo 

California Proposition 65, a law which requires that a specified warning be provided before expos1ng 

California consumers tn any product that contains in excess of thnshold amounts of a substance listed by 

California as having been found to cause cancer or reproductive toxicity. California Proposition 65 does not 

require a warning if the manufacturer of a product can demonstrate that the use of the product in question 

exposes consumers to an a\'erage daily quantity of a listed substance that is below that threshold amount, 

which is determined either by scientific criteria set forth in applicable regulations or via a "safe harbor" 

threshold that may be established by the state, or the substance is nalurally occuning, or is subject to anoiher 

applicable exception. If wc are required to add warning labels to any of our products or place warnings in 

certain localiuns where our products me sold, iL will be diffi.cull to predict whether, or to what extenl, such a 

warning would have an adverse impact on sales of om products in those locations or elsewhere. 

Tn addition, in May 2016, the U.S. Food and Drng Administration (the "FDA") revised regulations 

with respect to serving size information and nutrition labeling on food and beverage products, including a 

new requirement to disclose Lhe amount of added sugars in such products. These changes went into effect on 

Janua1y 1, 2020, though FDA announced that it is not focusing on enforcement due to challenges in meeting 

these requirements, particularly during the COVID-19 pandemic. Further, in becerhber 2018, the U.S. 

Depat1ment of Agriculture promulgated regulations requiring that, by January l, 2022, the labels of certain 

bioengineered foods include a disclosure that the. food is bioenginecn;d. We may ihcur significant costs to 

alter our existing packaging materials tu comply with these and other new regulations. Additionally, these 

new regulations may impact, reduce mid/or otherwise affect the purchase and consumption of our products 

by consumers. 

Further, the City of San Francisco enacted an ordinance that would require health warnings on 

advertisements for certain sugar-sweetened beverages, though enforcement bas been delayed due to a 

lawsuit challenging the ordinance. In January 2019, the U.S. Court of Appeals for the Ninth Circuit, sitting 

en bane, granted a preliminaiy injunction blocking enforcement of the ordinance, concluding that a first 

Amendment challenge to the ordinance was likely to succeed on the merits. Tn February 2020, the San 

Francisco Hoard or Supervisors passed legislation Lo amend the ordinance. The ph1intiff amended its 

pleading and litigation continues in lhe Northern Dislricl or California over this revised legislation. 

In July 2012, we received a subpoena from the Attorney General for the State of New York in 

connection with an investigation relating tu the advertising, marketing, promotion, ingredients, usage and 

sale of our Monster Energy@ brand energy drinks. We cannot predict the outcome of this inquiry and what 

effect, if any, it may have on our business, financial condition or results of operations. 

Other countries, such as the member states of the Gulf Cooperation Council, Colombia, Brazil, the 

Dominican Republic and Mexico, and the People's Republic of China are also considering, or have enacted, 

new labeling requirements, which may require us to amend our labels and warning statements. The United 

Ki11gdom Government has also suggested that it may review food labeling laws following the United 

Kingdom's depa1iure from the European Unton ("Brexit"). 

Age and Other Reslrir.:tio11s on E11ergy Drink Products. Proposals to limit or resti'ict the sale and/or 

advertising of energy d1inks lo minors and/or persons below a specified age, and/or restrict the venues in 
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(formerly food stamps) to purchase energy drinks have been raised and/or enacted in certain U.S. states, 

counties, municipalities and/or in certain foreign countries. For example, in the United States, bills seeking 

Lo impose an age restriction on the sale of energy drinks have been introduced 
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in the Soulh Carolina and Conneeticul legislatures. Outside of Lhe United Slates, for example, Latvia, 

Lithuania and Turkey prohibit the sale of energy drinks lo persons under the age of 18; Canada prohibits the 

promotion of energy drinks to children 12 years and under; Latvia and Scotland prohibit the sale of energy 

drinks in educational establishments; and Turkey prohibits the sale or advertising of energy d1i11ks in 

"collective consumption areas," such as sports complexes, schools or hospitals. Latin American countries 

such as Chile, Colonibia and Brazil are considering age and other sales restrictions on energy drinks, as are 

other countries such as the United Kingdom, Romania and Bulgaria. 

Excise Taxes on E11e1gy Drinks. Legislation iliaL would unpose an excise tax on sweetened 

beverages has been proposed in the U.S. Congress, in , some state legislatures and by some local 

governments, with excise taxes generally ranging between $0.01 a11d $0.02 per ounce of sweetened 

beverage. Berkeley, California became the first jmisdiction to pass such a measure, and a general tax of 

SO.OJ per ounce on certain sweetened drinks, including energy drinks, became effective on January 1, 2015. 

Other U.S. jurisdictions (including Albany, Oakland and San Francisco, California; Boulder, Colorado; 

Philadelphia, Pennsylvania and Seattle, Washington) have passed similar measures, some of which have 

been challenged in litigation. The imposition of such taxes on our products would increase the cost of 

certain of our products or, to the extent levied directly on consumers, make certain of our products less 

affordable. Excise taxes on sweetened beverages already are in effec.:l in certain foreign counuies where we 

do business, such as France, the United Kingdom, Ireland, South Africa and Mexico. Poland recently 

established a tax on drinks with added sugars, specifically targeting beverages contaii1i11g caffeine and 

taurine. Other cow1tries, including the Dominican Republic, are considering similar measures. In addition, 

legislation has been proposed in ce11ain jrnisdictions that would specifically impose excise taxes on energy 

drinks. for example, Kuwait is considering a proposal that would impose an excise tax on energy drinks. 

Such targeted legislation has been passed in other countries. For inslance, on January 1, 2020, a reform to a 

Mexican excise tax went into eITect that expanded the definilion of an "energy drink" subject Lo this tax to 

include products with any amount of caffeine (the prior version of the tax required a threshold of 20 

milligrams of caffeine per 100 millimeters for the tax to be applic.:ible) and "taurine or glucuronolactone or 

thiamine and/or any other substance that produces similar stimulating effects." Hungary has instituted ai1 

excise tax to which our products are subject. Bahrain, Saudi Arabia and the United Arab Emirates began 

applying a selective tax of i 00% on energy drinks in 2017, Qatar and Oman began applying the tax in 2019, 

and there are indications that a similar measure may be enacted in Kuwair. 

Limits on Caffeine Content. Legislation has been pruposcd to limit the amount of caffeine that may 

be contaiuc.d in beverages, includiug energy drinks. Some jurisdictions where we do business have 

prescribed limited caffeine content fol' beverages. For example, in Canada, the maximum amount of caffoinc 

cannot exceed 180 mg per singie-serving container or per serving (500 ml) in the case of a multi-serving 

container. We adjusted the caffeine levels in certain of our Monster Energy® products that are sold in 

Canada to address these regulations, although the 1mtjority of our products were unaffected, In Europe, 

examples of caffeine restrictions include the Netherlands where there is a limit of 35mg/100ml, and No1way 

introduced, as of January l, 2020 (subject to transition periods), a limit of 32mg/l 00ml. Caffeine limit 
restJictions or restrictions on combining caffeine with other ingredients or in particular product sectors {such 

as perfmmancc beverages/sport drinks) have also been implemented or proposed in other jmisdictions, 

including Tutkey, India, Pakistan's Pnnjab region, Egypt and the member states of the Gulf Cooperntion 

Council. Such restiictions could require refo1mulat1011s of cetiain of our products. However, we may not be 

abie to satisfactorily refonnulate our products in all jmisdictions that adopt similar legislation. 

Limitations on Container Size. We package our products in a variety of different package types and 

sizes including, for certain of our Monster Energy® brand energy drinks, aluminum cans larger than 16 fluid 

ounces. Certain jurisdictions, such as Colombia, Costa Rica, Egypt and the Dominican Republic, are 

considering container size limitations on energy drinks and other beverages which may require us to change 

the size of our products sold in these countries. Other countries, like England, have consider_ed and rejected 

proposed can size limitations although it is open to such markets to revisit these a1id other similai• proposals, 
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Compliance with Environmental Law·s 

Our facilities in the United States are subject to federal, state and local environmental laws and 

regulations. Our operations in other countries are subject to similar federal, state, local and supranational 

laws and regulations that may be applicable in such cmmtiies. Compliance with these provisions has not 

had, nor do we expect such compliance to have, any material adverse effect upon our capital expenditures, 

net income or competitive position. 

Co11tainer Deposits. Various municipalities, slates ;md foreign countries require Lhal a deposit be 

charged for certain non-refillable beverage containers. The precise requirements imposed by these measures 

vary by jurisdiction. Other deposit, recycling or product stewardship proposals have been, and may in the 

future be, introduced in certain U.S. states, counties, municipalities and in ce1tain foreign co1mtrics. 

In California, we are required to coJiect redemption values from our customers and to remit such 

redemption values to the Stale of California Deparunenl o[Resources Recycling and Rect1\'ery based upon 

the number of cans and bottles of certain catbonated and non-carbonated products sold. In certain other 

states and countries where our products are sold, we are also Tequired to collect deposits from our customers 

and to remit such deposits to the respective jurisdictions based upon the number of cans and bottles of 

certain carhmrnted and nrni-carbonated products sold in such states. 

Human Capital Resources 

As of December 31, 2020, we have employees in 66 countries, with a total of 3,666 employees 

working worldwide. This employee populatiof1 includes 2,535 t;mployees in North America, 228 employees 

in Latin America, 217 employees in Asia Pacific and 686 employees in Europe, Mideast aml Africa 

("EMEA"). Most of our employees are full-time (3,013 employees) and the remaining 653 employees hold 

part-time positions. Of our 3;666 employees, we employ 1,185 in co11Jorate and operational capacities 

(including administralion, human resources, legal, information technology, operations, faciliLies, warehouse, 

product development, regulatory and accounting) and 2,481 persons in sales and marketing capacities. 

In 2020, we established our Equality, Diversity and Inclusion (EDI) Leadership Advisory Group, 

comprised of leaders from across the Company, designed to provide insight on our diversity and inclusion 

efforts a11d to assist in the integration of the Ebl program with our overall sti·ategy and business objectives. 

We provide training for our employees covering harassment, discrimination and unconscious bias. 

We support our employees through a variety of training and development programs. We have a mid­

level manager development' program, in which participants learn leadership skills, network with peers and 

senior executives, and tackle critical initiatives, We also have a leadership development platform in 

partnership with a third party, for senior leaders to receive university grade certificates in business strategy 

and innovation and complete Food and Beverage Executive courses as well as an electronic learning 

platform that focuses on business acumen, professional development and technical capabilities. 

We provide compensation packages designed to attract and retain talent wbilc maintaining 

aligim1ent With market compensation surveys. We have multiple short-term incentive programs focused on 

incentivizing and retaining talent throughout the organization and provide long-term incentive programs to 

employees through equity and/or performance cash awards. We cun-ently cover the cost of insurance 

premiums including medical, dental, vision; life, accidental death and dismemberment, short and long term 

disability, and an Employee Assistance Program (EAP) covering full-time employees and share in the cost 

of insurance prerniui11s covering eligible dependents including h1edical, dental and vision coverage. We also 

offer several volunta1y benefits to full-time employees, including supplemental life insurance, whole life 

insurance, accident insmance, critical illness insurance, flexible spending accounts, travel insurance, pre­

paid legal, healthy rewards programs, identity theft assistance, and retirement savings account(s). 
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A,•ailablc Information 

As a public company, we are required to file our annual reports on Form 10-K, quarterly reports on 

Form 10-Q, cunent reports 011 Form 8-K, proxy statements on Schedule 14A and other infonnation 

(including any amendments) with the Securities and Exchange Commission (the "SEC"). You can find the 

Company 's SEC filings at the SEC's website, which contains repmts, proxy and information statements, and 

other infonnation regarding issuers that file electronically with the SEC, at bJlp://www.sec.gQY. 

Our Internet address is www.111011slcrbcvc.:uri:i.cu111 . Information contained un uur website is not parl 

of or incorporated into this Ci ling or any of our other filings with the SEC. Our SEC filings (including any 

amendments) will be made available free of charge at www.nion, terbevcorp.com, as soon as reasonably 

practicable after we electronically file such material with, or furnish it to, the SEC. In addition, you may 

request a copy of these filings (excluding exhibits) at no cost by writing to, or tele1jhoning us. at the 

following address or telephone number: 

ITEM JA. RTSK FACTORS 

Monsler Beverage Corporation 

J Monster Way 

Corona, CA 92879 

( 951) 739-6200 

(800) 426-7367 

In addition to the other infonnation in this Annual Report on Fom1 l0~K, including Management's 

Discussion and Analysis of Financial Condition and Results of Operations and the consolidated fmancial 

statements and related notes, you should carefully consider the following risks. Tfany of the following risks 

actually occur or continue to occur, our business, reputation, financial co11ditio11 and/or operating results 

could be materially adversely alTecled. The risk faclors summarized below are not the only risks we face. 

Additional l'isks and uncertainties not currently known to us or that we cmrcntly deem to be immaterial may 

also materially adversely affecl our business, reputation, financial condition and/or operating results. 

Risk Factors Summary 

The following is a summary of the principal risks that could materially adversely affect our 

business, reputation, li.nancial condition and/or operating results. You should read this suilitnary together 

with the more detailed description of each 1isk contained below. 

Operational and Industry Risks 

• The COVTD-19 pandemic has had, and we expect will continue to have, certain impacts on our 

business and operations. Such impacts may have a material adverse or other effect on our business 

and results of opei"ations. 

• The Company and TCCC have extensive commercial arrangements and, as a result, the Company's 

future performance is substantially dependent 011 the success of its relationship with TCCC. 

• Provisions in our organizational documents and control by insiders may prevent changes in control 

even if such changes would be beneficial lo other stockholders. 

• We rely on bottlers and other contract packers to manufacture our products. If we are unable to 

maintain good relationships with our bottlers and contract packers and/oi· tl1eir ability to 

tna11ufacture our products becomes constrained or miavailable to us, out business could suffer. 

• We rely on bottlers and distributors to distribute our products. If we are unable to maintain good 

relationships with our existing bottlers and distributors and/or secure such bottlers and distributors, 

our business could suffer. 
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• We derive virtually all of our revenues from energy drinks, and competilive pressure in the energy 

drink category could adversely affect our business and operating results. 

• Criticism of our energy d1ink products and/or criticism or a negative perception of energy drinks 

generally. could adversely affect us. 

• Increased competition in the beverage industry and changing retail landscape could hurt our 

business. 

• Our inability to innovate successfully and to provide new cutting edge products could adversely 

affect our business and foiancial results. 

• Changes in consumer product and shopping preferences may reduce demand for some of our 

products. 

• Our continued expansion outside of the United Slates exposes us to uncertain conditions and other 

risks in international markets. 

• Tfwe are not able to pass on increases in the costs of raw materials. including aluminum cans and/or 

ingredienls and/or fuel and/or cos ls of co-packing, such inability could harm our business and result 

in a higher cost base. Shortages of raw maLcrials including aluminum cans and/or ingredierHs and/or 

fuel and/or costs of co-packing could have a material adverse effect on om business and results of 

operations. 

• Our failme to accw-ately estimate demand for our products or maintain sufficient invento1y levels 

could adversely affect om business and financial rcsulls. 

• The costs of packaging supplies are subject to price increases from time to time, and we may be 

unable to pass all or some of such increased costs on lo our customers. 

• Global or regional c(ltastrophic events could impact our operations and affect our ability to grow 

our business. 

• Climate change and natural disasters may nc;gativdy affect our business. 

• If we arc not able to retain the full-tiine services of senior management, thcl'c may be an adverse 

effect on our operations and/or our operating perfonnance unti I we find suitable replacements. 

• Negative publicity (whether or not warranted) could damage our brand image and corporate 

reputation, and may cause our business tu suffer. 

Government Regulation and Litigatio11 Risks 

• Changes in government regulation, or failure to comply with existing regulations, could adversely 

affect our business, financial condiLion and resul ls of operations. 

• We cannot predict the efTecl of possible inqui1ies from and/or acLions by allorneys general, olher 

government agencies and/or quasi-government agencies into the production, advertising, marketing, 

promotion, labeling, ingredients, usage and/or sale of our energy d1ink products. 

• Litigation regarding our products, and related unfavorable media attention, could expose us to 

significant liabiliLies and reduce demand for ow· producls, thus nt:gatively affecting our financial 

results. 

• Jf we encounter material product recalls, our business may suffer matelial losses and such recalls 

could damage our brand image and corpol'ate reputation, also potentially resulting in material 

losses. 

Intellectual Prupert;~ lnforiiuition Technology and Data Privacy Risks 

• Our intellectual property rights arc c1itical to om success, and the loss of such rights could 

materially adversely affect our business. 

• We must continually maintain, protect and/or upgrade our iilfonnation technology systems, 

including protecting us from internal and external cybersecurity threats. 

• If we fail to coniply with data privacy and personal data protection laws, we could be subject to 

adverse publicity, government cnforccmenl actions and/or private litigation, which may negatively 
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Financial Risks 

• Fluctuations in our effective tax rate could adversely affect our financial condition and results of 

operations. 

• We may be required in the future to record a significant charge to earnings if our goodwill or 

inlangible assets become impaired. 

• Fluctuations i11 foreign currency exchange rates may adversely affect our operating results 

• Potential changes in accounting standards or practices a11d/or taxation may adversely affect our 

financial results. 

• If we fail to maintain effective disclosure controls and procedures and internal control over 

financial reporting on a consolidated basis, our stock price and investor confidence in the Company 

could be materially and adversely affected. 

• Uncertainty in the financial markets and other adverse changes in general economic or political 

condilions in uny of lhe major countries in which we do business could adversely affect our 

industry, business and result.s of operations. 

• Default by or failure of one or more of our counterparty financial institutions could cause us to 

incur significant losses. 

• Volatility of stock price may restrict sale opportunities, 

• Our investments are subject to risks which may cause losses and affect the liquidity of these 

investments. 

Operational and Industry Risks 

The COVID-19 pandemic has had, and we expect v1·ill continue to have, certain impacts on our business and 

operations, and such impacts may have a material adverse or other effect on our business and results of 

operations. 

The current COVID-19 pandemic has presenled and continues to present a substanlial public heallh 

and economic challenge around the world and is affecting our employees, communities and business 

operations, as well as the global economy and financial markets. The human and economic consequences of 

the COVID-19 pandemic as well as the measures taken or that may be taken in the future by governments, 

businesses (including the Company and out supplie(s, bottlers/distributors, co-packers and other service 

providers) and the public at large to limit the COVlD-19 pandemic, have and will directly and indirectly 

impact our business .and results of operations, including, without limitation, the following: 

• We have experienced decreases in sales of our products in many of om markets around the 

world that have been affected by the COVID-19 pandemic, predominately during the early part 

of the 2020 second quarter. While so,me of the restrictions imposed as a result of the initial 

COVJD-19 outbreak have been lifted or eased in many jurisdictions as the rates of COVID-19 

infections have decreased or stabilized, resurgence of the COVTD-19 pandemic in some 

markets has slowed or reversed the reopening process, and markets are moving through varying 

stages of restrictions and l'e-opcning at diffcl'cnt times. However, we have recently seen a 

resurgence of the COVID-19 pandeniic in the Northern Hemisphere while cases in lhe Southern 

Hemisphere continue to rise. As a result, a number of countries, particularly in EMEA, have 

reinstihtted lockdowns and other restrictions, which could futiher impact customer demand. lf 

the C:OVID-19 pandemic and related unfavorable economic conditions continue to intensify, 

the negative impact on our sales, i11duding our new product innovation launches, could be 

prolonged and may become more sever.e. 
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• Deteriorating economic conditions and continued financial uncertainties in many of our major 

markets due lo lhc COVJD-19 pandemic, such as increased and prolonged unemployment, 

decreases in per capita income and the level of disposable income, declines in consumer 

con ti den cc. or economic slowdowns or recessions, could affect consumer purchasing power 

and consumers' ability to purchase our products, thereby reducing demand for our products. In 

addition, publi..: concern among consumers regarding the risk of cmiu·acting COVID-19 may 

also reduce demand for our products. 

• The closures of, and conLinued restrictions on, on-premise retailers and other establishmenls 

that sell our products as a result of the COVJD-19 pandemic have adversely impacted and may 

continue to adversely impact our sales and results of operations. 

• Our adveriisi11g, marketing, promotional, sponsorship and endorsement activities have been, 

and will continue to be, disrupted by reduced oppotiunities for such activities due to measures 

taken to limil Lhe spread of the COVID-19 pandemic and the cancellations of or reduced 

capaciLy al sporling evenls, concerls and oLher events may result in decreased demand for our 

products. Our product sampling programs, which are part of our strategy to develop brand 

awareness, liave been, and will continue to be, disrupted by the COVID-19 pandemic. If we are 

unable to successfully adapt to the changing landscape of advertising, marketing, promotional, 

sponsorship and endorsemrnt opportunities created by the COVJD-19 pandemic, our sales, 

market share, volume growth and overall financial results could be 11egatively affected. 

• Om innovation activities, including our ability to introduce new products in cei'tain markets, 

have been delayed and/or adversely irnpacted by the COVJD-19 pandemic. If such innovation 

activities arc disrupted and we conrinuc to delay the launch of new products and/or we arc 

unable to secure sufficient distribution levels for such new products, our bus_incss and results of 

operations could be adversely affected. 

• Some of our suppliers, bolllcrs/distributors and co-packers may experience plant closures, 

pruduclion slowdowns and disruptions in operations as a result of the impact of the COVID-19 

pandemic. This could rcsulL in a disruption lo our operations. 

• We may experience delays in receiving certain raw materials as a result of shipping delays due 

to, among other things, additional safety requirements imposed by p01i authotities, closures ot', 

01' congestion at ports, reduced availability of commercial transportation, border restrictions and 

capacity constraints. 

• Due to increased demand in at home beverage consumption, aluminum cans remain in tight 

supply, which could adversely impact or limit our sales and/or results of opetatimis. 

• We rely on relationships with third patties for cloud data storage and other information 

technology services for certain functions or for services in support of our operations. These 

third parties are subject lo risks and uncertainties related lo the COVID-19 pandemic, which 

may interfere with their ability to fulfill their respective commitments and responsibilities to us 

in a tintely manner and in accordance with the agreed-upon terms. 

• As a result of the COVTD-19 pandemic, including related govet'nmental measures, restrictions, 

directives and guidance, wc have required most of our office-based employees to work 

remotely. We may expehence reductions in productivity and clismptions to our business 

routines while our remote work policy remains in place. If our employees working remotely do 

not maintain appropriate measures to mitigate potential risks to our technology and operations 

from infommtion tcchnology-rcla!t:tl disruptions, we may face cybersccurity threats. Employees 
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• Governmental authorities al the U.S. federal, state and/01· municipal level and in certain foreign 

jurisdictions may increase or impose new income taxes, indirect taxes or other taxes or revise 

interpretations of existing tax rules and regulations as a means of financing the costs of stimulus 

or may take other measures to protect populations and economics from the impact of the 

COVID-19 pandemic. Increases in direct and indirect tax rares could affect our net income, and 

increases in consumer taxes could affect our products' affordability and reduce our sales. 

• We may be required to record significant impaim1ent charges with respect to goodwill or 

intangible assets whose fair values may be negatively affected by the effects of ll1e COVID-19 

pandemic. 

• The continued financial impact of the COVID-19 pandemic may cause one or more of the 

financial institutions we do business with to fail or default in their obligations to us or to 

become insolvent o\- file for bankrnptcy, which could cause us to incur significant losses and 

negatively impact our results of operations and financial condition. 

• Actions we have taken or may take, or decisions we have made or may make, as a consequence 

of the COVID-19 pandemic may result in negative publicity and the Company becoming a 

party to litigation claims and/or legal proceedings, which could consume significant financial 

and managerial resources, result in decreased demand for our products and injury to our 

reputation. 

• The resumption of nomial business operations after the disruptions caused by the COVID-19 

pandemic may be delayed or constrained by the COVID-19 pandemic's linge1ing effects on our 

suppliers, bottlers/distributors, co-packers, contractors, business partners and/or other service 

providers, 

Any of the negative impacts of Lhe COVlD-19 pandemic, including lhose described above, alone or 

in combination witl1 otl1ers, may have a matctial adverse effect on our business, reputation, operating tesults 

and/or financial condition. Any of these negalive impacts, alone or in combination wilh others, could 

exacerbate many of the 1isk factors discussed herein, any of ·which could materially affect our business, 

reputation, operating results and/or financial condition. 

The Company and TCCC have extensive commercial arrangements and, as a result, lhe Company :S Ji1ture 
pe1formcmce is substantial(v dependent on the success of its relationship ·with TCCC 

We have transitioned all third parties' rights to distribute the Company's produc:ts in the U.S. to 

members of TCCC's distribution network, which largely consists of independent bottlers/distributors. In 

addition, except for a handful of countries, TCCC is our prefeJTed distribution patiner globally, with 

members of TCCC's network distributing our products internationally, including in Africa, Asia; Canada, 

Central and South America, Europe, Mexico and the Middle East. As we progress om international 

expansion, we expect TCCC's distribution network to continue as our preferred distribution parlner globally. 

As a result, we have reduced our distributor diversification and are now dependent on TCCC's domestic and 

international distribution platforms. 

TCCC has a substantial equity investment in the Company. The Company, TCCC and certain 

affiliates are parties to various agreements in which TCCC and ce1iain affiliates have agreed, subject to 

certain exceptions, not to compete in the energy drink category in certain tcnitorics prior to the termination 

of the applicable distribution coordinalion agreement willi TCCC. The Company's distribution agreements 

with TCCC distributors also provide, subject to ce1tain exceptions, that the applicable distributor will not 

distribute competitive energy drink products. 
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While we believe Lhat these agreements incentivize TCCC to take steps to ensure that our products 

receive the appropriate attention in the TCCC distribution system, disagreements as to the i11terpretatio11 of 

the provisions in such agreements have arisen and may arise in the foture. In addition, TCCC does not 

control all members of its distribution system, many of which arc independent companies that make their 

own business decisions that may not always align with TCCC's interests. 

Provisions ill ow· 01ga11i=alio11al documents and control by insiders ma)' prevent changes ill control ev/'11 if 

such changes would be be11e/icial to other stockholders. 

Our organizational documents may limit changes in control. Furthermore, as of February 19, 2021, 

Mr. Sacks and Mr. Schlosberg together may be deemed to beneficially own and/or exercise voting control 

over approximately 10% of our outstanding common stock. As of Febmary 19, 2021, TCCC owned 

approximately 19% of our common stock. TCCC has also nominated one director to the Company's board 

of directors. Consequently, Mr. Sacks, Mr. Schlosberg a1id TCCC could exercise significant control over 

matters submitted lo a vote of our stockholders, including electing directors, amending organizational 

documents and disapproving extraordinary lnuisacti:ons such as a takeover atlempl, even though such actions 

may be favorable to the other common stockholders. 

Tn particular, TCCC's ownership could have an effect on the Company's ability to engage in a 

change in control transaction. TCCC is obligated for a period of time to vote all of its common shares of the 

Company in excess of 20% of the outstanding common shares in the same proportion as all common shares 

not owned by TCCC with respect lo a proposal for a change of control. However, if TCCC were to oppose 

such a change-in-control transaction, a bidder would be required to secure the support of holders of 62.5% 

of Lhe Company's common shares not owned by TCCC (assuming that TCCC increased its ownership to 

20% ofthc Company's common shares) to achieve a vote of a majority of the Company's outstanding shares 

for a change-in-control transaction. In addition, TCCC would have a bidding advantage if the Company's 

board of directors were to seek to sell the Company in the future because TCCC would not need to pay a 

control premium on the shares it owns at such time. TCCC and the Company would also be pe1111itted to 

te1minate TCCC's dislribution coordination agreemeuts with the Company after a change in control of lhe 

Company. ln such event, TCCC would receive a tennination fee if TCCC terminated the distribution 

coordination agreement:; rollowing a change in c_onlrol of the Company involving certain TCCC 

competitors, or if the Company terminated folluwin.g a change in control of the Company involving any 

third-party. 

The interests of TCCC may be different from or conflict with the interests of the Company's other 

stockholders and, as a result, TCCC's influeilce may result in the delay or prevention of polential aclions or 

transactions. Moreover, TCCC's ownership of a significant amount of the Company's outstanding common 

shares could result in downward pressure on the trading price of the Company's common shares if TCCC 

·were to sell a large portion of its shares or as a result of the perception that such a sale might occur. 

We rely 011 bolllers and other contract packers lo manu/aclure our products. I/we are unable to 111ainlai11 

good relationships with our bottlers and contract packers and/or their ability lo tnanufaclure our products 

becomes cons/rained or unavailable to us, our business could sujfe,: 

23 

https://WWW.sec:.gov/Archives/edgar/data/865752/000110465921 029943/mnst-20201231 x1 Ok.htr'n 44/219 

Exhibit 66 Page 44 of219 

MEC014655 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201 231 x1 Ok.him 

:rnblc uf Contcms 

Our acqui siLion of J\FF in 2016 brought our primary flavor supplier in-house for the majority of our 

Monslcr Energy® brand energy drinks. However, we also procure flavors from other independent flavor 

suppliers. \Ve do not operale our own manufacturing facilities for finished goods, but instead outsource 

manufacturing of our fini shed goods to bottlers and other contract packers. As a result, in the event of a 

disrnption and/or delay, we may be unable to procure. alternative packing facilitie-s at commercially 

reasonable rates and/or withi11 a reasonably short time period. In addition, there are limited alternative 

packing facilities in our domestic and international markets with adequate capacity and/or suitable 

equipment for many of our products. For example, in recent years_, sales of our Java Monster@) and Muscle 

Monster® producl lines were adversely impacted by production capacity constraints resulting from 

production and maintenance issues with certain of our co-packers. While this dismption in production did 

not significantly affect our revenues, a lengthy dismption or delay in the production of any of our products 

could significantly adversely affect our revenues from such products, because alternative co-packing 

facilities in the United States and abroad with adequate long-term capacity may not be available for such 

products either at commercially reasonable rates and/or costs and/or within a reasonably shoJi time period, if 

at all. Tn addition, recently there has been a consolidation of co-packers. Tfwe are unable to maintain good 

relationships with our largest co-packers, or if our costs of co-packing increase, our business, financial 

condition and results of operations could be adversely affected. 

We rely on buttlers and distrib11turs to distribllle our pruducls. If we are unable to maintain guvd 

relationships with 0111· existing bvlllers and dislribulon· and/or secure such bot(lers and distributurs, our 

business could s.ifJe1: 

Many of our botllers/distributors are affiliated with and manufacture and/or distribute other 

carbonated, non-carbonated and other beverage products (both alcoholic and non-alcoholic). In many cases, 

such products compele directly with our products. 

Unilateral decisions by bottlers/distributors, buying groups, convenience chains., grocery chains, 

mass merchandisers, specialty chain stores, club stores, e-commerce retailers, e-commerce websites mid 

other cuslomcrs to disconlinue can-ying all or any of our prodncls that Ibey are canyu1g at a:ny time, resu·ict 

the range of our products they cany, impose restrictions or limitations on the sale of our products and/or 

devote less resources lo the sale of our prnducls could cause our business to suffer, In addition, possible 

trading dispute.s between our bottler/dislribulors and their customers or buying groups may result in the 

delisting of certain of the Company's products, tempora1ily or otherwise. Bottler/distiibutor consolidation 

may also have au impact on our business. 

The TCCC North American Botllers, Coca-Cola European Partners, Coca-Cola Hellenic, Coca-Cola 

FEMSA, Coca-Cola Amatil, Swire Coca-Cola (China), COFCO Coca-Cola, Coca-Cola Beverages Africa 

and Coca-Cola iyecck arc our primaiy domestic and international distributors of our products. As a result, if 

we are unable to maintain good relationships with these distributors, or they do not effectively focus on 

marketing, promoting, selling and distributing our products, sales of our products could be adversely 

affected. As TCCC markets Coca-Cola Energy in additional teJTitories, we may encounter difficulties in 

maintaining distributor attention, market share or position in the energy drink category in such territories, 

and bottlers/distributors may reduce the number of our SKUs they cany or impose limitations on 

distributing new product SKUs, which could adversely affect our business and operating results. 

A decision by our primary domestic and u1temational distributors or any other large customer to 

decrease the amount pmchased from us or to cease carrying our products could have a material adverse 

effect on our financial condition and consolidated results of operations. 

The mai-keting efforts of our distributors are important for our success. If our brands prove to be less 

attractive to our existing bottlers and distributors, if we fail to attract additional bottlers and distributors, 
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financial condition and results of operations could be adversely affected. 
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Dismplion iii distribution channels and/or a decline in s,i.les due lo the termination and/or insolvency 

of existing or new bottlers/disu·ibutors may adversely affect ow· business and operating results. 

We derive virtual~v all of our reve1111es fimn energy drinks, and competitive press1tre in the energy drink 

cotegmy could adwrse/yajfecl ow· business and opC'mli11g ff.ml ls. 

Our focus is in the energy drink catego1y, and our business is vulnerable to adverse changes 

impacting the energy drink catego1y and business, which could adversely impact om business and the 

Lrading price of our cominon stock. 

Virtually all of our sales are derived from our energy drinks, including our Monster Energy® brand 

energy drinks, om Reign Total Body Fuel® energy drinks and our Strategic Brands energy drinks (including 

our affordable brand ei1ergy drinks, principally Predator@). Any decrease in the sales of our Monster 

E11ergy® brand and other energy drinks could significantly adversely affect our futme revenues and net 

income. Historically, we have experienced subsLanLial compelilion rrom new enLranLs in Lhe energy drink 

categ01y as well as frotn the energy shot category. For a discussion or such compelition, see "Part I, Item 1 

- Business - Competition." 

The increasing number of competitive products and limited amount of shelf space, including in 

beverage coolers, in retail stores may adversely impact our ability to gain or maintain our share of sales in 

the marketplace. In addition, certain actions of our competitors, including unsubstanLiated and/or misleading 

claims, false advertising claims and tortious interrerence in our business, as well as competitors selling 

misbranded producls, could impact our sales. Competitive pressures in the energy drink categmy could 

impact our revenues, cause price erosion and/or lower market share, any of ·which could have a material 

adverse effect on our business and results of operations. 

Criticism of our energy drink pi•oducts and/or crilicism m· a negative perception of energy drinks generally, 

could adversely affect us. 

An unfavorable report on the health effects of caffeine, other ingredients in energy drinks or energy 

drinks generally; or criticism or negative publicity regarding the caffeine content and/or any other 

ingredients in olir products or energy drinks generally, including product safety concerns, could have an 

adverse effect 011 our business, financial condition and results of operations. /\rticles critical of the caffeine 

content ai1d/or other ingredients in energy drinks and/or articles indicating certain health risks of energy 

drinks have been published in recent years. We believe the overall growth of the energy drink market in the 

U.S. may have been negatively impacted by the ongoing negative publicity and comments that continue to 

appear in the media questioning the safety of energy drinks, and suggesting limitations on their ingredients 

(including caffeine), and/or the levels thereof, and/or imposing minimum age restrictions for consumers. In 

early 2018, certain retailers in the United Kingdom alli1ow1ccd the introduction of voluntary retailer 

measures to prevent the sale of energy drinks to individuals under the age of 16. lfrepmts, studies or articles 

c1itical of caffeine and/or energy drinks continue to be published or are published in the future, or additional 

voluntmy measures are taken, they could adversely affect the demand for our products. Our ability lo satisfy 

all criteria set forth in any model energy drink guidelines, including, withouL limitation, those adopted by the 

American Beverage Association, of which we are a member, and/or any international beverage associations 

and the impact of our failure to sati'sfy such guidelines on our business, financial condition and results of 

operations. 

lnaeased competition in 'the beverage indushy and changing retail lmul.~cape could hurt our business. 

The beverage industiy is highly c01npeti1ive. The principal areas of competition are pricing, 

packaging, development of new products, flavors, product positioning as well as promotion and marketing 

strategies. Our products compete with a wide range of drinks produced by a relatively large number of 
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we do. 
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Tmportant facLors affecting our ability to compete successfully include the efficacy, taste and flavor 

of our products, trade and consumer promotions, rapid and effective development of new and unique cutting 

edge products, attractive and different packaging, branded product advertising and pricing. The success of 

our sports marketing, social media and other general marketing endeavors may impact our business, 

financial condition and results of operation. Our products compete with all liquid refreshments and in some 

cases with products of much larger and substantially better financed competitors, including the products of 

numerous nationally and internationally known producers such as TCCC, PepsiCo, Red Bull GmbH and 

KDP. We also compete with companies that are smaller or primarily national or local in operations. Our 

products also compete with private-label brands such as those canied by grocery store chains, convenience 

sto1·e chains and club stores. 

Tbe rapid growth in sales through e-commerce retailers, e-commerce websites, mobile commerce 

applications and subscription services, and closures of physical retail operations, particularly during, and 

potentially following, the COvlD-19 pandemic, may result in a shift away from physical retail operations to 

digital channels and a reduction in impulse purchases. As we build our e-commerce capabilities, we may not 

be able to develop and maintain successful relationships with existing and ilew e-commerce retailers without 

experiencing a deterioration of our relationships with key c11stomers operating physical retail channels. If we 

are unable Lu prulilably expand our own e-commerce rnpabililies and/or if e-commerce retailers lake 

significant market sbare away from traditional retailers our business may be adversely affected. Fu1ther, the 

ability of consumers to compare prices on a real-time basis using digital technology puts additional pressure 

on us to maintain competitive prices. Sales in g~s chains may also be affected by i_mprovcments in fuel 

efficiency and increased consumer preferences for electric or alternative fuel-powered vehicles, which may 

result in fewer trips by consumers to gas stations and a conesponding reduction in purchases by consumers 

in convenience gas retailers. If we are unable to successfully adapt to the rapidly changing retail landscape, 

our share of sales, volume growlh and overall financial resulls could be negatively affected. 

Due tu competition in the beverage indusfiy, there tail be no assurance that we Will ilot encounter 

difficulties in maintaining our current revenues, market shaTe or position in the beverage industry. If our 

revenues decline. our business, financial condition and results of operations could be adversely affected. 

Our inability to i1111ovate successfully and to provide ne,.v cutting edge products could adversely affect our 
lmsiness a11d jinancial results_ 

Our ability to compete in the highly competitive beverage industry and to achieve our business 

growth objectives depends, in part, on our ability to develop new flavors, products and packaging. The 

success of our innovation, in turn, depends on our ability lo identify consumer trends and cater lo consumer 

preferences. If we are not successful in our innovation activities, our business, financial condition and 

results or operation could be adversely affected. 

Chan,;es in consumer produci and shopping preferences may reduce demand.for some of our products. 

The beverage industry is subject to changing consumer preferences and shifts in consumer 

pre[erences may adversely affect us. Thete is increasing awareness of and concern for health, wellness and 

nutrition considerations, including concerns regarding cal01'ic intake associated with s1igar-sweetened 

beverages and the perceived undesirability of artificial ingredients. Some consumer advocacy groups and 

others have expressed concerns regarditig certain ingredients iil diet sodas, which are contained in certain of 

our energy drinks. There are also changes in demand for different packages, sizes and configurations. This 

may reduce demand for our beverages, which could reduce our revenues and adversely affect our results of 

operations. 
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Consumers are seeking greater variety in their beverages. Our future success will depend, in part, 

upon our continued ability lo develop and inlroduc:c different and innovative beverages that appeal to 

consumers. In order to retain and expand our market share, we must continue to develop and introduce 

different and innovative beverages and be competitive in the areas of cft1cacy, taste, quality and p1icc, 

although there can be no assurance of our ability to do so. There is no assurance that consumers will 

continue to purchase our products in tbe fotme. Product lifecycles for some beverage bra11ds, products 

and/or packages may be limited to a few years before consumers' preferences change. The beverages we 

currently market are in va1ying stages of their product lifecycles, and there can be 110 assurance that such 

beverages will become or remain profitable for us. We may be unable to achieve volume growth through 

product and packaging initiatives. We may also be unable to penetrate new markets. Additionally, as 

shopping patterns are being affected by the digital evolution, with customers embracing shopping by way of 

mobile de,•ice applications, e-commerce retailers and e-commerce websites or platfom1s, we may be unable 

to address or anticipate changes in consumer shopping preferences or engage with our customers on their 

preferred platforms. If our revenues decline, our business, financial condition and results of operations could 

be adversely affected. 

Our continued expansion outside of the United Stales exposes us to uncertain conditions and other risks in 

intemational markets. 

We have continued expanding our operations internationally into a variety of new markets. Our net 

sales to customers outside of the United States were approximately 33%, 32% and 29% of consolidated net 

sales for the years ended December 31, 2020, 2019 and 2018, respectively. As our growth stl'ategy includes 

further expanding our internaLional business, if we are unable to continue to expand distribution of our 

products outside the United States, mu· growth rate could be adversely affected. In many international 

markets, we have limiled operating experiern.:e and in some international markets we have no operating 

experience. It is costly to establish, develop and maintain international operations and develop and promote 

our brands in intematioilal markets. Our percentage gross ptofit mai"gins in many international n1atkets are 

expected to be less than the comparable percentage gross profit margins obtained in the Unikd States. We 

face and will continue to face substantial risks associated with having foreign operations, including: 

economic and/or political instability in our international markets; fluctualio11s in foteign pun-ency exchange 

rates; restrictions on or costs relaLing to the repatriation of foreign profits to Lhe United Stales, including 

possible taxes and/or withholding obligations on any repatriations; and tariffs and/or trade restrictions. 

These risks could have a significant impad on our ability to sell our products on a cmnpctitive basis in 

international markets and could have a material adverse effect on our business, financial condition and 

results of operations. Also, our operations outside of the United States ilTe subject to risks relating to 

appropriate compliance with legal and regulatmy requirements in local jurisdictions, potential difficuities in 

staffing and managing local operations, higher product damages_, particularly when products are shipped 

long distances, potentially higher incidence of fraud and/or corruption, credit risk of local custmncrs and 

distributors and potentially adverse tax consequences. 
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lJ we are not able to pass on increases in the costs o.f raw 111aterials, including aluminu111 cans and/or 

ingredients anc/ior .fi1e! and/or cosls of" co-packing, such inability could harm our busi11ess a11d result in a 

higher cost base. Shortages o(ra111 materials including alwni11um cans and/or ingredie11ts and/or fuel and/or 

ens ts nf en-packing cnuld have a marerial adverse effect nn our business ai1d resu/Js <?f" operations. 

The principal raw materials used by us arc aluminum caus, sleek aluminum cans, aluminum cap 

cans, aluminum cans with re-sealable ends, PET plastic bottles, caps, flavors, juice concentrates, glucose, 

sugar, sucralose, milk, cream, protein, coffee, tea, cocoa, supplement ingi•edients and other packaging 

materials, the costs and availability of which are subject to fluctuations. For certain flavors purchased from 

third-party suppliers and used in a 1 imited number of our Monster Energy® brand enei"gy drinks and/or our 

Strategic Brands energy drinks, these third-party navor suppliers own the proprietary rights to certain of 

their flavor formulas. We do not have possession of the I ist of such flavor ingredients or formulas used in the 

production of certain of our products and certain of our blended concentrate.s; and we may be unable to 

obtain comparable flavors or co11centrates from alternative suppliers on shmt 11otice. Our third-pariy flavor 

suppliers generally do not make such flavors andior blended concentrates available to other third-party 

customers. We have identified alternative suppliers for certain of the ingredie11ts contained in many of our 

beverages. However, i11dust1y-widc shortages of certain flavors, fruits and frnit juices, coffee,. tea, cocoa, 

dairy-based products, packaging materials (induding aluminum cans) supplement ingredients and 

sweeteners have been, and could from time to time in the future be, encountered, which could .interfere with 

and/or delay production of certain of our products. In additio11, ce1tain of our co-packing arrangements allow 

such co-packers to increase their fees based on ce1iai11 of their own cost increases. We are uncertain whether 

the prices of any of the above or any other raw materials or ingredients, certain of which have recently risen, 

will continue to rise or may rise in the filture. We are unsure whether we will be able to pass atiy of such 

increases on to our customers. Although we generally do not use hedging agreements or alternative 

instruments lo manage tl1e risks associated with securing sufficient ingredients or raw matei·ials, from time 

to Lime, we, through our aluminum can suppliers, cnlcr into purchase agrecmi.nts for the purchase of 

aluminum, as well as enter into purdiase agreements for portions of our annual anticipated requirements for 

certain of our other raw mate1ials such as glucose, sugar and sucralose. In 20 I 8, the United States .imposed 

tariffs on steel and aluminum as well as 011 goods imported from China and certain other countries. 

Additional tariffs imposed by the United States on a broader range of imports, or further trade measures 

take11 by China or other countries, could result in an increase in supply chain costs. 

0111' failttre to accurate(v estimate demand for our products or maiiztain sufficient i11vent01y levels could 

adverse~v affect our business a11dfi11a11cial results. 

We may not cmTectly estimate demand for our existing products and/or new products. Our ability to 

estimate demand for our products is imprecise, particularly with regard .Lo new products, and inay be less 

precise dw-ing periods of rapid growth, including in new markets. Tfwe materially underestimate demand for 

our products or are unable to secure sufficient ingredients or raw materials including, but not limited to, 

aluminum cans, aluminum cap cans, sleek aluminum cans, aluminum cans with re-sealable ends, PET 

plastic bottles, caps, labels, sucralose, flavors, supplement ingredients, juice concentt·ates, certain 

sweeteners, coffee, tea, cocoa, protein and packaging materials or experience difficulties with our co­

packing anangements, including production shortages or quality issues, we might not be able to satisfy 

demand on a short-tenn basis. Moreover, .indusl1y-wide shortages of certain juice concentrates, supplement 

ingredients and sweeteners have been and could, from time to time in the futUl'c, be experienced, resulting in 

production fluctuations and/or product shortages. We generally do not use hedging agl'cements or alternative 

instruments to manage this risk. Such shmtages could interfere with and/or delay production of certain of 

our products and could have a material adverse effect on our business and financial results. 
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Tfwe do not accurately anticipate the future demand for a particular product or the time it will take 

to obtain new inventory, our inventory levels may be inadequate and our results of operations may be 

negatively impacted. If we fail to meet our shipping schedules, we could damage our relationships with 

distributors and/or retailers, increase our distribution costs and/or cause sales opportunities to be delayed or 

lost. In order lO be able to deliver our products on a timely basis, we need to maintain adequate inventory 

levels of the desired products. If the inventory of our products held by our distributors and/or retailers is too 

high, they will not place orders for additional products, which could unfavorably impact om future sales and 

adversely affect our operating results. 

The costs of packaging supplies are subject to price increases _fi-0111 time to time, and we may be unable to 

pass all nr snme ofs11cf1 increased costs on to nur customers. 

Many of our packaging supply contracts allow our suppliers to alter the costs they charge us for 

packaging supplies based on changes in the costs of the underlying commodities that are used to produce 

those packaging supplies, such as aluminum for cans, PET plastic for bottles and pulp and paper for cartons 

an<l/or Lrays. These changes in the prices we pay for our packaging supplies occur al certain predetermined 

limes that vary by ptoduct and supplier. In some cases, we are able to fix the prices of certain packaging 

supplies and/or commodities for a reasonable period. In other cases, we bear the risk of increases in the costs 

of these packaging supplies, including the underlying costs of the commodities that comprise these 

packaging supplies. We do not use derivative instrnments to manage this risk. ff the costs of these packagii1g 

supplies increase, we may be unable to pass these costs along to our customers through con-esponding 

adjustments to the prices We chat'ge, which could have a material adverse effect on our results of operations , 

Global or regional catastrophic events could impact our operations and affect our ahility to grow our 

business. 

Because of our increasingly global presence, our business could be affected by unstable political 

conditions, civil unres(, ptotesLs m1d demonstralions, large-scale terrorisl acLs, especially those directed 

againsl (he United Slates or olher major industrialized cow1lries where our products are disLribuled, the 

outbreak or escalation of aimed hostilities, major natural <lisaslcrs and cxlremc weather conditions, such as 

hunicanes, wildfires, tornados, earthquakes or lloods, or widespread outbreaks or inlcctious diseases (such 

as the COVID- J 9 pandemic). Such catastrophic events could impact our operations and our supply chain, 

including the production and/or distribution of our products. Materials and/or personnel may need to 

mobilize to other locations. Our headquarters and a large pa11 of our operations are located in California, a 

state at greater risk of earthquakes and wildfires. Some of the raw materials we use, including eet1ain sizes 

of cans, are avaihlble from limited suppliers, and a regional catastrophic event impacting such suppliers 

could adversely impact our operations. In addition, such events could disrupt global or regional economic 

activity which could affect consumer purchasing power and cunsurners' ability to purchase our products, 

thereby reducing demand for our products. If our nperations are dismpted or we are unable to grow our 

business as a result of these factors, our growth rate could decline and our business, financial condition and 

results of operations could be adversely affected. 

Climate change and natural disasters may aj/ec/ our business. 

There is concern that a gradual increase .in global average temperatures due to increased carbon 

dioxide and other greenhouse gases in the atmosphere could cause significai1t changes in weather patterns 

around the globe and an increase in the frequency and severity of natural disasters. Changing weather 

patterns could result 111 decreased agricultural productivity iii ce11ai11 regions, and/or outbreaks of diseases or 

other l1ealth issues, which may limit availability and/or increase the cost of certain key ingredients, juice 

concentrates, supplements and other ingredients used in our products and could impact the food security of 

communities around the world. Increased frequency or duration of extreme weather conditions could also 

impair production capabilities, disrupt our supply chain and/or impact demand fur om products. 
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Natural disasters and extreme weather conditions, such as hunicanes, wi ldtires, eanhquakes m 

floods, and outbreaks of diseases (such as the COVID-19 pandemic) or other health issues may affect our 

operations and the operntion of our supply chain, impact the operations of our boltlel'Sldistributors and 

unfavorably impact our consumers' ability to purchase our products. The predicted effects of climate change 

may also result in challenges regarding availability and quality of water, or less favorable pricing for water, 

which could adversely impact our business mid results of bperati011s. In addition, public expectations for 

reductions in greenhouse gas emissions could result in increased energy, transportation and raw material 

costs, and may require us to make additional investments in facilities and equipment. Changes in <1pplicable 

laws, regulations, standards or practices i-elated to greenhouse gas emissions, packaging and waler scarcit-y, 

as well as initialivcs by advocacy groups in favor of certain climate change-related laws, regulations, 

standards or practices, may result in increased compliance costs, capital expendirnres and other financial 

obligations, which could affect our business, financial condition and results of operations. Sales of our 

products may also be influenced to some extent by weather conditions in the markets in which we operate. 

V,.Te, our bottlers and om contract packers, use a 11wnber of key ingredients in the maL1nfacture of our 

beverage products that are derived from agricultural commodities such as sugar, coffee, tea and cocoa_ 

lncreased demand for food products and decreased agricultural productivity in ce11ain regions of the world 

as a result of changing weather patterns and other factors may limit the availability or increase ihe cost of 

such agricultural commodities and could impact the food security of communities around the world. 

Weather conditions may intluence consumer demand for ce1tain of our beverages, which could have an 

effect on our operations, either positively or negatively. 

If we are 1101 able to retain the jiJ!l-time services n.f senior management. there may he a11 ad,·erse effect 011 

our opera/ions and/or ow· operating pc1jormancc until we }ind suitable replacements. 

Our business is dependent, to a large extent, upon the services of our senior management. We do not 

maintain key person life insurance on any members of our senior management. The loss of services of either 

Rodney Sacks, Chairman and Co-Chief Executive Office!', Hilton Schlosberg, Vice Chainnan, and Co-Chief 

Executive Officer. or any other kt:y members of our senior rnmiagcmcnt t:ould adversely affect our business 

until suitable replacements can be found. There may be a limited number of personnel with the requisite 

skills lo serve in th.ese pos.itions, and we may be unable lo locale or employ such qualiried personnel on 

acceptable terms. 
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Negative publicity (whether or not warranted) could damage our brand image and c01porate reputation, 

and may cause our b11si11ess 10 sujfe1'. 

Our success depends on our ability to build and maintain the brand image for our existing products, 

new products and brand extensions and maintain our corporate reputation. There can be 110 assurance that 

our adve1iising, marketing and promotional programs and our commitment to product safety and quality, 

human rights and environmental sustainability will have the desired impact on our products' brand image 

and on consumer preferences and demand. Claims regarding product safety, quality and/or ingredient 

conlent issues, efiicacy or lack thereof (real or imagined), our culture and our workforce, our environmenlal 

impact and the sustainability of our operations, or allegations of product contamination, even if false or 

unfounded, could tarnish the image of our brands and may cause consumers to choose other products. 

Consumer demand for our products could diminish significantly if we, our employees, bottlers/distribntors, 

suppliers or business partners fail to preserve the quality of our products, act or are J'lerceived to act in all 

unethical, illegal, discrimi11at0ty, unequal or socially irresponsible manner, including with respect to the 

sourcing, content or sale of our products, service and treatment of our customers, or the use of customer 

data. Furthermore, our brand image or perceived product quality could be adversely affected by litigation, 

unfavorable reports in the media (internet or elsewhere), studies in general and regulatory or other 

governmental inquiries (in each cast: wlu:i.bt:r involving our products or lhose of our corupetiLors) and 

proposed or new legislation affecting our indust1y. Negative postings or comments on social media or 

networking websites about the Company or any one of our brands, even if inaccurate or malicious, could 

generate adverse publicity that could damage the reputation of our brands or the Cqrnpany. Business 

incidents, whether isolated or recuning and whether 0tigi11ating from us, our bottlers/distributors, suppliers 

or business partners, that erode consumer trust can significantly reduce brand value or potentially t:riggei" 

boycotts of our products and can have a negative impact on consumer demand for our products as well as 

our repulalion and financial results. The impact of such incidenls may be exacerbated if lhey receive 

considerable publicity, including rapidly lhrough social or digital media (including for malicious reasons) or 

result in litigation. 

fn addition, from time to time, there are public policy endeavors that are either directly related to our 

products and packaging or to our business. These public policy debales can occasionally be the subjecl of 

backlash from advocacy groups Lhal have a differing point of view and could result in adverse media and 

consumer reaction, including produci boycotts. Similarly, our sponsorship relationships could subject us to 

negative publicity as a result of actual or alleged misconduct by individuals or entities associated with 

organizations we spo.nsor nr support. Likewise, campaigns by activists connecting us-, or our supply chain, 

with human and workplace rights, environmental or animal rights issues cmild acl.versely impact our 

corporate image and reputation . We have made a number of commitments to respect human tights, including 

tl1e policies and initiatives described in our California Transparency in Supply Chaim; Act & United 

Kingdom Modem Slavery Acl slatt:mcnt. Allegations, even if unlruc, that We are not respecting the human 

rights found in the United Nations Universal Declarntion of Human Rights; actuai or perceived failure by 

our suppliers or other business partners to comply with applicable labor and workplace rights laws, 

including child labor laws, or their actual or perceived abuse or misuse of migrant workers; adverse 

publicity sunounding obesity and health concerns related to our products, water usage, our environmental 

impact and the sustainability of our operations, labor relations, our culture and our. workfotce or the like 

could negatively affect our Company's overall reputation and brand image, which in tum could have a 

negative impact op our products' acceptance by c011.sumers. 
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Government Regulation and Litigation Risks 

Clumges in govem111e11t regulati,m, or.fi,ilure lo comply with e.xisling regu/ationr, could adversely qffect our 

business, financial condition and results of operations. 

Legislation has been proposed and:or adopted at the U.S. federal, state and/or municipal level and 

proposed and/or adopted in certain foreign jurisdictions to restrict the sale of energy drinks (including, 

prohibiting the sale of energy drinks at certain establishments or pursuant to certain governmental 

programs), lim.il the content of caffeine and olher ingredients in beverages, require certain product labeling 

disclosures and/or warnings, impose excise taxes, limit product size or impose age restrictions for the sale of 

energy drinks. For a discussion of certain of such legislation, see "Part I, Item l - Business - Government 

Regulation.'; Fmthennore, additional legislation may be introduced in the United States and other countries 

at the federa1, state, local, municipal and supranational level in respect of each of the foregoing subject 

areas. For instance, on Janua1y I , 2020, a reform to a Mexican excise tax went into effect that expanded the 

definition of an "energy drink" subject lo lhis tax to include products with any amount of caffeine (the prior 

version of lhe lax required a threshold of 20 milligrams of caffeine per 100 millimeters for the tax lo be 

applicable) and "taurine or glucuronolaclone or lhiamine and.ior any other substance that produces similar 

stimulating effects." Public health officials and health advocates are increasingly focused on the public 

health consequences associated with obesity, especially as it affects children, and are seeking legislative 

change to reduce the consumption nf sweetened beverages. There also has been increased focus on caffeine 

content in beverages, and we are seeing some attention to other ingredients in energy drinks. To the extent 

any such legislatioil is enacted in one or more jurisdictions where a significant amount of our products are 

sold, individually or in Lhe aggregate, it could result in a reduction in demand for, or availability of, our 

energy drinks, and adversely affect our business, financial condition and results of operations. 

The production, distribution and sale in tile United States of many of our products are also ctmently 

subject to various federal and. state regulations, including, but not limited to: the FD&C Act; the 

Occupational Safety and. Health Act; various environmental statutes; data privacy laws; Califomia 

Proposition 65; and various other federal, slate and local slaLutes and regulaLiorts applicable to the 

production, transportation, sale, safety, advertising, labeling, packaging and ingredients of such products. 

Outside tl1e United States, the production, distribution and sale of many of our producfs are also 

subject to numerous statutes and regulations . 

If a regulatory autho1ity finds that a current or future product, its label, or a producti011 run is not in 

compliance wid1 any of these regulations, we may be fined, or the products in question may have to be 

rcca:lled, re1uoved from the m.arket, reformulated andior have die packaging changed, Which could adversely 

affect our business, fo)ancial condition and results of operations. 

We cannot predict the effect of possible inquiries from and/or actions by attorneys general, other 

government agencies and/or quasi-govemme11/ agencies into the production, advertising, marketing, 

promotion, labeling, ingredients, usage and/or sale of our energy drink products. 

We are subject to the risks of investigations and/or enforcement actions by state attorneys general 

and/or other gover1m1ent and/or quasi-governmental agencies relating to the adve1tisii1g, marketing, 

promotion, ingredients, usage and/or sale of tlllr energy drinks, and we are a party, from time to time, to 

various government and regulat01y inquiries and/or proceedings. Defending these pi·oceedings can result in 

sign'iticanl ongoing expenditures alid the diversion of our management's Lime and atiention from the 

operation of our business, which could have a negative effect on our business operations. 
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Tn addilion, from time to time, government and/or quasi-governmental agencies may investigate the 

safely of caffeine and other ingredients in energy drinks. Tf an inquiry by a st;-itc attorney general or other 

government or quasi-government agency finds that our products and/or the advertising, marketing, 

promotion, ingredients, usage and/or sale of such products arc not in compliance with applicable laws or 

regulations, we may become subject to fines, product refomrnlations, container changes, changes in the 

usage or sale of our energy drink products and/or changes in our adveiiising, marketing and promotion 

practices, each of which could have an adverse effect on our business, financial condition or results of 

operations. 

Litigation regarding our products, and related u11ji1vorable media attention, could expose us to sign{ftcmct 
liahilities and reduce demand.for ourproducts, tlius 11egative~J! affecting ourf,.11ancial results. 

We have been and are a pa11y, from time to time, to various litigation claims and legal proceedings, 

including, but not limited to, intellectual prope1iy, fraud, unfair business practices, false advertising, product 

liability, bteach of contract claims, claims from ptfor distributors, labor and employment matters, personal 

injmy mallers, consumer class aclions, securities actions and shareholder derivative actions. 

Other lawsuits have been filed against us claiming that certain statements made in om 

advertisements and/o_r on the labels of our products were false aml/or misleading or otherwise not in 

compliance with food standards under local law, ancUor that our products are not safe. Putative class action 

lawsuits have also been filed against certain of our competitors asserting that certain claims in their 

advertisements amount to false advertising. We do not believe any statements made by us in our 

promotional materials or set forth on our product labels are false or misleading or noncompliant with local 

law, or that our products are in any way unsafe and we vigorously defend such lawsuits. 

Any of the foregoing matters or other litigation, the threat thereof, or unfavorable media attention 

ansmg from pending or threatened pr-oduct-related litigation could consume significant financial and 

managerial resoutceS and resuh in decreased demand for our producls, significant monelary awards against 

us, an injllllction barring the sale of any of om products and injury lo our reputation. Our failure to 

successfully defend or setlle any litigation or legal proceedings could result in liabilities that, to the extent 

not covered by our insurance, could have a matCJial adverse effect on our finam:ial condition, revenue and 

profitability, and could cause the market value of our common stock to decline. 

If we encounter material product recalls, our busii1e~s may suffer material losses and such recalls could 

damage our brand image and corporate reputation, also potentially resulting in material losses. 

We may be required from time to time to recall products entirely or from specific co-packers, 

markets, retailers or batches if such products become contaminated, damaged, mislabeled, defective or 

otherwise materially non-compliant with applicable regulatory requirements. A material product recall 

could adversely affect our profitability and our brand image and c01porate reputation. We do not maintain 

recall insurance. 
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Intellectual Proper ty, lnformation Technology and Data Privacy Risks 

Our intelleuual pmperl_v rights ore critical lo our success, t111d the loss of such rights cnuld malerial(v 

adverselv nffcct ow· business. 

We own numerous trademarks that are very important to our business. We also own the copyright in, 

and lo, a porLion of the content on the packaging of our products. We regard our trademarks, copyrights and 

simihr inlellec(ual properly as critical to our success and attempt to protect such intellectual property 

through registration and enforcement actions. Howeve.r, there can be no assurance that other parties will not 

infringe or misappropriate our trademarks, copyrights and similar proprietmy rights. The Company currently 

has several proceedings ongoing with VPX to adjudicate claims, including claims for false advertising and 

trademark infrillgcmcnt and trade dress infringement, brought by the Compa11y against VPX and by VPX 

against the Company. Ce1iain proceedings could result in an injunction harring us from selling certain of 

our products and/or require changes to be made to our crnTent trade dress. Tf we lose some or all of our 

intellectual property rights, or an injunction prevents us from selling any of our products, our business may 

be materially adversely affected. We also have been, and may in the future be, unable to use our Lrade1mu·ks, 

trade names or designs and/or trade dress in certain countries, which may impact sales of the affected brands 

and require increased expenditures, which could have an adverse effect on our business, financial condition 

or results of operations. 

We must conli11ually 111llinlain, pm/eel and/or upgrade our infrm,wtion technology systems, including 

protecting us jimn intemlll and ex Lerna! lTherseciJrily th reals. 

Information technology enables us to operate efficiently, interface ,.vith customers, maintain 

financial accuracy amt efficiency and accurately produce our financial statements. If we do not appropriately 

allocate and effectively manage the resources necessary to build and sustain the proper technology 

infrastructure, we could be subject to transaction errors, proces.sing inefficiencies, the loss of customers, 

business disruptions, and/or tl1e loss of and/or damage to i11te1lectual property through security breaches, 

including inlernal and external cybersecurity threats. Cybersecurity attacks are evolving and include, but are 

nol limilcd to, malicious software (malwarc, rans.omwarc and viruses), phishing and social engineering, 

altcmpls to gain unauthorized access lo networks, computer systems and data, malicious or negligent actions 

of employees (including misuse of inforn1ation they are. entitled to access) and other forms of electronic 

security breaches that could lead to dismptions i11 business systems, an inability to process customer orders 

and/or lost customer orders, unauthorized release of confidential or othc1wisc protected infmmation and 
corruption of data. 

We rely on relationships with third parties, including suppliers, distributors, bottlers, contract 

packers, contractors, cloud data storage and other infonnation technology service providers and other 

external business pattners, for certain functions or for services in stipp01i of our operations. These third­

party service providers and partners, with whom we may share data, are subject to similar risks as we are 

relating to cybersecurity, privacy violations, business inte1n1ption, and systems, as well as employee 

failures. While we have procedures in place for selecting and managing our relationships with third-party 

service providers and other business partners, we do not have contt·ol over their business operatio• s or 

governance and compliance systems, practices and procedures, which increases our financial, legal, 

reputational and operational risk. These third paities may experience cybersecmity incidents that may 

involve data we shaTe with them or rely on them to provide to us, and the need to coordinate with such third­

patiies, including with respect to timely notification and access to personnel and information concerning an 

incident, may complicate our efforts to resolve any issues that arise. 

We believe that we have adopted appropriate measures including ongoing cybersecurity risk 

assessments to mitigate potential risks to our technology and our operations from these information 

technology-related disruptions. However, given the unpredictability of the timing, nature and scope of such 
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disruptions, we could potentially be subject to operational intenuption, damage to our brand image and 

private data exposure. 
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Moreover, if our data management systems. including our SAP enterprise resource plaiming system, 

do not effectively collccL, store, process and report relevant daLa for the operation of our business (whether 

due to equipment mal fonction or constraints, software deficiencies, cybersecurity attack and/or human 

error), our ability to effectively plan, forec.ast and execute our business plan and comply with applicable 

laws and regulations will be impaired, perhaps nwterially: Any such impainnent could materially and 

adversely affect om financial condition, results of operations, cash flows and the timeliness with which we 

report our internal and external operating results. 

JJ we fail io comply 11'ilh rlala privacy and personal data prolectio11 laws; we could be subject lo adverse 

publicity, government e1!force111ent actions and/or priwite litigation, 1vhich may negatively impact our 
business anrl operating results. 

We receive, process, transmit and store information relating to cetiain identified or identifiable 

individuals ("personal data"), including current and former employees, in the ordinmy course of bus1ness. 

As a result, we are subject to various U.S. federal and state and foreign laws and regulations relating to 

personal data. These laws are subject Lo clumge, and new personal data legislation may be enacled in other 

jurisdictions at any time. In the Ew-opean Union, the General Data Protection Regulation ("GDPR") became 

effective in May 2018 for all member states. The GDPR includes operational requirements for companies 

receiving or processing personal data of residents of the European Union different from those that were 

previously in place and alsn includes significant penalties for noncompliance. Additionally, the California 

Consumer Privacy Act of 2018 ("CCPA"), which was enacted in June 2018 and came into effect on January 

1, 2020, provides a new private right of action and statutory damages for certain data breaches and imposes 

operational requirements on companies that process personal data of California residents, including making 

new disclosures lo consumers about data collection, processing and sharing practices and allowing 

consumers to opl out of cerLain dala sharing wilh third parties. 

Changes introduced by the GDPR and the CCPA, as well as other changes to existing personal data 

protection laws and the introduction of such laws in other jurisdictions, subject the Compa11y to, among 

other things, additional costs and expenses and may require costly changes to our business practices aud 

security systems, policies, procedures and practices. There can be no assurances that our security controls 

over personal data, training of personnel on dala privacy and data security, vendor management processes, 

and the policies, procedures and practices we imple.me.nt will prevcnl Lhe improper processing or breaches of 

personal data. Data breaches or improper processing, or breaches of personal data in violation of the GDPR, 

the CCPA and/or of other personal data protection or privacy laws and regulatim1s, could harm om 

reputation, cause loss of consumer confidence, subject us to government enforcement actions (including 

fines), or result in private litigation against us, which may result in potential loss of revenue, increased costs, 

liability for tnonetary damages or lines and/or c1'iminal prosecution, thereby negatively impacting our 

business and operating results. 

Financial Risks 

Fluctuations in ow· effective tax rate could adversely affect ourjinancial condition and results of operations. 

We are subject to income and other taxes in both the U.S. and certain foreign jurisdictions. 

Therefore, we are subject to audits for multiple tax years in various jurisdictions at once. 

We are in vaiious stages of examinatiu11 with certain states and certain foreign jurisdictions 

including the United Kingdom and Treland. Our 2017 through 2019 U.S. federal income tax returi1s are 

subject lo examination by the IRS. Our state income tax returns are subject to examination fot the 2016 

through 2019 tax years. 
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At any given time, events may occur which change our expectation about how any such tax audits 

will be resolved and thus, there could be significant variability in our quaitcrly and/or ammal tax rates, 

because these events may change our plans for unce1tain tax positions. 
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Changes in US. tax laws as a result of any legislation proposed by the new U.S. Presidential 

Administration or U.S. Congress, which may include efforts Lo change or repeal the 20 I 7 Tax Cuts and Jobs 

Act and the federal corporate income tax rate reduction, could adversely affect our provision for income 

taxes, resulting in an adverse impact on our financial condition or results of operations. To addition, changes 

in the manner in which U.S. multinational co11mratirms arc taxed on foreign earnings, inclnding changes in 

how existing tax laws are interpreted or enforced, could adversely affect our financial condition or results of 

operations. For example, the Organization for Economic Cooperntion and Development ("OECD'') has 

recommended changes to numerous long-standing international tax principles through its base erosion and 

profit shifting ("BEPS'') project. These Changes, to the extent adopted, may increase tax uncertainly, result 

in higher compliance costs and adversely affect our provision for income taxes, results of operations and/or 

cash flow. In connection with the OECD's BEPS project, companies are required to disclose more 

infonnation to tax authorities on operations around the world, which may lead to greater audit scrntiny of 

profits earned in various countries. Economic and political pressures to increase tax revenues in jurisdictions 

in which we operate, or the adoption of new or reformed tax legislation or regulation, may make resolving 

tax disputes more difficult and the final resolution of tax audits and any related litigation could differ from 

our historical pi•ovisio11s and accmals, resulting in an adverse impact on our financial condition or results of 

operations. 

We may be required in the future to record a significant chmge to earnings if' our good1vill or intangible 

assets become impaired. 

Under United States Generally Accepted Accounting Principles ("GAAP"), we are required to 

review our intangible assets for impairment when events or changes in circumstances indicate the carrying 

value may not be recoverable. Factors that may be considered a change in circumstances indicating that the 

carrying value of our intangible assets may not be recoverable include, declining or slower than anticipated 

growth rates for certain of our existing products, a decline in stock price and market capitalization, and 

slower growth rares in our industry. 

We may be requited in the future lo record a signilicant charge Lo earnings during the period in 

which we determine that our intangible assets have been impaired . Any such charge would adversely impact 

our results of operations. As of December 31, 2020, our goodwill Lolaled approximately $1.33 billion and 

other intangible assets totaled approximately S 1.06 billion. 

Fluctuations in foreign currency exchange rates may adversely affect our operating results. 

We arc exposed to foreign currency exchange rate risk wit11 respect to our sales, expenses, profits, 

assets and liabilities denominated ih currencies other than the U.S. dollar. We may enter into forward 

cmTCncy exchange contracts with financial institutions to create an economic hedge to specifically manage a 

portion of the foreign exchange risk exposure associated with ceiiain consolidated subsidiaries' non­

functional cunency denominated assets and liabilities. We have not used instruments to hedge against all 

foreign cmi-ency risks and are therefore not protected against all foreign currency fluctuations. As a result, 

our i·eported earnings may be affected by changes in foreign currei1cy exchange rates. Moi'eover, any 

favorable impacts to profit margins or financial results from fluctuations in foreig11 currency exchange rates 

are likely to be unsustainable over time. Foreign currency transaction losses were $11.2 million, $4.1 million 

and $4.0 million for the years ended Decembet 31, 2020, 2019 and 2018, respectively. 

Potential changes in accowiting standards or practices a11d1or taxation mav adversely [ijj'ecl our financial 

results . 

We cannot predict the impact that fature changes in accounting standards or practices may have on 

our financial results. New accounting standards could be issued that change the way we record revenues, 

expenses, assets and liabilities. These changes in accounting standards could adversely affect our reported 
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earnings. Increases in direct and indirect income tax rates could affect after-tax income. Equally, increases in 

indirect taxes (including environmental taxes pe11aining to the disposal of beverage containers and/or 

indirect taxes on beverages generally or energy drinks in pmticular) could affect our products' affordability 

and reduce our sales. 
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If 1-ve .fc1il 10 maintain effeclive disclosure controls and procedures and internal control over .financial 

reporting on a co11solidated basis, our stock price and investor confidence in the Company could be 

111ateria/ly and adversely affected. 

\Ve arc required to maintain both disclosure controls and procedures as well as inrcrnal control over 

financial rep01ting that are effective for the pU!l)OSes described in "Pait II, Item 9A - Controls and 

Procedures." lf we fail to maintain such controls and procedures, our business, results of operations, 

financial condition and/or Lhe value of our stock could be materially hatmed. 

U11cerlai11ty in the j,111111cial markets and other adverse changes hz general economic: or politic:al conditions 

in. any of !he major countries in which we do business could adversely affei:L our i11d11s11y, business and 

results of uµeratiuns . 

Global economic uncertainties, including foreig11 currency exchange rates, affect businesses such as 

ours in a number of ways, making it difficult to accurately forecast and plan our future business acLiviLies. 

There can be no assurance that economic improvements will occw-, or that they would be sustainable, or that 

they would enhance conditions in markets relevant to us. In addition, we cannot prediGt the duration and 

severity of disruptions in any of our markets or the impact they may have on our customers or business, as 

our expansion outside of the United States has increased t>Ur exposure to any developments or crises in 

African, Asian, European and other international markets. Unfavorable economic conditions and financial 

uncertainties in our major international markets and unstable political conditions, including civi I unrest and 

governmental changes, in certain of our other international markets could undermine global consumer 

confidence and reduce consumers' purchasing power, thereby reducing demand for om products. Included 

in the foregoing are long-term unce1tainties surrounding the Uni!ed Kingdom's withdrawal from the 

European Union on January 31, 2020 (commonly referred to as "Brcxit") and any resulting increases in 

tariffs, impmtation restrictions, out of stocks, volatility in currency exchange rates, including the valuation 

of the curo and the British pound in particular, changes in the laws and regulations applied in the United 

Kingdom or impacts on economic a11d market conditions in the United Kingdom, the European Union and 

its member stales and elsewhere. 

Defiwlt hy nr .failure nf nne nr more of nur counte1party financial institutinns muld cause us to incur 

signijicmlf losses. 

As pa11 of any hedging activities that we may conduct, we may enter into transactions involving 

derivative financial instruments, including f01wat'd contracts, commodity futut'es contracts, option contracts, 

collars and swaps, with rnrious financial institutions . We also have significant amounts of cash, cash 

equivalents and other investments on deposit or in accounts with banks ot othet financial institutions both in 

the Uni.tcd Stares and abroad, exposing us to risk of default by or failure of such countcrpaity financial 

institutions. This risk of counteqmrty default or failure is greater during periods of econom.ic dow11nm1 or 

uncertainty in financial markets. If one of our counterpa1ties became iilsolvent or filed for bankruptcy, our 

ability to recover losses incuned due to the default or to retrieve assets deposited or held in accounts with 

such counterparty may be limited by the comiterparty's liquidity or applicable laws governing insolvency 

and bankmptcy proceedings. Default by or failure of one or more of our counterparties could cause us to 

incur significant losses and negatively impact our results of operations and financial condition. 
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Volatility o_j stock price 11wy restrict sale opportu11ities. 

Our stock price is affected by a number of factors, including stockholder expectations, financial 

results, the introduction of new prod11cts by 11s and our competitors, general economic and market 

conditions, estimates and projections by the invcstm¢nt conumn"lity and public ctmuncnrs by other parties as 

well as many other factors including litigation, many of wllicb are beyond our control. We do not provide 

guidance on our future perfonnance, including, but not limited to, our revenues, margins, product mix, 

operating expenses or net income. We may be unable tci achieve analysts' net revenue and/or earnings 

forecasls, which are based on their own projected revenues, sales volumes and sales mix of many product 

types and/or new products, certain of which are mor.e profitable tl1an others, as well as their own estimates 

of gross margin and operating expenses. There can be no assurance that we will achieve any such projected 

levels or mix of product sales, revenues, gross margins, operating profits and/or net income. As a result, our 

stock price is subject to significant volatility, and stockholders may not be able In sell our stock at attractive 

prices. Tn addition, periods of volatility in the market price of our stock could result in the initiation of 

securities class action litigation against us. Duri11g the fiscal year ended December 31, 2020. the high of our 

stock price was $91.68 and the low was $50.06. 

Our i11vestme11ls are subject lo risks which may cause losses and affect the liquidi~v of these inl'esl111enls 

At December 31, 2020, we had $ 1.18 billion in cash and cash equivalents and $925.6 million in 

short-tenn and long-te1m investments, including certificates of deposit, comme1·cial paper, U.S. government 

agency securities, U.S. treasuries, and to a lesser extent, municipal securities. Certain of Lhese investments 

are subject to general credit, liquidity, market and interest rate risks. These risks associated with our 

investment portfolio may have an adverse effect on our future results of operations, liquidity and financial 

condition. 

ITEM lB. UNRESOLVED STAFF COMMENTS 

Not applicable. 

ITEM2. PROPERTIES 

Our principal properties include our coq,orate headquarters as well as om Southern California 

warehouse and distribution center. 

Our owned corporate facilities located in Corona, California, consist of (i) an approximately 

141,000 square-foot, free-standing, six-story building (ENERGY STAR ce1iified), (ii) an approximately 

147,625 square-foot tlu·ee-story parking stmcture and storage facility, which houses our approximately 

14,000 square-foot quality control laboratmy, (iii) an approximately 75,426 square foot, free-standing, tlu·ee­

story building (pursuing ENERGY STAR ce1tificatidn), (iv) an approximately 20,661 square-foot, free­

standing, single-story building and (v) an approximately 49,617 square-foot, free-standing, two-story 

building. 

Our owned Southern California warehouse and distribution center is located ii1 Rialto, California, 

consisting of an approximately 1,000,000 square-foot building which is LEED certified. 

During 2020, we purchased a three-sto1y office building located in Uxbridge, Uni Led Kingdom. 

During 2019, we acquired a manufacturing plant and adjoining land in Athy, County Kildare, 

Ireland, We intend to utilize the facility to produce a11d supply i1igredients for certain of our international 

markets. 
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During 2019, we purchased approximalely 7.66 acres of land in San Fema11do, California. We are 

in the process of constructing a new production facility in 01·dcr lo consolidate AFF's operations into a single 

location. 

In addition, we lease many smaller office and/or warehouse spaces, both domestically and in certain 

international locations. 

ITEM3. LEGAL PROCEEDINGS 

From time to time in the normal course nf business, the Company is named ill litigation, including 

labor and employriient matters, pcrsmrnl injmy matters, consumer class actions, intellectual property matters 

and claims from prior distributors. Although it is not possible to predict the ultimate outcome of such 

litigation, based on the facts known to the Company, management be] ieves that such litigatioi) in aggregate 

will likely not have a material adverse effect on the Company's financial position or results of opei"ations. 

On September 18, 2020, a derivative complaint was filed on purported behalf of the Company in the 

United States District Court for the Central District of California. The action is styled Falat v. Sacks, et al., 

8:20-cv-01782, and asserts claims against certaiu officers, cuJTent and f01mer directors, and employees of 

the Company, including Rodney C. Sacks, Hilton H. Schlosberg, Guy P. Carling, Thomas J. Kelly, Emelie C. 

Tin-e, Mark J. Hall, Kathleen E. Ciaramello, Gaiy P Fayard, Jeanne P. Jackson, Steven G. Pizula, Benjamin 

M. Polk, Sydney Selati and Mark S. Vidergauz (collectively, the ' 'Individual Defendants"). The Company is 

named as a nominal derendant. 

The derivative complaint alleges, among other things, that the llldividual Defendants breached their 

fiduciary duties to the Company by allowing others to cause. or themselves causing, the Company to hide 

discrimination and failing to ensure sufficient diversity, including by permitting conduct to occur that was 

inconsistent with statements made in the Company's policies and disclosures, and failing to ensure the 

Company's compliance wilh laws regarding diversity and anti-discrimination. The complaint also asserts 

claims for abuse of control, unjust enrichment and violation of Section 14(a) of the Securities Exchange Act 

of 1934, as amended (the "Exchange Act"). The complaint st:eks from the Individual Defendants an 

unspecified amount of damages, restitution, punitive damages and costs to be paid to the Company, and 

seeks to require the Company to adopt cmvorate governance refonns, and other equitable relief, 

On January 15, 2021, the Company tiled a motion lo dismiss tl1e action because the plaintiff failed 

to make a demand on the Company as required by Federal Rule of Civil Procedure 23.l or to show that 

demand would have been futile. The Individ11al Defendants also filed a motion to dis1niss the complaint for 

failure to state a claim against the Individual Defendants, among other reasons. Those motions are scheduled 

for hearing in the 2021 second quarter. While the Company continues to evaluate these claims, 1ilanagement 

believes that such litigation will likely not have a material adverse effect on the Company's financial 

position or results of operations. 

The Company evaluates, on a quarterly .basis, developments in legal proceedings and. other matters 

that could cause an increase or decrease in the amounl of the liability lhal is accrued, if any, and an:y related 

insurance reimbursements. As of December 31, 2020, the Company's consolidated balance sheet included 

accrued loss contingencies of approximately $18.4 million. 

lTEM 4. MTNE SAFETY DISCLOSURES 

Not applicable. 
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PARTJl 

ITEM 5. MARKET FOR THE REGISTRANT'S COMMON EQUITY, RELATED 

STOCKHOLDER M ATTERS AND ISSUER PURCH ASES OF EQUITY SECURITIES 

Principal Market 

The Company's common stock trades on the Nasdaq Global Selecl Market under the symbol, 

"MNST". As of February 19, 2021, there were 528,137,036 shares of the Company's common stock 

outstanding held by approximately 188 holders of record. The holders of record do not include those 

stockholders whose shares are held of record by banks, brokers and other financial institutions. 

Stock Price and Dividend Information 

We have not paid cash dividends to our stockholders smcc our inception and do not anticipate 

paying cash dividends in the foreseeable future. 

On Febrna1y 26_, 2019, the Company's Board of Directors authorized a share repurchase program for 

the purchase of up lo $500.0 million of the Company's oulslanding common slack (lhe "February 2019 

Repurchase Plan"). During the year ended December 31, 2020, the Company purchased 0.6 million shares 

of common stock at an average purchase price of $58. l6 per share, for a Lotal amount of $36.6 million 

(excluding broker commissions), which exhausted the availabilily under the february 2019 Repurchase 

Plan . Such shares are included in commou stock in treasury in the accompanying consolidated balance sheet 

at December 31, 2020. 

On November 6, 2019, the Company's Board or Directors aulhorized a new share repurchase 

program for the purchase of up to $500.0 million of the Company's outstanding common stock (the 

"November 2019 Repurchase Plan"). During the year ended December 31, 2020, the Company purchased 

9. l million shares of common stock at an average purchase price of $54.86 per share, for a total amount of 

£499.9 million (excluding broker commissions), which exhausted the availability under the November 2019 

Repurchase Plan. Such shares are included in common stock in treasury in the accompanying consolidated 

balance sheet at December 31, 2020. 

On March 13, 2020, the Company's Board of Directors authorized a new share repurchase program 

for the purchase of up lo $500,0 million of the Company's outstanding common slock (the ".March 2020 

Repurchase Plan"). During the year ended December 31, 2020, the Company purchased 1.0 million shares 

of common stock at an average purchase price of $55.85 per share, for a total amount of $58.5 million 

(excluding broker commissions), under the March 2020 Repurchase Plan. Such shares are included in 

common stock in treasury in the accompanying consolidated balance sheet at December 31, 2020. As of 

March 1, 2021, $441.5 million remained available for repurchase under the March 2020 Repurchase Plan. 

During the year ended December 31, 2020, 0.02 million shares of c01mnon stock were purchased 

from employees in lieu of cash payments for options exctciscd or withholding taxes due for a total amount 

of $1.0 million. While such pmchases are considered common stock repmchases, they are not counted as 

purchases against the Company's authorized share repurchase programs. Such shares are included in 

common stock in treasury in the accompanying consolidated balance sheet at December 31, 2020. 

No shares were repurchased during the qua1ier ended December 31, 2020. 
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Performance Graph 

The following graph shows a five-year comparison ofcumulative total returns: 1 

COMPARISON Of CU ULATIVE FIVE VEA.R TOTAL RETURN 

$250 

MonntrBevenioi, Corl)Or.iUon 

200 
- s.&P 500 Index 

---<t--· PeerGroup 

$150 

$50 

S(l 

12131115 11131/16 12131'17 11131118 11131119 12131.120 

1Annual 1emm assumes reinvestment of tlivitlends. Cumulative rntal return assumes an initial investment of $100 m1 December 31, 2()15. The 

Company':; s.df~sc:-]~dt:tl pt:cr grnup is ..:om prised of TCCC~ Dr. Pt::ppt:1 Snapple. Gmup1 Tnc. (thrnugh July 9~ 20 l K), Kem ig TJ1 . Pc-.:pp..::1 f 111.: . (atle1 July 

l 0, 2018), NnLion a l Beverage Corpor.:11io11 , Jones Smla Compnny and l>epslCu, Tnc. 
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ITEM 6. SELF:CTED FlNANCJAL DATA 

The consolidated statements of operations data set forth below with respect to each of the fiscal 

years ended December 31, 2018 through 2020 and tl1e balance sheet data as of December 31, 2020 and 

2019, arc derived from our audited consolidated financial statements included herein, and should be read in 

conjunction with those financial statements and notes thereto, and with Management's Discussion and 

Analysis of Financial Condition and Results of Operations included as Pmi TT, Ttem 7 of this Annual Report 

on Fo1m 10-K. The consolidated statements of operations data for the fiscal years ended December 31, 2017 

and 2016 and the balance sheet data as of December 31, 2018, 2017 and 2016 are derived from Lhe 

Company's audited consolidated financial statements not included herein. 

(in thousands, except per share in fo rmation) 2020 20]9 2018 2017 2016 

Net sales 1 S 4,598,638 $4,200,819 $ 3,807,1!13 $ 3,369,045 $ 3,049,393 

Gross profit 1 S 2,723,880 $ 2.518,585 $ 2,295,375 S 2,137.690 s 1,942,000 

Gross profit as a percentage to net :,;oles 5'l.2% 60.0% 60.3'% 63.5% 6].7% 

Operating incomeL2 S 1,633,1 53 $ 1,402,939 $ 1,283,619 S 1,198;787 $ 1,085,338 

Nel incon,e1,2 S 1,409,594 $ 1, 107,835 $ 993,004 s 820,678 s 712,685 

Net income jJer common shm:e: 

Basic s 2.66 $ 2.04 $ l.78 s 1.45 $ 1.21 

Diluted s 2,64 $ 2.03 $ 1.76 s 1.42 $ 1.19 

Cash, cash equivalents aml invcstm~nts S 2,106,058 $ 1,343,925 $ 958,163 S 1,203,921 s 600,530 

Total assets S 6,202,716 $ 5,JS0,352 $ 4,526,891 S 4,791 ,012 S 4,153,471 

Stockholdcl's' cquiiy S 5,160,860 $4,171,281 $3,610,901 S 3,895,212 S 3,329,709 

1 lncludl·s $42.1 million, $46 3 millio11, $44 3 millio11, 543 ,../ million a11d $40 3 million {or Jhc W!l,rs ended De"•mbcr 31, 2021), 1019, 2018, 
2017 and 2016, respecr.ive/y, re/med lo the re,:ognilion of deferr1Hf rel'fmlle. - · 

2 lm:llidc-!s $0.2 million,, $11,3 111illion, S26.6 wil/iwi, 335.-'I million W?d $7f) 8 111illionfor ihe years ended De~·ember 31, 2()20, 2019, 2018, 2017 

and 2016, respective~v. related M r?:j:pP11difL11-i:!,s alt, ihutahle In the cos ls as.<mf.:iated 111itli le, 111i11ali11g e..,itting distrihutrws, 
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TTEM 7. MANAGEMENT'S DTSCUSSlOX AND ANALYSTS OF FlNANCTAL CONDTTJON 

k'1D RESULTS OF OPERATIO!'IS 

The following Management 's Di scussion and Analysis of financial Condition and Results of 

OperaLions (''MD&A") is provided as a supplement lo - and should be read in conjuncLion with - our 

.financial statements and the accompanying notes ("Notes") included in Part II, Item 8 of this Form l 0-K. 

This discussion contains forward-looking statements that are based on management's current expectations, 

estimates and projections about our business and operations. Our actual results may differ materially from 

those cm,-ently anticipated ant.I expressed in such forward-looking statements. See "Fo1ward-LIJ(iking 

Statements" and "Part L Ttem I A - Risk Factors." 

This overview provides our perspective on the individual sections of MD&A. MD&A includes the 

following sections: 

• The COV!D-19 Pandemic- a discussion of the impact of the COVID-19 pandemic on our 

business employees and operation s; 

• Our Business - a general description of our business, the value drivers of our business, and 

-opportunities and risks facing our Company, stock repurchases, acquisitions and divestitures; 

• Results of Oper(lffons - an analysis of our consol iclatcd results of operations for the three years 

presented in our financial statements; 

• Sales - details of our sales measured on a quarterly basis in both dollars and cases; 

• Inflation - information about the impact that inflation may or may not have on our results; 

• Liquidity and Capital Resnurces - an analysis of our cash flows., sources and uses of cash and 

contractual obligations; 

• Accounting Policies and Pronoun cements - a cliscussion of accounting policies that require 

CJitical judgments and estimates including newly issued accounting pronouncements; 

• Forward-Looki11g Stalemrnts - cautionary information about forward-looking statements and a 

description of certain risks and uncertainties that could cause our actual result~ to differ 

materially from the Company's historical results or our current expectations or projectioJ1s; and 

• Market Risks - information about market risks and risk management. (See "Forward-Looking 

Statements" and "Part TT, Ttem 7 A - Qualitative and Quantitative Disclosures About Market 

Risks"). 

The COVID - 19 Pandemic 

The current COVID-19 pandemic has presented a substantial public health and economic challenge 

around the World and is affecting our employees, communities and business operations, as well as the global 

economy and financial markets. The human and economic consequences of the COVTD-19 pandemic as 

well as the measures taken or that may be taken in the future by governments, and consequently businesses 

(including the Company and its suppliers, full service beverage bottlers/distributors ("bottlers/distributors''), 

co-packers and other service providers) an<l the public at large lo limit the COVID-19 pandemic, has directly 

at1d indirectly impacted our business. The duration and severity of this impact will depend on future 

developments that are highly uncertain and cannot be accurately predicted, including new infonnation that 

may emerge concerning the COVID-19 pandemic, the actions taken to limit its spread and the economic 

impact on local, regiofrnl, national and international markets. See "Part T, Hern I A - Risk Factors." 

We have been actively addressing the COVID-19 pandemic with a global task fotce tean1 working 

to mitigate the potential impacts to our people and business. 
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Jlr!all/1 and Sq&fy__J)j" rmr 1?111ployres and 811. iness Partners 

From the beginning of the COVJD-19 pandemic, our top priority has been the health, safety and 

well-being of our employees. Early in March 2020, we implemented global travel restrictions and work­

from-home policies for employees who arc able to work remotely. For those employees who arc unable to 

work remotely, safety precautions have been instituted, which were developed and adopted in line with 

guidance from public health authorities and professional consultants. Currently, certain of our offices have 

partially reopened in: the U.S. and in certain countries, and generally, our field sales teams are working with 

our boltler/distJibutors and retailers subject to certain safely protocols. During the COVID-19 pandemic, we 

have taken a number of steps to suppo1t our elnployees, including increasing employee communications, 

including topics such as mental health and family welfare; creating wellness hotlines and enhancing 

employee assistance programs; and conducting employee surveys to evaluate employee morale. We are 

incredibly proud of the teamwork exhibited by our employees, co-packers and bottlers/distributors around 

the world who are ensuring the integrity of our supply chain. 

Cusrnmf!r Demand 

Despite the ongoing impact of the COVID-19 pandemic, we achieved record fourth quarter net 

sales. While the pe1formance in Emope, Middle East and Africa ("EMEA") was solid in the fourth quarter, 

EMEA remained adversely affected.by the COVTD-19 pandemic. 

Since tnid-March 2020, we have seen a shift in consumer channel preferences and package 

configurations, including art increase in at-home consumption and a decrease in food service on-premise 

consumption. Our sales in the 2020 second quarter were initially adversely affected as a result of a decrease 

in foot traffic in the convenience and gas channel (which is our largest channel) but improved sequentially 

from the latter half of the 2020 second quarter and throughout the 2020 third and founh quatiers. Our e­

commerce, club store, mass merchandiser and grocery and related business continued to increase in 2020, 

while our food setvice bn-premise business, which is a small channel for the Co111pany, remained 

challenged. The duration of these trends and the magnitude of such impacts on future periods ca1mot be 

precisely estimated at tbis lime, as they arc affected by a number of factors (many of which ,u-c outside our 

control). 

We have recently seen a resurgence of the COVID-19 pandemic in the N 01thern Hemisphere while 

cases in the Southern Hemisphere continue to increase. As a result, a number of countries, particularly in 

EMEJ\, have reinstituted lockdowns and other restrictions, Which could further impact customer demand. 

A reduction in demand for our products or changes in consumer purchasing and consumption 

patterns, as Well as continued economic uncertainty as a result of the COVID-19 pandemic, could adversely 

affect ihe financial conditions of retailci"s and consumers, resulting in reduced or canceled orders for our 
products, purchase retums and closings of retail or wholesale establishments or other locations in which our 

products are sold. 

Our Distribution and S11pJ2iy Chain 

As of the date of this filing, we do 110t foresee a material impact on the ability of our co-packers to 

manufacture and our bottlers/distributors to distribute our products as a result of the COVTD-19 pandemic. 

We are continually addressing the increase in our aluminum can requirements given our volume growth and 

the cmTent supply constraints in the aluminum can induslly. Overall, we are not experiencing significant raw 

material or .finished product shottages ahd our supply chain remains intact. Depending oh the duration of 

any COVID-19 pandemic related issues, we may experience material disruptions in our supply chain as the 

pandemic continues. 
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As of the date of this filing, we expect to maintain substantial liquidity as we manage through the 

current environment as described in the "Liquidity and Capital Resources" section below. 

Our Rusincss 

Overview 

\~Te develop, market, sell and distribute energy drink beverages and concentrates for energy drink 

beverages, primarily under the following brand names: 

• Monster Energy® • NOS® 

• MonsLer Energy Ultra@ • Full Throttle® 

• Monster Rehab® • Burn® 

• Monster MAXX(f!) • Mother® 

• Java Monster@ • Nalu® 

• Muscle Monster® • Ultra Energy® 

• Espi•esso Monster® • Play® and Power Play@ (stylized) 

• Punch Monster® • Relentless® 

• Juice Monster® • BPM® 

• Monster Hydro(® Energy Water • BU® 

• Monster Hydro® Super Sport • Gladiator® 

• Monster 1-lydroSport Super Fuel@ • Samurai® 

• Monster Super Fuel® • Live+@ 

• Monster Dragon Tea® • Predator® 

• Reign Total Body Fuel® • Fury® 

• Reign Inferno® Thermogenic Fuel 

Our net sales of $4.60 billion for the year ended December 31, 2020 represented record annual net 

sales. Net sales for the year ended December 3 l, 2020 were negatively impacted by $ 1 ~-2 mil I ion related to 

product returns from our customers as a result of a European formulation issue with a limited number of 

products in Europe and a labeling issue concerning one product in Japan (the "Product Returns"). Net 

changes in foreign cwi-ency exchange rates had an unfavorable impact on net sales of approximately $48.2 

million for the year ended December 31, 2020. 

The vast majority of our net sales are derived from our Monster Energy® Drinks segment. .'Jct sales 

of our Monster Energy® Drinks segment were S431 bj!]i911 for the year ended December 31, 2020. Net 

sales of our Strategic Brands segment were S266.4 million for the year ended December 31, 2020. Our 

Monster Energy@ Drinks segment represented 93 .6% and 92.9% of our net sales for the years ended 

December 31, 2020 and 2019, respectively. Our Strategic Brands segment represented 5.8% and 6.5% of our 

net sales for the years ended December 31, 2020 and 2019, respectively. Our OLher segment represented 

0.6% and 0.5% of our nel sales for the years ended D_ecember 31, 2020 and 2019, respectively. Net sales for 

the Monster Energy® Ddnks segment for the year ended December 31, 2020 were negatively impacted by 

S15.2 million related to the Product Returns. 

Net changes in foreign currency exchange rates had an unfavorable impact on net sales in the 

Monster Energy® Drinks segment of approximately $44.0 million for the year ended December 31, 2020. 

Net changes in foreign currency exchange rates had an unfavorable impact on neL sales in Lhe Strategic 

Brands segment of apptoximately $4.2 million for the yeaT ended December 31, 2020. 
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Our growth slralegy includes expanding our inlernational business. Net sales to customers outside 

the United States amounted to $1.51 billion, $1 .33 billion and $1.09 billion for lhc years ended December 

31, 2020, 2019 and 2018, respectively. Such sales were approximately 33%, 32% and 29% of net sales for 

the years ended December .'.\I, 2020, 2019 and 2018, respectively. Net sales to custoincrs outside the United 

States for the year ended December 31, 2020 were negatively impacted by $15.2 million related to the 

Product Returns. 

Our customers are primarily full service beverage bottlers/distributors, retail grocery and specialty 

chains, wholesalers, club slores, mass merchandisers, convenience chains, foodservice customers, value 

stores, e-commerce retailers and the military. Percentages of our gross billings to our various customer types 

for the years ended December 31, 2020, 2019 and 2018 are reflected below. Such infonnation includes sales 

made by us directly to the customer types concerned, which include our full service beverage 

bottlers/disuibutors in the United States. Such full service beverage bottlers/disttibutors in tum sell certain 

of our products to some of the same customer types listed below. We limit our description of our customer 

types to include only our sales to our full se1vice bottlers/distributors without reference to such 

bottlers/distributors' sales to rhei1 own customers. 

2020 2019 2018 

U.S. full service bottlcrs,Jistributors 56% 58°/i, 61% 

Tntcrnational full service bottlcrs,ldistribmors 34¾ 33% 31% 

Club stores and e-commerce retailers 8% 7% 6% 

Retail grocery, direct convenience. specialty chains and 
wholesalers 1% l 11/0 1% 

Direct value stores and other 1% 1% 1% 

Our customers include Coca-Cola Canada Bottling Limited, Coca-Cola Consolidated, Inc., Coca­

Cola Bottling Company United, Tnc., Reyes Coca-Cola .Bottling, LLC, Great Lakes Coca-Cola Distribution, 

LLC, Coca-Cola Southwest Beverages LLC, The Coca-Cola Bottling Company of Northern New England, 

Inc,, Swire Pacific Holdings, Inc. (USA), Liberty Coca-Cola Beverages, LLC, Coca-Cola European 

Partners, Coca-Cola Hellenic, Coca-Cola FEMSA, Coca-Cola Amatil, Swire Coca-Cola (China), COFCO 

Coca-Cola, Coca-Cola Reverages /\ frica, Coca-Cola t~ecek and certain other TCCC network bottlers, Asahi 

Soft D1inks, Co., Ltd., Wal-Mart, Tnc. (including Sam's Club), Costco Wholesale Corporation and 

Amazon.com, Inc. A decision by any large cuslomer Lo decrease amounls purchased from us or to cease 

carrying our products could have a maLerial adverse effect on our financial condition and consolidated 

results or operations. 

Coc:a-Cola Consolidated, Inc. accounted for approximately 12%, 13% and 13% of our_ net sales for 

the years ended December 31, 2020, 2019 and 2018, respectively. 

Reyes Coca-Cola Bottling, LLC accounted for approximately 11%, 11% and 12% of our net sales 

for Lhe years ended December 31, 2020, 2019 and 2018, respectively. 

Coca-Cola European Partners accounted for approximately 10% of our net sales for the years ended 

December 3 l, 2020, 2019 and 20 18. 

We continue to incw· cxpcndilurcs in connection with the development and introduction of new 

products and llavors. 

Value Dl'ivers of our Busines.~ 

We believe that the key value drivers or our business include the following: 

• l11tematio11al Growth - The introduction, development and sustained profitability of our 
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Monster Energy® brand internationally remains a key value driver for our corporate growth. 

One or more of our products are distributed in approximately 154 countries and tenitorics 

worldwide. 
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• f>rqfitable Growth - We believe "functional" value-added beverage brands supported by 

marketing and innovation and targeted lo a diverse consumer base, drive profitable grnwth . We 

continue to broaden our family of products to provide more alternatives lo consumers and 

launched Reign Total Body Fuel® high performance energy drinks in the tirst quarter of 2019. 

We are focused on increasing the profit margins for both our Monster Energyc[1 Drinks segment 

and our Strategic Brands segment, and believe that tailored branding, packaging, p1icing and 

distribution channel strategies help achieve profitable growth. We are implementing these 

strategies with a view to continuing profitable growth. 

• Cost lvfanagement - The principal focus of cost management will continue to be on reducing 

input procurement and production costs on a per-case basis, including raw material costs and 

co-packing fees, as well as reducing freight costs by securing additional co-packing facilities 

strategically localized. Another key area of focus is to decrease promotional allowances, selling 

and general and administrative costs, including sponsorships, sampling, promotional and 

marketing expenses, as a percentage of net sales. 

• Efficient Capital Structure - Om capital structure is designed to optimize our working capital in 

order to finance expansion, both domestically and internationally. We believe that witb our 

strong capital position, our ability to raise funds, if nccessa1y, at a relatiYely low effective cost 

of b<mowings, provides a competitive advantage. The reduction of days outstanding for 

accounts receivable and inventory days on hand wi 11 remain an area of focus. 

We believe that, subject to increases in the costs of certain raw materials being contained, these 

value drivers, when implemented and/or achieved in the United States and internationally, will result in: 

(J) improving or maintaining our product gross profit margins; (2) providing additional leverage over time 

tluough reduced expenses as a perct;ntage of i:Jet operating revenues; and (3) enhancing our cost of capital. 

The ultimate measure of success is and will be reflected in our eunent and future results of operations, 

Net sales, gross profit, operating income, net income and nel income per share represenl key 

measurements of the above value drivers. These 1neasmements will continue lo be a key managemenl focus 

in 2021 and beyond (Sec "Part II, Item 7 - Results of Operations - Resulls or Operations for Lhc Year Ended 

December 3J, 2020, Compared to the Year Ended December 3J, 2019"). 

As of December 31, 2020, the Company had working capital of S2.39 billion compared to $1.66 

billion as of December 31, 2019. The increase in working capita! was prinia1i ly the result of the S 1 .41 

billion of net income earned during the year ended December 31, 2020. For the year ended December 31, 

2020, our net cash provided by operating activities was approximately $ 1.36 billion as compared to Sl.11 
billion for the year ended December 31, 2019. Principal uses of cash flows in 2020, were purchases of 

investments, repurchase of our common stock, development of our Monster Energy® brand internationally 

and acquisitions ofreal property, property and equipment. TI1ese principal uses of cash flows are expected to 

be and remain our principal recuning use of cash and working capital funds in the future (See "Part TT, Ttem 

7 - Liquidity and Capital Resources"). 

Opportunities, Ch"llenges and Risks 

Looking forward, our management has identified cettain challenges and risks for the beverage 

industty and the Company, including our significant commercial relationship with TCCC and TCCC's status 

as a significant stockholder of the Coinpany, in each case as <lesc1ibed above under "Parl I, hem 1 A - Risk 

Factors." 

In addition, legislation has been proposed andlor adopted at the U.S., state, county and/or municipal 

level and proposed aml.!or adopted in certain foreign jurisdictions to restrict the sale of energy drinks 

https ://www.sec.gov/Archives/edgar/data/865752/000110465921 029943/mnst-20201 231 X 1 Ok.htm 84/219 

Exhibit 66 Page 84 of 219 

MEC014695 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edgar/data/B65752/000110465921029943/mnst-20201231 x1 Ok.him 

(including prohibiting the sale of energy drinks at cenain establishments or pursuant to ccnain governmental 

programs), limit caffeine content, require 
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certain product labeling disclosures and/or wamings, impose taxes, limit product sizes or impose age 

restrictions for the sale of energy drinks. In addition, articles critical of the caffeine con Lent in energy drinks 

and their perceived benefits and articles indicating certain health risks of energy drinks have been published. 

The proposal and/or adoption of such legislation and the publication of such articles, or the future proposal 

and/or adoption of similar legislation or publication of similar articles, may adversely affect our Company. 

In addition, uncertainty and/or volatility in our domestic and/or our international economic markets could 

negatively affect both the stability of om industry and our Company. Furthennore, our growth strategy 

includes expanding our international business, which exposes us to risks inherent in conducting international 

operations, includi11g tbe risks associated with foreign cunency exchange rate fluctuations. Consumer 

discretionary spending also represents a challenge to the successful marketing and sale of our products. 

Increases in consumer and regulatmy awareness of the health problems a.rising from obesity and inactive 

lifestyles continue to r epresent a challenge. We recognize that obesity is a complex and serious public health 

problem. Our commitment to consumers begins with our broad product line and a wide selection of diet, 

light and low calorie beverages within our energy drink product lines. We continuously strive to meet 

changing consumer needs through beverage innovation, choice and variety. (See "Part T, Ttem I A - Risk 

Factors") . 

Our hislurical success is allribulable, in parl, lo uur inu·oduction of diITerenl and innovative 

beverages which have been positively accepted by consumers. Our future success will depend, in part, upon 

our continued ability to develop and introduce different and innovative beverages that meet consumer 

preferences, although there can be no assurance of out ability to do so. In order to retain and expand our 

market share, we must continue to develop and introduce different and innovative beverages and be 

competitive in the areas of price, quality, method of distribution, brand image and intellectual property 

prolection. The beverage industry is subject to changing consumer preferences that may adversely affect us 

if we misjudge such preferences. 

In addition, other key challenges and risks that could impact om Company's future financial results 

include, but arc not limited tu: 

• the continuation or worsening of the COVID-19 pandemic; 

• lhe 1:isks associaled wilh the realization. of benefits from our relationship wilh TCCC; 

• the impact ofTCCC's bottlers/distributors distributing Coca-Cola brand energy d1inks; 

• changes in consumer preferences and demand for our products; 

• economic uncertainty in the United States, Europe and other countries in wh_ich wc operate; 

• the risks associated with foreign cmTency exchange rate fluctuations; 

• maintenance of our brand image, product quality and corporate 1·eputation; 

• increasing concern over variou& envirmimenlal, huinmi righls and health mallers, including 

obesity, caffeine consumption and energy drinks generally, and changes in regulation and 

consumer preferences in response to those concerns; 

• profitable expansion and growth of our fa111ily of brands in the competitive market place (See 

"I'a1t 1, ltem 1 - Business - Competition" and "Patt I, Item 1 - Business - Sales and 

Marketing''); 

• costs of establishing and promoting our brands internationally; 

• increases in costs of raw rilate1ials used by us; 

• rcstrictiorts on imports and sources of supply, duties or tariffs, changes in related gove.rruncnt 

regulations and disruptions in the timely impo1t or export of our products and/or ingredients 

due to port strikes and/or port congestion, delays due to the COVID-19 pandemic, related labor 

issues or other importation impediments; 

• protection of our existing i1itellectuar propeitY portfolio of trademarks and copyrights and the 

continuous pursuit to develop and protect new and innovative trademarks and copyrights for 

our expanding product lines; 

• limitations on available quantities of aluminum cans in general, and in particular, in certain 
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package configurations such as the aluminum 24-ounce cap can and 550ml aluminum can 

utilizing BRE resealable lids; 
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• limitations on co-packing availability, particularly for retort production as well for 550ml 

products utilizing BRE resealable lids; 

• the long-term impact ofBrexit on our business in Europe and the United Kingdom; and 

• the imposition of additional regulation, including regulation restricting the sale of energy 

drinks, limirjng caffeine content in beverages, requiring product labeling and/or warnings, 

imposing excise taxes and/or sales taxes, and/or I irniting product size and/or age restrictions. 

See "Part T, Ttem I A - Risk Factors" for additional information about risks and uncertainties 

facing our Company. 

"\Ve believe that the following opportunities exist for us: 

• domestic and international growth potential of our products; 

• growth potential of the energy driuk category, both domestically and internationally; 

• planned and ruture new product and pro<lucl line imroducLions with the objective of increasing 

sales and.ior contributing to higher profitability; 

• the introduction of new package fonnats designed to generate strong revenue growth; 

• package, pricing and channel opportunities to increase profitable growth; 

• effeenve strategic positioning to capitalize on industry growth; 

• broadening distribution/expansion opportunities in both domestic and international markets; 

• launching and/or relaunching our products and new products into new domestic and 

international markets and channels; and 

• continued focus on reducing our cost base. 
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Results of Operations 

The following table sets fo1th key statistics for the years ended December 31, 2020, 2019 and 2018, 

respectively. 

(Tn thousands, excepr per share amounts) Pc,-crntagc Percentage 

Change Change 

2020 2019 2018 20 vs . 19 19 vs. 18 

Net salcs 1 $4,598,638 $4,200,819 S3,807,183 9.5% 10.3% 

Cost of sales 1,874,758 1,682,234 1.511.808 11.4% 11.3% 

Gross profit* 1 2,723,880 2,518,585 2,295,375 8.2% 9.7% 

Gross profit as a perc·eutage of net sales 59.2% 60.0% 60.3% 

Operating expenses2 1,090,727 1,115,646 1,011.756 (2.2)% I 0.3~'o 

Opc:rating expenses as a pen.:entage of net sales 23 .7% 26_6% 26.6% 

Operating income1,2 1,633,153 1,402,939 1,283,619 16.4% 9.3% 

Operating income as a percentage of net sales 35.5% 33.4% 33.7% 

Other (expense) income, net (6,996) 13,023 9,653 (153.7)% 34.9% 

Income before provision for income taxe:,1,2 1,626, l 57 1,415,962 1,293,272 14.8% 9.5~-~l 

Provision for income taxes 216,563 308,127 300,268 (29.7)% 2.6% 

Income taxes as a percentage of income before 

!axes 13.3% 21.8% 23.2% 

Net income1,2 $1,409,594 $1,107,835 s 993,004 27.2% 11.6% 

Net income as a percentage of net sales 30.7% 26.4% 26. 1% 

"Nel income per-comr!loll shat·e; 

Basic $ 2.66 $ 2.04 s 1-78 30.3% 14.6% 

Diluted $ 2.64 $ 2.03 s 1.76 30.0% 15.2'\/o 

Case sales (in thousands)(in 192-ouhce case 

equi val en ts) 504,821 448,770 410,886 12.5% 9.2% 

'T11cl11des $42 I n,il/ion, $46.3 million and $44.4 million for rhe years ended December 31, 2020, 2019 and 2018. respeclivelv, related to rhe 
recognWon of deferr<..'d rc1•cnuc 

2 lnc/11des $0.l ·mi/Jinn, $11. J milliQ11 and $26.6 millim1fl1r Lhcycars· c11dc:cl /Jc:cl'mher 31, 2()20, J.()/9 and 2018, n:.tJJC•r·lively. rdr.iled lo Jislribuw, · 
lc:1;1nina1ion costs, 

•Gm,~ pl'q/il may 1101 be_ c·o,.11pnl'l1bl1! ra I/IOI of 1>tl1L1r ,mtitles si,1ce some c:mitlfl.f i111;/ml1t all c0-$M associar~d 1-viJh O,eir dist1ibmio11 process fo __ c:ost of 
sd/1!,I;., u.-hcn:11.,· other,'f fi.xc:hult• ,•11rluhl Co,·t uuJ fostcad indude suc/1 (;fJ.\ht w/Jhin u1111lhrtt line i f,:m Sl it:/1 u.t operating expeH.'feli We indude rml-howul 

/i"eighl and ,varehuuse. custs in vpermiHg expenses rulher tl,an in cust vj sales 

Results of Operations for tlie Year Ended December 31, 2020 Compared to the Year Ended December 31, 

2019. 
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Ne! Sales. Net sales were S4.60 billion for the year ended December 31 , 2020. an increase of 

approximately $397.8 million, or 9.5% higher tban net sales of $4.20 billion for the year ended December 

31 , 2019. The COVTD-19 pandemic had an adverse impact on net sales for the year ended December 3 I, 

2020. Nel sales for the year ended December 31, 2020 were negatively impacted by $15.2 million related lo 

Lhe Producl Relurns. Net changes in foreign currency exchange rnles had an unfavorable impacl on net sales 

of approximately $48.2 million for the year ended December 31. 2020. 
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Net sales for the Monster Energy@) Drinks segment were $4.31 billion for the year ended December 

3 I, 2020, an increase of approximately $401.2 million, or 10.3% higher than net sales of $3.90 billion for 

the yc;ir ended December 31 , 2019. Net sales for the Monster Energy® Drinks segment increased primarily 

due Lo increased worldwide sales by volume of our Monster Energy® brand energy drinks and increased 

sales by volume for our Reign Total Body Fuel@ high performance energy drinks, both as a result of 

increased consumer demand. The COVID-19 pandemic had an adverse impact on net sales of the Monster 

Energy•).{i Drinks segment for the year ended December 31, 2020. Net sales for the Munster Energy® Drinks 

segment for the year ended December 31, 2020 were negatively impacted by $15.2 million related to the 

Product Returns. Net changes in .foreign cu1n)1cy exchai1ge rates had an uufavorable impact on net sales for 

Lhc Monster Energy® Drinks segment of approximately $44.0 million for the year ended December 31, 

2020. 

Net sales for the Strategic Brands segment were $266.4 mill inn for the year ended December 3 I, 

2020. a decrease of approximately $8.6 million, or 3.1 % lower than net sales of $274.9 million for the year 

ended December 3 I, 2019. The COVTD-19 pandemic had a material adverse impact on net sales of the 

Strategic Brands segment for the year ended December 31, 2020. The impact of the COVID-19 pandemic 

\VclS more pronounced i.i1 tbc Strategic Brand segment, particularly in EMEA, as our largest revenue 

generaling countries for this segment experienced extended luckduwns. Net changes in foreign currency 

exchange rates had an unfavorable impact on net sales for the Strategic Brands segment of approximately 

S4.2 million for the year ended December 31, 2020. 

Net sales for the Other segmeht were S27.0 million for the year ended December 31, 2020, an 

increase of approximately $5.2 million, or 23 . 7% higher than net sales of $21.9 million for the year ended 

December 3 l, 2019. 

Case sales, in 192-ouncc case equivalents, were 504.8 millioi1 cases for the year ended December 

31, 2020, an increase of approximately 56.1 million cases or 12.5% higher than case sales of 448.8 million 

cases for the year ended December 31, 2019. The overall avetage net sales per case (excluding net sales of 

AFf Third-Party Products of $27.0 million and $21.9 mil]jon for Lhe yeats ended December 31, 2020 and 

~019, respectively, as these sales du not have unit case equivalents) decreased to $9.06 for the year ended 

December 31, 2020, which was 2,8% lower than the average net sales per case of $9.31 Joi• the year ended 

Decemb-:r 31, 2019. 

Gmss Profit. Gross profit was S2.72 billion for the year ended December 31, 2020, an increase of 

approximately $205.3 million , or 8.2% higher than the gross profit of $2.52 billion for the year ended 

December 3 l, 2019. The increase in gross profit dollars was prirnarily the result of the $401.2 million 

increase in net sales of our Monster Energy® Drinks segment for the year ended December 31, 2020. 

Gross profit as a percentage of net sales decreased to 59.2% for the year ended December 31, 2020 

from 60.0% for the year ended December 31, 2019. The decrease in gross profit as a percentage of net sales 

for the year ended December 31, 2020 was primarily the result of the impact of the Product Returns, 

associated inventory provisions and other related costs as well as geogi•aphic·a1 sales mix. Gross profit as a 

percentage of net sales (excluding the Product Returns, associated inventory provisions and other related 

costs) was 59.6% for the year ended December 31, 2020. 

Operating Expenses. Total operating expenses were $1.09 billion for the yeat ended December 31, 
2020, a decrease of approximately $24.9 million, or 2.2% lower than total operating expenses of S l.12 

billion for the year ended December 31, 2019. The decrease in operating expenses was ptimarily due to 

decreased expenditures of $46.7 million for sponsorship and endorsements, decreased expenditures of S27.7 

million for travel and entertainment, each largely as a consequence of the COVID-19 pandemic, decreased 

expenditures of $14.7 million for legal settlements and decreased expenditu.l'es of $11.1 million related to 

the costs associated witJ1 distributor terminations. The costs for certain postponed or tescheduled events 

https://WWW.sec.gov/Archives/edgar/data/865752/000110465921 029943/mnst-20201231 x1 Ok.htm 91/219 

Exhibit 66 Page 91 of 219 

MEC014702 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok.htm 

have been, or may be, dcfe1Ted to future periods. Due to the unce11ainty sunounding the COVID-19 

pandemic, we arc unable to estimate in what future periods, if any, such dcfen-cd sponsorship and 

endorsement costs will be recognized. Provision for legal settlements for the year ended December 31, 2020 

was lower by $14.7 million lhan in the comparable 2019 period. The decrease in operating expenses was 

partially offseL by increased payroll expenses of$43.l million (of 
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·which $6.9 million was related to an increase in stock-based compensation), increased expenditures of$25.3 

million for social media aL1d digital marketing, and increased out-bound fi:eight and warehouse costs of 

S21.7 million . 

Opera ling ]11come. Operating income was $1.63 billion for tbe year ended December 3 J, 2020, mi 

increase of approximately $230,2 million, or 16.4% higher than operating income of$] .40 billion for the 

year ended December 31, 2019. Operating income as a percentage of net sales was 35 .5% and 33.4% for the 

years ended December 31, 2020 and December 31, 2019, respectively. Operating income was $270.8 million 

and $229.2 million for the years ended December 31, 2020 and 2019, respectively, in connection with our 

operations in Europe, Middle East and Africa ("EMEA"), Asia Pacific and South America. 

Operating income for the Monster EnergY'Jl°: Drinks segment, exclusive of corporate and unallocated 

expenses, was $1 .82 billion for the year ended December 31, 2020, an increase of approximately $254.4 

million, or 16.2% higher than operating income of $1.57 billion for the year ended December 31, 2019. The 

increase in operating income for the Monster Energy® Drinks segment was primruily the result of the 

S401.2 million increase in nel sales of our Monsler Energy® Drinks segmenl for the year ended December 

31, 2020. 

Operating income for the Strategic Brands segment, exclusive of corporate and unallocated 

expenses, was S155.0 million for the year ended December 31, 2020, a decrease of approximately $9.0 

million, or 5.5% lower than operating income of S 164.1 million for the year ended December 31, 2019. 

Opera(ing income for the Olher segment, exclusive of corporate and unallocated expenses, was $5.9 

million for the year ended December 31, 2020, an increase of approximately $2.3 miilion, or 62.3% higher 

than operating i.ncoiuc of $3.7 million for the year ended December 31, 2019. 

Other (Expense) !i1come, net. Other non-operating (expense) income, net, was $(7.0) million for the 

year ended December 31, 2020, as compared lo other no11-operating (expense) income, net, of Sl3.0 million 

for the year ended December 31, 2019. Foreign currency transaction losses were $li.2 million and $4.1 

million for the years ended December 31, 2020 and 2019, respectively. Interesl income was S8. l million and 

Sl 7.8 million for the years ended December 31, 2020 and 20 l 9, respectively. 

Provision _for Income Ta.-.:es. ProYision for income taxes was $216.6 million for the year ended 

December 31, 2020, a decrease of $91.6 million, or 29.7% lower than the provision for income taxes of 

$308.1 million for the year ended December 31, 2019. The effective combined federal, state and foreign tax 

rate decreased to 13 .3% from 21.8% for the year ended December 31, 2020 and 2019, respectively. The 

decrease in the effective tax rate was primarily attributable to a non-recurring tax benefit of approximately 

$165.l million due to an intra-entity transfer of intangible assets between certain of the Company's foreign 

subsidiaries which resulted in a step-up of the tax-deductible basis in the transfc1TCd assets in a foreign 

_jurisdiction, and created a temporary difference between the tax basis and the book basis for such intangible 

assets. TI,e decrease in the effective tax rate was partially offset by the decrease in the equity compensation 

deduction. 

Net Income. Net income was $1.41 billion for the year ended December 31, 2020, an increase of 

$301.8 million, or 27 .2% higher than net income of $1. 11 billion for the year ended Dec;ember 31, 2019. The 

increase in net income was primarily due to the $205.3 million increase in gross profit; the decrease in the 

provision for income taxes of$91.6 million and the decrease in operating expenses of$24.9 millioi1. 

Results of Operations for the Year Ended December 31, 2019 Compared to the Year Ended December 31, 

2018. 

Net Sales. Net sales were S4.20 billion for the year ended December 31, 2019, an increase uf 

apprnximately S393.6 million, 01· 10.3% higher than net sales of $3.81 billion for the year ended December 
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31, 2018. Net sales for the year ended December 31 , 2019 were positively impacted by approximately 

Sl0l.9 million as a result of a price increase effective from November 1, 2018 in the United States ("the 

U.S. Price Tncrease") and effective from February 1, 2019 in Canada (the 
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"Canada Price Tncrease"), on certain of our Monster Energy@ brand energy drinks. Net changes in foreign 

currency exchange rates had an w1favorablc impact on net sales of approximately $69.2 million for the year 

ended December 31, 2019. 

Net sales for the Monster Energy<]) Drinks segment were $3. 90 billion for the year ended December 

31, 2019, an increase of approximately $405.6 million, or 11.6% higher than net sales of S3.50 billion for 

the year ended December 31, 2018. Net sales for the Monster Energy@:• Drinks segment increased primarily 

due to (i) sales of our Reign Total Body Fuel® high perfonnance energy drinks, introduced in the first 

quarter of 2019, (ii) the price increases described above, and (iii) increased worldwide sales by volume of 

our Monster Energy® brand energy drinks as a result of increased consumer demand. Net changes in foreign 

cunency exchange rates had an unfavorable impact on net sales for the Monster Energy~ Drinks segment of 

approximately $59.6 million for the year ended December 31, 2019. 

Net sales for the Strategic Brands segment were $274.9 million for the year ended December 31, 

2019, a decrease of approximately $10:9 million, or 3.8% lower than net sales of S285.8 million for the year 

ended December 31, 2018. Net changes in foreign currency exchange rates had au w1favorable impact on 

net sales for the Strategic Bi-ands segment of approximately $9.6 million for the year ended December 31, 

2019. 

Net sales for the Other segment were $21.9 million for the year ended December 31, 2019, a 

decrease of approximately $1. l million, oi• 4.6% lower than net sales of $22.9 million for the year ended 

December 31, 2018. 

Case sales, in 192-ounce case equivalents, were 448.8 million cases for the year ended December 

31 , 2019, an increase of approximately 37. 9 million cases or 9.2% higher than case sales of 410. 9 million 

cases for the year ended Decemher 31, 2018. The overall average net sales rer case (excluding net sales of 

AFF Third-Party Products of $21.9 million an<l $22.9 million for the years entled December 31, 2019 a11d 

2018, respectively, as these sales do not have unit case equivalents) increased to $9.31 for the year ended 

December 31, 2019, which was 1. 1 % higher than the average net sale~ per case of $9.2] for the year ended 

December 31, 2018. The increase in the average net sales per case was primarily attributable to a price 

increase effective from November l , 2018 in the United States and cllcclivc from February l, 2019 in 

Canada, on certain of our Monster Energy® brand energy drinks. 

Gross Profit. Gross profit was 5,2.52 billion for the year ended December 31, 2019, an increase of 

approximately $223.2 millioh, or 9.7% higher than the gross profit of $2.30 billion for the year ended 

December 31, 2018. The increase in gross profit dollars was primarily the result of the $405.6 million 

increase in net sales of our Monster Energy® brinks segment for the year ended December 31, 2019. 

Gross profit as a percentage of Jlct sales decreased to 60. 0°/,, for the year ended December 31, 2019 

from 60.3% for the year ended December 31, 2018. The decrease for the year ended December 31, 2019 was 

primarily the result of geographical a11d product sales mix. Such decrease was paitially offset by the sales 

price increases discussed above. 

Operating Expenses. Total operating expenses were £1.12 billion for the year ended December 31, 

2019, an incre;ise of approximately $103.9 million, or l 0.3% higher than total operating expenses of $1.01 

billion for the year ended December 31, 2018. The increase in operating expenses was primarily due to 

increased payroll expenses of$36.0 million (of which $6.2 million was related to an increase in stock-based 

compensation), increased expenditures of $25.1 m'il1ion for professional service fees, including legal and 

accoW1ting costs, increased expenditures of $13 .4 million for sponsorships and endorsements, and increased 

expenditui·es of $19.1 million in other marketing expenses. The increase in operating expenses was partially 

offset by decreased expenditures of $15.4 lilillion related to the costs associated with distributor 

terminations. Operating expenses for the year ended December 31, 2019 included a $15.5 million provision 
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in connection with an intellectual property claim brought by the descendants of Hubert Hansen in relation to 

the Company's use of the Hube1t Hansen name prior to the transaction with TCCC. that closed in 2015. 
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L1hlc of Cont~nts 

Opernti11g l11come. Operating income was $ I .40 billion for the year ended December 3 I, 2019, an 

increase of approximately $119.3 million, or 9.3% higher than operating income of Sl.28 billio11 for I.he year 

ended December 31, 2018. Opera1.ing income as a percentage of net sales was 33.4% and 33.7% for the 

years ended December 31, 2019 and December 31, 2018, respectively. Operating income was $229.2 million 

and$] 80.8 million for the years enden December 31, 2019 and 2018, respectively, in connection with our 

operations in Europe, Middle East and Africa ("EMEA"), Asia Pacific and South America. 

Operating income for the Monster Energy® Dtinks segment, exclusive of corporate and unallocated 

expenses, was $1.57 billion for Lhe year ended December 31, 2019, an increase of approximately $195.0 

million, or 14.2% higher than operating income of $1.37 billion for the year ended December 31, 2018. The 

increase in operating income for the Monster Energy® Drinks segment was prima1ily the result of the 

S405 .6 million increase in net sales of our Monster Energy® Drinks segment for the year ended December 

31 , 2019. 

Operating income for the Strategic Brands segment, exclusive of corporate and unallocated 

expenses, was $164.1 million for Lhc year ended December 31, 2019, a decrease of approximately S12.5 

million, or 7.1% lower Lhan operating income ofS176.5 million for the year ended December 31, 2018. 

Operating income for the Other segmtmt, exc.:lusive of corporate and unallocated expenses, was $3 .7 

million for the year ended December 31, 2019, a decrease of approximately $1.7 million, or 31.9% lower 

than operating income of $5.4 million for the year ended December 31, 2018. 

Other Jncome, ner. Olher non-operating income, nel, was $13.0 million for the year ended 

December 3 J, 2019, as compared to other non-operating income, net, of $9. 7 million for the year ended 

December 3 I , 2018. Foreign cunency transaction losses were $4.1 million and $4.0 million for the years 

ended Det:emher 31, 2019 and 2018, respectively. Interest income was $17.8 million and $13.8 million for 

the years ended December 31 , 2019 and 2018, respectively. 

Pro1•isirm for income li.nes. Provision for incoinc taxes was $308.1 million for the year ended 

December 31 , 2019, an increase of $7.9 million, or 2.6% higher than the provision for income laxes of 

S300.3 million for the year ended December 31, 2018. The effective combined federal, state and foreign tax 

rate decreased to 21.8% from 23.2% for the year ended December 31, 2019 and 2018, respectively. The 

decrease 111 effective tax rate was primarily attributable to an increase in equity compensation deductions. 

The decrease in the effective tax rate was patiially offset by increased income taxes in ce1iai11 foreign 

jurisdictions. 

Net llll.:ume. Net income was $1.l l billion for the year ended December 31, 2019, an increase of 

Sll 4.8 million, or 11.6% higher than net income of $993.0 million for the year ended December 31, 2018. 

The increase in net income was primarily due to the $223.2 million increase in gross profit. The increase il1 

net income was pmiially offset by the increase in operating expenses of $103 .9 million and an i11erease in 

tl1e provision for income taxes of $7.9 million. 

Key Business Metrics 

,ve use ce11ain key metrics and financial measures not prepared in accordance with United States 

Generally Accepted Accounting Principles ("GAA P") to evaluate and manage our business . For a further 

discussion of how we use key metrics and ce11ai11 non-GAAP financial measures, see "Non-GAAP Financial 

Measures and Other Key Metrics". 

Non-GAAP Financial Measures and Othei- Key Metrics 

Yc?ar E11ded /Jecemher 3 1. 2020 compared lo the Year Ended Decemher 31, 2019. 

https://WWW.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok.him 97/219 

Exhibit 66 Page 97 of 219 

MEC014708 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok htm 

Gross Billings**. Gross Billings were $5.33 billion for the year ended December 31, 2020, an 

increase of approximately $507.3 million, or 10.5%, higher than gross billings of $4.82 billion for the year 

ended December 31, 2019. 
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The COVID-19 pandemic had an adverse impact on gross billings for the year ended December 31, 2020. 

Gross billings for the year ended December 31 , 2020 were negatively impacted by $15.2 million related to 

the Product Returns. Net changes in foreign currency exchange rates had an unfavorable impact on gross 

billings of approximately $50.0 million for the year ended December 31, 2020. 

Gross billings for the Monster Energy(~) Drinks segment were S4.99 billion for the year ended 

December 31, 2020, an increase of approximately $509.4 million , or 11.4% higher than gross billings of 

$4.49 billion for the year ended December 31, 2019. Gross billings for the Monste'r Energy® Drinks 

segmenl increased pritmll'ily due to increased worldwide sales by volume of our Monster Energy® brand 

energy drinks and increased sales by volume for our Reign Total Body Fuel® high perfotmance energy 

drinks, both as a result of increased consumer demand. The COVJD-19 pandemic had an adverse impact on 

gross billings of the Monster Energy® Drinks segment for the year ended December 31, 2020. Gross 

billings for the Monster EnergY'}D Drinks segment fur the year ended December 31, 2020 were negatively 

impacted by $15.2 million related to the Product Returns. Ner changes in foreign currency exchange rates 

had an unfavorable impact on gross billings for the Monster Energy® Drinks segment of approximately 

$45.8 million for the year ended December 31 , 2020. 

Gross billings for the Strategic Brands segment were $305.4 million for the year ended December 

31, 2020, a decrease of approximately $7 .3 million, or 2.3% lower than gross billings of $:i 12. 7 million for 

the year ended December 31, 2019. The COVID-19 pandemic had a matetial adverse impact on gross 

billings of the Strategic Brands segment for the year ended December 31, 2020. The impact of the COVTD-

19 pandemic was more pronounced in the Strategic Brands segment, particularly in EMEA, as oui- largest 

revenue generating countries for this segment experienced extended lockdowns. Net changes in foreign 

currency exchange rates had an unfavorable impact 011 gross billings for the Strategic Brands segment of 

approximately $4.2 million for Uie year ended December 31, 2020. 

Gross billings for the Other segment were $27.0 million for the year ended December 31, 2020, an 

i11cn;ase of approximately $5.2 million, or 23 .7% higher than gross billings of $21.9 million for the year 

ended December 31, 2019. 

Pmmotional all01Fa11ces, commissions a11d other expenses***. Promotional allowances, 

commissions and other expenses, as described in the footnote below, were $772.2 million for the year ended 

December 31, 2020, an increase of $105 .3 million, or 15 .8% higher than promotional allowances, 

commissions and other expenses of $666.9 million for the year ended December 31, 2019, Promotional 

allowances, commissions and other expenses as a percentage of gross billings increased to 14.5% from 

13.8% for the years ended December 31 , 2020 and 2019, respectively. 

Amounts received from certain bottlers/distributors at inception of their distribution contracts or at 

the inception of certain sales/marketing programs are accounted for as deferred revenue ai1d are recognized 

as revenue ratably over the anticipated life of the respective distribution contract, generally 20 years, or 

through completion of the sales/marketing program. Revenue recognized was $42.1 million and $46.3 

million for the years ended December 31, 2020 and 2019 , respectively. 

Yew E11ded Dec:emb1tr 31, 2019 compared to the Yew Ended Dr:ce111ber 31,-1f11..£. 

Gross Billings. Gross billings were $4.82 billion for the year ended December 31, 2019, an increase 

of approximately $436.1 million, or 9.9% higl1er than gross billings of $4.39 billion for the year ended 

December 31 , 2018. Gross billings for the year ended December 31, 2019 wei:e positively impacted by 

approximately $101.9 million as a result of the U.S. Price Increase and the Canada Price Increase, on certain 

of our Monstei• Energy® brand energy drinks. Nel changes in foreign cmTency exchange raLes had an 

unfavorable impact on gross billings of approximately $82.5 million for the year ended December 31, 2019, 
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Gross billings for the Monster Energy@ Drinks segment were S4.49 billion for the year ended 

December 31, 2019, an increase of approximately $451.6 million, or 11.2% higher than gross billings of 

$4.04 billion for the year ended 
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December 31, 2018. Gross billings for the Monster Energy@ Drinks segment increased primarily due to (i) 

sales of our Reign Tolal Body Fuel® high performance energy drinks. inLroduced in Lhe firsl quaner of 

2019, (ii) the price increases described above, and (iii) increased sales by volume or our Monster Energy® 

brand energy drinks as a result of increased domestic and international consumer demand. Net changes in 

foreign cun-ern:y exchange rates had an unfavorable impact on gross billings ltir the Monsler Energy® 

Drinks segment of approximately $72.9 mil.lion for the year ended December 31, 2019. 

Gross billings for the Strategic Brands segment were $31 '2.7 million for the year ended December 

31, 2019, a decrease of$14.4 m:illion, or 4.4% lower than gross billings of$327. l million f6r the year ended 

December 3 I, 2018. Net changes in foreign currency exchange rates had an unfavorable impact on gross 

billings in the Su·ategic Brands segment of approximately $9.6 million for the year ended December 31, 

2019. 

Gross billings for the Other segment were $21.9 million for the year ended December 31, 2019, a 

decrease of $1.1 million, or 4.6% lower than gross billings of $22.9 million for the year ended December 31, 
2018, 

Pronwtional allowances, commissions and other expenses. Promotional allowances, commissions 

and other expenses, as described in the footnote below, were $666.9 million for the year ended December 

31, 2019, an increase of $44.5 million, or 7.2% higher than promotional allowances, commissions and other 

expenses of $622.3 million for the year ended December 31. 2018. Promotional allowances, commissions 

and other expe11ses as a percentage of gross billings decreased to 13.8% from 14.2% for the years ended 

December 31, 2019 and 2018, respectively. 

Amolmts received from certain bottlers/distributors at inception of their distribution contracts or at 

the inceptioi1 of certain sales/marketing programs arc accounted for as dcfcned revenue and arc recognized 

as revenue ratably over the anticipated life of the respective distribution contract, generally 20 years, or 

through completion of the sales/marketing program. Revenue recognized was S46.3 million and $44.3 

million for the years e1ided December 31, 2019 and 2018, respeclively. 

**Gross Billings (tilled Gm.s.-; Sales in priorfifl,,gs) represent amounfs invoic<!d 10 (·uswmcrs 11el (~{ca1h rliscou,11<; and rct11r11~· Gross billings are. 
used inlemally by mmwgemen/. as an indicator of and to monilor operaiing pe1fornwnce, i11dudi11~ .,:ales pe1fomwnce of pal'ficular producls, 
.rnlPsp~r:wn pr>1JrJrma11ce, prnduct growth nr dedim-!s mid is u.m.fUI w illvestors in t'ralualillg 01H?rl,lf rompm1y1w1f(nwcw1~·e The U\f' n_f gms.~ hiJlings 
allnws evaluatinn nj .mles pe,jmnumce hefnre the ej/t'?ct o.f m1y pmmntfrmal item,<;, 1Fl1ic/1 crm 11w,k certain pe1Jn1 nwnce is,;ue..\ We the, ~jnre helieve 
that the presentatio11 qf gross billing;}' provides a useful measure ~four ope, ati,rg pe1fo1·mm1ce, The use (!/ gmss bill111gs ,s 1101 a n1t!a'i1-1re Ilia! is 
recognized 1mde1• GAAP a,id should nor be considered as an alJcrnaJive to 11eJ sales. 11 l,;ch i\· dl'!c1mined ill acconlw1ce ,r:ith GAAP, and •;lwuld noJ 
be used alone as Wt i11dicmor of opfftlling pi!1Jurmauce ir• place of md sr1/es. Addiliomtlly, grm'!i' liillings /J!O)' twl bi! comparable to similarly titled 
measun?s used hy (}the,• cornp[!/~ies, as gm:.s hi/Jiugs has hee11 defined hy nur ;11tet1ial reporting p1·aclice'i'. 1,, addiTirm, gm.H hi/Hngs may 11nt he 
reulized in the JU, n, ~/ cm·h r·eceipls as p,.ummional payments mul alluwa11ces 111ay be deduclr!d fi'om pa_1•menls receil'ed from ,xrwin c.11stomers 

The following table reconciles the non-GAAP financial measure of gross billings with the most 

directly comparable GAAP financial measure of net sales: 

Percentage Pc1cc:11tagc 
In thnusamLs Change r::ha11ge 

2020 "019 2018 20 vs 19 19 vs. 18 
Gross Billings $ 5,328,683 $ 4,821,411 $ 4,385,262 10.5% 9.9% 
Det'e1n~d Revenue 42,JlO 46.287 44,160 19.0%) 4.6% 
Les.::;: PromolionaJ allowances, cummlssjom; antl other 
expenses"'** l?T.!. 155) f6C.Ct .S79\ (022.33!)) 15.8% 7.2%. 

Net Saks $ 4.J9R.1m s 4.200.81 9 s 3.807. ISJ 95'¾ 10.3% 

*~*Alt/Jough the e.x.pe11dilures desL"ribecl in this iiue ilem are delen11i11ed i,, acl'otd,mce H!ith GAAP und meet GA.AP require111e11ts, the prese11lation 
thereof dnes not cm!/01111 in GA.AP presentation requirements. Additimrnlly, nw· d~(initim1 o_! pmrnntinnal and other al/owcmces may 1101 he 
c.:oinpomble lO SiiHilur items pr~.Ye11/ed by other cumpa_11ie;o,'. PromcJtional imd other al/01,:ances primarily inc.lude cm1fitlera1im1 given lo our 
hullh.•1•1ldl.rtt•ibutors u,· re/ail customers including, Hui nut liii1iled to thefolloi-ving: (i) di-.,Tow1/s grwlled ujj lisl prices lo supptJrl prier pro///otions lo 
end-consumers hy relailcrs; (ii) Yf!imbursemc11/s given Lo ou,,- boulersldisiributors for agreed portio11s of theil promotional ~pend wilh n:wilrrs, 
induding slollir,g) sl,elj space allpwauces um! otlu~r feP.s /Or both 1u:'w ruul Pxis1i11g produ.1:ts: (iii) m1r ag,.,,Pd g/wre 1Jf JPes giwm to 
hn1tlenddi,•urihutnr.r; andlm· dire{:tly tn rettiilers /hr adve1 {isi11g, i11-:,tm·e marke1i11g awl prm11ntimrnl activitie,;;; (iv) n1,1r agreed ,r;hare rd slntthrg, she!f 
space al/01Pt111ccis mu/ (itlwr fees give11 ,lirec.:t{v lo r'elailers, d11b sfures m,d/01· wholesalers; (,,:) incentives given lo um· buttlers/df~·tribulors twdlur 
rl'lailers fur achieving or e..xcecdhig certain pl'(•delermined sales gunls_: (vi) discowucd m · free products; (i.·iU conlracttwl fees give,i w ow· 
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bur1/erslths11 ;butui s related tu sales made by us dire~/ 10 cenaiu customers 1ha1 fall 1t·itl1i11 tl,e burtle1 s '/dislribUlurs' sales te1ril01 ies; mu/ 
(viii) ce, lain c:01111uis.,·frm.,· paid based on sales lo our bolllers.ldislrihwors, The 
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pi ese!ltalion ofpromMio,wl cmd 0//,;,1 allmw111ces Ji.rcilitate-: wi t'l'aluation ~! Jheh • imp,ict Oil !he de1ern1i11ation of net ,rnle ... aJ1d the spending /e1·t+1 

w.:un-ed ar co1n::la1ed 11·i1h such .wle.\' Pmmntim,al a/Ill othe, ol/ml'(mces cm1s1icwe. a male: fa/ poi tin11 nl our marketing m~Jh•itie,. 0111 pmmotirmal 
,,!Jull'm1ce pro,~rams 11 ilh o/11 1111merot1s bolller.s/dislribulors ahc/!or retailers art: eJ·t!culed lhrvuglt sepm'1Jle agr<•eme11/:}' in the onli11111y course qf 

b11.fi11crs T/11._•se agrccmc11ts gc11crtd~1• prol'itlefn,· one or more of 17,c an cmgcmcnts dcsc1 ibed above aml (Ir(' of varying durnrious, J angi1Jgjj·orn one 

11·et.•k !o rme _l'l'(I!: Tf1e /H'imary d,ivers '?! 0111 prnmnlimwl and mlier allnwaJL,:e c1r.1ivities /Or the years ended 1Jer.emher 3 I, 202() and ](J/() were (i) rn 
il11 :r~O-''\f! ,;ul,:s 1 nlum~ und lliul. (ii .I 1n uddre.~.,; 11w1kt".I r:omlilionfi, mid (ih) lo .~e,:urP. ,·he.lj wHI Jj.,p!tJy .'\J)Ut:P. ul ndaiJ. 

Sales 

The table set forth below discloses selected qnartedy data regatding sales for the past five years. 

Data from any one or more quarters is not ncccssa1ily indicative of annual results or continuing trends. 

Sales of beverages are expressed in unit case volume. A "unit case" means a unit of measurement 

equal to 192 U.S. fluid ounces of finished beverage (24 eight-ounce servings). Unit case volume means the 

number o[ uniL cases (or unit case equivaleuts) of finished products or concentrates, as if converted into 

(jnished products, sold by us. 
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Our quarterly results of operations reflect seasonal trends that are primarily the result of increased 

demand in the warmer months of the year. It has been our experience that beverage sales tend Lo be lower 

dming the first and fourth quarters of each calendar year. In addition, our experience with our energy d1·ink 

products suggests they arc less seasonal than the seasonality expected from traditional beverages. Quarlerly 

flucn1ations may also be affected by other factors including the introduction of new products, the opening of 

new markets where temperature fluctuations are more pronounced, the addition of new bottlers/distributors 

and customers, changes in the sales mix of our products and changes in and/or increased advertising and 

promotional expenses. (See "Part T, Ttem I - Business - Seasonality"). 

, d$aL~ (i1117mns,mds). 

Quarter I 

Quarter 2 

Quarter 3 

Quarter 4 

Total 

l .css: AFP Li)ird part)' 11c t salt!s (ill 

T housands 

Quarter 1 

Quarter 2 

Quarter 3 

Quarter 4 

Total 

Adjusted Ne t Sale (in Thousands)' 

Quarter I 

Quarter 2 

Quarter 3 

Qumter 4 

Total 

Unit ' n.e Volume/ Sn!(•s {in Thll1tsnnds). 

Quarter 1 

Quarter 2 

Qumter 3 

Quarter 4 

Total 

Adjusted Average Net ales Per .Caso 

Quarter 1 

Quarter 2 

Quarter 3 

Quarter 4 

2020 2019 2018 2017 

$1,062,097 $ 945,991 $ 850,921 $ 742,146 

l,093,896 1,104,045 1,015,873 907,068 

1,246,362 1,133,577 1,016,160 909,476 

lJ 96,283 .l ,017,206 924,229 gJ(),.155 

S 4,598,638 $4,200,819 $3,807,183 $3,369,045 

s (5.105) S 
(6.644) 

(8,618) 

(6,671) 

(5 •. HJ) $ 

(5,791) 

'15,860) 

4 657) $ 

(6,623) 
(6,5 73) 

(S.067) 

(5,539) 

(6,174) 

(5,200) 

(4,692) 

S (27.038) 

(4 893) 

S (2l , 65) $ (22,920) $ 
======= 

(21,605) 

S 1,056,992 $ 940,670 $ 846,264 

1,087,252 1,098,254 1,009,250 

1,237,744 1;127,717 1,009,587 

1,189,612 1,012,313 9] 9,162 

S 4,571,600 $4,178,954 $3,784,263 

s 

115,598 

116,960 

139,922 

132,341 

504,821 

9.14 $ 

9.30 

8.85 

8.99 

10 1,284 

119,595 

121 ,854 

106,037 

448,770 

9.29 $ 

9.18 

9.25 

9.55 

92,315 

110,057 

111,038 

97,476 

410,886 

9.17 

9.17 

9.09 

9.43 

$ 736,607 

900,894 

904,276 

805,663 

$3,347,440 

79,992 
7,233 

9(),18<1 

86,548 

359,957 

$ 9.21 

9.27 

9.40 

9.31 

20.16 

$ 680. I 86 

827,488 

787,954 

753,765 

$3,049,393 

$ 

(6,635) 

(5,686) 

(4,690) 

$ (17,011) 

$ 680,186 

820,853 

782,268 

749,()75 

$3,032,382 

72,653 

87,574 

82,767 

77,966 

320,960 

$ 9.36 

9.37 

9.45 

9.61 
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Total s 9.06 S 9.31 $ 9.21 $ 9.30 $ 9.45 
===== 

1 Excludes Othe1· segmeut mu .wles t?f $2 7. {) milhrm, $21 9 mil/inn, $12. 9 111i/lin11, Sl J 6 millim, mul $] 7_() millim, /Or lhP. yP.m·s ended Decemher 31, 
2020, 2019, 2018, 2017 and 2016, rt!spectl\•ely. comprised t.fsult!s ufuw ,.JFF' Third-Party Pruclut.:rs to independent third purtie:J' us these salt!s du 
nor hm'l! uni/ case equivalents. 
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The following represents case sales by segment for the years ended December 3 I : 

(ln thousands, except average net sales per 

case) 2020 20 19 2018 2017 2016 

Net sales $4,598,638 $4,200,819 S3,807,183 $3,369,045 $3,049,393 

Less: AFF third-party sales (27.038) (21,865) (22,920) (21.605) (17,011) 

Adjusted net sales 1 $4,571,600 $4.178.954 S 3,784,263 $3,347,440 $3,032,382 

Case sales by segmcnl: 

Monster Energy@ Drinks 428,.596 377.5.51 338,880 289, I 05 256,323 

Strategic Brands 76.225 71.219 72,006 70,852 64,637 

Other 

Total case sales 504.821 441-,.770 410,886 359,957 320,960 

Average net sales per case $ 9.06 $ 9.3 l s 9.21 $ 9.30 9 .. 45 

1Excf11des Other segmP.JJI net so!P:s f?f .'i~l {} milliou. t.? I 9 millin11. $]2 9 mi!lim,, S]I 6 mi!lin11 rmd $17.0 miJ/jnu fin the yem~"' eudetl Der.emher 31. 
2020. 2019. 1018, 2017. tJJld 2016, respt•cfii ·e(r. comp,i.:Nrl <!I ~:a/e3 <dour IFF Tl,ird-Pur~r Prot!ucls lo iJ1t{epeml£'Jlt third PU!1it!S as lht.•se sales do 

,iol haw! unit case c:quil'lilcnts. 

Inflation 

Vle do not believe that inflation had a significant impact on our results of operations for the years 

ended December 3 I, 2020, 2019 or 201 8. 

Liquidity and Capital Resources 

Cnshjluws provided by uperali11g activities. Cash provided by operating activities was $1.36 billion 

for the year ended December 31 , 2020, as compared with cash provided by operating activities of $ l. 11 
billion for the year ended December 31, 2019. 

For the year ended December 3 J, 2020, cash provided by operating activities was primarily 

attributable to net income earned of $1 .4 l billion and adjustments for certain non-cash expenses, consisting 

of $61.0 million of depreciation and amortization, $70.3 million of stock-based compensation and $8.7 

million of intangible impairments. For the year ended December 31, 2020, cash provided by operating 

activities also increased due to a $30.3 million decrease in inventories, a $26.4 million increase in acc1ued 

liabilities, an $18.7 million increase in accounts payable, a S 13.8 million increase in accrued promotional 

allowances, a $10.4 million increase in income taxes payable; a $7.5 million increase in accrued 

compensation, a $5.5 million decrease in prepaid income taxes and a S1.0 million decrease in prepaid 

expenses and other assets. For the year ended December 3 J, 2020, cash used in operating activities was 

primarily attributable to a $156.9 million increase in deferred i11come taxes, a $120.1 million increase in 

accounts receivable and a $2 l .5 millioi1 decrease in deferred revenue. 

For the year ended December 31, 2019. cash provided by operating activities was primaiily 

allributable to net income earned of $1.11 billion and adjustments for certain non-cash expenses, consisting 

of $64.8 million of depreciation and amortization and $63.4 million of stock-based compensation. 'For the 

year ended December 31, 2019, cash provided by operating activities also increased due to a S28.8 million 

increase in account$ payable, a $21.9 million increase in aecmed promotional allowances, a S9.5 million 

decrease in prepaid income taxes, an $8.1 million increase in income taxes payable, a $7.2 million increase 

iii accrued compensation, a $6.5 million decrease in <listJibutor receivables and a $1.J tnilhon decrease in 

deferred i11come taxes. For the yeat ended December 31. 2019, cash used in operating activities was 

primarily attributable to an $85.2 million increase in inventories, a $66.4 million increase in accounts 
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receivable, a $24.9 million decrease in defeITed revenue, a$ 14.3 million decrease in accrued liabilities and a 

Sl3.8 million increase in prepaid expenses and other assets. 
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Cash.flows used in investing activities. Net cash used in investing activities was $472.5 million for 

the year ended December 31, 2020 as compared to cash used in investing activities of $326. 7 million for the 

year ended December 3 J, 2019. 

For both the years ended December 3l, 2020 and 2019, cash provided by investing activities was 

primarily attributable to sales of available-for-sale investments. For both the years ended December 31, 2020 

and 2019, cash used in investing activities was primarily attributable to purchases of available-for-sale 

investments. For both the years ended December 31, 2020 and 2019, cash used in investing activities also 

included 1.he acquisition of fixed assets consisting of vans and promotional vehicles, coolers and other 

equipment to support our marketing and promotional activities, production equipment, furniture and 

fixtures, office and computer equipment, real property, computer sortware, equipment used for sales and 

administrative activities, certain leasehold improvements, improvements to real property as well as the 

acquisition, defense and maintenance of trademarks. We expect to continue to use a portion of our cash in 

excess of om requirements for operations for purchasing shon.-term and long-term investments, leasehold 

improvements, the acquisition of capital equipment (specifically, vans, trucks and promotional vehicles, 

coolers, other promotional equipment, merchandise displays, warehousing racks as well as items of 

production equipment required to produce certain of our existing and/or new products and to develop our 

brand in international markets) and for other corporate purposes. Frum lime lo lime, we may also use cash Lo 

purchase additional real property related to our beverage business and/or acquire compatible businesses. 

Cash flows used in financing activities. Cash used in financing activities was S526.1 mil lion for the 

year ended December 31, 2020 as compared to cash used in financing activities of $628.5 million for the 

year ended December 31, 2019. The cash flows used in financing activities for both the years ended 

December 31, 2020 and 2019 was pi'imarily the result of the repurchases of our common stock. The cash 

flows provided by financing activities for both the years ended December 3 l, 2020, and 20 l 9 was primarily 

attributable to the issuance of our common stock. 

Purchases of inventories, increases in accounts receivable and other assets , acquisition of prope11y 

and equipment (including real properly, personal properly and coolers), leasehold improvements, advances 

for or the purchase of equipment for our bottlers, acquisition and maintenance of trademarks, payments of 

accounts payable, income laxes payable and purchases of our common stock are expected Lo remain our 

p1incipal rccuJTing use o[ cash. 

Cash and cash equivalents, short-term and long-term investments - As of December 31, 2020, we 

had $1.18 billion in cash and cash equivalents, $881.4 million in sh011-term investments and $44.3 million 

in long-te1m investments, including certificates of deposit, commercial paper, U.S. government agency 

securities, U.S. treasuries, and to a lesser extent, municipal securities. We maintain our investments for cash 

management purposes and not for purposes of speculation. Our risk management policies emphasize credit 

quality (primarily based on short-tem1 ratings by nationally recognized statistical rating organizatinns) in 

selecting and maintaining our investments. We regularly assess market risk of our investments and believe 

our cunent policies and investment practices adequately limit those risks. However, certain of these 

investments are subject to general credit, .liquidity, market and interest rate risks. These risks associated with 

our investment p011folio may have an adverse effect on our future results of operations, liquidity and 

financial condition. 

Of om $ 1. J 8 billion of cash and cash equivalents held at December 3 J, 2020, $677. I million was 

held by our foteign subsidiaries. No short-term or Jong-term investments were held by our foreign 

subsidia1ies at December 31, 2020. 

We believe that cash available from operations, including our cash resources and ow· revolving line 

of credit, will be sufficient for our working capital needs, including purchase commitments for raw materials 

and inventory, increases in accounts receivable, payments of lax liabilities, expansion and development 
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needs, purchases of shares of our common stock, as well as purchases of capital assets, equipment and 

properties, through at least the next 12 months. Based on our cmTent plans, capital expenditures (exclusive 

of common stock repurchases) are cun-ently estimated to be approximately S 150.0 million through 

December 31 , 2021. However, ti.1ture business opportunities may cause a change in this estimate. 
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T;ibk of Contcncs 

The follO\ving represents a summary of the Company's contractual commitments and related 

scheduled maturities as ofDcccmbcr 31, 2020: 

Payments due by p eriod (in thousands) 

Less than 1-3 3-5 More than 

Obligations Total I year years years 5 years 

Conlractual Obligations ' $ 129,255 $ 97,979 s 3l 223 $ 53 s 
Finance Leases 828 803 22 3 

Operating Leases 24,393 3,785 5, 18 3,502 11 ,58,' 

Purchase Co111111itmc11ts ' 101,815 I 01,815 

$ 256,291 $ 204,382 s 36.763 $ 3,558 l 1.5!\8 

1 ConlractuaJ obJigations i11 cludc ow· obligation.s related to .sponsrnsJUps ruid other con1111ltmcn.ts. 

2 Pmcbast comnl.l tmcut.'i include obligations made by us and our subsldiarics to various suppliers for raw matcliuJs 11scd in Lhc p1oduc.1ion ol our 

pruU.ucbi. Thcs\! oblig:itiuns \·a.ry in tcnns. but tin.: generally sati stict.l wilhin one year. 

fn addition. approximately $0.7 million of unrecognized tax benefits have been recorded as 

liabilities as of December 31, 2020. It is expected that the amount of unrecognized tax benefits will not 

significantly change within the next 12 months. As of Pecembcr 31, 2020, we had $0.1 million of accrued 

interest and penalties related lo unrecognized tax benefits. 

Accounting Policies and Pronouncements 

Critical Acco,mting Policies 

Our consolidated financial statements are prepared in accordance with GAAP. GAAP requires us to 

make estimates and asstm1ptions that affect the reported amounts in ow- consolidated financial statements. 

The following summarizes our most significant accounting arid reporting policies and practices: 

Business Combi11ations - Business acquisitions are accounted for in accordance with Financial 

Accounting Standards Board ("FASB") Accounting Standards Codification ("ASC") 805 ''Business 

Combinations". F ASB ASC 805 requires the reporting entity to identify the acquirer, determine the 

acquisition date, recognize and measure the identifiable tangible and intangible assets acquired, the 

liabilities assumed and any non-conu·olling interest in the acquired entity, and recognize and measure 

goodwill or a gain from the purchase. The acquiree's results are included in the Company's consolidated 

financial statements from the date of acquisition. Assets acquired ai1d liabilities assumed are recorded at 

lheir fair values and the excess of the purchase price over the amounts assigned is recorded as goodwill. 

Adjustments to fair value assessments are recorded to goodwill over the measurement period (1iot longer 

than twelve months). The acquisition method also requires that acquisition-related transaction and po&t­

acquisition restrncturihg costs be charged to expense and requires the Company to recognize and measure 

certain assets and liabilities including those arising from contingencies and contingent colisideration in a 

business combination. 

Cash and Cash Equivalents - The Company considers all highly liquid investments with an original 

maturity of three months or less from date of purchase to be cash equivalents. Throughout the year, the 

Company has had amounts on deposit at linancial institutions that exceed 1.he federally insured limits. The 

Company has not experienced any loss as a result of these deposits and does not expect to incur any losses 

in the future . 
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lnvestments The Company's investments in debt securities are classified as either held-to-maturity, 

available-for-sale or trading, in accordance with FASB ASC 320. Held-to-maturity securities arc those 

securities that the Company has the positive intent and ability to hold until maturity. Trading securities are 

those sccmitics that the Company inLcnds to sell in the near term. All other securities not included in the 

held-to-maturity or trading category are classified as available-for-sale. Held-to-maturity securities are 

recorded at amonized cost which approximates fair market value. Trading secmities are caITied at fair value 

with unrealized gains and losses charged to earnings . Available-for-sale securities are can-ied at fair value 

with unrealized gains and losses recorded ,vithin accumulated other comprehensive income (loss) as a 

seJjarate component of stockholders' equity. F/\SR /\SC 820 defines fair value as lhe price that would be 

received to sell an asset or paid lo transfc1· a liability in an orderly transaction between market participants at 

the measurement date. FASB ASC 820 also establishes a fair value hierarchy which tequires an entity to 

maximize the use of observable inputs, where available. Under FASB ASC 326-30-35, a secmity is 

considered to be impaired if the fair value of tbc security is less than its amortized cost basis. Where the 

decline in fair value below the amonized cost basis has resulted from a credit loss, the Company will record 

an impaim1ent relating to credit losses through an allowance for credit losses. The allowance is limited by 

the amount that the fair value is less than the amortized cost basis. lrnpainnent that has not been recorded 

through an allowance for credit losses is recorded through other comprehensive income (loss), net of 

applicable taxes. The Company evaluates whether the decline in fair value of its investments has resulted 

from credit loss or other factors at each quarter-end. This evaluation consists of a review by management, 

and includes market pricing information and rnatmity dates for the securities held, market and economic 

trends in the indust1y and information on the issuer's financial co11dition and, if applicable, information on 

the guarantors' financial condition. Factors considered in determining whether an impainnent has resulted 

from credit loss or other factors include the length of time and extent to which the investment's fair value 

has been less than its cost basis, lhe financial condition and near-lem1 prospects of the issuer and guarantors, 

including any specific events which may influence the operations of the issuer and our intent an:d ability to 

retain the investment for a reasonable period of time sunicient to allow foi- any anticipated recove1y of fair 

value. 

Accounts Receivahle - The Company evaluates the collectability of its trade accounts receivable 

based on a number of factors. ln circumstances \Vhere the Company becomes aware of a specific customer's 

inability to meet its financial obligations to the Company, a specific reserve for bad debl~ is estimated and 

recorded, which reduces the recognized receivable to the estimated amount the Company believes will 

ultimately be collected. In addition to specific customer identification of potential bad debts, bad debt 

charges are recorded based on the Company's recent loss history and an overall assessment of past due trade 

accotmts receivable outstanding. ln accordance with FASB ASC 210-20-45, in its consolidated balance 

sheets, th:e Company has presented 21ccounts receivable, net of promotion21l allowances, only for those 

customers that it allows net settlement. A 11 other accounts receivable and related promotional allowances are 

shown on a gross basis. 

Inventories - Inventories arc valued at the lower of first-in, first-out, cost or market value (net 

realizable value). 

l'roperty and Equipment - Property and equipment are stated at cost. Depreciation of forniture and 

fixtures, office and computer equipment, computer software, equipment, and vehicles is based on their 

estimated useful lives (three to ten years) and is calculated using the straightclinc method. Amortization of 

leasehold improvefnents is based on the lesser of their estimated useful lives or the terms of the related 

leases and is calculated using the straight-line method. Normal repairs and maintenance costs are expensed 

as incuned. Expenditures that materially increase values or extend useful lives are capitalized. The related 

costs and accurnnlated depreciation of disposed assets are eliminated and any resulting gain or loss on 

disposition is included in net income. 
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Goodwill The Company records goodwill when the consideration paid for an acquisition exceeds 

rhc fair value of ncl tangible and intangible assets acquired, including related tax effects. Goodwill is not 

amortized; instead goodwill is tested for impairment on an annual basis, or more frequently if the Company 

believes indicators ofimpainncnt exist. The Company first assesses qualitative factors to dctcnninc whether 

it is more-likely-than-not that tl1e fair value of a reporting unit is less than its carrying value. If tl1e Company 

reasonably determines that it is more-likely-thau-not that the fair value is less than the canying value, the 

Company perfonns its annual, or interim, goodwill impairment test by comparing the fair value of a 

reporting unit with its canying amount. The Company will recognize an impairment for the amount by 

which the can·ying amount exceeds a reporting unit's fair value. For the years ended December 3 L 2020, 

:2019 and 2018 there were no impairments recorded and there are no accumulated impairment balances. 

Other fota11gibles - Other L11tangibles arc comprised of rrademarks rJ1ar represent the Company 's 

exclusive owuer hip of the Monster Energy®, 11®, Monster Energy Ultra®, Unleash lhe Beast!®, Monsrcr 

Rehab(~, Java Monster@, Monster Hydroi>, Monster HydroSport Super Fuel@, Monster Super Fuel®, 

Espresso Monster@, Monster Energy Extra Strength Nitrous Technology,S\ Muscle Monster@, Punch 

Monster®, Juice Monster®, Reign Total Body Fuel@, Reign Inferno(\!), MJ(stylized)®, BU®, Nalu®, 

NOS®, Full Throttle®, Burn®, Mother®, Ultra Energy®, Play® and Power Play® (stylized), Gladiator®, 

Relentless®, Samurai®, Predator® and BPM® trademarks, all used in connection with the manufacture, 

sale and distribution of beverages. The Company also owns in its own right a number of other trademarks, 

flavors and formulas in the United Slales, as well as in a number of countries around lhe world. In addition, 

in 2016 through our acquisition of AFF, we secured the intellectual property of our most impo1tant flavors 

for certain of our Monster Energy@ Btand energy drinks in perpeniity. In accordance with FASS ASC 350, 

intangible assets with indefinite Jives are not amortized but instead are measured for impairment at least 

annually, or when events indicate that an impairment exists . The Company calculates irrtpairment as the 

excess of the canying value of its indefinite-lived assets over their estimated fair value. Tfthe canying value 

exceeds the estimate of fair value a write-down is recorded. The Company amortizes its intangibles with 

finite useful lives over theit :respective useful lives. For the year ended December 31, 2020, an impairment 

charge of $8.7 million was recorded to intangibles. For the years ended December 31, 2019 and 2018 no 

impairments were 'recorded. 

Long-Lived Assets - Management regularly reviews property and equipment and other long-lived 

assets, including ce1iain definite-lived intangible assets, for possible impairment. This review occurs 

annually, or more frequei1tly if events or chai1ges in circumstances indicate lhe carrying amount of the asset 

may not be recoverable. If there is indication of impairment, management then prepares an estimate of 

fulme cash 11ows (undiscounted and without interest charges) expected to resull from the use or the asset 

and its eventual disposition. If these cash flows are less than the carrying amount of the asset, an impainnent 

loss is recognized to write down the asset to its estimated fair value. The fair value is estimated using the 

prese11t value of the future cash flows discoLu'Jted at a rate commensurate with management's estimates of 

the business risks. Preparation of estimated expected future cash flows is inherently subjective and is based 

on management's besl estimate or assumptions concerning expected luLure conditions. For Lhe years ended 

December 31, 2020, 2019 and 2018, there were no impairment indicators identified. Long-lived assets held 

for sale are recorded at the lower of their canying amount or fair value less cost to sell. 
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Foreign Currency Translation and Tra11saclions -- The accounts of the Company's foreign 

subsidiaries arc trnnslatcd iu accordance with FASB ASC 830. Foreign cmrcncy transac(ion gains and losses 

arc recognized in other income, net, at the time Lhey occur. Nel foreign currency exchange gains or losses 

resulting from the translation of assets and liabilities of foreign subsidi.arics whose hmctional cu1Tcncy is not 

the U.S. dollar are rccorden as a part of accumulated other comprehensive income (loss) in stockholders' 

equity. Unrealized foreign currency exchange gains and losses on ce11ain intercompany transactions that are 

of a long-term investment nature (i.e., settlement is not p1anne<l or anticipated in the foreseeable-future) are 

also recorded in accumulated other comprehensive income (loss) in stockholders' equity. During the years 

ended December 31. 20:10, 2019 and 2018. we entered into f01ward cmTency exchange tontrncts with 

financial institutions to create an economic hedge to specifically manage a portion of the foreign exchange 

risk exposure associated with certain consolidated subsidiaries non-functional rnrrenty denominated assets 

and liabilities. All foreign currency exchange contracts outstanding as of December 31, 2020 have tenns of 

tlu-ee months or less. We do not enter into forward currency exchange contracts for specuJatiou or trading 

pllll)OSCS. 

Revenue Recognilirm - The Company's Moi1ster Energy® Drinks se·gment generates net operating 

revenues by selling ready-to-drink packaged energy drinks primarily to bottlers and full service beverage 

distributors. ln some cases, the Company sell:; directly to retail grocery and specially chains, wholesalers, 

club stores, mass merchandisers, convenience chains, drug stores, foodse1vice customers, value retailers, e­

commercc retailers and the military. 

The Company's Strategic Brands segment primai•ily getierates net operating revenues by selling 

"concenlrales" and/or "'beverage bases" to authorized bottling and canning operations. Such boillers 

generally combine Lhc concentrates and/or beverage bases with sweeteners, water and other ingredients to 

produce ready-lo-drink packaged energy drinks. The ready-to-drink packaged energy drinks are then sold lo 

other bottlers and full service distributors and to retail grocery and specialty chains, wholesalers, club stores, 

mass mercliandisers, convenience chains, foodservice customers, dmg stores am! the military. To a lesser 

extent, our Strategic Brands segment generates net operating revenues by selling certain ready-to-drink 

packaged energy drinks to bottlers and foll seivice beverage distiibutors. 

The majority of the Company's revenue 1s recognized when il satisfies a single perrormance 

obligation by lrnnslerring conlrul or its pru<lucls to a customer. Control is generally lransfon-ed when Lhe 

Company's products are either shipped or delivered based on the tenns contained within the underlying 

contracts or agreements. Certain of the Company's bottlers/distributors inay also perform a separate fanction 

as a co-packer 011 the Company's behalf. In such cases, control of the Company's products passes to such 

bottlers/distributors when they notify the Company that they have taken possession or transfen-ed the 

relevant portion of the Company's finished goods. The Company's general payment tenil.s are short-term in 

duration. The Company does noL have signifo:ant financing components or payment terms. The Company 

did not have any material unsatisfied performance obligations as of December 31, 2020 and December 31; 

2019. 

The Company excludes from revenues all taxes assessed by a governmental authority that are 

imposed on the sale of its products and collected from customers. 

Distribution expenses to transport the Company's products, where applicable, and warehousing 

expense after manufacture are accounted for with.in operating expenses. 

Promotional and other al1owances (variable consideration) Tecorded as a reduction to net sales, 

primarily include consideration given to the Company's bottlers/distribut01's Qr retail customers i11cludi1ig, 

but not limited to tl1e following: 

• discounts granted off list prices to support price promotions to end-consumers by retailers; 
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• reimbursements given to the Company's bottlers/distributors for agreed portions of their 

promotional spend with retailers, including slotting, shelf space allowances and other fees for 

both new and existing products; 

• Lhe Company's agreed share of fees given lo bottlers/distributors and/or direclly lo retailers for 

advertising, in-store marketing and promotional activities; 
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• the Company's agreed share of slotting, shelf space allowances and other fees given directly to 

retailers; 

• incentives given to the Company's bottlers/distributors and/or retailers for achieving or 

exceeding certain prcdctcm1incd sales goals; 

• discounted or free products; 

• contractual fees given to the Company's bottlers/distributors related to sales made directly by 

the Company tu certain customers that fall within the bottlers' /distributors' sales territories; and 

• commissions paid to TCCC based on our sales to ce1iain wholly-owned subsidiaries of TCCC 

and/or to certain companies accounted for under the equity method by TCCC. 

The Company's promotional allowance programs with its bottlers/distTibutors and/or retailers are 

executed through separate agreements in the ordinary course of business. These agreements generally 

provide for one or more of the anangements described above and are of varying durations, rm1ging from one 

week to one year. The Company's promotional and other allowances are calculated based on various 

programs with bottlers/distributors and retail customers, and accmals are estabhshed during the year for its 

anticipated liabilities . These accruals are based on agreed upon te1ms as well as the Company's historical 

experience with similar programs and require management's judgment with respect to estimating consumer 

participation and/or distributor and retail customer performance levels. Differences between sucl1 estimated 

expenses and actual expenses for promotional and other allowance costs have historically been insignificant 

and arc recognized in earnings in the period such differences are determined. 

Amounts received pursuant to new andior amended distribution agreements entered into With cetiain 

distributors, relating to the costs associated with terminating the Company's prior distributors, are accounted 

for as revenue ratably over the anticipated life of the [cspectivc disttibution agreetnents, generally 20 years. 

The Company also enters into license agreements that generate revenues associated with third-party 

sales of non-beverage products bearing our trademarks including, but not limited to, clothing, hats, t~shirts, 

jackets, helmets and automotive wheels. 

Management believes that adequate provision has been made for cash discounts, rctw·ns and 

spoilage based on Lhe Company's historical expc1icncc. 

Cost of Sales - Cost of sales consists of the costs of flavors, concentrates, supplement ingredients 

and/or beverage bases, the costs of raw materials utilized i11 the manufacture of beverages, co-packing fees, 

repacking fees, in-bound freight charges, as well as internal transfer costs, warehouse expenses i11cuned 

prior to the manufacture of the Company's finished _products and certain quality control costs. In addition, 

the Company includes in costs of sales certain costs such as depreciation, amo1iization and payroll costs that 

relate to the direct manufacture by the Company of certain tlavors and concentrates. Raw mate1ials account 

for the largest portion of cost of sales. Raw materials include cans, bottles, other containers, flavors, 

ingredients and packaging materials. 

Operating Expenses - Operating expenses include selling expenses such as distribution expenses to 

transport products to cm,Lomers and warehousing expenses after manufacture, as well as expenses for 

advertising, sa1i1pling and in-store demonstration costs, costs for merchandise displays, point-of-sale 

materials and premiwn items, sponsorship expenses, other marketing expenses and design expenses. 

Operating expenses also include Such costs as payroll costs, travel costs, professional se1-Vice fees (including 

legal fees), tennination payments made to certain of the Company's prior distributors, depreciation and other 

general and administrative costs. 

Income Taxes - The Company utilizes Lhe liability mell10d of accounting for incoine taxes as set 

forth in FASB ASC 740. Urtder the liability method, deferred taxes are dete1mined based on the temporary 

differences between the financial statement and tax basis of assets and liabilities using tax rates expected to 
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it is more likely than not that some of the deferred 
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tax assets will not be realized. Tn determining the need for valuation allowances the Company considers 

projected fulurc laxablc income and the availability or lax planning strategics. If in the fururc the Company 

determines that it would not be able to realize its recorded deferred tax assets, an increase in the valuation 

al lowancc would be recorded, decreasing earnings in the period in which such determination is made. 

The Company assesses its income tax positions and records tax benefits for all years subject to 

examination based upon the Company's evaluation of the facts , circumstances and infonnation available at 

the reporting date. For those tax positions where there is a greater than 50% likelihood thal a tax benefit will 

be sustained, the Company bas recorded the largest amounl of tax benefit 1.hal may potentially be realized 

upon ultimate settlement with a taxing authority that has full know·ledgc of all relevant information. For 

those income tax positions where there is less than 50% likelihood that a tax bencllt will be sustained, no tax 

benefit has been recognized in the financial statements. 

Recent Acc01mti11g Pl'o11ou11ceme11ts 

See "Part II, Item 8 - Financial Statements and Supplementary Data - Nole I - Organization and 

Summary of Significant Accounting Policies -Recent AccounLing Pronouncements" for a full descriplion or 

recent accounting pronouncements including the respective expected dates of adoption and expected effects 

on the Company's consolidated financial position, results of operations or liquidity. 

Forward-Looking Statements 

The Private Secmities Litigation Refonn Act of 1995 (the ··Act") provides a safe harbor for 

frnward-fooking statements made by or on behalf of the Company. Certain statements made in this report 

may constimte fmward-looking statements (within the meaning of Section 27 A of the Securities Act of 

1933, as amended, and Section 21 E of the Exchange Act, as amended) regarding our expectations with 

respect to revenues, profitability, adequacy of funds from operations and our existing credit facility, among 

other things. All slalements containing a projection of revenues, income (loss), earnings (loss) per s11are, 

capital expe11dilurcs, dividends, capital structure or othct financial items, a statement of management's plans 

and objectives for fut1u-e operations, or a slalemenl of future economic performance contained in 

management's discussion and analysis of financial condition and results of operations, including statements 

related to new products, voh,nnc growth and statements encompassing general optimism about ti1hJrc 

operating results and non-historical information, are forward-looking statements within the meaning of the 

Act. Without limiting the foregoing, the words "believes," "thinks,'' ··anticipates," "plans," "expects," 

"estimates," and similai• expressions are intended to identify fo1ward-looking statements. 

Management cautions that these statements are qualified by their terms and/or important factors, 

many of which are outside our control and involve a number of risks, uncertainties and other factors, that 

could cause actual rcstilts and events to differ materially from the statements made including, but not limited 

to, the following: 

• The huinan and economic consequences of the COVID-19 pandemic, as well as the measures taken or 

that may be taken in the futme by governments, and consequently, businesses (inc1uding the Company 

and its suppliers, bottlers/ distributors, co-packers and other service providers) and the public at large to 

limit the COVlD-19 pandemic; 

• The impact on consumer demand of the resurgence of the COVID- 19 pandemic, resulting in a number 

of countries, particularly in EMEA, reinstituting lockdowns and other restrictions as well as the impact 

of possible i'esurgences .in othei• countries; 

• Fluctuations in growth and/or growth rates and/or decline in sales of U1e domestic and intemational 

energy drink categories generally, including in the convenience and gas channel (which is our largesl 

channel) and the impact on demand for our products resulting from deteriorating economic conditions 

and/or financial uncertainties due to the COVID-19 pandemic; 
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• The impact of temporary plant closures. production slowdowns and disiuptions in operations 

experienced by our suppliers, bottlcrs/dis(ribUlors and/or co-packers as a result of Lhc COVID-19 

pandemic, including any material dismptions on the production and distribution of our products; 

• The impact of the reduction in our sponsorship and endorsement activities as well as our sampling 

activities as a result of COVlD-19 on our future sa les and m;irket sh;ire; 

• \Ve have extensive commercial a1i-angement~ with TCCC and, as a result, our future performance is 

substantially depcmlent un the success of our relationship with TCCC; 

• The impact of TCCC's bottlers/distributors distributing Coca-Cola brand energy drinks and possible 

reductions in Lhe number of our SKUs canied by such bottlersidistributors and/or such 

botllcrs/distribulors imposing limitations on distributing new product SKUs; 

• Closures of, and continued restrictions on, on-premise retailers and otl1er establishments which sell our 

products as the result of the COVID-19 pandemic; 

• The limitation or reduction by our suppliers, bottlers/distributors and/or co-packers of their activities 

and/or operations during the COVID-19 pandemic; 

• The impact of the COVTD-19 pandemic on our product sampling programs; 

• The effect of TCCC being one of our significant stockholders <111d the potential divei•gence of TCCC's 

interests from those of our other stockholders; 

• Our ability lo maintain rela tionships with TCCC system bottlers/distributors and manage their ongoing 

commitment Lo focus on our products; 

• Disruption in distribution channels and/or decline in sales due to the tcnnination andior insolvency of 

existiug and/or new domestic and/or international bottlers/distributors; 

• Lack of anticipated demand for our products in domestic and/or international markets; 

• Fluctuations in the inventory levels of our bottlers/distiibutors, p1anned or otherwise, and the resultant 

impacl on our revenues ; 

• Unfavorable regul ations, including taxation requirements, age restrictions imposed on the sale, 

purcliase, or consumption of our products, marketing resti"ictions, product registration requirements, 

tariffs, trade restrictions, container size limitations and/or ingredient restrictions; 

• The effect of inquiri es from, and/or actions by, state attorneys general, the Federal Trade Conm1i~sion 

(the "FTC"), the Food and Drug Administration (the "FDA''), municipalities, dty attorneys, other 

government age ncies, quasi-government agencies, government officials (including members of U.S . 

Congress) and/or analogous central and local agencies and other auth01ities in the foreign countries in 

which our products are 1hanufactured and/or distributed, into the advertising, marketing, promotion, 

ingredients, sale and/or consumption of our energy drink products, inclnding voluntary andior required 

changes lo our business practices; 

• Our ability to comply with laws, regulations and evolving industry standards regarding consumer 

privacy and data use and security, including with respect to the General Data Protection Regulation and 

the California Consumer Privacy Act of20l 8; 

• Our ability to achieve profitability a11d/or repatriate cash from certain of our operations outside the 

United Stales; 

• Om abilily Lo manage legal and regulatory requirements in foreign jurisdictions, potenlial diffit:ullies in 

staffing and managing foreign operations and potentially higher incidence of fraud or corruption 

and crcdil risk or foreign customers and/or botllers/dislTibutors; 

• Changes in U.S. tax Jaws as a result of any legislation proposed by the new U.S. Presidential 

Administration or U.S. Congress, which may include effmis to change or repeal the 2017 Tax Cuts and 

Jobs Act and the federal corporate income tax rate reduction; 

• Our ability to produce our products in international markets in which they are so1d, thereby reducing 

freighL costs and/or product damages; 

• Our ability to absorb, reduce or pass on to our bottlers/distributors increases in freight costs; 

• Our ability to effectively manage our inventories and/or our accounts receivables ; 
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• Our foreign currency exchange rate risk with respect to our sales, expenses, profits, assets and liabilities 

denominated in currencies other ihan U1e U.S. dollar, which will continue to increase as foreign sales 

increase; 

• Uncc1taintics smTounding the long-Lenn impact of the United Kingdom's departure from the European 

Union (or "Brexit"); 

• Changes in accounting standards may affect our reported profitability; 

• Implications of the Organization for Economic Cooperation and Development's base erosion and prnfit 

shifting project; 

• At1y proceedings which may be brought against us by tl1e Securities and Exchange Commission (the 

"SEC"), the FDA, the. FTC or other governmental agencies or bodies; 

• The outcome and/or possibility of future shareholder derivative actions or shareholder secubties 

litigation that may be filed against us and/or against certain of om otficers and directors, and the 

possibility of other private shareholder litigation: 

• The outcome of product liability or consumer fraud litigation and/or class action litigation ( or its analog 

in foreign jmisdictions) regarding the safety of our products and/or the ingredients in and/or claims 

made in connection with our products and/or alleging false advertising, marketing and/or promotion, 

and the possibility of future product liability and/or class action lawsuits; 

• Exposme to significant liabilities due to litigation, legal or regulatory proceedings; 

• Intellectual property injunctions; 

• Unfavorable resolution of tax matters: 

• Unce1tainty and volatility in the domestic and global economies, including risk of couuterpaity default 

or failure; 

• Our ability to address any significant deficiencies or material weakness in our internal controls over 

financial reporting; 

• Our ability to continue to generate sufficient cash flows to support ow· expansion plans and general 

operating activities; 

• Decreased demand for our products resulting from changes in consumer preferences, including changes 

in demand for different packages, sizes and configurations, obesity and other perceived health concerns, 

including concerns relating to certain ingredients in our products or packaging, product safety concerns 

and/or from decreased consumer discretiona1y spending power; 

• Adverse publicity srnrnunding obesity and health concerns related lo our products, product safety and 

quality, water usage, environmental impact and sustainability, human rights, our culture, workforce and 

labor and workplace laws; 

• Changes in demand Lhal are weather related and1or for other reasons, including changes in product 

category and/or package consumption and cha11ges in cost a11d availability of certain key ingredients 

including aluminum cans, as well as disruptions to the supply chain, as a result of climate change and 

exti"eme weather conditions; 

• The impact of unstable political conditions, civil unrest, large scale terrorist acts, the outbreak or 

escalation of armed hostilities, major natural disasters and extreme weather conditions, or widespread 

outbreaks of infectious diseases (such as Lhe COVID-19 pandemic); 

• The impact on our business of competitive products and pricing pressures and om ability to gain or 

maintain our share of sales in the marketplace as a result or actions by competitors, including 

unsubstantiated and/or misleading claims, false advertising claims and tortious interference, as well as 

competitors selling misbranded products; 

• The impact ori. our business of trademark and trade dress infringement proceedings brnught against us 

relating to our brands, including our Reign Total Body Fuel(RJ high perfo1mance energy drinks, which 

could result in an injunction baJTing us from selling certai11 of our produc·ts and/or require changes to be 

made to our current trade dress; 

• Our ability to introduce new products and the iinpact of the COVID~l9 pandemic on our innovation 

activities; 

• Om ability to implement and/or maintain price increases; 

• An inability to achieve volume growth through product and packaging i1iitiativcs; 
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• Om ability to sustain the cmTent level of sales and/or achieve growth for our Monster Energy® brand 

energy drinks and/or our other products, including our Strategic Brands; 

• The impact of criticism of our energy drink products and/or the energy drink market generally and/or 

legislation enacLed (wheLher as a result of such criticism or olhe1wise) Lhal restricts the marketing or sale 

of energy drinks (including prohibiting the sale or energy drinks al certain establishments or pursuant to 

certain governmental programs), limits 
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caffeine content in beverages, requires certain product labeling disclosures and,or warnings, imposes 

excise and/or sales taxes, limits product sizes and/or imposes age rcsLrictions for the sale uf energy 

drinks; 

• Our ability to comply with and/or resulting lower consumer demand and/or lower protil margins for 

energy drinks due to proposed andior future U.S . federal, snit1c and local laws and regulations and/or 

proposed or existing laws and regulations in certain foreign jurisdictions and/or any changes therein, 

including changes in taxation requirements (including tax rate changes. new tax laws. nev,• and/or 

increased excise, sales and/ot' other taxes on our products and revised tax law interpretations) and 

envii•onmental laws, as well as the Federal Food, Dmg, and Cosmetic Act and reguhttious or rules made 

thereunder or in connection therewith by the FDA, as well as changes in any othe1· food, drug or similar 

laws in the United States and internationally, especially those changes that may restrict Lhe sale of 

energy drinks (including prohibiting the sale of energy drinks at certain establishments or pursuant to 

certain governmental programs), limit caffeine content in beverages, requ.irc certain product labeling 

disclosures and/or wani.ings, impose excise taxes, impose sugar laxes, limit product sizes. or impose age 

restrictions for the sale of energy drinks, as well as laws and regulations or rules made or enforced by 

the Bureau of Alcohol, Tobacco, Firearms and Explosives and/or the FTC or their foreign counterparts; 

• Disruptions in the timely import or export of our products and/or ingredients due to port strikes and 

related labor issues; 

• Our ability to satisfy all criteria set fmih in any model energy drink guidelines, including, without 

limitation, those adopted by the American Beverage Association , ofwl1ich we arc a member, and/or any 

international beverage associations and the impact of our failure to satisfy such guidelines may have on 

our business; 

• The effect of unfavorable or adverse public relations, press, articles. comments and/or media attention; 

• Changes in the cost, quality and availability of conlaiuers, packaging materials, aluminum cans, Lhe 

Midwest and other premimns, taw lllaterials and otl1er ingredienls and juice concentrates, and our ability 

to obtain and/or maintain favorable supply arrangements and relationships and procure timely and/or 

sufficient production of all or any of our products to meet customer demand; 

• Any shortages that may be experienced in the procurement of containers and/or other raw materials 

including, without limitation, aluminum cans generally, PET containers used for our Munster Hydro@, 

energy drinks, 24-ounce aluminum cap cans and 550ml BRE aluminum cans with resealable ends: 

• The impact on our cost of sales of corporate activity among the limited number of suppliers from whom 

we purchase certain raw materials; 

• Our ability lo pass on lo om customers all or a portion of any increases in Lhe cusls of raw materials, 

ingredienls, commodilie.s and/or other cost inputs affecting our business; 

• Our ability to achieve both internal domestic and international forecasts, which may be based on 

projected volumes and sales of many product types and/or new products, certain of which arc more 

profitable than others; there can be no asstJrance that we will achieve projected levels of sales as well as 

forecasted product and/or geographic mixes; 

• Our ability to penetrate new domestic and/or international markets and/or gain approval or mitigate the 

delay in securing approval for the sale of our product..s in various counlries; 

• The effectiveness of sales and/or marketing efforts by us and/or by the bolllcrs/dislributors of our 

products; most or whom distribute products t11at may be rcganlcd as competitive with our products; 

• Unilateral decisions by bottlers/distributors, buying groups, convenience chains, grocery chains, mass 

merchandisers, specialty chain stores, e-commerce retailers. e-commerce websites, club stores and other 

customers to discontinue carrying all or any of ollr prnducts that they are carrying at any time, restrict 

the range of our products they ca11-y, impose restrictions or limitations on the sale of our products and/or 

devote less resources to the sale of our products; 

• The impact of possible trnding disputes between our bottler/distributors and their customers and/or one 

or more buying groups which may result in the dclisting of certain of the Company products, 

temporarily or otherwise; 

• The effects of retailer consolidation on our business and our ability to successfolly adapt to the rapidly 

changing retail lapdscape; 
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• Our ability to adapt to the changing retail landscape with the rapid growth in e-commerce retailers; 

• The effects of bottler/distributor consolidation on our business; 

• The costs and/or effectiveness, now or in the future, of our advertising, marketing and promotional 

strategies; 
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• The succe.ss of our sports marketing, social media and other general marketing endeavors both 

domcslically and inlcrnalionally; 

• Our ability Lo successfully adapt to the changing landscape of advertising, marketing, promotional, 

sponsorship and endorsement oppo1iunitics created by the COVJD-19 pandemic; 

• Unforeseen economic and political changes and local or international catasu·ophic events; 

• Possible recalls of our products and/or the consequence and costs of defective production; 

• Our ability to make suitable arrangements aml/or procure sufficient capacity for the co-packing of any 

of our products both domestically and internationally, the timely replacement of discontinued co­

packing a1nngeme11ts and/or limilalions on co-packing availability, including fo1· retort produclion; 

• Our ability to make suitable arnmgernents for the timely procurement of non-defective raw materials; 

• Our inability to protect and/or the loss of our intellectual property rights and/or our inability to use our 

trademarks, trade names or designs and/or trade dress in certain countries; 

• Volatility of stock prices which may restrict stock sales, stock purchases or other opportunities as well 

as negatively impact the motivation of equity award grantees; 

• Provisions in our organizational documents and/or control by insiders which may prevent changes in 

control even if such changes would be beneficial to other stockholders; 

• The failure of our botllers and/or co-packers to manufacttu·e our products on a timely basis or at all; 

• The impact or any reductions in productivity and disruptions to our business routines while most office­

based employees or the Company are working rernuLely; 

• Other effects of the COY] D-19 pandemic on our employees, such as mental health challenges that 

employees may face; 

• Any disruption in and/or lack of effectiveness of our infonnation technology systems, including a 

breach of cyber security, that disrupts our business or negatively impacts customer relationships, as well 

as cybersecurity incidents involving data shared with third parties; imd 

• Recruitment and retention of senior management, other key employees and our employee base in 

general. 

The foregoing list of imponant factors and other ris_ks_ oetailed from time to time in oui' reports filed 

with the Securities and Exchange Commission is not exhaustive. See "Part I, Item lA - Risk Factors," for a 

more complete discussion of these risks and uncertainties and for other risks and uncertainties. Those factors 

and Lhe other risk factors described therein are not necessarily all of the importal)t factors that could cause 

acLual results or developments to differ materially from those expressed in any of our forward-looking 

statements. Other unknown or unpredictable factors also could haim our results. Consequently, om actual 

results could be mate1ially different from the results described or anticipated by our forward-looking 

statements due to the inl1crcnt lmcertainty of estimates, forecasts and projections, and may be better or worse 

than anticipated. Given these uncertainties, you should not rely on forward-looking statements. Fmward­

looking statements represent our estimates and assumptions only as of the date that they were made. We 

expressly disclaim any duty to provide updates to fotward-looking statements, and the estimates and 

assumptions associated with them, after the date of this report, iii order to reflect changes in \:ircumstances 

or expectations or the occurrence of unanticipated events except to the extent required by applicable 

securities laws. 
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ITEM 7A. QlJANTTTATlVE A'1D QUALTTATlVE DTSCLOSURES A ROUT MARKET RTSK 

ln the normal course of business our financial position is routinely subject to a variety of risks. The 

p1incipal market risks (i.e., the risk of loss arising from adverse changes in market rates and prices) to which 

we are exposed arc fluctuations in commodity and other input prices affccti11g the costs of our raw materials 

(including, but not limited to, increases in the costs of juice concentrates, increases in the price of aluminum 

cans, as well as sugar, sucralose and other sweeteners, glucose, sucrose, milk, cream, protein , coffee and tea, 

all of which are used in some or many of our products), fluctuations in energy and fuel prices. and limited 

availability of aluminum cans and certain other rnw materials. We generally do nol use hedging agrecmcnls 

or alternative instruments Lo manage the risks associated with securing sufficient ingredients or raw 

materials. We are also subject to market risks with respect to the cost of commodities and other inputs 

because our ability to recover increased costs through higher pricing is limited by tbe compctitiYe 

environment in which we operate. 

We do not use derivative financial instrnments to protect ourselves from fluctuations in interest rates 

and generally do not hedge against fluctuations in commodity prices. 

Our net sales to customers outside of the United States were approximately 33'½, ,md 32% of 

cousnlidated net saks for the years ended December 31, 2020 and 2019, respectively. Our growth strategy 

includes expanding our international business. As a result, we are subject to risks from changes in foreign 

cu1Tency exchange rates. During the year ended December 31, 2020, we entered into fonvai'd currency 

exchange contracts with financial institutions to create an economic hedge to specifically manage a porLion 

of the foreign exchange risk exposure associated with certain consolidated subsidiaries' non-fonctional 

cmTency denominated assets and liabilities. All foreign cunency exchange contracts entered into by us as of 

December 3 J. 2020 have terms of three months or less. We do not enter into forward currency exchange 

contracts for speculation or trading purposes. 

We have not designated our foreign cunency exchange contracts as hedge transaclions under fASB 

ASC 815. Therefore, gains and losses on our foreign currency exchange contracts are recognized in olber 

income, net, in the eonsolidaled slalemcnts of income, and are largely oiTsct by the changes in Lhe fair value 

or the underlying economically hedged item. We do nol consider the potential loss resulting li-om a 

hypothetical 10% adverse change in quoted foreign cunency exchange rates as of December 31, 2020 to be 

significant. 

As of December 31, 2020, we had $1.18 billion in cash and cash equivale1its and $925.6 million in 

short-term and long-term investments including certificates of deposit, commercial paper, U.S. government 

agency securities, U,S. treasuries, and to a lesser extent, nninicipal securities. Certain of these investments 

arc subject to general credit, liquidity, market and interest rate risks. 

ITEMS. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA 

The information required to be furnished in response to this Item 8 follows the signature page and 

Index lo Exhibils hereto al pages 79 through 126. 

ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON 

ACCOUNTING AND FINANCIAL DISCLOSURE 

None. 
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TTEM9A. CONTROLS AND PROCEDURES 

El'aluatio11 of /Jisc/osure Co11/rols a11d Procedures - Under the superv1s1on and with the 

participation of the Company 's management, including our Co-Chief Executive Officers and Chief Financial 

Officer, we have evaluated the effectiveness of the design and operation of our disclosure controls and 

procedures (as defined in Rules 13(a)-15(c) and 15(d)-l 5(e) of the Exchange Act) as of the end of the period 

covered by this report. Rased upon this evaluation, the Co-Chief Executive Officers and Chief Financial 

Officer have concluded that our disclosure controls and procedures are effective to ensure that info1mation 

we axe required to disclose in reports thal we file or submit under the Exchange Act is (1) recorded, 

processed, summarized and reported within the time periods specified in rnles and forms of the SEC and (2) 

accumulated and communicated to our management, including our principal executive and principal 

financial officers as appropriate to al low timely decisions regarding required disclosures. 

Managemellf s Report 011 Tnternal Co11trol Over Financial Reporting - Oui• management is 

responsible for establishing and maintaining adequate internal control over financial reporting, as defined in 

Exchange Acl Rules 13a-15(1) and 15d-15(J). Under Lhc supervision and \Vilh the participaLion of our 

management, including our Co-Chief Executive Officers and Chief Financial Officer, our management 

conducted an evaluation of the effecriveness of our internal control over financial reporting as of December 

31, 2020, based on the framework in J,,temal Cu11twl - Integrated Fra111e1,vork (2013) issued by the 

Conimittee of Sponsoring Organizations of the Treadway Commission. Based on our ma1iagement's 

evaluation under the framework in fnlernal Control - ln1egratecl Framework (2013), our management 

concluded that our internal control over financial reporting was effective as of December 31, 2020. 

Our internal control over financial reporting as of December 3.1, 2020, has been audited by 

Deloitte & Touche LLP, an independent registered public accounting firm, as stated in their attestation 

report, which is included herein. 

Changes in Internal Control Over Financial Reporting ·· Tl1ere were no changes in the Company's 

i11ternal conlro]s over financial reporling during the quarLer ended December 31, 2020, that have materially 

affected, or arc reasonably likely lo malcrially affect, our internal conlrol over financial reporting. 
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REPORT OF INDEPENDENT REGISTERED Pt:HLTC ACCOU"Tr~G FIRM 

To the Board of Direc tors and Stodcholders of 

Monster Beverage Corporation 

Corona, California 

Opinion on Internal Control over Financial Reporting 

We have audiLed the internal control over financial reporLing of Monster Beverage Corporation and 

subsidiaries (Lhe "Company") as of December 31, 2020, based on criteria established in lntern a! Control­

Jnfrgraled Framework (2013) issued by the Committee of Sponsoring Organizati ons of the Treadway 

Commission ("COSO"). In our opinion, the Company maintained, in all material respects, cJTccLivc internal 

control over financial reporting as of December 31, 2020, based on criteria established in Internal Conlml­

!ntegrated Framework (2013) issued by COSO. 

We have also audited, in accordance with the standards of the Pub[ ic Company Accounting 

Oversight Board (United States) ("PCAOB"), the consolidated financial statements and financial statement 

schedule as of an<l for the year ended December 31, 2020, of the Comp,rny and our rcporl dated March 1, 

2021, expressed an unqualified opinion on those financial slaLements. 

Basis for Opinion 

The Company's manageme11t is responsible for maintaining effective internal control over ti11a11cial 

reporting and for its assessment of the effectiveness of internal control over financial reporting, included in 

the accompanying Management's Report on Internal Control Over Financial Reportiug. Our responsibility is 

to express an opinion on the Company's internal contrnl over financial reporting based on our audit. We are 

a public accounting finn registered with the PCAOB and are required to be independent with respect to the 

Company in accordance with the U.S. federal securities laws and the applicable rules and regulations of the 

Securities and Exchange Commission and the PCAOB. 

We conducted our audit in accordance with the standards of the PCAOR. Those standards require 

Lhat we plan and perfonn the audit to obtain reasonable assurance about whether effective internal control 

over financial reporting was maintained in all material respects. Our audit included obtaining an 

understanding of internal control over financial reporting, assessing the risk that a material weakness exists, 

testing and evaluating the design and operating effectiveness of internal control based on the assessed risk, 

and perfonning such other procedures as we considered necessary in the circumstam;es. We believe that our 

audit provides a reasonable basis for our opinion. 

Definition and Limitations of Internal Control ovef Financial Reporting 

A company's internal control over financial reporting is a process designed to provide reasonable 

assurance regarding the reliability of financial reporting and the preparation of financial statements for 

external purposes in accordance with generally accepted accounting principles. A company's internal control 

over financial reporting includes those policies and procedures that ( 1) perta in to the maintenance of records 

that, in reasonable detail, accurately and fairly reflect the transactions and dispositions of the assets of the 

company; (2) provide reasoiiable assurance that transactions are recorded as necessary to pe1i11it preparation 

of financial statements in accordance with generally accepted accounting principles, and that receipts and 

expenditures of the company are being made only "in accordance with authorizations of management and 

directors of U1e company; and (3) provide reasonable assurance regarding prevenlion or timely detection of 

unauthorized acquisition, use, or disposition of the company's assets that could have a material effect on the 

financial statetnents, 

Because of its inherent limitations, internal control over financial reporting may not prevent or 

detect misstatements. Also, projections of any evaluation of effectiveness to foture periods are subject to the 

risk that the controls may beco1ne inadequate because of changes in co1iditions, or that the degree of 

compliance with the policies or procedures may deteriorate. 

/s/ DELOITTE & TOUCHE LLP 
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Costa Mesa, California 

March 1. 2021 
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ITF.M 9B. OTHF.R lNFORMATIO:\' 

None. 

PART U1 

TTEM JU. DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE GOVERNANCE 

The infonnation required by this item regarding our difcctors is included under the caption 

"Proposal One - Election of Directors"' in our Proxy Statement for our 2021 Annual Meeting of 

Stockholders to be filed with the SEC within 120 days after the end of the fiscal year ended De.eember 31 , 

2020 (the "2021 Proxy Statement") and is incorporated herein by reference . 

Jnformation concerning compliance with Section 16(a) of the Exchange Act is included under the 

caption "DelinquenL Section 1 G(a) Reports" in our 2021 Proxy Statelilent and is incorporated herein by 

reference. 

Information concerning the Audit Committee and the Audit Committee Financial Expert is reported 

under the caption "Audit Committee; Repo1t of the Audit Committee; Duties and Responsibilities" in ciur 

2021 Proxy Slalemenl and is incorporaLed herein by reference. 

Code of Business Conduct and Ethics 

\Ve have adopted a Code of Business Conduct and Ethics that applies to all our directors, officers 

(including our principal executive officers, p1incipal financial officer, p1incipal accounting officer an d 

conlrollers) and employees. The Code or Business Conduct and Ethics and any amendment Lherelo, as well 

as any waivers that are required to be disclosed by the mies of the SEC or NASDAQ, may be obtained at 

hup: //invcstors mons1crbcvcorp.com/corpor11tc-govc111ancc or at no cost to you by writing or telephoning us 

at the following addres, or telephone number: 

ITEM 11. 

Monster Beverage Corporation 

I Monster Way 

Corona, CA 92879 

(951) 739-6200 

(800) 426-7367 

EXECUTIVE COMPENSATION 

Information concerning the compensation of .our directors and executive officers and Compensation 

Committee Interlocks and Insider Participation is reported under the captions "Compensation Discussion 

and Analysis," and ··compensation Committee," respectively, in our 2021 Proxy Statement and is 

incorporated herein by reference. 

TTEM 12. SECURITY OWNERSIDP OF CERTAIN BENEFICIAL OWNERS AND 

MAXAGEMENT AND RELATED STOCKHOLDER MATTERS 

The disclosure sel forth in Item 5, "Markel for the Regislrnnl's Common Equity, RelaLed 

Stockholder Matters and Issuer Repurchases of Equity Securities", of this report is incorporated herein. 
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Tnbk ofCon1cn1s 

Information concerning the beneficial ownership of the Company's Common Stock of (a) those 

persons knovm to the Company to be Lhc beneficial owners of more than 5% of the Company's cornmo11 

stock; (b) each of the Company's directors and nominees for director; and (c) the Company's executive 

officers and all of the Company's crnTcnt directors and cxcculivc officers as a group is rcp011cd under the 

caption "Principal Stockholders and Security Ownership or Management" in our 2021 Proxy Statement and 

is incorporated herein by reference. 

Information coucerning shm·es of the Company's Common Stock autl10rized for issuanc_e under the 

Company's equity compensation plans is reported under the caption "Employee Equity Compensation Plan 

Information" in our 2021 Proxy Statement and is incorporated herein by reference. 

ITEM 13. CERTAIN RELATIONSIDPS AND RELATED TRANSACTIONS AND DIRECTOR 

INDEPENDENCE 

Tnformation concerning certain relationships and related transactions is repoited under the caption 

"Certain Relationships and Related Transactions and Director Independence" in our 2021 Proxy Statement 

and is incorporated herein by referenc~. 

ITEM 14. PRTNCTPAL ACCOUNTTNG F'F.ES AND SERVICES 

lnfo1mation concerning out' accountant fees and our Audit Committee's pre-approval of audit and 

permissible non-audit services of independenl auditors is reported under the captions '·Principal Accounling 

Firm Fees" and '"Pre-Approval of Audit and Non-Audil Services," respectively, in our 2021 Proxy Statement 

and is incorporated herein by reference. 

PARTIV 

ITEM 15. EXIDBTTS AND FJNANCTAL STATEMENT SCHEDULES 

(a) The following documents are filed as a part of this form J 0-K: 

Rep,prt oflndepende11r Registered Public ccounting Firm 80 

Financial Statements: 

Consol icfale<l Balance , hte1:, us 1i I" 11t:q;mber '31, 2020 and 2019 83 

Consolidatc<l Statements or Income for 1hc year;; ended D.;cember 31, 2020, 2019 and 

2018 84 

Consolidated Statcmrnrs of Compn•.hensivi,; Income for the years cndml December ) l, 
2020, 2(1 l 9 and 20 18 85 

Consolidated Statements of ' tock holders' EquitY. for the Y.eat , ended December 31, 2020, 

2019 and 2018 86 

Conso lidated SLalrmwn1s of Cash Flows for Lhe years ended Dcct:mber 1 I, 2020, 2019 and 
2018 87 

Nol • lo Consolidalc<l Financial S1alcmcnts 89 

Financial Statement Schedule: 

Vafomjnn and Qtllllifung i\ccou111s for rhc yeors ended December JI, 2020, 019 and 
2018 126. 

Exhibits: 

ITEM 16. 

The Exhibits listed in :the Index of Exhibits, which appears immediately preceding the 

signature page and is incorporated herein by reference, as filed as part of this Form 10-K. 

FORM 10-K SUMMARY 
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None 
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TNDRX TO RXHTHTTS 

The following designated exhibits, as indicated below, are either filed or furnished, as applicable 

herewith or have beJetofore been filed or furnished with the Securities and Exchange Commission under the 

Securities Act of 1933, as amended, or the Securities Exchange Act of 1934 , as amended, as indicated by 

footnote. 

2.1 Transnction Ag~, dated as of AugJJ.S1...!.::!,.lill.:!,...by 1111<1 :1mong Mn11:;tcr Rcverngi;'. 
C1)i:poration, New Laser CQt])Mnlion, New l...3i;er M erget· Coqt The C1>ca-Cola C1lmpany and 

Elli:9._pcw Refreshments (incorpornrcd by rnforcncc ro Exh rb11 2.1 to our F Qrm 8-K dated 
August 18, 2014). 

2.1.1 Amendment to Transaction Agreement. dated Hs of Mnreh J {)_ 20 J 8,_by and nmong Monster 
Beverage Corp,oraci on, New Laser Corp.oratio11, New LasPr Mcrgru:__Q!JL The Coca-Cola 

COtn].1fillY ;ind E11ronvil ll Rd re,5!unents (incorpornt·cd by referc111.:c l.O Exh ibit 2.1 to onr Fom1 8-

K ~lated March 20,.lfilfil.,_ 
2.2 Asset Trnnsfcr Ag1~mi;;nr, dated us qf August 14, 20 14,...by and among M911stcr Bt:vcntgi;'. 

£Q.rgorotion, New Laser Corporation nnd The Coca-Cnla Company_(i!l_rporotccl by: reference 

1~1 fo hill il 2 2 !Q oqr F~11m B-K dl!ted AUgl.lli!.1.8., 2014t 

3.1 Certi ficate orTncornoration of the Com1w.nY., as ami:nded (intorporated hY. reference lo 

Exhibit J, l tQ 011r FQrm lQ-Q tialcd Noy~111g1,;r Z, 2016). 

3.2 Second Amended and Restated RY.-laws of Lhe Com12any_(i.ru,;ru:po111lcd hY. rcfCl\(llCC to 
Exhibit .1,2 tQ QJJr Form 8-K gntr.d A~. 2018). 

4.1 Description Qf Conunon Stock (ifilruporalcd bY. tcfcrcnc.c tQ Exhibit 4. l to Qltr F oon I 0-K 
d:-tted fcbruarv 28_ 2020). 

10.l Amended and Restated O,istribution Coordination Agreement, dalcd as of June 12, 2015, 

between Monst<;r Ener~rumy and The Coca-Cola Comr.any_(incorpornwd by rdcrt:nt:c to 

E:i!l1 ibit IQ I tu nur EQml I 0-Q da1ed 611g1lfil..l.Q, 2015). 

10.2 timentlccl !!!lei Restiite<I T11!!mJati!Wlll Di:-lri.btHillll C'oordi11mrnn Agrccinc1ll, 1lat1,;d ,J~ of 
June 12, 2015, between Monster F.nergY. Ltd. and Mnn~ter Energy Com1IBDv and The. Coca-
Cola Cot11Jl!lllY_(inco111ornted bY. reference IQ Exhibit I 0.2 to our form I 0-Q dale<) August I 0, 

2015). 

10.3 Form of Indemnification Agreemclll (~provided by McmsH;r Rcverage Corpor,11.ion Loil~ 
~iil'ecrors and offic!<r~)_(incor12oratcd bY. ret~n:ncc ro E.xhib11 IQ. l to 011r Forni 8-K dated 

June 11, 2019).,_ 

10.4+* form of Restricted Srock Unit Agrcc111cn1. fo r grants under the MonsrCJ· J3cvcrag£.J:&.mora1ion 

20'I 7 Coronensntion Pl!!n foe Non-~mruQveg Dircctgrs, 

10.5+ Form of Restricted Stock Agreement (in~.o.rporatcd by reference co Exhibit I U. l to our 
Form I 0-Q ~lated l\ugu....fil.2, 2011 ) ... 

10.6+ Monster Beverag~'f)orarion 2011 Omnibus Tncemjve Phm (in.r.;.ru:ponuerl bY. refereuce to 
Exhibit I 0, I to our Em:m 8-K da!cd M aY. 24,.l.!2J...lt 

10.7+ Emplownent Agreement between Monster Be,,erag~pomtion nnd Rodney C. Sacks 
.(incorporn{ed bv reforence to Exhibit I 0.1 to om form R-K d;ilcd March 19, 2014t 

10.8+ EmRJ.Q)(mCnl Agrccmcnl between Monster Beverage Coq:,i1muion and Hi !t0 11 H . Schloi;bcrg 

(i ncorpgrale£1 bv reference LQ Exhibit I 0.2 10 Qur Form 8-K <lated Murch J 9,~ .. 

10.9+ Form of Stock Qp.Lion AgrccmcnL fo r grnn1s under 1bc M2ns1er Bevcrag1.: Corpora lion 2011 

Qnmib11s ln!,entive Plan (incor(.lorateg bY. reti:r~11cc LQ Exhibit IO, l O 10 011r Forni I 0-K dated 
Marc!] 1,..NUl_). 

10.10+ ~grecment of Co-ChidExeuuri vci Ofticers for granrs under the Monster 

Bevcrag~rpornrion 201 l Omnibus foccntive Pinn (in£prporatcd by reference to Exhibit 
I 0. I I to our Form I 0-K dated MaTi;°h I . .lill..R1 

10.11+ Form of 2020 Annunl fncentive Award Agreemenr for grants under the Monster Reverag~ 
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10-12+ Form or Perfonnancc Shnre Unit !\ward Agreement for grants nnder the Mt)nslcr Bcverag~ 

!.&ffi\.lnlli!.!n 2011 Qn,ni!Ju~ lncen\ivc Pk111 (i nc rn!'2rn1ed bY. reference lo Exhibit I 0.2 LQ l)ur 

F 12nn I 0-Q dntcd May I I, 2020t 

10.13+* Form orReslricLt;d SLock Unil Agreemen t ror granlli under tlw Monster Hcvcrng~rpt\ration 

l0 11 Omnibus lnc1.:ntivi. PIM 

10.14+* Form ofRcstrictcd Stock Unit Agreement ofCo-ChicfExcculive om~crs for grnn[!. under the 

Monsrcr Beverage Cornorarinn 2011 Omnibus Incentive Plan. 

l Q_ 15+ lvlonsrcr ilcvcrng _C_orP-oradon 2020 Omnibus lnccnrivc Plan (i11coq~oraced by rdcrcncc to 

A1.21ic11dix A tn ~1~1r Qcfiuitiv!. f[Q6v /srnt~m~1,t on ~''.h,.,h1lr.. 14 A ,.iikd...A1m.Lll,-1Q2.Qt 

10.16+ Monster Beverage Cmvonnion 2017 Compcnsnrion Pim, for Non-EmploY,cc Directors 

.llllli2!1JOl'lltcd hY. rdcq,pq, 10 ~llihil 4. J Ill (lll)" EumJ S-8 dim:11 J~lll!. 2 l ,2ill.1\ 
10.17+ Monster Beverage Corpmatjon Dcforrcd Com pensation Plan for Non-EmJllQY.OC Directors 

fi ocorporatecl by refc.:rence 10 fa hibit 4,2 IQ QJJJ rQn,1 S-8 dated June 21, 2017t 

10.18+ Amended and !~estated Monster Bever;1g~1JJoration Deferred Compensation Plnn 

.(incomonJted liY. relerence {o Exhi!2it I 0, 14 lo our f-'grm I 0-K date{( Mi!rch I, 2018t 

21* Subsidiaries 

23* Qonsc111 or lndi,;flC!lQctll Ri;gistercd Pyglie AecQl.ltJ!ing Fim1 

3U* Ccrti lie.at ion by C'o-ChicfExcc111ivc Officer P.u rsuanr to Rule l 3A-l 4(!l) or J 5D- l 4(_a) or the 

Sccuritic~ Ext'l1ru.1gc Acl or 1934, as adoP.tcd pur:;uanl lo SceLion 302 ofthc Surbanc~-Oxlcx 

Act or2002 

3 l.2* Ccrtiliciition by Cu-Chkr Executive Oni1;~~r p111·s11m11 Lo R uic J 3 A-I 4(11) or 150-1.4(!!) of lhc 

St:c11 ritics l::xchangc: Act of 1934, <1. <1d11pr.c<l pursuant 111 ScctimJ 302 uf' the S<1rhancs-Oxk-x 

Act of2002 

31_3* Ccrritit:arion hy Chid Financia l Offi1.:(:r pmsn:n1t to Rule 13A- l 4(.a) or l 5D-14(a) of the 

SccnritiC$ F!-xchange ,\ cl of I 914, as adopted pursuant to Section 302 of the Sarbanes-Oxle):'. 

Act of2002 

32.1 * Ceni fi\;nlion by Co-Chief Executive Officer pursuant Lo 18 U.S.C. Section 1350, ns adopted 

pursuant to See lion 9Q6 of lite Sarbanes-Qxley Act o f 2002 

32.2* Ccrtif'ica1io11 by Co-Chief Execlllive omc~r J>ursuant to 18 u,s,c Section 1350, as adoJlted 

pursuant lo Sccli()n 906 orthc Sar!2anes-Qxlcv Acl Qf2002 
.,'1 . .,* 
.J~ • .J Ccni rieation by Chief Financial Officer pursuant to 18 U,S.C. Section 1350, as adppted 

11urs1mnt 10 Section 906 ~,fl he Sarba.n~-Qxl!;}! &ct of2QQ2 

101* The following m<1terials from Monster Beverage Corporation's Annual Report on Fonn 10-K 

for the fiscal year ended December 31, 2020 are furnished herewith, fonnatted in iXBRL 

(lnline eXtensible Business Repmting Language): (i) Consolidated Balance Sheets as of 

December J 1, 2020 and 2019, (ii) Consolidated Statements of l11come for the years ended 

December 31. 2020, 2019 and 2018, (iii) Consolidated Statements of Comprehensive Income 

for Lhc years ended December 31, 2020, 2019 and 2018, (iv) Consolidated Statemenls of 

Stockholders' Equity for the years ended December 31, 2020, 2019 and 2018, (v) Consolidated 

Statements of Cash Flows for the years ended December 31, 2020, 2019 and 20[8, an d. 

(vi) Notes lo Consolidated Financial Statements. 

104* The cover page from Monster Beverage Corporation's Annual Repmi on Fonn 10-K for the 

fiscal year ended December 31, 2020, fonnattcd in iXBRL (lnline eXtensiblc Business 

Reportfog Language) and contained irt Exhibit 101. 

Filed ltcrcwith. 
Manag~mt:"nt L'.Ulltta~L ut t..:ompcnsatury plans u1 arrange;:m~nt.-;, 
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SIGNATURES 

Pursuant to the requirements of Sections 13 or I 5( d) of the Securities Exchange Act of 1934, as 

amended, the registrant has duly caused this report to be signed on its behalf by the undersigned, thereunto 

duly auLhorized. 

MONSTER BEVERAGE CORPORATION 

ls! RQDNt;Y C. SACKS 

/s/liU...TON II. S I ILOSB"ERG 

Rodney C. Sacks 

Chairman of the Board of 

Directors and Co-Chief 

Executive Officer 

Hilton H. Schlosberg 

Vice Chainnan of the Board of 

Directors and Co-Chief 

Executive Officer 

Date: March 1, 2021 

Date: March 1, 2021 

Pursuant to the requirements of the Securities Exchange Act of 1934, this t'eport has been signed 

below by the following persons on behalf of the registrant in the capacities and on the dates indicated. 

ls/RODNEY C. SACKS 

Rodney C. Sacks 

Isl HILTON H. SCHLOSBERG 

Hilton H. Schlosberg 

ls/THOMAS J. KELLY 

Thomas J. Kelly 

Isl JAMES L. DINKINS 

James L. Dinkins 

Isl GARY P. FAYARD 

Gary P. Fayard 

Isl MARK J. HALL 

Mark J. Hall 

Isl JEANNE P. JACKSON 

Jeanne P. Jackson 

Isl STEVEN G. PIZULA 

Steven G. Pizula 

Isl BENJAMIN M. POLK 

Benjamin M. Polk 

Isl SYDNEY SELATI 

Sydney Selati 

Isl MARKS. VIDERGAUZ 

Mark S. Vidergauz 

Chairman of the Board of 

Directors and Co-Chief Executive 

Officer (principal executive officer) 

Vice Chairman of the Board of Directors 

and Co-Chief Executive Officer (principal 

executive ofticer) 

Chief Financial Officer (principal financial 

officer, _principal accounting officer) 

Director 

Director 

Director 

Director 

Director 

Director 

Director 

Director 

March 1, 2021 

March 1, 2021 

March 1, 2021 

March l, 2021 

March 1, 2021 

March 1, 2021 

March 1, 2021 

March 1, 2021 

March 1, 2021 

March 1, 2021 

March 1, 2021 
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REPORT OF T"IDF.PENDENT REGISTERED PVHLTC ACCOUXTT"l"G FTRM 

To lhe Boa1·d of Directors and Stockholders of 

Monster Beverage Corporation 

Corona. California 

Opinion on the Financial Statements 

We have audited the accompanying consolidated balance sheets of Monster Beverage Corporation 

and subsidiaries (the ·'Company") as of December 31, 2020 and 2019, ihe related consolidated statements of 

income, comprehensive income, stockholders' equity and cash flows, for each of the three years in the 

period ended December 31, 2020, and the related notes and the schedule listed in the Index at Item 

15(a) (collectively refem:d to as the "financial statements"). In our opinion, the financial statements present 

fairly, in all material respects, the financial position of the Company as of December 31, 2020 and 2019, and 

the results of its operations and its cash flows for each of the three years in the period ended December 31 , 

1020, in confonnity with accounting principles generally accepted in the United States of America. 

We have also audited, in accordance with the standards of the Public Com1Ja11y Accounting 

Oversight Board (United States) ("PCAOB"), the Company's internal control over financial repotiing as of 

December 31, 2020; hased on criteria established in lnteriwl Conlml-fnlegrated Framework (2013) issued 

by the Committee of Sp011s01ing Organizations of the Treadway Commission and our report dated March l, 

2021, expressed an unqualified opinion on the Company's internal control over financial i·ep011ing. 

Basis for Opinion 

These financial statements are the responsibility of the Company's management. Our responsibility 

is to express an opinion on the Company;s financial statements based on our audits. We are a public 

accounting firm registered with the PCAOB and are required to be indeJJenden1 with respect to the Company 

in accordance ·with lhe U.S. federal securities law:; and the applicable rules and regulations of the Securities 

and Exchange Commission and lhe PCAOB. 

We conducted our audits in accordance with the standards of the PCAOB. Those standards require 

that we plan and pe1form the audit to obtain reasonable assurance about whether the financial statements are 

free of material misstatement, whether due to e1rnr or fraud. Our audits included perfmming procedures to 

assess the risks of material missta.temei1t of the financial statements, whether due to e,,-or or fraud, and 

_performing _procedures that respond to those risks. Such procedures included examining, on a test basis, 

evidence regarding the amo1111ts and disclosmes in the financial statements. Our audits also included 

evaluating the accounting principles used and significant estimates made by management, as well as 

evaluating the overall presentation of the financial statements. We believe that our audits provide a 

reasonable basis for our opinion. 

Critica] Audit Matter 

The critical audit matter communicated below is a matter arising from the current-period audit of the 

financial statements that was commw1icated or required to be communicated to the Audit Committee and 

that (1) relates to accounts or disclosures that are material to the financial statements and (2) involved our 

especially challenging, subjective, or complex judgments. The communication of critical audit matters does 

not alter in any way our opinion on the financial statements, taken as a whole, and we are not, by 

communicating the critical audit matter below, providing a separate opinion on the critical audit matter or on 

the accounts or disciosures to which it relates. 
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Accrued Promotional Allowances - Refer to Note Z to the financi al statements 

Critical Audit Matter Description 

The Company's promotional and other allowances are calculated based on various programs with its 

bottlers/distributors and retail customers, and accruals are established during the year for its anticipated 

liabilities. These accruals are based on agreed-upon tenus as well as the Company's historical experience 

with similar programs and require management's judgment with respect to estimating consumer 

parlicipalion and/or dislribulor and relail customer perforniance levels. Promotional and oLher allowances 

primarily include consideration given to bottlers/distributors or retail customers, including, but not limited 

to, the following: (i) discounts granted off list prices to support price promotions to end consumers by 

retailers; (ii) reimbursements given to bottlers/distributors for agreed p01tions of their promotional spend 

with retailers, including slotting, shelf space allowances, and other fees for both new and existing products; 

(iii) agreed share of fees given to bottlers/disti'ibutors and/or directly to retailers for adve1iising, in-store 

marketing, and promotional activities; (iv) agreed share of slotting, shelf space allowances, and other fees 

given direcLly Lo relailers, club stores and/or wholesalers; (v) incentives given Lo boLLlers/dist.ributors and/or 

retailers for achieving or exceeding certain predetermined sales goals; (vi) discounted or free products; (vii) 

contractual fees given to bottlers/distributors related to sales made by the Company directly to certain 

customers that fall within the bottlers'/distributors' sales territories; and (viii) ce1tain commissions paid 

based on sales to bottlcrs/dist1ilmtors. The length of promotional pro!,,rams can vary from as little as one day, 

for one-time events, to as long as one year based 011 the agreed-upon terms. The nature of such programs is 

determined 0·11 a per retail customer basis, and in ce1iain instances, the same program is set for multiple retail 

customers. The promotional expenditures are recorded as a reduction to net sales in the period the 

ui1dcrlying sale occurs. Total promotional expenditures included as a reduction to net sales were $772.2 

million for the year ended December 31, 2020, and accrned promotional allowances were $186.7 million as 

of December 31, 2020. 

We identified accrued promotional allowances as a critical audit matter because of the extent and 

subjeclive nalme of management judgmenl required with respect lo esli,maling consumer participlcllion 

and/or distributor and retail customer performance levels and future promotional claims. 

How the Critical Audit Matter Was Addressed in the Audit 

Our audit procedures over accrued promotional allowances, with respect to management's judgment 

regarding levels of consumer participation aiid/or distributor and retail customer performance levels and 

future promotional claims, included the following, among others: 

• We tested the effectiveness of controls over accrued promotional allowances, including those 

controls pertaining to management's estimation of future promotional claims. 

• We selected a sample of accrued promotional allowances recorded for specific distributors and 

retail customers and sent confirmation requests of the accrual recorded and key terms of the 

agreement directly lo the disLributor or retail customer. We compared the confirmation response 

to the accrned amount recorded by the Company. In instances ofnonreplies to our confirmation 

request from the distributor or retail customer, we performed alternative procedmes as follows: 

(1) developing an expectation of the accrual using current-year claim and payment data, and/or 

(2) vouching known claim submissions, unpaid as of period-end, to underlying supporting 

documentation. 

• We tested the promotional expenditure amount recorded as a reduction to net sales and assessed 

the reasonableness of management's estimate by developing an expectation of the amount, 
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• We performed inquiries with the Company's sales and marketing personnel to con-oborate our 

understanding of new and existing promotional programs Lhat may alter the relationship 

between gross billings and promotional allowances, as such progt·ams are considered by 

management when estimating future promotional claims. 

• We evaluated management 's ability to estimate promotional allowances by comparing the 

actual promotional allowances subsequently paid to the original estimates of management. 

Isl DELOITTE & TOUCHE LLP 

Costa Mesa, California 

March 1, 2021 

We have served as the Company's auditor siuce 1991. 
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MONSTER BEVERAGE CORPORATION AND SUBSTDTARrns 

CONSOLIDATED BALANCE SHEETS 

AS OF DECEMBER 31, 2020 AND 2019 (In Thousands, Except Par Value) 

Cll(RENT ASSETS: 
Casli ,mil casl1 cquh-·al~nts 
Short-term inveslments 
Account..; rcccivahlc, ncl 

lnvi:-nlut'it::s 
P1 cpJld expern,es an<l oLht:r currenl asseL~ 

Prepaid income lases 
Tolal cm,-cnt as.~ets 

11\VESTMENTS 
PROPERTY AND EQUIPMENT, ·net 
DEFERRED INCOME TAXES 
GOODWILL 
OTHER JNTANGIBLE ASSETS, nel 
OTHER ASSETS 

Tutal Assets 

LU l31T.1Tff.S ,\ NO STO , Kl-101.l>F.R ' ~~!)UTTY 
CCRRENT 111\Rfl.lTTES· 
Accounts payable 
J\ccmcd liahilitics 
Accnu;J pruml)tional ulluwani,:l!S 
Defer rc<l revenue 
/\ccrued compensation 
Income taxes payable 

Tola\ cuffcnt liahilities 

DEFERRED REVENUE 

OTIIF.R LIABJLITJES 

COMMITMENTS .~ 1'1J CONTTNGF.NCIES (Nme 12) 

STOCKHOLDERS' EQUITY: 
Cn,11111<>11 slock-S0.005 par ,·o.luc; 1,250,000~hures auLlmrizcU; 638,662 shm'es issued :uul S'.!R,097 shares 

ou1.>111ndi11g as ol"Occemb<,:, 31, 2020; 636.%0 share.,; issued and 536,698 shares .iut,;tiuuliui: as of 
lkccmber 31, 2(11~ 

Additional paid-in capital 
Retained earnings 
Accurnu1atetl olht:r comprehensive incom.t: (loss) 

Commun slock in rn:a.sury, at 1..:ost; lr0,56." am..199,762 shares as of December 31, 2020 antl 
December 31, 2019, respectively 
Tolal slockholdcrS' equity 

Total Liabilities and Stockholders' Equity 

Dccc111Lc1· 31 . Otttrnhcr 31, 
211211 2019 

$ I. JR0,4 IJ s 797.957 
S81.354 533,0<,3 
666,0I~ 040,310 
3:;J.Olt") 360.731 

55_3.5g 54,86~ 
24,733 29 360 

3,140,955 2,3 l 6,309 

44.29 1 12,905 
31,1.656 298,640 
24 U,50 S4.777 

I .33 l.643 1,331.643 
L059 ,046 1.052.10.1 

70,47j 53. 973 

6.202, 716 5,150.3 S2 

s 296.800 274.045 
142.65.l 114.075 
186.658 166.761 
45A29 44,137 
55.015 47,262 

23.433 14.717 
;49.988 6ril ,097 

21>4.436 287,469 

27,412 .10,505 

3.193 3,182 
~.537.982 4,397,511 
6.-B2,074 5.022,480 

3.034 (32,387) 

(5.81.5.4' ) 

5.l 60.860 
$ 6.:202. 7 JG s 5.150.351 

See accompanying notes to consolidated financial stale1m:nts. 

83 

httpS"://www.sec.gov/Archives/edgar/data/B65752/000110465921029943/mnst-2020123 1 x1 Ok.htm 

Exhibit 66 Page 149 of219 

149/219 

MEC014760 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archivesledgar/data/8657 521000110465921029943/rnnst-20201231 x1 Ok him 

Tab!.- ll(Cnntcnts 

MONSTER BRVRRAGR CORPORATION AND SUBSTDTARlES 

CONSOLIDATED STATEMENTS OF INCOME 

FOR THE YEARS ENDED DECEMBER 31, 2020, 20.19 AND 2018 

(In Thousands, Except Per Share Amounts) 

2020 

:--/ET SALES $4,598,638 

COST OF SJ\LES 

GROSS PROFIT 

OPERATING EXPENSES 

OPERATTNG TNCOME 

OTHER (EXPENSE) INCOME, NET 

INCOME BEFORE PROVISION FOR INCOME TAXES 

PROVISION FOR INCOME TAXES 

'.\/ET INCOME 

"NET INCOME PER COMMON SHARE: 

Basic 

Diluted 

WElGHTED AVERAGE NUMBER OF SHARES OF COMMON 

STOCK AND COMMON STOCK EQUIVALENTS: 

Basic 

Diluled 

I,874, 758 

2,723,880 

1,090,727 

1,633,153 

(6,996) 

1,626,157 

2I6,563 

$1,409,594 

$ 

$ 

2.66 

2.64 

529;639 

534,807 

2019 

$4,200,819 

1,682,234 

2,518,585 

1,115,646 

1,402,939 

13,023 

1,415,962 

308,127 

$ l,107,835 

$ 

$ 

2.04 

2,03 

542,191 

546,608 

2018 

$3,807,183 

$ 

$ 

$ 

1,5 I 1,808 

2,295.375 

1,011.756 

1,283,619 

9,653 

1,293,172 

300,268 

993,004 

1.78 

1.76 

557,166 

564,254 

Sec accompanying notes to consolidated financial statements. 
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MONSTER REVERAGE CORPORATTON AND SURSTDTARIRS 

CONSOLIDATED STATEME:\TTS OF COMPREHENSIVE INCOME 

FOR THE YEARS ENDED DECE\1BER 31, 2020, 20.19 AND 2018 (In Thousands) 

21120 _2019 

Net inco111e, as reported $1,409,594 $,1,107.835 

Other co111prehe11sivc income (loss): 

Change in foreign cnm:ncy translation adjustment, net nftax 35,53 1 194 

Available-for-sale investments: 

Change in net unrealized gain, (losses) (110) 283 

Rcclas~ification adjustment for net gains included in net income 

Net change in available-for-sale investments (llO) 283 

Othe1' comprehensive income (loss) 35,421 477 

Comprehensive income $ 1,445,0 15 $ J, 108,3 12 

See accompauyi.ng notes to consolidated financial statements. 
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MONSTER BEVERAGE CORPORATION AND SURSTDTARJES 

CONSOLIDATED STATEME~TS OF STOCKHOLDERS' EQUITY 

FOR THE YEARS ENDED DECE'1BER 31, 2020, 20.19 AND 2018 (In Thousands) 

• .\ccumul:ilrd 
Olh~r Toi.ti 

C ommun stnck Additional Rdaiued Cumprchcnsln T, l':I IU ' \ ' .. ,.,c1: Slod,;holdcrs' 

Bah11u:t:", Jauuary 11 2018 

Slin:k-lmst!d t.:oinpcn.-rn li1111 

Ext:u:ise ot srm:k 0111i o11::. 
Urneali·zd gain on a\'a ibl>lc-fo1-:.J lc 

.:,t:i.:mities 
AJjusrment to cxi.:e,,;;s ta>1. bcndi ri: from 
p1 io1 pc1 im.L:; 
ASlJ ~o, 1016-16 a<lopLinn 

Rcprn cl1asi.: of i.!iJmmon. i,;tm:k 

Fo1cig11 curr('ncy translation 

Ner income 
Balance, December 31, ?018 

Slui.:k-b:L-.i:::tl c.:ompcnsalion 

E:.:t..-n.:lst: ol s1 ock: op1io11s 
lJmi:aliuJ gain on ava il ahl.:.-fo1 -~alt' 
Sl:,:Ul'l(ICS 

Atljusrmcnl tu o cc.ss ta x bl~1-.; lits ti um 

p1 ior period~ 
Repllrchase of comruon stock 
foreign curr~ncy lran;;lati on 
Net income 
Hal::mcc, Decl'mbrr JI, 2019 

Stock-ba.sd compt:11salirn1 
Exc11:isc o r sLock options 

lJtui:alizcd loss 011 availabk:-li1r-:-uh: 
scclll itics 

Rcprn cliasc of common stock 
Foreign currency l1ansl:nion 
Ncr income 

Balance, lkccmbcr 31, 2020 

Share.,;; 

t..29 ,255 

l 7l5 

(,JO 970 

5 -190 

h\1•/ H•n 

2 202 

fi) )l,(,ft! 

_-\nuumc !'old-In <.:0 ~!10I 

3,146 s 4 ,150,628 
5 7, 11 I 

27.H43 

1.5~~ 

J.155 4 .238,170 
63,35 (, 

27 n.336 

J,<>49 

.~.IX ? s 4,J~7.\ I I 
67,546 

I I 72.915 

:;i 19:t 4 '17.982 

F:nmh1!!, Loss Shares 
1 2,918,226 $ 1_lli,059J (62,957) 

752 

\6,585) 
(2-l ,JJ7) 

(16.957) 
99J,QO~ 

$ 3,914,645 s (32,864) (S l..!.'N1 

183 

( l2,4MJ 
194 

1,101,~Jj 
~ . ,nU,41\0 (,12,l n) ('J'l,711?) 

() 10) 

[f 0.80J) 

35,531 

l,41l'J,:iY4 
S r.,432,074 s '(lJ4 ｾ＠

Sec accompanying notes to consolidated financial statements. 
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i(3,170.129J ｾ＠ 3,895,212 

57, 111 
17 ~.52 

752 

1 ,5~~ 
(6,585) 

(1..1-12,1176) (1.1-l2.IJ76J 

1_16.957J 
993 ,00-l 

S\4.512,205) s 3,610.90] 
63 ,356 
~:!., J/j ) 

2lB 

3,6-19 
1707,JOOJ (707,300) 

19-l 

J ,107 X35 

_, ,2 19,10 J 4,171 2HI 

67.,54(, 
72,936 

(110) 

1595.918) (595,918) 

JS .SJ I 
1~~01) , ~ 1)4 

St5.I! 11.42.,J s ~JfiO.li: liO 
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MONSTER BRVERAGR CORPORATION AND SUBSIDTARIF.S 

CONSOLIDATED STATEME:'.'ITS OF CASH FLOWS 

FOR THE YEARS ENDED DECEMBER 31, 2020, 20.19 AND 2018 (In Thousands) 

2020 2019 2018 
CASH FLOWS FROM OPER1\TING ACTIVITIES: 

Nd income $ 1.409.594 $ l.l 07.835 s 993.004 
A1l_jusrmcnL,;; lo recom:ile ncl incom..: tn ncl c:.ish ptnvidctl by upcrating acti,·ili es: 

Dl:'IJrccialion and amrn tization 60.973 64,814 56.979 
Gain 011 disposal ofp1ope1ty and equipment (350) (252) (783) 
Ln~s on impal1111c11l or intangible., 8.700 
Stock-basrd cumpt:-n,:;utiun 70,289 63.356 57,111 
Deferred income. laxt:s (] 56.873) 1)63 (510) 
Effect on casl1 of changes in ppcrating rissek- and liabi I itics: 

Accmrnts rec\!ivahle ( 120,0.58) (66,411) \4~.nn) 
Distributor receivable; 386 G,470 9,958 
lnvenmries 30,304 (85,222) (26.14G) 
Prepaid expenses a11cl ocl1c-r assets 1,024 (13,774) ((,,6R2) 
'(lrepai<l income taxes 5,516 9,481 98,716 
Accounts payabk 18,696 28.832 9,852 
Accrncd liabilities 26.392 (14.297) 18.145 
Ai.:crut:<l proml1lional ullowuncc~ 13.762 21 ,943 11,719 
AL:crucd <list1'ibuto1 terminarions (279] 279 (91) 
Accrued compensatioi, 7.501 7.228 5;477 
focptne faxes payable 10,422 8; 105 1,94:i 
Otl1cr liabilities (356) (1 ,030) 1,526 
DefeJ'L'ed revenm: !l l.'ll\11'! (24.8Slll ( 19.967) 

Net cash pl'ovided by operncing aclivilics t,364,Hi3 1,113,762 1,16 1,Sk l 

CASH FLOWS FROM INVESTlNl, ACTJVITIES: 
S-ales of aViiilable-for-salt: illn!sllut!nts 920,196 851.436 l . 18 1.4M4 
Proceeds froni snle of11rupcrty and equipment 993 1,239 4,295 
Vurcl1ases uf :w:1llable-fnr-sale investments ( I ,2~9,981 I (1,067, 7361 (826,0IM) 
Purchases of prope11y and equipment (48,722) (101,GGJ) (Gl.941~ 
Additions to intangib)es (18,550) (8,737j (12,984 
[nc1~a:.~ in other ass~LS (26.4.!3\ (!.265l p l .Kl •ll 

Net cash (used in) provided by investing acriviti~s (472,4HJ (]26;724) 2.71.95/i 

CASH FLOWS FROM FJN/\NCING ACTIVITIES: 
Pri11cipal ·pay1.uents on debt (3 .086) 113.St\9 (1,886) 
Tss\lan1.:c of \:.ummon stuck n ,936 92,.16" 27.851 
Purchases of cornmon stock held in ti casury {595.9 18} (l07.J00) (IJ42,07C!) 

Net cash used in financing activitie~ 1'.>16.0GS) !628,506} p .316,ill} 

Effect of exchange rnle rlrnnges on L'.ash antl r.:ash equivalents 16.848 1.912 (9,835) 

NET INCREASE IN CASII AND CASH EQUIVALENTS 382,456 160.444 JOS,891 
CASH AND CASH EQUIVALENTS, hegi1ming ol year 797.957 631:su 528,622 
CASH AND CASH EQUIVALENTS, end of year I . IR0,-11 '.I s 797,957 s 631.51 

SUPPLEMENTAL INFORJ\li\.TION: 

Cash paid during lhe year for: 
lntercst $ 44 $ 320 s 60 

Income taxes $ 355-~09 s 293.810 s :?00.767 

See accompanying notes to consolidated financial statements. 

87 

https://WWW.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok,htm 153/219 

Exhibit 66 Page 153 of219 

MEC014764 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 ht1ps://www.sec.gov/Archives/edgar/dala/8657 52/000110465921029943/mnsl-20201231 x1 Ok.him 

Table of Contents 

MONSTER BRVF:RAGR CORPORATION AND SURSTDTARTF.S 

CONSOLIDATED STATEME~TS OF CASH FLOWS (Continued) 

FOR THE YEARS ENDED DECE\1BER 31, 2020, 2019 AND 2018 

SUPPLEMENTAL DISCLOSURE OF NON-CASH ITEMS: 

Accrued liabilities included additions to intangibles of $9 .8 million, $12.8 million and $10.8 miliioil 

as of December 31, 2020, 2019 and 2018, 1espectively. 

Accounts payable included purchases of available-for-sale short-term investments of $8. 7 million as 

of December 31, 2019. No amollnts were incllldcd as of December 31, 2020 and December 31, 2018. 

See accompanying nmes to consolidated financial statements. 
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MONSTER BEVERAGE CORPORATION AND SUBSIDIARIES 

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Tabular Dollars in Thousands, Except Per Share Amounts) 

l. ORGANIZATION AND SUMMARY OF SIGNIFICANT ACCOUNTJNG POLICIES 

O,gani::ation - Monster Beverage CoqlOration (the "Company") was inco11Jorated in the state of 

Delaware. The Company is a holding company and has no operaLing business except through its 

consolidaled subsidiaries. 

Nature of Operations - The Company develops. markets. sells and distributes energy drink 

beverages and concentrates for energy drink beverages, primarily under the following brand names: Mouster 

Energy®, Monster Energy Ultra®, Mot1ster Rehab®, Monster MAXX®, Java Monsler®, Muscle 

Monslcr®, Espresso Monster®, Punch Monster®, Juice Monster®, Monster Hydro®, Monsler HydroSporl 

Super Fuel®, Monster Super fuel®, Predator®, Fury®, Reign Total Body fuel®, Reign Inferno® 

Thermogeuic Fuel, Monster Dragon Tea®, NOS®, Full Throttle(B\ Burn@\ Mother<E1, Nalu@. Ultra 

Energy@. Play@) and Power Play® (stylized), Relentless~', BPM@, BUiil, Gladiator®, Samurai<E and 

LiYe+~). 

Basis of Presentation - The accompanying consolidated financial statements have been prepared in 

accordance with accounting principles generally accepted in the United States of America ("GA.AP") and 

include the accounts of the Company and its consolidated subsidiaries. 

Principles of Consolidation -The Company consolidates all entities that it controls by ownership of 

a majority voting interest. All intercompany balances and transactions have been eliminated in 

consolidation. 

Business Combinations - Business acqms1t10ns are accounted for in accordance with Financial 

Accounting Standards Board ("FASB") Accounting Standards Codification ("ASC") 805 "Business 

Combinations". FASB ASC. 805 requires the repotting entity to identify the acquircr. dete1mine the 

acquisition date, recognize and measure the identifiable tangible and intangible assets acquired. the 

liabilities assumed and any non-c011trolling interest in the acquired entity, and recognize and measure 

goodwill or a gain frorn the pm-chase. The acquiree's results are included in lhe Company's consolidated 

financial statements from the dale of acquisition. Assets acquired and liabililies assumed are recorded al 

their fair values and the e]'.tcess of the purchase price over the amounts assigned is recorded as goodwill. 

Adjustments to fair value assessments are recorded to goodwill over the measurement pe1iod (not longer 

tllan i:\velvc months). The acquisition method also requires that acquisition-related transaction and post­

acquisition restructuriilg co~ts be charged to expense and requires the Company to recognize and measure 

certain assets and liabilities including those arising from contingencies and contingent consideration in a 

business combination. 

Cash and Cash Equivalents - The Company considers all highly liquid investments with an original 

maturity of three months or less frotn date of purchase to be cash equivalents. Throughout the year, the 

Company has had amounts on deposit at financial institutions that exceed the federally insured limits. The 

Company has not experienced any loss as a n:sult of these deposits and does not expect to incur any losses 

in the futme. 

Investments - The Company's investments in debt securities are classified as eitl1er held-to-maturity, 

available-for-sale or trading, in accordance with FASB ASC 320. Held-to-maturity securities are those 

securities that the Company has the positive intent and ability to hold until maturity. Trading securities are 

those securities thal tl1e Company intends to seU in the near term. All other securities nol includ'ed in Lhe 

held-to-maturity or trading category are classified as available-for-sale. Held-to-maturity securities are 

recorded at amortized cost which approximates fair market value. Trading securities are carried at fair value 
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with unrealized gains and losses charged to earnings. Available-for-sale securities are carried at fair value 

with unrealized gains and losses recorded within accumulated other comprehensive income (loss) as a 

separate component of stockholders' equity. FASB ASC 820 defines fair value as the price that would be 

received lo sell an asset or paid lo transfer a liability in an orderly transaction between market participants al 

the measurement date. FASB ASC 820 also establishes a fair value hierarchy which requires an entity lo 

maximize Lhe use of observable inputs, where available. Under FASB ASC 326-30-35, a security is 

considered to be impaired if the fair value of the security is less than its amorti zed 
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MONSTER BEVERAGE CORPORATION AND SUBSIDIARIES 

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Tabular Dollars in Thousands, Except Per Share Amounts) 

cost basis. Where the decline in fair value below the amortized cost basis has resulted from a credit loss, tbc 

Company will record an impairment relating to credit losses through an allowance for credit losses. The 

allowance is limited by the amount that the fair value is less than the ammtized cost basis. Tmpairment that 

has nol been recorded through an allowance for credit losses is recorded through other comµrehensive 

income (loss), net of applicable taxes. The Company evaluates whether U1e decline in fair value of its 

investments has resulted from credit loss or other factors at each quruter-end . This evaluation consists of a 

review by management, and includes market pricing inf011nation and matu1ity dates for the securities held, 

market and economic trends in the industry and information on the issuer's financial c011dition and, if 

applicable, informatirn1 on rhe guarantors' financial condition. Facr01·s considered in determining whether a11 

impairment has resulted from credit loss or other factors include tbe length of time and extent to which the 

investment's fair value has been less than its cost basis, the financial condition and near-term prospects of 

the issuer and guarantors, including any specific events which may influence the operations of the issuer and 

our intent and ability to retain the investment for a reasonable period of time sufficient to allow for any 

anticipale<l recovery or lair value. 

llc:c:rn111Ls Rec:eivahle - The Company evaluates the co]lectability of its trade accounts receivable 

based on a number of factors. ln circumstances where the Company becomes aware of a specific customer's 

inability to meet its financial obligations to the Company, a specific !'eserve tor bad debts is estimated and 

recorded, which reduces the recognized receivable to lhe estimated amount the Company believes will 

ultimately be collected. In addition to specific customer identification of potential bad debts, bad debt 

charges are reconJed based on Lhe Company's recenl loss history and an overall assessruenl of past due trade 

accorn1ts receivable out5tanding. In accordance with FASB ASC 210-20-45, in its consolidated balance 

sheets, the Company has presented accounts receivable, net of promotional allowances, only for those 

customers that it allows nct si.:ttlcment. All other accounts receivable and relatt:d promotional allowances are 

shown on a gross basis. 

fnventories - Inventories are valued al the lower or first-in, firsl-ouL, cost or markel value (net 

realizable value). 

Property and Equipment - Property and equipment arc stated at cost. Depreciation of furniture and 

fixtures, office and computer equipment, computer software, equipment, and vehicles is based on their 

eslimated useful lives (three to ten years) and is cakulaled using the straight-line method. Amorlizalion or 

leasehold improvements is based on the lesser of their estimated useful lives or the terms of the related 

leases and is calculated using the straight-line method. Nonna_]_ repairs and maintenance costs ai'e expensed 

as incuned. Expenditmes that materially increase values or extend useful lives are capitaliwd. The related 

costs and accumulated depreciation of disposed assets are eliminated and any resulting gain or loss on 

disposition is included in net income. 

Goodwill - The Company records goodwill when the consideration paid for an acquisition exceeds 

the fair value of net tangible and intangibie assets acquired, including related tax effects. Goodwill is not 

amortized; instead goodwill is tested fol' impairment on an annnal basis, or 11Jore frequently if the Conipaily 

believes indicators of irnpainnent exist. The Company fust assesses qualitative factors to detennine whether 

it is more-likely-than-not that the fair value of a reporting unit is Jess than its carrying value. If the Company 

reasonably dcte1mines that it is more-likely-than-not that ihe fair value is less than the canying value, the 

Company perfo1ms its annual, or interim, goodwill impai1ment test by comparing the fafr value of a 

i'eporting unit with its canying amount, The Company will recognize an impairment for the amount by 

which lhe carrying amount exceeds a reporting unit's fair value. For the years ended December 31, 2020, 

2019 and 2018 there were no impaimients recorded and there ai-e no accumulated impairment balances. 
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Other !Htangibles - Other Intangibles are comprised prima1ily of trademarks that represent the 

Company's exclusive ownership of the Monster Energy®, ffi®, Monster Energy Ultra®, Monster Dragon 

Tea®, Unleash the Beast!®, 
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MONSTER BEVERAGE CORPORATION AND SUBSIDIAJUES 

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Tabular Dollars in Thousands, Except Per Share Amounts) 

Monster Rehab®, Monster MAXX®, Java Monster::~), Muscle Monstcr'-E, Espresso Monster!E:1, Punch 

Monster®, Juice Monster@, Monster Hydroffi\ Monster HydroSport Super Fuel@, Monster Super Fuel®, 

Reign Total Body Fuel@, Reign Tnferno@, Predator@, Fury:.s;, NOS@, Full Throttle(©, Bum@\ Mother®, 

Nalu®, Ultra Energy®, Play® and Power Play® (stylized), Relentless®, BPM®, BU®, Gladiator® and 

Samurai® 1rndemarks, all used in connecLion with the manufacture, sale and distribution of beverages. The 

Company also owns a number of otl1er trademarks, flavors and formulas in the United States, ,is well as in a 

number of countties around the world. Tn accordance with f ASB ASC 350, intangible assets with indefinite 

lives are not amortized but instead are measured for impairment at least annually, or when events indicate 

that an impainnent exists. The Company calculates impairment as the excess of the carrying value of its 

indefinite-lived assets over their estimated fair value. lf the canying value exceeds the estimate of fair value 

a write-down is recorded. The Company amortizes its trademarks with finite useful lives ovet their 

respective useful lives. For the year ended December 31, 2020, an impairment charge of $8. 7 million was 

recorded to intangibles. For the years ended December 31, 2019 and 2018 no impairments were recorded. 

Leases - See Note 3. 

Long-Lived Assets - Management regularly reviews property and equipment and other long-lived 

assets, including certain definite-lived intangible assets, for possible impairment. This review occurs 

annually, or more frequently if events or changes in circumstances indicate the carrying amount of the asset 

may not be recoverable. If there is indication of impairment, management then prepares an estimate of 

future cash flows (1mdiscmuitcd and without interest charges) expected to result from the use of the asset 

and its evenmal disposition. If these cash flows arc less than the carrying amount of the asset, an impairment 

loss is recognized to w1itc down the asset to its estimated fair value. The fair value is estimated using the 

present value of the futni-e cash flows discounted at a rate commensurate with management's estimates of 

the business risks. PreparaLion of estimaled expected iulure cash Hows is inherently subjective and is based 

011 management's best estimate of assumptions concerning expected futllre conditions. For the years ended 

December 31; 2020, 2019 and 2018, there were no impairment indicators identified. Long-lived assets held 

for sale are recorde-d al lhe lower of their canying amount or fair value Jess cost Lo sell. 

Foreign Currency Translatinn and Transactions - The accounts of the Company's foreign 

subsidiaries are translated in accordance with FASB ASC 830. Foreign currency transaction gains and losses 

are recognized in other expense, 11et, al the time they occur. Net foreign cunency exchalige gains or losses 

resulting from the translation of assets and liabilities of foreign subsidiaries whose functional currency is not 

the U.S. dollar are recoi•ded as a paii of accumulated other comprehensive income (loss) in stockholders' 

equity. Unrealized foreign t.:Urrency exchange gains and losses on certain intercompany transactions that are 

of a Jong-term investment nature (i.e., settlement is not planned or anticipated in the foreseeable future) are 

also recorded in accumulated other comprehensive income (loss) in stockholders' equity. Dming the yem·s 

ended December 31, 2020, 2019 and 201 8, the Company entered into fo1ward currency excl1a11ge contracts 

with financial institutions to create an economic hedge to specific.ally manage a po11ion of the foreign 

exchange risk exposure associated with certain consolidated subsidiaries non-functional currency 

denominated assets and liabilities. All foreign currency exchange contracts outstanding as of December 31, 

2020 have te1111s of three months or less. The Company does not enter into forward cunency exchange 

contracts for speculation or trading purposes. 

The Company has not designated its foreign culTency exchange contracts as hedge transactions 

under FASB ASC 815. Thei·efore, gains and losses on the Company's foreign currency exchange contracts 

are recognized in other income, net, in the consolidated statements of income, and are largely offset by the 

changes in the fair value of the underlying economically hedged item. For the years ended December 31, 
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2020, 2019 and 2018, aggregate foreign currency transaction losses, including the gains or losses on fmward 

currency exchange contracts, amounted to $11.2 million, $4.1 million and 
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NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 
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S4.0 million, respectively, and have been recorded in other income, net, in tbc accompanying consolidated 

statements of income. 

Revenue Recognition - See Note 2. 

Cost of Sales - Cost of sales consists of the costs of flavors, concentrates, supplement ingredients 

and/or beverage bases, the costs of raw materials utilized in the manufacture of beverages, co-packing fees, 

repacking fees, in-bound freight charges, as well as interual transfer costs. warehouse expenses incurred 

prior to the manufactme of the Company's finished products and certain quality control costs. Tn addition, 

the Company includes in costs of sales certain costs such as depreciation, amortization and payroll costs th;it 

relate to the di reel manufacture by the Company of certain 0avors and concenLraLes. Raw materials accounl 

for the largest portion of cost of sales. Raw materials include cans, bottles, other containers, flavors, 

ingredients and packaging materials. 

Operaling Expenses - Operating expenses include selling expenses such as distribution expenses to 

transport products to customers and warehousing expenses after manufacture, as well as e-xpenses for 

advertising, sampling and in-store demonstration costs, costs for merchandise displays, point-of-sale 

materials and premium ilems, sponsorship expenses, other marketing expenses and design expenses. 

Operaling expenses also include such costs as payroll costs, travel costs, professional service fees including 

legal fees, tennination payments made to certain of the Company's prior distributors, depreciation and other 

general and administrative costs. 

Fteight-Out Costs - For the years ended December 3 l, 2020, 2019 and 2018, freight-out costs 

amounted to $134.1 million, $122.5 million a11d $128.5 million, respectively, and have been recorded in 

operating expenses in the accompanying consolidated statements of income. 

Adverlising a11d Prornptional Expenses - The Company accounts for advc11ising production costs by 

expensing such production costs the first time the related advertising takes place. A significant amount of 

the Company's promotional expenses result from payments under endorsement and sponsorship contracts. 

Accounting for endorsement and sponsorship payments is based upon specific contract provisions. 

Generally, endorsement a11d sponsorship payments are expensed on a straight-line basis over the term of the 

contract after giving recognition to the periodic performance compliance provisions of the contracts. 

Adve11ising and promotional expenses, including, but not limited to, production costs amounted to $345.7 

million, $391.6 million and $353.9 million for the years ended December 31, 2020, 2019 and 2018, 

respectively. Advertising and promotional expenses arc included in operating expenses in the accompanying 

consolidated statements of income. 

Income Taxes - The Company utilizes the liability method of accounting for income taxes as set 

forth in FASB ASC 740. Under the liability method, deferred taxes are determined based on the temporary 

differences between the financial statement and tax basis of assets and liabilities using tax rates expected to 

be in effect during the years in which the basis differe1wes reverse. A valuation allowance is recorded when 

it is more likely than not that some of the deferred tax assets will not be realized. In determining the need for 

valuation allowances the. Company considers projected future taxable income and the availability of tax 

planning strategies. Tf in the future the Cornpa1iy determines that it would not be able to realize its recorded 

defeffed tax assets, an increase in the valuation allowance would be recorded, decreasing earnings in the 

period in which such deLerminalion .is made. 
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The Company assesses its income tax positions and records tax benefits for all years subject to 

examination based upon the Company's evaluation of the facts, circumstances and information available at 

the repotting date. For those tax positions where there is a greater than 50% likelihood that a tax benefit will 

be sustained, U1e Company has recorded the larges[ amount of tax benefit thal may potentially be realized 

upon ultimate seltlemenl with a taxing authority iliat has full 
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knowledge of al I relevant infonnation. For those income tax pos1t1ons where there is Jess than 50% 

likelihood chat a tax benefit will be sustained. no tax benefit has been recognized in the financial statements. 

S1ock-Based Co111pensatio11 - The Company accounts for stock-based compensation under the 

provisions of FASB ASC 718. The Company records compensation expense for employee stock oplions 

based on the estimated fair value of Lhe options on the date of grant using the Black-Scholes-Merton option 

pricing formula. The Company records compensation expense for non-employee stock options based on the 

estimated fair value of the options as of the earlier of (1) the date at which a conunitment for performance 

by the non-employee to earn the stock option is reached or (2) the date at which the non-employee's 

peiformance is complete, using the Black-Scholes-Me1ton option pricing formula. Stock-based 

compensation cos! for restricted stock units and perf01mance share units is measured based on the closing 

fair market value of the Company's common stock al the dale of grant In the evenl 11ml the Company has 

the option and intent Lo settle a restricled stock unit or performance share unit in cash, the award is classified 

as a liability and revalued at each balance sheet date. See Note 15. 

Net In come Per Common Share - ln accordance with FASB ASC 260, net income. per common 

share, on a basic and diluted basis, is presented for all periods. Basic net iilc6me per share is computed by 

dividing net income by the weighted avernge number of common shares outstanding during each period. 

Diluted net income per share is computed by dividing net income by the weighted average number of 

common and dilutive common equivalent shares outstanding. The calculation of common equivalent shares 

assumes the exercise of dilutive stock options, net of assumed treasury share repurchases at average market 

prices, as applicable. 

Conce11trario11 of Risk · Certain of lhe Company's products utilize tompoi1ents (raw male1ials 

and/or co-packing services) from a limited number of sources. A disiuption in the supply of such 

compom:nts could significantly affect the Company's revenues froill those products, as alternative sources of 

such components may nuL be available al commercially reasonable rates ot within a reasonably short time 

period. The Company rnnrimtes lo endeavor to secure the availability of alternative sources for such 

components and minimize the risk of any dismption in production. 

The Coca-Cola Company ("TCCC"), through certain wholly~owned subsidiaries (the "TCCC 

Subsidiaries"), accounted for approximately 2%, 2% and 3% of the Company's net sales for the years ended 

December 3 J, 2020, 2019 and 2018, respectively. 

Coca-Cola Co1isolidated, Inc. accounted for approximately 12%, 13% and 13% of the Company's 

net sales for tbe years ended December 31, 2020, 2019 and 2018, respectively. 

Reyes Coca-Cola Bottling, LLC accounted for approximately 11 %, 1 i % and 12% of the Company's 

net sales for the years ended Dece111ber 31, 2020, 2019 and 2018, respectively, 

Coca-Cola Emopeau Pai1ners accotmted for approximately 10%of the Company's net sales for the 

years ended December 31. 2020, 2019 and 2018. 

Credit Risk-The Company sells its products nationally and internationally, primarily to bottlers and 

full service beverage distributors, retail groce1y and specialty chains, wholesalers; club stores, mass 

merchandisers, convenience chains, drug stores, foodservice customers, value stores, e-commerce retailers 

and the military. The Compai1y perf01ms ongoing credit evaluations of its customers and generally does not 
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require collateral. The Company maintains reserves for estimated credit losses, and historically, such losses 

have been within management's expectations. 
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Fair Value of Financial l11s/nmie11/s - The can-ying value of the Company's financial instmtncnts, 

including cash and cash equivalents, accounts receivable, accounts payable and accrued liabilities, 

approximate fair value due to the relatively short maturity of the respective instruments. 

Use of Estimates - The preparalion o[ lhe consolidated financial slalemenls in conformity with 

GAAP requires management to make estimates and assumptions that affect the reported amounts of assets 

and liabilities and disclosure of contingent assets and liabilities at the date of the financial statements and the 

repmted amounts of revennes and expenses during the reporting period. Actual results could differ from 

those estimates. 

Recent Accoullting Pronouncements 

In December 2019, the Financial Accounting Standards Board ("FASB") iss11ed Accounting 

Standards Update ("ASU") No. 2019-12, "Simplifying the Accounting for Income Taxes", as part of its 

simplification initiative to reduce the cost and complexity in accounting for income taxes. ASU No. 2019-12 

removes ce\tain exceptions related to the approach for intra-period tax allocation, the methodology for 

calculating income taxes in an interim period and the recognition of defen-ed tax liabilities fot outside basis 

differences. ASU No. 2019-12 also amends other aspects of the guidance to help simplify and promote 

consistent application of GAAP. The guidance was effective for interim and annual periods beginning after 

December 15, 2020, with early adoption permitted. The adoption of ASU No. 2019-12 did not have a 

material impact on the Company's financial position, results of operations and liquidity. 

Tn August 2018, the FASB issued ASU No. 2018-15, "Intangibles-Goodwill and Other-lntemal­

Use Soflware (Topic 350): Customer's Accounting for Implementation Costs Jncuned in a Cloud 

Computing Arrangement That is a Service Contract." ASU No. 2018-15 aligns the requirements for 

capitalizing implerrtenlalion costs incuned in a hosting anangement that is a service contract, with the 

requirements for capitalizing implementation costs incrnTcd to develop or obtain internal-use software. ASU 

No. 2018-15 was effoctive for the Company on a prospective or retrospective basis beginning on January 1, 

2020. The adoption of ASU No. 2018-15 did not have a material impact on the Company's financial 

position, results of operations and liquidity. 

In August 2018, the FASB issued ASU No. 2018-14, "'Compensation- Retirement Benefits-Defined 

Benefit Plans- General (Topic 715): Disclosure Framework- Changes to the Disclosure Requirements for 

Defined Benefit Plans." ASU No. 2018-14 removes certain disclosures tliat are not considered cost 

beneficial, clarifies ce1tain required disclosures and requires certain additional disclosures. ASU No. 2018-

14 was effective for the Company on a retrospective basis begi1ming in the year ending December 31, 2020. 

The adoption of ASU No. 20 I 8-14 did not have a material impact on the Company's clisclosures, financial 

position, results of operations and liquidity. 

In August 2018, the FASB issued ASU No. 2018-13, "Fair Value Measurement (Topic 820): 

Disclosure Framework - Changes to the Disclosure Requirements for Fair Value Measurement." ASU No. 

2018-13 removes certain disclosure requirements related to the fair value hierarchy, modifies existing 

disclosure requirements related to measurement uncertainty and adds new disclosure requirements. ASU No_ 

2018-13 disclosure requirements include disclosing the changes in unrealized gains and losses for the period 

included in other comp1·ehensive income for recuning Level 3 fair value measurements held at the end of the 

reporting period and the range and weighLe<l average of signific;int unobserv,ible inputs used Lo develop 

Level 3 fair value measurements. ASU No. 2018-13 was effective for the Company beginning on Janua.i-y !, 
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2020. The adoption of ASU No. 2018-13 did not have a material impact on the Company's disclosures, 

financial position, results of operations and liquidity. 
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In January 2017, the FASB issued ASU No. 2017-04, "Intangibles and Other (Topic 350): 

Simplifying the Test for Goodwill Impairment", which eliminates the requirement to calculate the implied 

fair value of goodwill, but rather requires an entity to record an impairment charge based on the excess of a 

reporting unit's carrying value over its fair value_ This ame11drnent was effective for annual or interim 

goodwill impairment lests in fiscal years beginning after December 15, 2019. The adoption of ASU No. 

2017-04 did not have a material impact on the Company's financial position, results of operations and 

liquidity. 

Tn June 2016, the FASB issued ASU No. 2016-13 , "Financial Tnstrumcnts - Credit Losses (Topic 

326): Measurement of Credit Losses on Financial Tnstruments." The accounting standard changes the 

methodology for measming credit losses on financial instrnments and the timing when such losses are 

recorded. ASU No. 2016-13 was effecLive for fiscal years, and interim _periods within Lhose years, beginning 

after December 15, 2019. The adoption of ASU No. 2016-13 did no( have a material impacl on the 

Company's disclosures, financial position, results of operations and liquidity. 

--, REVENUE RECOGNJTION 

Revenues are accounted for in ac-cordance with ASC 606 "Revenue from Contracls with 

Consumers". The Company has three operating and reportable segments: (i) Monster Energy® Drinks 

segment CMonster Energy® Drinks"), which is p1irnarily comprised of the Company's Monster EnergY''.!D 

drinks and Reign Total Body Fuel® high pcrfonnancc energy drinks, (ii) Strategic Brands segment 

("Strategic Brands"), which is primarily comptised of the various energy d1in.k brands acquired from TCCC 

in 2015 as well as the Company's affordable energy brands, and (iii) Other segment ('Other"), which is 

comprised of certain products sold by American Fruits and Flavors, LLC, a wholly-owned subsiclia1y of the 

Company, to independent third-party customers (lhe "AFF Third-Party Products"). 

The Company's Monster Energy® Drinks segment generates net operating revenues by selling 

ready-to-drink packaged energy drinks piimarily to bottlers and full service beverage bottlers/distributors 

("hottlers/disttihutors"). In some cases, the Company sells directly to retail grocc1y and specialty chains, 

wholesalers, club stores, mass merchandisers, convenience chains, drug stores, foodscrvicc customers, value 

stores, e-commerce retailefs and the milita1y. 

The Company's Strategic B:rands segment primarily generates net operating revenues by selling 

"concentrates" and/or "beverage bases" to authorized bottling and canning operations. Such bottlers 

generally conibine the concentrates and/or beverage bases with sweeteners, water and other ingredients to 

produce ready-to-drit1k packaged energy drinks. The ready-to-drink packaged energy drinks are then sold by 

such bottlers to other bottlers/dist1ibutors and to retail grocery and specialty chains, wholesalers, club stores, 

mass merchandise.rs, convenience chains, foodservice customers, drug stores, value stores, e-commerce 

retailers and the military. To a lesser extent, the Strategic Brands segment generates net operating revenues 

by selling certain ready-to-drink packaged energy drinks to bottlers/distributors. 

The majority of the Company's revenue is recognized when it satisfies a single perfonnance 

obligation by transfening control of its products to a customer. Control is generally transferred when the 

Company's products are either shipped or delivered based on the te1111s contained within the underlying 

contracts or agi'eements. Certain of the Company's bottlers/distributors may also perform a separate function 

as a co-packer on the Company's behalf In such cases, control of the Company's products passes to such 

bottlers/distributors when they notify the Company that they have taken possession or transferred the 

relevant portion of the Company's finished goods. The Company's general payment tenns are shorL-tenn in 
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duration. The Company does not have significant financing components or payment terms. The Company 

did not have any 111ate1ial unsatisfied perfonnance obligations as of December 31, 2020 and December 31, 

2019. 
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The Company excludes from revenues all taxes assessed by a governmental authmity that arc 

imposed on the sale of its products and collected from customers. 

Distribulion expenses to tr::msport the Company's products, where applicable, and warehousing 

expense after manufacture arc accounted for within operating expenses. 

Promotional and other allowances (variable consideration) recorded as a reduction to net sales, 

primarily include: consideration given tu the Company's bottlers/distributors ur retail customers including, 

but not limited to the following: 

• discounts granted off list prices to support price promotions to end-consumers by retailers; 

• reimbursements given to the Company's bottlers/distributors for agreed portions of their 

promotional spend with retailers, including slotting, shelf space allowances and other fees 

for both new and existing products; 

• the Company's agreed share of fees given to bottlers/distributors and/or directly to retailers 

for advertising, in-store marketing and promotional activities; 

• the Company's agreed share of slotting, shelf space allowances and other fees given 

directly Lo retailers, club sLores and/or wholesalers; 

• inc:cnLivcs given to the Company's bottlers/distributors and/or retailers for achieving or 

exceeding certain predetermined sales goals; 

• discounted or free prodm:ts; 

• contractual fees given to the Company's bottlefs/distributors related to sales made directly 

by the Company to certain customers that fall within the bottlers'/dist1ibutors' sales 

territories; and 

• commissions Lo TCCC based on the Company's sales to certain wholly-owned subsidiaries 

of TCCC (the '·TCCC Subsidiaries") and/or to cc1tai11 companies accounted for under Lhc 

cquily method by TCCC (Ilic "TCCC Related Parties"). 

The Company's promotional allowance programs with its bottlers/distributors and/or retailers are 

executed through separate agreements in the ordinary course of business. These agreements generally 

provide for one or more of the arrangements described above and are of varying durations, typically ranging 

from one week to one year. The Company's promotional and other allowances are caiculatcd based on 

various programs with boltlers/distributors and retail customers, and acc11.1als are established at the time of 

ini.tial product sale for the Company's anticipated liabilities. These accruals arc based on agreed upon tcnns 

as well as the Company's historical experience with similar programs and require management's judgment 

with respect to estimating consumer panicipation ai1d/or bottler/distlibutor a11d retail customer pcrfonnance 

levels. Differences between such estimated expenses and actual expenses for promotional and other 

allowance costs have historically been insignificant and are recognized in eai·nings in the pe1iod such 

differences are determined. 

Amounts received pursuant to new and/or amended distribution agreements entered into with certain 

bottlers/distributors relating to the costs associated with terminating the Company's prior distributors, are 

accounted for as revenue ratably over the anticipated life of the respective dist1ibuti011 agreements, generally 

over 20 years. 

The Company also enters inlo license agreements that generate revenues associated with third-patty 

sales of non-beverage products bearing the Company's trademarks including, but not .limited to, clothing, 

hats, t-shii1s, jackets, helmets and automotive wheels. 
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Management believes that adequate provision has been made for cash discounts, returns and 

spoilage based on the Company's historical experience. 
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The follo\.ving table disaggregates lhe Compnny's revenue by geographical markets and reportable 

segments: 

Net Sales 

Monster Energy® Drinks 

Strategic Brands 

Other 

Total Net Sales 

Net Sales 

Monster Energy® Drinks 

Strategic Brands 

Other 

Total Net Sales 

Net Sales 

Monster Energy® Drinks 

Strategic Brands 

Other 

Total Net Sales 

1 Europ<', Middle Eqst and ,-Jjdc11 / '"EME.-1 ''.J 

Contract Liabilities 

U.S. and 

Canada 

$J.020,GG7 $ 

[66,861 

27,038 

$3,2 14,566 $ 

U.S. and 

Canada 

$ 2, 799,70 I $ 

l 73,968 

21 ,865 

$2,995,534 $ 

U.S. and 

Canada 

S 2,627,000 $ 

179,677 

21,920 

S 2,829,597 $ 

Year Ended December 31 , 2020 

Latin 

America 

and 

EMEA1 Asia Pacific Caribbean Total 

675 ,045 s 400,317 $ 209,217 $ 4,J05,14G 

70. 782 23,475 5,236 266,354 

27,03, 

745 ,827 s 423,792 $ 214,453 S 4,598,638 

Year Ended December JI, 2019 

Latin 

Alllctica 

u11d 

EMEi\2 Asia Pacilic Caribbean Total 

599.706 s 326,684 $ 1?7,938 $3,904,029 

74.803 25.060 1.094 274,925 

21 ,865 

674,509 s 351 ,744 $ 179,032 $4,200,819 

Year Endeu Det:ember 3 1, 2018 

Latin 

Am erica 

and 

EMEA2 Asia Pacific Caribbean Tomi 
500,826 $ 225,172 s 145,429 ,498,427 

77.841 26.254 2,064 285,836 

22,920 

578,667 251 ,426 147,493 SJ. 07, 183 

Ammrnts received from certain bottlers/disu-ibutors at inception of their distribution contracts or at 

the inception of certain sales/marketing programs are accounted for as defen-ed revenue. As of December 

31, 2020 and 2019_. the Company had $309.9 million and $331.7 million of defe11·ed revenue; respectively, 

which is included in current and long-term deferred revenue in the Company's consolidated balance sheet. 

During the years ended December 31, 2020, 20 J 9 and 2018, $42.1 million, $46.3 million and $44.3 million, 

respectively, of deferred revenue, was recognized in net sales. See Note 10. 
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3. LEASES 

The Company leases identified assets comprising real eslate and equipment. Real estate leases 

cons isl primarily of office and warehouse space and equipment leases consisL of vehicles and warehouse 

equipment. Al Lhe inception of a conLract, the Company assesses whelher the conlracL is, or contains, a lease. 

The Company's assessment is based on: (l) whether the contract involves the use of a distincl identiried 

asset, (2) whether the Company obtains the right to substantially all the economic benefit from the use of the 

asset throughout the term, and (3) whether the Company has the right to direct the use of the asset. At 

inception of a lease, the Company allocates the consideration in the contract to each lease and non-lease 

component based on the component's relative stand-alone price to determine the lease payments. Lease and 

non-lease components are accounted for separately. 

Leases are classified as either finance leases or operating leases based on criteria in ASC 842, 

"Leases". The Company's operating leases are comprised of real estate and warehouse equipment, and the 

Company's finance leases are comprised of vehicles. 

Right-of-use ("ROU") assets and lease liabilities are recognized al the lease co111111encement date 

based on the present value of lease payments over the lease term. As the Company's leases generally do not 

provide an implicit rate, the Company uses its incremental borrowing rate based on the estimaletl rate or 
interest for collateralized borrowing over a similar term of the lease payments at commencement date. ROU 

assets also include any lease payments made and exclude lease incentives. Lease tcnns include options to 

extend or terminate the lease when it is reasonably certain that the Company will exercise that option. 

Cerlain of lhe Company's real esLate leases contain variable lease paymeuls, including paymenls 

based on an index or rate. Variable lease payments based on an index or rate arc initially measured using the 

index or rate in effect al the lease commencement date. Additional payments based on the change in an 

index or rate, or payments based on a change in the Company's portion of real estate taxes and insurance, 

are recorded as a period expense when incutred. 

Lease expetise for OJ)erating leases, consisting of lease payments, is recognized on a straighl-line 

basis over the lease term and is included in operating expenses in the consolidated statement of income. 

Lease expense far finance leases consists of the amortization of the ROU asscl on a straight-line basis over 

the asset's estimated useful lifo and is included in operating expenses in the consolidated statement of 

income. Interest expense on finance leases is calculated using the amortized cost basis and is included in 

other (expense) income, net in the consolidated statement of income. 

The Company's leases have remaining lease terms of less than one year to 13 years, some of which 

include options to extend the leases for up to five years, and Some of which include options to terminate the 

leases within one year. TI1e Company has elected nol to teeognize ROU assets antl lease liabililies for shorl­

term operating leases thatl1ave a term of 12 months or less. 
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The components of lease cost for the years ended December 31, 2020 and 2019 were as follows: 

2020 2019 

Opernting lease cos! $ 4,637 $ 4,899 

Short-term lease cost 3,408 3,406 

Variable lease cost 719 640 

Finance leases: 

Amortization ofROU assets 626 436 

Interest on lease liabilities 39 56 

Finance lease cost 665 492 

Total lease cost $ 9,429 $ 9,437 

Rent expense under operating lease agreements was $6.1 million for the year ended December 31; 

2018. 

Supplemental cash flow information for leases for the years ended December 31, 2020 and 2019 

were as follows: 

Cash paid for amounts included iti the measurerhei1t of lease 

liabilities: 

Operating cash flows from ope-rating leases 

Operating cash flows from finance leases 

Financing cash flows from finance leases 

ROU assets obtained in exchange for lease obligations. 

Finance leases 

Operating leases 

$ 

2020 

3,982 

39 

3,036 

2,417 

3,003 

2019 

$ 4,077 

56 

2,223 

2,866 

34,931 

ROU assets for operating and finance leases recognized in lhe consolidated balance sheets were 

comprised of the following al: 

Operating leases 

Finance leases 

Operating leases 

Finance leases 

Real Estate 

$ 22,565 

Real Estate 

$ 30,926 

Dect:mber 31, 2020 

Equipment Total Balance Sheet Location 

$ 189 $22,754 Other Assets 

2,120 2,120 Properly and Equipment, net 

December 31, 2019 

Equipmenl Total Balance Shed Location 

$ 416 S31 ,342 OtherAsscrs 

2,632 2,632 Property and Equipment, net 
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at: 

Operating and finance lease liabilities recognized in the consolidated balance sheets were as follows 

Accrued liabilities 

Other liabilities 

Total 

Accrued liabililics 

Otl1er liabilities 

Total 

December 3 I, 2020 

Operating Leases 

$ 3,171 

17,342 

$ 20,513 

Finance Leases 

$ 

$ 

799 

24 

823 

December 3 I , 20 l 9 

Operating Leases Finance. Leases 

$ 2,812 $ 1,485 

25,651 

$ 28,463 $ 1,485 

The weighLed-aver,1ge remaining lease terms alld weighted-average discount rates for operating and 

finance leases were as follows at: 

Weighted-avcragi.: remaining lease tc:m1 (years) 

Weighted-average discount rale 

Weigbted-avernge remaining lease term (yea,rs) 

Weigbted-aver(ige discount rate 

December 3 I, 2020 

Operating Leases Finance Leases 

9.4 0.6 

3.6 % 1.9 % 

December 3 I, 2019 

Operating Leases Finance Leases 

10.l 0.6 

3.1% 2.9% 

The following table reconciles the undiscmmt.ed future lease payments for operating and finance 

leases to the operating and finance leases recorded iu the consolidated balance sheet at December 31, 2020: 

2021 

2022 

2023 

2024 

2025 

2026 and thereafter 

Total lease payments 

Less impULed inleresl 

Total 

Undiscountcd Future Lease Payments 

Operating Leases Finance Leases 

$ 3,785 S 803 

3,131 11 

2,387 11 

1,899 3 

1,603 

11,588 

24,393 828 

- ----'-(3-'-,8_80--'-) ( 5) 

$ 20,513 $ 823 

As of December 31, 2020, the Company did not have any significant additional operating or finance 

leases that had not yel commenced. 
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4. INVESTMENTS 

The following table summarizes the Company's investments at: 

December 31 , 2020 

Available--for-sale 

Short-te1m: 

Commercial paper 

Ce1tificates of deposit 

Municipal securities 

U.S. government agency 

securities 

U.S. treasuries 

Long-tenn: 

U.S. government agency 

securities 

U.S. treasu1ies 

Total 

December 31, 2019 

Available--for-sale 

Short-term: 

Commercial paper 

Ce1tificates of deposit 

Municipal securities 

U.S. government agency 

securities 

U.S. treasuries 

Variable i-ate demand notes 

Long-term: 

Municipal secmities 

U.S. government agency 

securities 

U.S. treasuries 

Total 

Amortized 

Cost 

S 119,886 

20.387 

9.083 

81,521 

650.386 

10,350 

33,946 

$ 925,559 

Amortized 

Cost 

s 83,478 

28.049 

147.983 

40,620 

211 ,055 

21.680 

1,562 

5.267 

6,077 

$ 545,771 

Gross 

Unrealized 

Holding 

Gains 

s 

13 

150 

s 165 

Gross 

Unrealized 

s 

Holding 

Gains 

145 

5 

134 

Gross 

Unrealized 

Holding 

Losses 

s 

3 

69 

7 

s 79 

Gross 

Unrealized 

Holding 

Losses 

s 

20 

35 

31 

s 285 S 88 

Fair 

Value 

$ I 19,886 

20.387 

9.083 

81,531 

650,467 

10,351 

33,940 

$925,645 

Fair 

Value 

$ 83,478 

28,049 

148.108 

40,590 

211,158 

21,680 

1,561 

5,266 

6,078 

$545,968 

Continuous 

Unrealized 

Loss Posilion 

less than 12 

$ 

Months 

3 

69 

7 

Continuous 

Urm::nlizcd 

Lo~s Position 
greater than 12 

Mo.nths 

s 

$ 79 S 
===== ====== 

Continuous 

Unrealized 

Loss Position 

less than 12 

$ 

Months 

20 

35 

31 

ontim1ous 
Unro.i:ilizcd 

Los:; Position 
greater th:in 12 

Monlbs 

s 

$ 88 $ 

During the years ended December 31, 2020, 2019 and 2018, realized gains or losses recognized on 

the sale of investments were not significant. 

The Company's investments al December 31, 2020 and 2019 ca1Tied investment grade credit ratings. 

Variable rate demand notes ('"VRDNs") are floating rate municipal bonds with embedded put options that 

allow the bondholder lo se11 the secmily al par plus accrued interest. All of the put options are secured by a 
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the VRDNs to be liquidated at par on a same day, or more generally, on a seven-day settlement basis. 
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The following table summarizes the underlying contractual maturities of the Company's investments 

at ; 

December 31. 2020 December 31 , 2019 

Animtized Cost fair Value Amortized Cost fair Value 

Less tlrnn I year: 

Commercial Jlaper $ JI 9,886 $119,886 $ 83.4 78 $ 83,478 

Mi.rnicipal securities 9,083 9,083 J47,IJ83 148, I 08 

U.S. govcmmcnr agency seeui·ities 81,521 81,531 40,620 40,590 

Cc1iificatcs of deposit 20,387 20,387 28,049 28,049 

U.S. treasuries 650,386 650,467 211,055 211,158 

Due I -JO years: 

Municipal secu,ities 1,562 1,561 

U.S. treasuries 33,946 33,940 6.077 6,078 

{ J.S . government agency securities 10,350 10,35 I 5,267 5,2.66 

Variable rate demand notes 3,905 3,905 

Due 11 - 20 years: 

Variable rate demand notes 8,886 8,886 

Due 21 - 30 years: 

Variable rate demand notes 6,885 6,885 

Due 31 - 40 years: 

Variable rate demand notes 2,004 2,004 

Total $ 925.559 $925,645 $ 545,771 $545,968 

5. FAIR VALUE OF CERTAINFJNANCIALASSETS AND LIABILITIES 

FASB ASC 820 provides a framework for measuring fair value and requires expanded disclosures 

regarding fair value measui'ements. FASB ASC 820 defines fair value as the price that would be received to 

sell an asset or paid to transfer a liability in an orderly transaction between market participants at the 

measurement date. FASB ASC 820 also establishes a fair value hierarchy which requires an entity to 

maximize the use of observable inputs, where available. The three levels of inputs required by the standard 

that the Company uses to measure fair value are summarized below. 

• Level J: Quoted prices in active markets for identical assets or liabilities. 

• Level 2: Observable inputs other tlrnn Level I prices, such as quoted prices for similar assets or 

liabilities; quoted prices in markets that are nol active; or other inputs that are observable or can be 

corroborated by observable market data for substantially the full term of tile related assets or 

liabilities. 

• Level 3: Unobservable inputs that are supportr;;d by little or no market activity and that arc 

significant to the fair value of the assets or liabilities. 

FASB ASC 820 reqµires the use of observable market inputs (quoted market prices) when 

measuring faiJ value and requires a Level I quoted price to be used to measure fair value whenever possible. 
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The foJJowing tables present the fair value of Company's financial assets and liabilities that arc 

recorded at fair va lue on a recurring basis, segregated among the appropriate levels within the fair value 

hierarchy at: 

December JI, 2020 

Cash 

Money market funds 

Certificates of deposit 

Commercial paper 

Municipal securities 

U.S. govc11m1cnt agency securities 

U.S. treasuries 

Foreign cunency derivatives 

Tow! 

Amouuts inclu<lt:d in: 

Cash and cash equivalents 

Short-term investments 

Accounts receivable, nel 

Investments 

Accrued \iabil i ties 

Total 

December 31, 20 I 9 

Cash 

Money markel funds 

Certificates of deposit 

Commercial paper 

Variable rate demand 11oles 

Municipal securities 

U.S. government agency securities 

U.S. treasuries 

Foreign currency derivatives 

Total 

Amounts included in: 

Cash aud cash equivalents 

Short-tenn invcstrncms 

Accounts receivable, net 

Tnvcslmcnts 

Accrued liabilities 

Total 

Level 1 

$ 796,421 

352,730 

$1,149,151 

$1,149,J 51 

$1,149,151 

Level 1 

$518,178 

191.13 l 

$709,309 

$709,309 

$709,309 

103 

Level 2 

$ 

23,137 

130,883 

9,083 

91,882 

701,922 

(2,578) 

$954,329 

$ 3],262 

88 1,354 

69 

44,291 

(2,647) 

$954,329 

Level 2 

$ 

28,049 

96,867 

21,680 

167,224 

73,634 

247,162 

(687) 

$633,929 

$ 88,648 

533,063 

329 

12,905 

(1,016) 

$633,929 

Level 3 Total 
-$ --

$ 796,421 

352,730 

23,137 

130,883 

9,083 

91,882 

701,922 

(2,578) 
-$ --

$2,103,480 

$ l!i 1, IH0,4 13 

88 1,354 

69 
44,29 1 

(2,647) 
-$ - -

2, 103,480 

Level 3 Total 

$ $ 518,178 

191,131 

28,049 

96,867 

21,680 

167,224 

73,634 

247,162 

(687) 

$ $1,343,238 

s $ 797,957 

533,063 

329 

12,905 

(1,016) 

s $1,343,238 
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All of the Company's short-tc1111 and long-tcnn investments arc classified within Level I or Level 2 

within the fair value hierarchy. The Company's valuation of its Level 1 investments, which include money 

market funds , is based on quoted market prices in active markets for identical securities. The Company's 

valuation of its Level 2 investments, which include municipal securities, commercial paper, U.S. treasmies, 

certificates of deposiL, VRDNs and U.S. government agency securities, is based on other observable inputs, 

specifically a market approach which utilizes valuation models, pricing systems, mathematical tools and 

other relevant infonnation for the same or similar securities. The Company's valuation of its Level 2 foreign 

currency exchange contracts is based on quoted market prices of the same or similar instruments, adjusted 

for counterparty 1isk. Then~ were no transfers between Level l and Level 2 measurements during the years 

ended December 31, 2020 and 2019, and there were no changes in the Company's valuation techniques. 

6. DERIVATIVE INSTRUMENTS AND HEDGING ACTIVITIES 

The Company is exposed to foreign currency exclrnnge rate risks related primarily to its foreign 

business operatious. During the years ended December 3 J, 2020, 2019 and 2018, the Company entered into 

forward currency exchange contracts with financial institutions to create an econmnic hedge to specificalJ:y 

manage a portion of the foreign exchange risk exposure associated with certain consolidated subsidiaries' 

non-functional cimency denominated assets and liabilities. All foreign currency exchange contracts entered 

into by the Company that were outstanding as of December 31, 2020 have terms of three months or less. The 

Company does not enter into forward currency exchange contracts for speculation or trading purposes. 

The Company has not designated its foreign currency exchange contracts as hedge transactions 

under FASB ASC 815. Therefore, gains and losses on the Company's foreign cmrcncy exchange contracts­

are recognized in other income, net, in the consolidated statements of income, and are largely offset by the 

changes in the fair value of the WJdedying economically hedged item. 
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The notional amount and fair value of all outstanding foreign cuITency derivative instruments in the 

consolidated balance sheets consist of the following at: 

December 31 , 2020 

Derivatives not designated as 

hedging instruments under Notional Fair 

FASB ASC 815-20 Ammmt Value Balance Sheet Location 

Assets: 

Foreign c\11Tency exchange contracts: 

Receive SGD/pay USD $ 18.713 s 41 Accounts receivable, i1ct 

Receive RSD/pay USD 10,127 28 Accounts receivable. net 

Liabilities: 

Foreign cunency exchange contracts: 

Receive EUR/pay USD $ 1,298,899 s (J.768) Accmed liabilities 

Receive USD/pay GBP 35,256 (416) Accrued liabilities 

Receive USO/pay AUD 8,508 ( 130) Accrued liabilities 

Receive USD/pay ZAR 2,403 ( I 06) Accrued liabilities 

Receive USD/pay COP 5,436 (93) Accrued liabilities 

Receive USD/pay CNY 12,344 (50) Accrued liabilities 

Receive USD/pay RUB 7,780 (40) Accrued liabilities 

Receive NOK1pay USD 4.411 (18) Accrued liabilities 

Receive USD/pay NZD 2,290 ( 13) Accrned liabilities 

Receive SEK/pay USD 2,275 (10) Accrned liabilities 

Receive USD/pay DKK 3,151 (3) Accmed liabilities 

December JI. 2019 

Derivatives nm designated as 

hedging instruments umler Notional Fair 

FASH Ase 815-20 /\111ou11t Value Balance Sheet Location 

Assets: 

Foreign currency exchange contrncts: 

Receive EUR/pay USD s 26.731 $ 246 Accounts receivable, net 

Receive RSD/pay USD 9,orn 59 Accounts receivable, net 

Receive NOK/pay USO 2.122 17 Accounts receivable, net 

Receive USD/pay SGD 1.555 7 Accounts receivable, net 

Liabilities: 

Foreign currency exchange contracts: 

Receive USD/pay GBP s 38.406 $ (695) Accrued linliililies 

Receive USD/pay AUD 12.819 (l 72) Accmcd liahi lilics 

Receive USD/pay RUB 12,777 (55) Accrnc<l I inhilitics 

Receive USD/pay NZD 3.071 (33) Accmcd liubilitlcs 

Receive USD/pay ZAR J.349 (32) Accrned linbi litic$ 

Receive USD/pay COP 3,793 (18) Accrncu liabilities 

Receive USD/pay DKK 1,283 (11) Accrued liabil.itics 
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The net gain (loss) on derivative instruments in the consolidated statements of income was as 

follows: 

Derivatives not designated as 

hedging instruments under 

F/\SB 1\SC 815-20 

Foreign currency exchange contracts 

7. rNVENTORTES 

Location of gain (loss) 

recognized iii income on 

derivatives 

Other (expense) income, net 

Inventories consist of the following at December 31: 

Raw materials 

Finished goods 

8. PROPERTY AND EQUIPMENT. Net 

A mount of gain (loss) 

recognized in income on 

derivatives 

Year ended 

December 31, December 31, 

2020 2019 

$ (3,317) $ (2,555) 

2020 2019 

December 31, 

2018 

S 9,737 

$155,166 

177,919 

$333,085 

$134,885 

225,846 

$360,731 

Property and equipment consist of the following at December 31 : 

Land 

Leasehold improvements 

Furniture and fixtures 

Office and computer equipment 

Computer software 

Equipment 
Buildings 

Vehicles 

Less: accumulated depreciation and ammtization 

2020 

$ 85,876 

11,524 

8,271 

21,657 

6,945 

[85,348 

156,616 

43,173 

519,410 

(204,754) 

$ 314,656 

2019 

$ 78,275 

l0,4 l 7 

8,426 

22,766 

4,450 

214,293 

126,338 

41,109 

506,074 

(207,434) 

$ 298,640 

Total depreciation and ammiization expense recorded was $49.3 million, S49. I million and $45.0 

million for the yeats ended Deceinber 31, 2020, 2019 and 2018, respectively. 
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9. GOODWILL AND OTHER IKTANGIBLE ASSETS 

The following is a roll-forward of goodwill for tbe years ended December 31, 2020 aud 2019 by 

reportable segment: 

Ral a nee at December 31, 2019 

Acquisitions 

Balance at December 31, 2020 

Balance at December 31, 2018 

Acquisitions 

Balance at December 31,2019 

Inlangible assets consist of the following at: 

Amotiizi11g intangibles 

Accumulatec..l amortization 

Non-amortizing intangibles 

Monster 

Energy1ID 

Drinks 

$693,644 

$693,644 

Monster 

Encrgy1!l) 

Drinks 

$693,644 

$693,644 

Strategic 

Brands 

$637.999 

$637,999 

Strategic 

Brands 

$637,999 

$637,999 

Other Total 

f-=- $1,331,643 

$ - $1,331,643 

Other Total 

$ - $1,331,643 

$ - $ 1,331,643 

December 31, December 31, 

2020 2019 

$ 66,875 $ 66,949 

(56,801) (49,128) 

10,074 17,821 

1,048,972 1,034,284 

$ 1,059,046 $ 1,052,105 

Amortizing intangibles primarily consist of customer relationships. All amortizing intangibles have 

been assigned an estimated finite useful life and such intangibles are ammiized on a straight-line basis over 

the number of years ihal approximale their respective useful lives, generally five lo seven years. Total 

amortization expense recorded was $7.7 million, $11.6 million and $11.9 million for the years ended 

December 3 J, 2020, 20 J 9 and 2018, respectively. Total impainnent recorded ,v.as $8. 7 milliou for the year 

ended December 3 I, 2020. No impainnent was recorded for the years ended December 3 I, 2019 and 2018. 
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The following is the future estimated amortization expense related. to aniottizing intangibles as of 

December 3 I. 2020: 

Year Ending December 31 : 

2021 $ 4,426 

2022 4,405 

2023 1,111 

2024 13 

2025 13 

2026 and thereafter 106 

$ 10,074 

At December 31, 2020. non-amortizing intangibles primarily consist of indefinite-lived tradenames, 

Oavors and [ormulas. 

10. DISTRIBUTION AGREEMENTS 

Tn accordance with FASB ASC 420 "Exit or Disposal Cost Obligatio11s", the Company expenses 

distributor termination costs in the period iii which the wi•itte11 1iotification of te1mination occurs. As a 

result, lhe Company incurred tern1inaLion cosls of $0.2 million,$ i 1.3 million and $26.6 million for Lhe years 

ended December 31, 2020, 2019 and 2018, respectively. Such termination costs have been expensed in full 

and arc included in operating expenses for the years c11dcd December 31, 2020, 2019 and 2018. 

In the normal course of business, amounts received pursuant to new and/or amended distribution 

agreements entered into with certain bottlers/distributors, relating to the costs associated with tenninating 

agreements with the Company's prior distributors, are accounted foi" as defet·red revenue and are recognized 

as revenue ratably over the anticipated life of the respective distribution agreement, generally 20 years. 

Revenue recognized was $21.4 million, $25.0 million and $21.9 inillimi for the years ended December 31, 

2020, 2019 and 2018, respectively. 

11. DEBT 

The Company entered into a credit facility with Comerica Bank ("Cometica") cons1stmg of a 

revolving line of credit, which was amended ih April 2020, ui1der whicl1 U1e Company may bori'ow up to 

S 10.0 million of non-collateralized debt. The revolving line of credit is effective through June I, 2025. 

Interest on b01Towings under Lhe line of credil is based on Comerica's base (p1ime) rate minus 1.00% Lo 

1.50%, or London Interbank Offered Rates plus an additional percentage of i.25% to 1.75%, depending 

upon certain financial ratios maintained by the Company. The Company had no outstanding borrowings on 

this line of credit at December 31, 2020. Under this revolving line of credit, the Company may also issue 

standby Letters of Credit with an aggregate amount ofup to $4.0 million. The fee on the standby Letters of 

Credit ranges from 1.00% to 1.50% depending upon certain financial ratios maintained by the Company. 

The Company had no outstanding standby Letters of Credit at Deceniber 31, 2020. 

In December 2016, the Company entered into a c:redit facility with HSBC Bank (China) Coinpany 

Limited, Shanghai Branch consisting of a non-collateralized working capital line of credit. In Fcbrnary 

2018, the working capital li11e limit was inci'eased to $15.Q million. At December 31, 2020, the interest rate 

01i bo1Towings under the line of credit was 5.5%. As of December 31, 2020, the Company had ho amounts 

outstanding on this line of c;redit. 
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12. COMMTTMENTS AND CONTTNGENCTES 

The Company is obligated under various non-cancellable lease agreements providing for office 

space, warehouse space, vehicles and warehouse equipment Lhat expire at various dates through the year 

2033. See Note 3. 

Contractual Obligalions - The Company had the following contractual obligations related primarily 

to sponsorships and other commitments as of December 31, 2020: 

Year Ending December 31; 

2021 
2022 

2023 
2024 
2025 
2026 amt thereafter 

$ 97,979 

25,409 

5,814 

41 

12 

$ 129,255 

Purchase Commitments - The Company had purchase commilmcnts aggregating approximately 

Sl0l.8 million at December 31, 2020, which represent commitments made by the Company and its 

subsidiaries to various suppliers of raw materials for the production of its products . These obligations vaiy 

in tenns, but are generally satisfied within one year. 

The Company purchases various raw material items, including, but not limited to, flavoi•s, 

ingredients, suppiement ingredients, containers, milk, glucose, sucralose, cream and protein, from a limited 

number of suppliers. An interruption in supply from any of such resources could result in lhe Company's 

inability to produce certain products for limited or possibly extended periods of time. The aggregate value of 

purchases from suppliers of such limited resources desc1ibed above for the years ended December 31, 2020, 

2019 and 2018 was $401.8 million, S335.3 million and $289.6 million, respectively. 

Guarantees - The Company from Lime Lo time enters into cerlain lypes of contracts that 

contingently requite the Company to ii1denmify parties against third-party claims. These contracts piimai·ily 

relate to: (i) ceitain agreements with the Company's officers, directors and employees under which the 

Company may be required to indemnify such persons for liabilities arising out of their employment 

relationship, (ii) certain distributir)Jl or purchase agreements under which the Company rilay liave to 

indemnify the Company's customers from any cla:im, liability or loss arising out of any actual or alleged 

injury or damages suffered in connection with the consumption or purchase of the Company's products or 

the use of Co1npa,ny trademarks, and (iii) certain real estate leases, under which the Company may be 

required to indemnify property owners for liabilities and other claims arising from the Company's use of the 

applicable premises. The terms of such obligations vary and typically, a maximum obligation is not 

explicitly stated. Generally, the Company believes that its insurance coverage is adequate to covei- any 

resulting liabilities or claims. 

Lillgation - From time to time in the nonnal t:ourse of business, the Company is named in litigation, 

including labor and employment matters, personal injury matter1,, consumer cla~s actions, intellectual 

property matters and claims from prior distributors. Although it is not possible to predict the ultimate 

outcome of such litigation, based on the facts known to the Company, management believes that such 
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results of operations. 
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On September 18, 2020, a derivative complaint was filed on pmvortcd behalf of the Company in the 

United States District Court for the Central District of California. The action is styled Falat v. Sacks, er al., 

8: 20-cv-0 1782, and asse11s claims against certain officers, cun-ent and former directors, and employees of 

the Company. including Rodney C. Satks, Hilton H. Schlosberg, Guy P. Carling, Thomas J. Kelly, Emelie C. 

Tirre, Mark J. Hall, KaLhleen E. Ciarame1lo, Gary P. Fayard, Jeanne P. Jackson, Steven G. Pi,rnla, Benjamin 

M. Polk, Sydney Selati and Mark S, Vldergauz (collectively, the "Individual Defendants"). The Company is 

named as a nominal defendant. 

The derivative complaint alleges, among other things, that the Individual Defendants breached their 

fiduciary duties to the Compai1y by allowing others to cause, or themselves causing, the Company to hide 

discrimination and failing to ensure sufficient diversity, including by pennitling conducL lo occur that was 

inconsisLenl with sla!emenls made in lhe Company's policies and disclosmes, and failing Lo ensure the 

Company's compliance with Jaws regarding diversity and anti-discrimination. The cumplainl also asserts 

claims for abuse of control, tmjust .enrichment and violation of Section 14(a) of the Securities Exchange Act 

of 1934, as amended (the "Exchange Act'') . The complaint seeks from the IDdividual Defendants an 

unspecified amount of damages, restitution, punitive damages and costs to be paid to the Company, and 

seeks to require the Company lo adopt co1porate governance refonns, and other equitable relief. 

On Januaiy 15, 2021, the Company filed a motion to dismiss the action because the plaintiff failed 

to make a demand on the Company as required by Federal Rule of Civil Procedure 23.1 or to show that 

demand would have been futile. The Individual Defendants also filed a motion to dismiss the complaint for 

failure to state a claim against the Individual Defendants, among other reasons. Those motions are scheduled 

for hearing in the 2021 second quarter. \Vhile the Company continues to evaluate these claims, management 

believes that such litigation will likely not have a material adverse effect on the Company's financial 

position or resulls of operations. 

The Company evaluates, oh a quarterly basis, developments in legal proceedings and other mallcrs 

that could cause an increase or decrease in the amount of the liability that is accrued, if any, and any related 

insurance rcimlmrsemcnts. As of December 31, 2020, the Company's consolidated balance sheet included 

accrued loss conti11gencies of approximately $18A millio11. 

13. ACCUMULATED OTHER COMPREHENSIVE INCOME (LOSS) 

The components of accumulated other comprehensive income (loss) are as follows at December 31 : 

Accumulated net unrealized (gain) loss on available-for-sale 

sectu·ities 
Foreign currency translation adjustments, net of tax 

Total accumulated other comprehe11sive income (loss) 

l4. TREASURY STOCK PURCHASE 

2020 2019 

S 4 

2.950 
S 3,034 

$ 194 

(32,581) 

$ (32;387) 

On Februmy 26, 2019, the Company's Board of Directors authorized a share repurchase program for 

the purchase of up to $500.0 million of the Company's outstanding common stock (the "February 2019 

Repurchase Plan;'). Duling the year ended December 31, 2020, the Company purchased 0.6 million shares 

of common stock at an average purchase price of $58.16 per shat·e, for a total amount of S36.6 million 

(excluding broker commissions), which exhausted the availability under the Febtua1y 2019 Repurchase 
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at December 31, 2020. 
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On November 6, 2019, the Company's Board of Directors authorized a new share repurchase 

program for the purchase of up to $500.0 million of the Company's outstanding common stock (the 

"November 2019 Repurchase Plan"). During the year ended December 31, 2020, the Company purchased 

9.1 million shares of common stock at an average purchase p1ice of S54.86 per share, for a total amount of 

S499.9 million (excluding broker commissions), which exhausted the availability under lhe November 2019 

Repurchase Plan. Such shares are included in common stock in treasu1y in the accompanying consolidated 

halance sheet at December 3 I, 2020. 

On March 13, 2020, the Company's Board of Directors authorized a new share repurchase program 

for the purchase of up to $500.0 million of the Company's outstanding common stock (the "Match 2020 

Repurchase Plan'') . During the year ended Decetnber 31, 2020, the Company purchased 1.0 million shares 

of common s lock al an average purchase price of $55 .85 per share, for a total amount of S58.5 million 

(excluding broker commissions), under the March 2020 Repurchase Plan. Such shai:es are included in 

common stock in treasmy in the accompanying consolidated balance sheet at December 31 , 2020. As of 

March 1, 2021, $441 .5 million remained available for repurchase under the March 2020 Repurchase Plan. 

During the year ended December 3 I, 2020, 0.02 million shares of common stock were purchased 

from employees in lieu of cash paymenls for options exercised or withholding taxes due for a total amount 

of $1.0 million. While such purchases are considered common stock repurchases, they are not counted as 

purchases against the Company's authorized share repurchase programs. Such shares are included m 

common stock in u·easmy in the accompanying consolidated balance sheet at December 31. 2020. 

15. STOCK-BASED COMPENSATION 

The Company has Lwo slack-based cornpensaLion plans under which shares were available for grant 

al December 3 l, 2020: (i) the Monster Beverage Corporation 2020 Omnibus Incentive Plan ( lhc "2020 

Omnibus Incentive Plan"), whicl1 includes the Monster Beverage Corporation Deferred Compensation Plan 

as a sub plan thereunder, and (ii) the Monster Beverage Corporation 2017 Compensation Plan for Non­

Employee Directors , which includes the Monster Beverage Corporation Deferred Compensation Plan for 

Non-Employee Directors as a sub plan thereunder. The 2020 Omnibus Incentive Plan was approved by the 

Board of Directors on April 14, 2020 and approved by the stockholders of the Company at the annual 

meeting of the Company's stockholders held on June 3, 2020 (the "Effective Date"). The 2020 Omnibus 

Incentive Plan replaced the Monster Beverage Corporation 2011 Omnibus Incentive Plan (the ''2011 

Omnibus lncentivc Plan"). 

The 2020 Omnibus Incentive Plan provides for the granting of stock options-, stock appreciation 

rights, restricted stock, restricted stock units, performance awards, and other share-based awards up to an 

aggregate of 46,169,367 shares of the Company's common stock, comprised of 32,000,000 new shares of 

common stock reserved under the 2020 Omnibus Incentive Plan and 14,169,367 shares of common stock 

that were available for grant under the 2011 Omnibus Incentive Plan as of December 31, 2019 and prior to 

the Effective Date. Shares authorized under the 2020 Onmibus Incentive Plan are reduced by one ( l) share 

for options or stock appreciation rights granted under the 2020 Omnibus Incentive Plan and for any grants 

after December 31, 2019 under the 2011 Omnibus Incentive Plan, and by 2.6 Shares for each shate granted 

or issued with respect to a Full Value Award under either the 2020 Omnibus Incentive Plan or for any shares 

granted after December 31, 2019 under the 2011 Omnibus Incentive Plan. A "Full Value Award" is an award 

other than an incentive stock option, a non-qualified stock option, or a stock appreciation right, which is 

settled by the issuance of shares. Options granted under the 2020 Omnibus Incentive Plan may be incentive 
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stock options. 
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Shares previously granted under the 2011 Omnibus Incentive Plan after December 31, 2019 and 

v1ior to the Effective Date of the 2020 Omnibus Incentive Plan reduced the number of shares available for 

grant undet the 2020 Omnibus Tncentive Plan. As of December 31, 2020, 1,431 ,030 shares of the 

Company's common stock have been granted, net of cancellations, and 44,201,38.5 shares (as adjusted for 

Full Value Awards) of ihe Company's common stock remain available for granL under Lhe 2020 Omnibus 

Incentive Plan. 

The Compensation Committee of the Board of Directors (the "Compensation Committee") has sole 

and exclusive authority to grant stock awards to all employees who are not new hires and to all new hires 

who are subject to Section 16 of the Exchange Act. Each of the Compensation Committee and the Executive 

Committee of the Board of Directors (the "Executive Committee") independenlly has the authority to grant 

stock awards Lo new hires and employees receiving a promotion who are not Seclion 16 employees. Awards 

granted by the Executive Committee are not subject to approval or ratification by the Board of Directors or 

the Compensation Committee. Options granted w1der the 2020 Omnibus Incentive Plan generally vest over a 

three- to five-year period from the grant date and arc generally exercisable up to l O years after the grant 

date. Rest1icted stock units granted under the 2020 Omnibus Incentive Plan generally vest over a three- or 

five-year period from the grant date. Performance share units will generally vest based on the achievement 

ofperforrrtance goals specified for the applicable award. 

In 2016, the Company adopted the Defened Compensation Plan (as a sub plan to the 2011 Omnibus 

Incentive Plan), pursuant to which eligible employees may elect to defer cash and/or equity based 

compensation and to receive the defened amounts, together with an investment return (positive or negative), 

either at a pre-detctmined time in the future or upon termination of their employment with the Company or 

its subsidiaries or affiliates that are participating employers under the Deferred Compensation Plan, as 

provided under the Deferred Compensation Plan and in relevaul <lefem1l elections. Deforrals under the 

Deferred Compensation Plan are untimded and unsecured. As of December 31, 2020 deferrals under the 

Deferred Compensation Plan are solely cornprise<l or cash compenscttion .:1nd equity compensation and are 

not mate1ial in the aggregate. 

111 2017, the Company adopted the 2017 Directors Plan, a successor plan to the 2009 Monster 

Beverage Corporation Stock Tncentive Plan for Non-Employee Directors. The 2017 Directors Plan permits 

the granting of stock options, slack appreciation righLs, reslricted shares or reslricted sLock units, defe1Ted 

awards, dividend equivalents, and other share based-awards up to an aggregate of 1,250,000 shares of 

common stock of the Company to non-employee directors of the Company. 

Each calendar year, a non-employee director will receive an annual retainer and annual equity 

award, as provided for in the 2017 Directors Plan, which may be modified from time to time, CmTently, 

with respect to equity awards, each non-employee director receives an award of restricted stock units at eacl1 

annual meeting of the Co'lnpany's stockholders or promptly thereafter. A non-employee director's annual 

award of restricted stock units will generally vest on the earliest to occur of: (a) the last business day 

immediately preceding the annual meeting of the Company's stockholders in the calendar year following the 

calendar year in which the grant date occurs, (b) a Change of Control (as defined in ihe 2017 Directors 

Plaii), (c) the non-employee director's death, or (d) the date of the non-employee director's separation from 

service due to disability, so long as the non-employee director remains a non-employee director through 

such date. The Board of Directors may in its discretion award non-employee directors stock options, stock 

appreciation rights, restricted stock and other share-based awards in lieu of or in addition to restricted stock 

wtlts. The Board of Directors may amend or terminate the 2017 Directors Plan at any time, subject to 

certain limita.tions set foJth in the 2017 Directors Plan . As of December 31, 2020, 85,699 shares of the 
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Company's common stock had been granted under the 2017 Directors Plan, and 1.164,301 shares of the 

Company's common stock remain available for grant. 
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In 2017, the Company adopted the Deferred Compensation Plan for Non-Employee Directors (as a 

sub plan to the 20 l 7 Directors Plan), pursuant to which the Board of Directors may permit non-employee 

directors to elect. at such times and in accordance with rnles and procedures (or sub-plan) adopted by the 

Board ofDireclors (which are intended to comply with Section 409A of the Code, as applicable), to receive 

all or any portion of such non-employee director's compensation, whether payable in cash or in equity, on a 

deferred basis. Deferrals under the Defened Compensation Plan for Non-Employee Directors are unfunded 

and unsecured. As of December 31, 2020, deferrals under the DefetTed Compensation Plan for Non­

Employee Directors are solely comprised of cash compensation and equity compensation and are not 

material in the aggregate. The 2017 Directors Plan Was adopted to effectuate any such deferrnls. The 2017 

Directors Plan is administered by the Board of Directors. Each award granted under the 2017 Directors Plan 

will be evidenced by a written agi"eement and will contain the terms and conditions that the Board of 

Directors deems appropriate. 

Under the 2017 Directors Plan, the Board of Directors requires each non-employee director to 

satisfy the share ownership guidelines set fmth below, as rhay be amended by the Board of Directors from 

time to time. The cunent share ownership guidelines provide that non-employee directors of the Company 

must: 

• Hold at least 9,000 shares of Company common stock. For this purpose, deferred shares or 

defened restiicted stock units will be deemed held, to the extent vested. 

• The minimum stock ownership level must be achieved by each non-employee director by the 

third anniversary of such irnn-einployee director's initial appointment to the Board of Directors. 

• Once achieved, ownership of the guideline amount should be maintained for so long as the non­

employee director retains his or her seat on the Board of Directors. 

• There may be rare instances where these guidelines would place a hardship on a non-employee 

director. In these cases or in similar circumstances, the Board of Directors will make the final 

decision as to developing an alternative stock ownership guideline for a non-employee direclor 

that reflects the intention of these guidelines and his or her personal circumstances. 

The Company recorded $70.3 million, $63.4 million and $57.1 million of compensation expense 

relating to outstanding options, restricted stock units, performance share units and other share-based awards 

during the years ended December 31, 2020, 2019 and 2018, respectively. 

The tax benefit for tax deductions from non-qualified stock option exercises, disqualifying 

dispositions of incentive stock options and vesting of restricted stock m1its and perfonnance share w1its for 

the years ended December 31, 2020, 2019 and 2018 was $10.5 million, $25.9 million and $8.5 million, 

respectively. 

Under the Company's stock-based compet1satiou plans, all stock options granted through December 

31, 2020 were granted at prices based on the fair value of the Company's common stock on the date of 

grant. The Company records compensation expense for employee stock options based on the estimated fair 

value of the options on the date of grant using the BlacksScholes-Merlon option pricing formula with the 

assumptions included in the table below. TI1e Company records compensation expense for non-employee 

stock options based on the estimated fair value of the options as of the earlier of (1) the dale al which a 

commitment for performance by the non-employee to earn the stock option is reached or (2) the date at 

which the non-employee's performance is complete, using the Black-Scholes~Me11on option pricing formula 
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The following weighted-average assumptions were used to cstim_ate the fair value of options granted 

during: 

Dividend yield 

Expected volatility 

Risk-free interest rate 

Expected term 

2020 

0.0 % 

30.4 % 

0.70 % 

5.S Years 

2019 2018 

0.0 % 0.0 % 

30.2 % 34.7 % 

2.37 % 2.81 % 

6.0 Years 6.0 Years 

Expected Vulatili(1': The Company uses historical volatility as it provides a reasonable estimate of 

the expected volatility. Historical volatility is based on the most recent volatility of the stock price over a 

period of time equivalent to tbc expected tenn of the option. 

Risk-Free Interest Rate: The risk-free interest rate is based on the U.S. treasury zero coupon yield 

curve in effect at the time of grant for the expected tern, of the option. 

Expected Term: The Company's expected Lenn represents the weighted-average period that the 

Company's stock options arc expected to be outstanding. The expected tenn is based on expected time to 

post-vesting <:xercise of options by employees. The Cmnpany uses historical exercise patterns ofprcviously 

granted options to derive employee behavioral patterns used to forecast expected exercise patterns. 

The following table summarizes Lhe Company's activities with respect lo its stock option plans as 

follows: 

Weighted-

Weighted- Average 

Average Remaining 

Numb.er of Exercise Contraclual Aggregate 

Shares (in P1ice Per Te1m{1n Intrinsic 

Opliu• s thousands) Share years) Value 

Ou1sla11ding al January I, 2020 14,941 $ 42.88 6.3 $ 308,884 

Granted 0 1/01 /20 - 03/31 /20 1.027 $ 62.45 

Granted 04/01/20 - 06/30/20 $ 

Granted 07/01/20 - 09/30/20 $ 

Granted 10/01/20- 12/31 /20 12 $ 77.92 

Exercised (1,916) $ 38.06 

Cancelled or forfeited (91) $ 54.41 

Outsianding at December 31 , 2020 13,973 $ 44,93 5.7 $ 664,432 

Vested and expected to vest in the fotul"e ar December 3 I, 2020 13,463 $ 44.43 5.7 $ 64(),907 

Exercisable at December 31, 2020 8,323 $ 37.36 4.5 $ 458,734 
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The following table summarizes infonnation ahom stock options outstanding and exercisable at 

December 31, 2020: 

Options Outstanding Options Exercisable 

Weighted 

Average Weighted Number Weighted 

"Number Remaining i\verage Exercisable Average 

Range ofExcrcisc Outstanding (In Coutrac11.1al Exercise (In Exercise 

Prices ($) Thousands) Term (Years) Price($) Thousands) P1ic:e ($) 

s 11.35 $ 17.99 1.483 2.3 $ 17.58 1,483 s 17.58 

$ l 8.64 $ 23 35 1,613 3 1 $ 23 05 1,613 s 23.05 

$ 36.05 - $ 36.05 9 4.0 $ 36.05 9 $ 36.05 

$ 37. tO - $ 43.64 1,033 5.6 $ 42.75 6g1 s 42.33 

$ 43.99 - $ 43.99 LMI 5.2 $ 43.99 1,185 $ 43.99 

$ 44.73 - $ 45.16 1,5Hl 4.5 $ 45.10 1.494 s 45.11 

$ 45.55 - $ SI.SO 1,478 6.4 $ 47.61 826 s 46.46 

$ 53.24 - $: 57.95 335 7.7 $ 55.79 65 s 54.82 

$ 58.73 - $ 58.73 2,230 7.2 $ 58.73 680 s 58.73 

$ 58.77 - $ 77 .92 2,570 8.6 $ G0.93 287 s 59.86 

13,973 5.7 $ 44.93 8J23 $ 37.36 

The weighted-average grant-date fair value of options granted during the years ended December 31, 

2020, 2019 and 2018 was $18.82 per share, $20.17 per share and $22.37 per share, respectively. The total 

intrinsic value of options exercised during the years ended December 3 I, 2020, 2019 and 2018 was $68.8 

million, $220.2 million and $56.8 million, respectively. 

Cash received from option exercises under all plans for the years ended December 31, 2020, 2019 

and 2018 was $72.9 million, $92.4 million and $25 .9 million, respectively. 

At December 31, 2020, there was $59.2 million of total unrecognized compensation expense related 

to non-vested options granted to employees under the Company's share-based payment plans. That cost is 

expected to be recognized over a weighted-average period of2.1 years. 

Restri<:ted Stuck Units and Pe1.fumu1110! Sh111·e U11its 

The cost of stock-based compensation for restricted stock units and performance share units is 

measured based on the closi1ig fair market \ralue of the Company's common stock at the date of grant. Tn the 

event that the Company has the option and intent to settle a restricted stock unit or perfo1mance share unit in 

cash, the award is classified as a liability and revalued at each balance sheet date. 

115 

https:l/www.sec.gov/Archives/edgar/data/865752/000110465921029943/mnst-20201231 x1 Ok htm 2011219 

Exhibit 66 Page 201 of 219 

MEC014812 

Opposer's Notice of Reliance 



TTAB Opposition No. 91248258 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 hnps://www.sec.gov/Archives/edgar/dala/865752/0001104 65921029943/mnsl-20201231 x1 Ok htm 

Table of Contents 

MONSTER BEVERAGE CORPORATION AND SUBSlDIAIUES 

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Tabular Dollars in Thousands, Except Per Share Amounts) 

The following table summarizes the Company's activities with respect to non-vested restricted stock 

units and performance share units as follows: 

Weighted 

Number of Average 

Shares (in Grant-Date 

lhousands) Fair Value 

Non-vested at January I, 2020 825 s 57.62 

Granted 01/01/20 - 03/31/:?.0 1 392 s 6'.'..39 

Granted 04/0 l/20 - 061301:W 17 s 7L72 

Granted 07/0J./20 - 09/30/20 s 71.76 

Granted 1 0/0 I /20 - 12/3 I /20 5 s 78.04 

Vested (287) s 55.65 

Forfeited/cancelled (6) s 64.72 

Non-vested at December 31, 2020 947 s 60.52 

1 The graul activi~y for p1;;1forrnmu:e share w1ils is recorded hcHe.d 011 the largel peJformcmce level earning 100% of tmget 

performance share 1111its. The ac/1ia/ I/umber of pa/ormrwce share units ea, ned could l'(/1/ge ji-om 0% lo 200% of wrgel depe11de111 

on the pre-established pe1formm1ce goals. 

The weighted-average grant-date fair value of restricted stock units and/or performance shat·e units 

granted during the years ended December 31, 2020, 2019 and 2018 was $62.97, $59.79 and $57.59 per 

share, respectively. As of December 31, 2020, 0.8 million of restricted stock units and performance share 

units are expected to vest. 

At December 31, 2020, total umecognized compensation expense relating to non-vested restricted 

stock units and performance share units was 532.1 million, which is expected to he recognized over a 

weighted-average period of 2.3 years. 

Other Share-Based Awards 

The Company has granted other share-based awards to certain cmµloyccs that are payable in cash. 

These awards are dassifit:d as liabilities and are valued based on the fair value of the award at the grant date 

anci are remeasured at each reporting date until settlement with compensation expense being recognized in 

proportion to the completed requisite service period up until date of seltlemenL. At December 31, 2020, other 

share-based awards outstanding included grants that vest over three years payable in the first quarters of 

2022 and 2023. 

At December 31 , 2020, there was $2.3 million of total unrecognized compensation expense related 

to nonvested other share-based awards granted to employees under the Company's stock-based 

compensation plans. That cost is expected to be recognized over a weighted-average period of 1.6 years. 
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Employee and Non-E11u1.J1.1yee Share-Based Compe11satinn fa1w11se 

The table below shows the amounts recognized in the consolidated financial statements for the years 

ended December 31, 2020, 2019 and 2018 for share-based compensation relaled to employees and non­

employees. Employee and non-employee share-based compensation expense of $70.3 milliDn for Lbe ye,u­

ended December 31, 2020 is comprised of $9;4 million relating to incentive stock options, $2.7 million 

relating to other share-based awards and $58.2 million relating to non-qualified stock options, restricted 

units and performance units. Employee and non-employee share-based compensation expense of S63.4 

million for the year ended December 31, 2019 is comprised of $10.0 million relating to incentive stock 

options and $53.4 million 1°elating to non-qualified stock options and restricted units. Employee and non­

employee share-based compensation ex1Jense of S57.1 million for the year ended December 31 , 2018 is 

comprised of $10.0 million relating to incentive stock options and $47.1 million relaling lo non-qualified 

stock options and restricted units. 

Operaling expenses 

Total employee and non-employee share-based compcnsati·on expense 

included in income, before inc01i1e tax 

Less: Amount of income tax benefit recognized in earnings 

Amount charged against m;t income 

16. INCOME TAXES 

s 

s 

2020 

70,289 $ 

70,289 

(15,499) 

54,790 $ 

2019 2018 

63,356 $ 57,111 

63,356 57.111 

(36,326) (14,892) 

27,030 $ 42.219 

The Company evaluated the various prov1S1ous of the Tax Refonn Act, including, the global 

intangible low-taxed income ("GTLTT") and the foreign derived intangible income provisions. The Company 

will treat any U.S. tax on foreign eamings under GTLTT as a cunent period expense when incuned. 

The Company currently considers the earnings of its foreign entities (excluding Japan) to be 

permanently reinvested outside the United States based on estimates that future domestic cash generation 

will be sufficient to meet future domestic cash needs. Accordingly, clcfcJTcd income taxes have not been 

recorded for the m1distributcd earnings of the Company;s foi•cign subsidiaries excluding Japan. Dcfcm~d 

income taxes have not been recorded for Japan, as any federal, state, or foreign withholding taxes associated 

with the repatriation of those eamings would be immaterial. 

The domestic and foreign components of the Company's income before provision for income taxes 

are as follows: 

Domestic* 
Foreign* 

Income before provision for income taxes 

Year Ended December 31, 

2020 20 19 201 S 

S 1,374.402 

25 1,755 

S 1,626,157 

S 1,196,883 

219,079 

S 1,415,962 

S 1, 100,487 

192,785 

S 1,293,272 

* After inlcrcompmiy royalties,. ma11ag,·mcr1! Jc.es and itllcresr charges fmw the Company 1· domc:slic lo foreign enli,h·s of S54. 2 million, ::551 .2 million 
a11d $4Q.5 111il/io11fm· 1/,e yu1rs e11ded De·c·ernber 31, 2020, )0)9 a11d 2018, respeclive(v. 
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Components of the provision for income taxes arc as fol lows: 

Year Ended December 31 , 

2020 2019 2018 

Current: 

Federal $ 259,073 $212,068 $209,147 

State 43,704 39,982 41,934 

Foreign 70.658 55,167 42,541 

373,435 307,217 293,622 

Dcfcn-cd: 

Federal 11,40[ 8,320 9,804 

Stale 4,709 (6,878) 1,644 

Foreign (167,595) (4,219) (8,778) 

(151,485) (2,777) 2,670 

Valuation allowance (5,387) 3,687 3,976 

$ 216,563 $308,127 $300,268 

A reconciliation of the total provision for income taxes after applying the U.S. federal statutory rate 

of 21 % lo income before provision for income taxes lo the reporLed provision for income laxes are as 

follows for the years ended: 

U.S. federal lax expense al statutory rates 

Stale income la.xe;, net o 1· l'ederal lax benefit 

Permanent differences 

Stock based compensation 

Intra-company transfer benefit 

Other 

Foreign rate differential 

Valuation allowance 

118 

Year Ended December 31 , 

2020 2019 2018 

$ 341,493 $297,352 $271,587 

37,478 30,098 36,312 

(1,064) (2,128) 3,606 

1,097 (13,473) (370) 

(J 65,075) 

(7,388) 

15,409 

(5, 87) 

$ 216,563 

(12,423) 

5,014 

3,687 

$308,127 

(8,438) 

(6,405) 

3,976 

$300,268 
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Major components of the Company's dcfcn-ed tax assets (liabilities) at December 31, 2020 and 2019 

are as follows: 

2020 2019 

Defened Tax Assets: 

Reserve for sales returns $ 275 s 140 

Reserve for inventory obsolescence 2,366 2,066 

Reserve for markcling development fund 9,629 8,469 

Capitalization ofinventrny costs 3,365 2,310 

State franchise tax - cutrcnt 4,229 2,346 

AeerucJ compensation 1.284 1,944 

Accrued od1e1· liabilities 7,464 5,674 

Deferred revenue 75,592 81,903 

Stock-based compensation 23,370 22,665 

Foreign net operating loss carryforward 21,626 30,187 

Prepaid supplies 5,551 5,799 

Tem1ination payments 63,009 69,467 

Operating lease liabilities 4,434 6,155 

Iman gi b I es 87,687 

Impairment-trademarks and others 2,055 

Other defcned tax assets 27,164 17,615 

Total gross deferred tax assets $ 339,100 s 256,740 

Deferred Tax Liabilities: 

Amortization of trademarks $ (42,161) $ (35,227) 

Intangibles (76,047) 

State franchise tax - defened (6,318) (7,173) 

Opentting lease ROU assets (4,434) (6,155) 

Olher deferred Lax liabilities (58) (93) 

Depreciation (9,363) (6,765) 

Tolal gross delened lax liabilities (62,334) (131,460) 

Valuation Allowance (35,116) (40,503) 

Net deferred tax assets $ 241,650 $ 84,777 

During the years ended December 31, 2020, 2019 and 2018, the Company established full valuation 

allowances against ce1iain deferred tax assets, resulting from cumulative net operating losses incmTed by 

certain foreign subsidiaries of the Company. The effect of the valuation allowances and the subsequent 

related impact on the Company's overall tax rate was lo decrease the Company's provision for income taxes 

by SS.4 million for the year ended December 31, 2020, and increase $3.7 million and $4.0 million for the 
years ended December 3 I, 2019 and 2018, respectively. At December 31, 2020, the Company had net 

operating loss carryfmwards of approximately $84.5 million. Of this amount, $52.4 lnillion may be carried 

forward indefinitely. The remaini11g $32.1 million of net operating loss canyforwards will begin to expire in 

2021. 
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In October 1020, the Company completed an intra-entity transfer of intangible assets between 

certain of the Company's foreign subsidiaries to better align its international strnchtre with its expanding 

operations. The transfer resulted in a step-up of the tax-deductible basis in the transfe1Ted assets in a foreign 

jurisdiction, and created a temporary difference between the tax basis and book basis for such intangible 

assets. TJ1e Company recognized deferred tax assets of approximately $165.l million, with a corresponding 

.i'eduction to the provision for income taxes during the fourth quarter of 2020 in its consolidated financial 

statements. The tax deductions for the amortization of the deferred tax assets will he recognized in the fuhlre 

and any amortization not deducted for tax purposes will be carried forward indefinitely. The tax impact on 

the foreign subsidiary transferor was not material. 

The following is a roll-for-vard of the Company's total gross unrecognized tax benefits, not 

including interest and penalties, for the years ended December 31, 2020, 2019 and 2018: 

Balance at January 1, 2018 

Additions for tax positions related to the cunent year 

Additions for tax positions related to the prior year 

Decreases for tax positions related to prior years 

Balance at December 31, 2018 

Additions for tax positions related to the currcm year 

Additions for tax positions related to the prior year 

Decreases for tax positions related to prior years 

Balance at December 31, 2019 

Additions for tax positions related to the cunent year 

Additions for tax positions related to the prior year 

Decreases for tax positions related to prior years 

Balance at December 31, 2020 

Gross Untecognized Tax 

Benefits 

$ 

$ 

$ 

$ 

6,540 

1,159 

(2,664) 

5,035 

1,833 

(3,875) 

2,993 

(2,251) 

742 

The Company recognizes accrned interest and penalties related to unrecognized tax benefits in the 

provision for income taxes in the Company's consolidated financial statements. As of December 31, 2020, 

the Company had accrned approximately $0.1 million in interest and penalties related to umecognized tax 

benefits. If the Company were 1o prevail on all uncenain tax positions it would not have a significant impact 

on the Company's effective tax rate. 

Tt is expected that any change in the amount of unrecognized tax benefit change within the next 12 

mmiths will not be significant. 

The Company is subjed to U.S. federal income iax as well as lo income tax in mulliple state and 
foreign jurisdictions. 

The Company is in various stages of examination with certain states and certain foreign 

jurisdictions, including tl1e United Kingdom and Treland. The Company's 2017 th1·ough 2019 U.S. federal 

i11eome tax returns are subject to examination by the IRS. Tbc Company's state income tax returns arc 

subject to examination for the 2016 tl1rough 2019 lax years. 
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l 7. EARNINGS PER SHARE 

A reconciliation of the weighted average shares used in the basic and diluted earnings per common 

share computations for the years ended December 31, 2020, 2019 and 2018 is presented below (in 

Lhousands): 

2020 20[9 2018 ---
Weighted-average shares outstanding: 

Basic 529.639 542,191 557,166 

Dilu1ive securities 5,168 4,4l 7 7,088 
---

Diluted 534,807 546,608 ｾ＠= 

For the years ended December 31, 2020, 2019 and 2018, options and awards outstanding totaling 

1.8 million shares, 4.4 million shares and 3.2 million shares, respeclively, were excluded from !he 

calculations as their effect would have been antidilutive. 

18. EMPLOYEE BENEFIT PLAN 

Employees of the Company may participate in Lhe Monster Beverage Corporation 40l(k) Plan, a 

defined contribution plan, which qualifies under Section 401 (k) of the Internal Revenue Code. Participating 

employees may contribute into a traditional plan with pretax salary or into a Roth plan with after lax salary 

up to statutory limits. The Company contributes 50% of the employee contribution, up to 8% of each 

employee's earnings, which vest over four years (2 years of service = 50%, 3 years of service = 75%,, 4 

years ofscrvicc = 100%). Matching contributions were $4.7 million, $3.4 million and 52.9 million fur the 

years ended December 31, 2020, 2019 and 2018, respectively. 

19. SEGMENT INFORMATION 

The Company bas three operating and n:portable segments: (i) Monster Energy@ D1inks segment, 

which is primarily comprised oftbe Company's Monster Energy@ drinks and Reign Total Body Fuel@ high 

performance energy dtinks, (ii) Strategic Brands segment, which is primarily comprised of the various 

energy drink brands acquired from TCCC in 2015 as well a,; the Company's affordable energy brands, and 

(iii) Other segmenl, wl1ich is comprised of the AFF Third-Party Products. 

The Company's Monster Energy® Drinks segment primarily generates net operating revenues by 

selling ready-to-drink packaged drinks primarily to bottlers/distributors. In some cases, the Company sells 

directly to retail grocery antl specialty chains, wholesalers, club stores, mass merchandisers, convenience 

chains, dmg stores, foodservice customers, value stores, e-commerce retailers and the military. 

The Company's Strategic Brands segment primarily generates net operating revenues by selling 

"concentrntes" and/or "beverage bases" to authorized bottling and canning operations. Such bottlers 

generally combine the concentrates and/or beverage bases with sweeteners, water and other ingredients to 

produce ready-to-drink packaged energy drinks. The ready-to-drink packaged energy drinks are then sold by 

such bottlers to other bottlers/distributors aml to retail groce1y and specialty chafos, wholesalers, club stores, 

mass merchandisers, convenience chains, foodservice customers, drng stores, value stores, e-commerce 

retailers and the militruy. To a lesser extent; the Strategic Brands segment generates net operating revenues 

by selling certain Jeady-to-drink packaged energy drinks to bottlers/distributors. 
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Generally, the Monster Energy@) Drinks segment generates higher per case net operating revenues, 

but lower per case gross profit margin percentages than the Strategic Brands segment. 

Corporate and unallocaled amounts that do not relate to a reportable segment have been allocated to 

"Corporate & Unallocale<l." No assel informalion, olher lhan goodwill and other intangible assels, has been 

provided in the Company's repo1iable segments, as management does not measure or allocate such assets on 

a segment basis. 

The net revenues derived from the Company's reportable segments and other financial information 

related thereto for the years ended December 31, 2020, 2019 and 2018 are as follows: 

Net sales: 

Monster Energy® Drinks''' 

Strategic Brands 

Other 

Corporate and unallocated 

Operaling Tncome: 

Monsler Energy® DrinksPl (2) 

Strategic Brands 

Other 

CoIJJOrate and unallocated 

Tncome befo1·e tax: 

MonsLer Energy® 11rinks!'J 1.
21 

Strategic Brands 

Other 

Corporate and unallocated 

2020 

S 4;305,246 

266,354 

27,038 

S 4;598,638 

2020 

$ 1,820,346 

155,047 

5,930 

(348 170) 

S 1,633,1.53 

2020 

1,820 625 

.155,047 

5 933 

(355,448) 

s 1,626, 157 

2019 2018 

$ 3,904,029 $ 3,498,427 

274,925 285,836 

21,865 22,920 

$ 4,200,819 $ 3,807,183 

2019 2018 

$ I,565,!>n $ 1,37 1,062 

164,053 '176,520 

3,650 5,362 

(330.7111 (269 325) 

$ l,402,939 $ 1,283,619 

2019 2018 

1,567,022 $ 1,372,00 1 

164 049 176,540 

3,655 5,362 

(3 18,764) (260,63 1) 

1,415,962 $ 1,293,272 

(1) Includes $42. I millio11, S46.3 111illio11 a11d 344 3 111illio11 .for the yeal's ended December 31, 2020, 2019 a11d 2018, 

respet:livef.i,~ related lo the 1-ecuxnilio11 u.f deferred t:evenue. 

(2) Includes $0.2 millio11, S/J.3 millio11 and $26.6 million for /he years e11ded December 31, 2020, 2019 and 2018, 

/'e,111e1:livel_;; related lo dis11·ib11tm· /e,-minulion cnsls. 

Depreciation and amortization: 

Monster Energy® Drinks 

Strategic Brnn ds 

Other 

Corporate and Ulial1ocated 

2020 

$ 38,277 $ 

4,178 

4,631 

9,944 

$ 57,030 $ 

2019 201.8 

39,397 $ 36,387 

7,935 7,774 
4,637 4,657 

8,758 8,161 

60,727 $ 56,979 
=========== 
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Corporate and unallocated expenses were $348.2 million for the year ended December 31, 2020 and 

included $234.1 million of payroll costs, of which $69.9 million was attributable to stock-based 

compensation expense (See Note 15, "Stock-Rased Compensation''), $67.6 million of professional service 

expenses, including accounting and legal costs, $7 .5 million of insurance cosls and $39.0 million of other 

operaling expenses. 

Corporate and unallocated expenses were $330. 7 million for che year ended December 31, 2019 and 

included $203.3 million of payroll costs, of which $63.4 million was attributable to stock-based 

compensation expense (See Note 15, "Stock-Based Cornpe11satio11"), $78.5 million of professional service 

expenses, including accounting and legal costs, $6.1 million of insurance costs and S42.8 million of other 

operating expenses. 

Corporate and tmallocated expenses were $269.3 million for the yl:ar ended December 31, 2018 and 

included $174.9 million of payroll costs, of which $57.l million was attributable to stock-based 

compensation expense (See Note 15, "Stock-Based Compensation"), $53.6 million of professional service 

expenses, including accounting and legal costs, $6.0 million of insurance costs and $34.8 million of other 

operating expenses. 

Coca-Cola Consolidated, Inc. accounted for approximately 12%, 13% and 13% of the Company's 

net sales for the years ended December 31, 2020, 2019 and 2018, respectively. 

Reyes Coca-Cola Bottling, LLC accounted for approximately 11 %, 11 % and 12% of the Company's 

net sales for the years ende.d December 31, 2020, 2019 and 2018, respectively. 

Coca"Cola European Pa1incrs accounted for approximately I 0% of the Company's net sales for the 

years ended December 31, 2020, 2019 and 2018. 

Net sales to customers outside the United States amounted to $1.51 billion, $1 .33 billion and $1.09 

billion for the years ended December 31, 2020, 2019 and 2018, respectively. Such sales were approximately 

33%, 32% and 29% of net sales for the years ended December 31, 2020, 2019 and 2018, respectively. 

Goodwill and other intangible assets for the Company's reportable segments as of December 31, 

2020 and 2019 are as follows: 

Goodwill and other intangible assets: 

Monster Energy® Drinks 

Strategic Brands 

other 

Corporate and unallocated 

20. RELATED PARTY TRANSACTIONS 

2020 2019 

$ 1,406,646 

974,132 

9,911 

$ 1,384,940 

984,393 

14,415 

$ 2,390,689 $ 2,383,748 

TCCC controls approximately 19.3% of the voting interests of the Company. The TCCC 

Subsidiaries, the TCCC Related Pa1iies and ce1iain TCCC independent bottlers, purchase ai1d disttihute the 

Company's products in domestic and cctiain international markets. The Company also pays TCCC a 

commission based on certain sales within the TCCC distribution network. 
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MONSTER BEVERAGE CORPORATION AND SUBSIDIARIES 

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Tabular Dollars in Thousands, Except Per Share Amounts) 

TCCC conunissions, based on sales to the TCCC Subsidiaries and the TCCC Related Parties, for the 

year ended December 31, 2020 were $56.5 million, and are included as a reduction to net sales. TCCC 

commissions, based on sales to the TCCC Independent Bottlers for the year ended December 31, 2020 were 

S21.4 million, and are included in operating expenses. 

TCCC conunissions, based on sales to the TCCC Subsidiaries and the TCCC Related Parties, for the 

year ended December 31, 2019 were $50.1 million, and are included as a reduction to net sales. TCCC 

commissions, based on sales to the TCCC Independent Bottlers for the year ended December 31, 2019 were 

S 17.7 million, and are included in operating expenses. 

TCCC commissions, based on sales to lhe TCCC Subsidiaries and lhe TCCC Related Parties, for lhe 

year ended December 31, 2018 were $48.0 million, and are included as a reduction to net sales. TCCC 

commissions, based on sales to the TCCC Independent Bottlers for the year ended December 31, 2018 were 

S 14.8 million, and arc included in operating expenses. 

Net sales to the TCCC Subsidiaries for the years ended December 31, 2020, 2019 and 2018 were 

S83 .3 million, $79.5 million and 5132.5 million, respectively. 

The Company also purchases concentrates from TCCC which are then sold to certain of the 

Company's bottlers/distributors. Coi1centrate purchases from TCCC were $23.9 million, $25.4 million and 

S2 7.5 million for the years ended December 31, 2020, 2019 and 2018, respectively. 

Ccr!ain TCCC Subsidiaries also con!ract manufacture cenain of Lhe Company's MonsLcr Energy@ 

brand energy d1·inks. Such conlracl manufacturing expenses were $17.2 mi11ion, $17.1 million and $22.8 

million for the years ended December 31, 2020, 2019 and 2018, respectively. 

Accounts receivable, accmmts payable and accrued promotional allowances related to the TCCC 

Subsidiaries are as follows at: 

Accounts receivable, net 

Accounts payable 
Accrued promotional allowances 

Accrued liabilities 

December 31, December 31, 

$ 

$ 

$ 

$ 

2020 2019 

44,925 $ 

(3IJ,792) $ 

(5,834) $ 

(15,446) $ 

21,670 

(18,217) 

(5,321) 

One director of the Coh1pany through certain trnsts, and a family member of one director, are 

principal owners of a company that provides promotional materials to the Company. Expenses incurred 

with such company in connection with promotional materials purchased during the years ended December 

3 I, 2020, 2019 and 2018 were $2.1 million, $1 .5 million and $1.8 million, respectively. 

In December 2018, the Company and a director of !he Company cnlcrcd into a 50-50 partnership 

Lhal purchased land, and real property Lhereon, in Kona, Hawaii for the purpose or producing coffee 

products. The Company's initial 50% contribution of $1.9 million was accounted for as an equity 

investment. During the year ended December 310 2020, the Company recorded an equity loss of $0.3 

million. As of December 31, 2020, the Company's equity investment is $1.6 million and is included in other 

assets (non-cun-ent) in the accompanying consolidated balance sheet at December 31, 2020. 
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21. QUARTERLY FINANCIAL DATA (Unaudited) 

Net Sales Gross Profit Netl1icome 

Quarter ended: 

March 31, 2020 $1,062,097 $ 637,196 s 278 835 

June 30. 2020 1,093,896 659,469 3 11 ,369 

September 30, 2020 1,246,362 736,531 347,654 

December 31, 2020 1,196,283 690,684 471 ,736, 

$4,598;638 $2,723,880 Sl,409,594 

Quarter ended: 

March 31, 2019 $ 945,991 $ 573,532 s 261,485 

June 30, 2019 I, I 04,045 661,283 292,473 

September 30, 2019 1,133,577 673,002 298,923 

December 31 , 2019 1,017,206 610,768 254,954 

$4,200,819 $2,518,585 $1,107,835 

Net Income per Common 

Share 
Basic Diluted 

$ U.52 $ 0.52 

$ 0.59 $ 0.59 

$ 0.66 s 0.65 

$ 0.89 s. 0.88 

$ 0.48 s 0.48 

$ 0.54 $ 0.53 

$ 0.55 s 0.55 

$ 0.47 s 0.47 

Certain of the figures reported above may differ from previously reported figures for individual 

quarters due to rounding. 

125 

https://www.sec.gov/Archivesledgar/data/865752/000110465921 029943/mnst-20201231 x1 Ok.him 218/219 

Exhibit 66 Page 218 of219 

MEC014829 

Opposer's Notice of Reliance 



TT AB Opposition No. 9124825 8 

Monster Energy Company v. Monstro Coffee LLC 

3/23/2021 https://www.sec.gov/Archives/edga r/data/865752/00011 0465921029943/mnsl-20201231 x1 0k.htm 

Table of Contents 

MONSTER BEVERAGE CORPORATION AND SUBSIDIARIES 

SCHEDULE II - VALUATION AND QUALIFYING ACCOUNTS 

FOR THE YEARS ENDED DECEMBER 31, 2020, 2019 AND 2018 (Dollars in Thousands) 

Description 

Allowlince for doubtful accounts, sales returns and cash 

discounts: 

2020 

2019 

2018 

Allowance on Deferred Tax Assets and Unrecognind Tax 

B.enelils: 

2020 

2019 

2018 

126 

Balance at 

beginning 

of period 

$ 2,045 

$ 1.589 

$ 1,105 

$ 43,853 

$ 42 ,748 

$ 40,680 
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Charged to 

cosl and 

expenses Deductions 

Balance at 

end of 

period 

$ 9,664 

$ 9.583 

$ 7.890 

S (9,831) $ 

$ (9,127) $ 

S (7,406) $ 

1,878 

2,045 

1,589 

$ (7,860) S 
$ 1,105 S 

$ 2.068 S 

$ 35,993' 

$ 43,853 

$ 42,748 
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