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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Facebook, Inc.

Granted to Date
of previous ex-
tension

07/15/2020

Address 1601 WILLOW ROAD
MENLO PARK, CA 94025
UNITED STATES

Attorney informa-
tion

TYWANDA HARRIS LORD
KILPATRICK TOWNSEND & STOCKTON LLP
1100 PEACHTREE STREET NE, SUITE 2800
ATLANTA, GA 30309
UNITED STATES
Primary Email: tlord@ktslaw.com
Secondary Email(s): rdthomas@ktslaw.com, aroderick@ktslaw.com, kteil-
haber@ktslaw.com, tmadmin@ktslaw.com
4048156500

Docket Number

Applicant Information

Application No. 88679961 Publication date 03/17/2020

Opposition Filing
Date

07/15/2020 Opposition Peri-
od Ends

07/15/2020

Applicant Keepface Global, Inc.
220 HIGHLAND BOULEVARD APART B
NEW CASTLE, DE 19720
UNITED STATES

Goods/Services Affected by Opposition

Class 035. First Use: 2016/10/01 First Use In Commerce: 2016/10/01
All goods and services in the class are opposed, namely: Marketing and branding services, namely,
providing customized communication programs to obtain consumer insights and develop branding
strategies; Marketing plan development; Marketing services; Marketing services in the nature of pro-
motionof third-party goods and services by brand ambassadors; Advertising agencies specializing in
influencer marketing; Advertising agencies specializing in digitalmarketing; Advertising agencies spe-
cializing in social media marketing; Business consultation and management regarding marketing
activities and launching of new products; Development of marketing strategies, concepts and tactics,
namely, audience development, brand awareness, online community building and digital wordof
mouth communications; On-line customer-based social media brand marketing services; Planning,
design, development, maintenance, tracking and reporting of online marketing activities for third
parties; Promoting the goods and services ofothers by means of word-of-mouth and nontraditional

http://estta.uspto.gov


marketing programs; Promoting, advertising and marketing the on-line databases and electronic pub-
lications of others; Providing promotional marketing services to businesses in the broadband and me-
dia industries; Social media strategy and marketing consultancy focusing on helping clients create
and extend their product and brand strategies by building virally engaging marketing solutions

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

Dilution by blurring Trademark Act Sections 2 and 43(c)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration
No.

3881770 Application Date 06/29/2006

Registration Date 11/23/2010 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 035. First use: First Use: 2004/02/04 First Use In Commerce: 2004/04/00

Advertising and information distribution services, namely, providing classifiedad-
vertising space via the global computer network; promoting the goods and ser-
vices of others over the Internet; providing on-line computer databases and on-
line searchable databases in the field of classifieds

Class 038. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

Providing online chat rooms and electronic bulletin boards for registered
usersfor transmission of messages concerningcollegiate life, general interest,
classifieds, virtual community, social networking, photo sharing, and transmis-
sion of photographic images; provision of on-line forums for the transmission of
photographic images; provision of on-line forums for communications on topics
of general interest

Class 041. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

Providing on-line computer databases and on-line searchable databases in the
field of collegiate life concerning college athletics, concerts, entertainment
events, art, performing arts, music, dance and academics; providing on-line
computer databases and on-line searchable databases featuring collegiate stu-
dent groupsconcerning subjects in the fields of academics and entertainment

Class 042. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

Computer services, namely, hosting online web facilities for others for organizing
and conducting online meetings, gatherings, and interactive discussions; and-
computer services in the nature of customized web pages featuring user-defined
information, personal profiles and information; computer services, namely, creat-
ing an on-line community for registered users to participate in discussion, get
feedback from their peers, form virtual communities, and engage in social net-



working; peer-to-browser photo sharing services, namely, providing a website
featuring technology enabling users to upload,view and download digital photos

Class 045. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

Internet based introduction and social networking services; providing on-line
computer databases and on-line searchabledatabases in the field of social net-
working

U.S. Registration
No.

3122052 Application Date 02/24/2005

Registration Date 07/25/2006 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 035. First use: First Use: 2004/11/16 First Use In Commerce: 2004/11/16

[ providing an online directory information service featuring information regard-
ing, and in the nature of, collegiate life, classifieds, virtual community and social
networking ]

Class 038. First use: First Use: 2004/11/16 First Use In Commerce: 2004/11/16

providing online chat rooms for registered users for transmission of messages
concerning collegiate life, classifieds, virtual community and social networking

U.S. Registration
No.

3041791 Application Date 02/24/2005

Registration Date 01/10/2006 Foreign Priority
Date

NONE

Word Mark FACEBOOK



Design Mark

Description of
Mark

NONE

Goods/Services Class 035. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

[ providing an online directory information service featuring information regard-
ing, and in the nature of, collegiate life, classifieds, virtual community and social
networking ]

Class 038. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

providing online chat rooms for registered users for transmission of messages
concerning collegiate life, classifieds, virtual community and social networking

U.S. Registration
No.

3734637 Application Date 05/24/2007

Registration Date 01/05/2010 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 009. First use: First Use: 2006/08/00 First Use In Commerce: 2006/08/00

Software to enable uploading, posting, showing, displaying, tagging, blogging,
sharing or otherwise providing electronic media or information over the Internet-
or other communications network

Class 038. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

Audio and video broadcasting services over the Internet or other communica-
tionsnetwork, namely, uploading, posting, showing, displaying, tagging and elec-
tronically transmitting information, audio, and video clips; providing on-line chat
rooms, listservers, and on-line forums for transmission of messages among
computer users concerning user-defined content;providing on-line chat rooms
and electronic bulletin boards for transmission ofmessages among users in the
field of general interest

Class 041. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

On-line journals, namely, blogs featuring user-defined content

Class 042. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

Application service provider (ASP) featuring software to enable uploading, post-



ing, showing, displaying, tagging, blogging, sharing or otherwise providing elec-
tronic media or information over the Internet or other communications network

U.S. Registration
No.

3814888 Application Date 11/07/2006

Registration Date 07/06/2010 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 042. First use: First Use: 2007/06/00 First Use In Commerce: 2007/06/00

Providing temporary use of non-downloadable software applications for video
sharing

U.S. Registration
No.

3801147 Application Date 11/07/2006

Registration Date 06/08/2010 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 009. First use: First Use: 2006/08/00 First Use In Commerce: 2006/08/00

Computer software development tools forsocial networking, building social net-
working applications and for allowing data retrieval, upload, access and man-
agement; application programming interface (API) for third-party software and
online services for social networking, buildingsocial networking applications and
for allowing data retrieval, upload, access and management

Class 038. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

providing access to computer databases;electronic transmission of instant mes-
sages and data

Class 041. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00



Electronic publishing services, namely,publishing of online works of others fea-
turing user-created text, audio, video,and graphics; providing on-line journals
and web logs featuring user-created content

Class 042. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

Providing temporary use of non-downloadable software applications for classi-
fieds, virtual community, social networking, photo sharing, and transmission of
photographic images

U.S. Registration
No.

4339123 Application Date 10/07/2010

Registration Date 05/21/2013 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

NONE

Goods/Services Class 042. First use: First Use: 2004/02/00 First Use In Commerce: 2004/02/00

computer services, namely, creating on-line virtual communities for registered
users to organize groups and events, participate in discussions, and engage in
social, business and community networking; computer services, namely, hosting
on-line web facilities for others for organizing and conducting meetings, events
and interactive discussions via communication networks; application service pro-
vider (ASP) services, namely, hosting computer software applications of others;
application service provider (ASP) featuring software to enable or facilitate the
uploading, downloading, streaming, posting, displaying, blogging, linking, shar-
ing of audio and video content, photographic images, text, graphics and data;
providing an online network service that enables users to transfer personal iden-
titydata to and share personal identity data with and among multiple websites;
providing a web site featuring technology that enables online users to create
personal profiles featuring social networking information and to transfer and
share such information among multiple websites; computer services, namely,
creating indexes of information, sites and other resources available on computer
networks; providing temporary use of non-downloadable software applications
for enabling, facilitating, or enhancing social networking, creating a virtual com-
munity, and transmission of audio, video, photographicimages, text, graphics
and data; computer services in the nature of customized web pages featuring
user-defined or specified information, personal profiles, audio and video content,
photographic images, text, graphics and data; peer-to-browser photo sharing
services, namely, providing a website featuring technology enabling users to up-
load, view, and download digital photos; providing a web site featuring techno-
logy that enables users to upload and share video, photos, text,graphics and
data; creating and maintaining blogs for others; providing a web hosting platform
for use of non-downloadable software for enabling, facilitating or enhancing in-
teractive, multiplayer and single player games for third parties

U.S. Registration 3935447 Application Date 12/17/2009



No.

Registration Date 03/22/2011 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consists of the word "FACEBOOK" in white letters with a blue back-
ground.

Goods/Services Class 009. First use: First Use: 2006/08/00 First Use In Commerce: 2006/08/00

Computer software development tools; Computer software for use as an applic-
ation programming interface (API); Application programming interface (API) for
computer software which facilitates online services for social networking, build-
ing social networking applications and for allowing data retrieval, upload, down-
load,access and management; Computer software to enable uploading, down-
loading, accessing, posting, displaying, tagging, blogging, streaming, linking,
sharing or otherwise providing electronic media or information via computer and
communicationnetworks

U.S. Registration
No.

4129126 Application Date 12/17/2009

Registration Date 04/17/2012 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consists of an outline of the term "FACEBOOK" in stylized lettering.

Goods/Services Class 035. First use: First Use: 2004/02/04 First Use In Commerce: 2004/02/04

Marketing, advertising and promotion services; market research and information
services; advertising services, namely, promoting the goods and services of oth-
ers via computer and communication networks; operating on-line marketplaces
for sellers of goods and/or services; online retail store services featuring digital
media, namely, pre-recorded digital sound, video and data recordings featuring
music, text, video, games, comedy, drama,action, adventure or animation; char-
itable services, namely, promoting public awareness about charitable, philan-
thropic, volunteer, public and community service and humanitarian activities

Class 038. First use: First Use: 2009/04/00 First Use In Commerce: 2009/04/00

Delivery of digital music by electronictransmission

Class 041. First use: First Use: 2007/09/00 First Use In Commerce: 2007/09/00

Contest and incentive award programs designed to recognize, reward and en-
courage individuals and groups which engage inself-improvement, self-ful-
fillment, charitable, philanthropic, volunteer, public and community service and
humanitarianactivities and sharing of creative workproduct

U.S. Registration
No.

4099518 Application Date 12/17/2009



Registration Date 02/14/2012 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consists of an outline of the term "FACEBOOK" in stylized lettering.

Goods/Services Class 038. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Providing access to computer, electronic and online databases; telecommunica-
tions services, namely, electronic transmission of data, messages and informa-
tion; providing online forums for communication on topics of general interest;
providing online communications links which transfer web site users to other loc-
al and global web pages; providing access to web sites for others hosted on
computer servers accessible via a global computer network; providing access to
third party web sites by enabling users to log in through a universal username
and password via a global computer network and other communication net-
works; providing onlinechat rooms and electronic bulletin boards for transmis-
sion of messages among users in the field of general interest; audio, text and
video broadcasting services over the Internet or other communications networks
featuring the uploaded, posted and tagged audio, text and video content of oth-
ers; audio, text and video broadcasting services over the Internet orother com-
munications networks, namely, electronically transmitting audio clips,text and
video clips of others

Class 045. First use: First Use: 2008/12/00 First Use In Commerce: 2008/12/00

Identification verification services, namely, providing authentication of personal
identification information

U.S. Registration
No.

4102822 Application Date 12/17/2009

Registration Date 02/21/2012 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consists of an outline of the term "FACEBOOK" in stylized lettering
isinserted.

Goods/Services Class 038. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Peer-to-peer photo sharing services, namely, electronic transmission of digital-
photo files among internet users

Class 041. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Providing computer, electronic and online databases in the field of entertainment
and in the fields of secondary, collegiate, social and community interest groups;
on-line journals, namely, blogs in the fields of entertainment, education, social,
political, cultural, economic, scientific and general interest; electronic publishing



services, namely, publication of text and graphic works of others via computer
and communications networksin the fields of entertainment, education, social,
political, cultural, economic, scientific and general interest; publishing of elec-
tronic publications; entertainment services, namely, providing temporary use of
interactive, multiplayer and single player games for games played via computer
or communication networks; providing information about online computer games
and video games via computer or communication networks; arranging and con-
ducting competitions for video gamersand computer game players

Class 042. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Peer-to-browser photo sharing services,namely, providing a website featuring
technology enabling users to upload, view, and download digital photos;
providinga web site featuring technology that enables users to upload and share
video, photos, text, graphics and data; creatingand maintaining blogs for others;
providing a web hosting platform for use of non-downloadable software in con-
nection with interactive, multiplayer and single player games for third parties

U.S. Registration
No.

4102823 Application Date 12/17/2009

Registration Date 02/21/2012 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consists of an outline of the term "FACEBOOK" in stylized lettering.

Goods/Services Class 035. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Compiling of information into computer databases

Class 042. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Computer services, namely, creating on-line virtual communities for registered
users to organize groups and events, participate in discussions, and engage in
social, business and community networking; computer services, namely, hosting
electronic facilities for others for organizing and conducting meetings, events
andinteractive discussions via communication networks; application service pro-
vider (ASP) services, namely, hosting computer software applications of others;
application service provider (ASP) featuringsoftware to enable or facilitate the
uploading, downloading, streaming, posting, displaying, blogging, linking,
sharingor otherwise providing electronic mediaor information over communica-
tion networks; providing an online network servicethat enables users to transfer
personalidentity data to and share personal identity data with and among mul-
tiple websites; providing a web site featuring technology that enables online
users to create personal profiles featuring social networking information and to
transfer andshare such information among multiple websites; computer services,
namely, creating indexes of information, sites and other resources available on
computer networks; providing temporary use of non-downloadable software ap-
plications for social networking, creating a virtual community, and transmission
of audio, video, photographic images, text, graphics and data; computer ser-
vices in the nature ofcustomized web pages featuring user-defined or specified
information, personal profiles, audio, video, photographic images, text, graphics
and data

U.S. Registration 4102824 Application Date 12/17/2009



No.

Registration Date 02/21/2012 Foreign Priority
Date

NONE

Word Mark FACEBOOK

Design Mark

Description of
Mark

The mark consist of an outline of the term "FACEBOOK" in stylized lettering.

Goods/Services Class 038. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Providing access to computer databases in the fields of social networking, social
introduction [ and dating ]

Class 045. First use: First Use: 2005/08/00 First Use In Commerce: 2005/08/00

Social introduction, networking [ and dating ] services; providing social services
and information in the field of personal development, namely, self-improvement,
self-fulfillment, charitable, philanthropic, volunteer, public and communityser-
vices, and humanitarian activities

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3881770 and first use date identified in
Registration No. 3881770

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3122052 and first use date identified in
Registration No. 3122052

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3041791 and first use date identified in
Registration No. 3041791

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3734637 and first use date identified in
Registration No. 3734637

U.S. Application/ Registra-
tion No.

NONE Application Date NONE



Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3814888 and first use date identified in
Registration No. 3814888

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 3801147 and first use date identified in
Registration No. 3801147

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark FACEBOOK

Goods/Services identified in Registration No. 4339123 and first use date identified in
Registration No. 4339123

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Design Mark

Goods/Services identified in Registration No. 3935447 and first use date identified in
Registration No. 3935447

U.S. Application/ Registra-
tion No.

NONE Application Date NONE



Registration Date NONE

Design Mark

Goods/Services identified in Registration No. 4129126 and first use date identified in
Registration No. 4129126

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE



Design Mark

Goods/Services identified in Registration No. 4099518 and first use date identified in
Registration No. 4099518

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE



Design Mark

Goods/Services identified in Registration No. 4102822 and first use date identified in
Registration No. 4102822

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE



Design Mark

Goods/Services identified in Registration No. 4102823 and first use date identified in
Registration No. 4102823

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE



Design Mark

Goods/Services identified in Registration No. 4102824 and first use date identified in
Registration No. 4102824

Attachments 78920322#TMSN.png( bytes )
78574730#TMSN.png( bytes )
78574726#TMSN.png( bytes )
77189479#TMSN.png( bytes )
77039123#TMSN.png( bytes )
77979375#TMSN.png( bytes )
85147950#TMSN.png( bytes )
77896312#TMSN.png( bytes )
77896315#TMSN.png( bytes )
77896318#TMSN.png( bytes )
77896322#TMSN.png( bytes )
77896323#TMSN.png( bytes )
77896325#TMSN.png( bytes )
FACEBOOK_BLUE BACKGROUND.JPG
FACEBOOK_BLUE BACKGROUND1.JPG
FACEBOOK_BLUE BACKGROUND2.JPG
FACEBOOK_BLUE BACKGROUND3.JPG
FACEBOOK_BLUE BACKGROUND4.JPG
FACEBOOK_BLUE BACKGROUND5.JPG
2020.07.15 Notice of Opposition (KEEPFACE).pdf(218814 bytes )
Segment 001 of Exhibit A .pdf(3784220 bytes )
Segment 002 of Exhibit A .pdf(3893194 bytes )
Segment 003 of Exhibit A .pdf(4232584 bytes )
Segment 004 of Exhibit A .pdf(3736391 bytes )
Segment 005 of Exhibit A .pdf(1347043 bytes )

Signature /Tywanda H. Lord/



Name TYWANDA H. LORD

Date 07/15/2020



1 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

In the matter of application Serial No. 88/679,961 

For the Trademark KEEPFACE 

Published in the Official Gazette on March 17, 2020 

FACEBOOK, INC., )

)

Opposer, )

)  Opposition No.________ 

v. )

)

KEEPFACE GLOBAL, INC.,                    ) 

)

)

Applicant. )

NOTICE OF OPPOSITION 

Opposer Facebook, Inc. (“Facebook” or “Opposer”), a Delaware corporation having its 

principal place of business at 1601 Willow Rd., Menlo Park, California 94025, believes that it 

will be damaged by the issuance of a registration for the mark KEEPFACE (“Applicant’s Mark”) 

in International Class 35 as identified in Application Serial No. 88/679,961 (the “Subject 

Application”) filed by Keepface Global, Inc. (“Applicant”), with a mailing address of 220 

Highland Boulevard, Apart B, New Castle, Delaware 19720. The Subject Application published 

on March 17, 2020, and Facebook timely requested and received one thirty-day extension of time 

and one sixty-day extension of time to oppose. Accordingly, Facebook timely opposes the 

Subject Application. 

As grounds for opposition, Facebook states the following: 

1. Facebook has validly and continuously used the FACEBOOK mark and marks 

incorporating the element FACEBOOK in connection with a variety of goods and services, 



2 

including, but not limited to, online networking services, since at least as early as February, 

2004. 

2. Since launching its online networking service under the FACEBOOK mark, 

Facebook has continued to use and expand its use of the FACEBOOK mark for a variety of 

goods and services including, without limitation: 

 Creating an on-line community for registered users to participate in discussion, 

get feedback from their peers, form virtual communities, and engage in social 

networking; 

 Marketing, advertising and promotion services; advertising services, namely, 

promoting the goods and services of others via computer and communication 

networks 

 Providing social services and information in the field of personal development, 

namely, self-improvement, self-fulfillment, charitable, philanthropic, volunteer, 

public and community services, and humanitarian activities; 

 Providing computer, electronic and online databases in the field of entertainment 

and in the fields of secondary, collegiate, social, and community interest groups;  

 Electronic publishing services, namely, publication of text and graphic works of 

others via computer and communications networks in the fields of entertainment, 

education, social, political, cultural, economic, scientific, and general interest;  

 Providing computer, electronic and online databases in the field of cultural 

commentary, social entertainment events, art, performing arts, music, dance, and 

education;  

 On-line journals, namely, blogs in the fields of cultural commentary, social 

entertainment events, art, performing arts, music, dance, education, politics, 

culture, economics, and science;  

 Electronic publishing services, namely, publication of text and graphic works of 

others via computer and communications networks in the fields of cultural 

commentary, social entertainment events, art, performing arts, music, dance, 

education, politics, culture, economics, and science;  

 Publishing of electronic publications; 
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 Software to enable uploading, posting, showing, displaying, tagging, blogging, 

sharing, or otherwise providing electronic media or information over the Internet 

or other communications networks; 

 Audio and video broadcasting services over the Internet or other communications 

networks, namely, uploading, posting, showing, displaying, tagging and 

electronically transmitting information, audio, and video clips;  

 Providing on-line chat rooms, listservers, and on-line forums for transmission of 

messages among computer users concerning user-defined content; 

 Internet based introduction and social networking services;  

 Providing on-line computer databases and on-line searchable databases in the 

field of social networking; 

 Providing online chat rooms and electronic bulletin boards for registered users for 

transmission of messages concerning collegiate life, general interest, classifieds, 

virtual community, social networking, photo sharing, and transmission of 

photographic images;  

 Provision of on-line forums for the transmission of photographic images;  

 Provisions of on-line forums for communications on topics of general interest; 

and 

 Online chat functions for transmission of messages, photographs, videos, and 

other user-defined content. 

3. In addition to the common law rights Facebook owns in the FACEBOOK mark, it 

also owns the following federal registrations for marks comprised of or incorporating the 

FACEBOOK mark (collectively the “FACEBOOK Marks”):   

Mark Registration

FACEBOOK 3,881,770 

FACEBOOK 3,122,052 

FACEBOOK 3,041,791 

FACEBOOK 3,734,637 

FACEBOOK 3,814,888 

FACEBOOK 3,801,147 

FACEBOOK 4,339,123 
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Mark Registration

3,935,447 

4,129,126 

4,099,518 

4,102,822 

4,102,823 

4,102,824 

4. True and correct copies of registrations for the above FACEBOOK Marks are 

attached hereto as Exhibit A and are incorporated by reference as though fully set forth herein. 

5. The FACEBOOK Marks are highly distinctive with regard to social media, 

electronic publications, and online networking goods and services, among others. Moreover, 

through Facebook’s widespread use of the FACEBOOK Marks, extensive and continuous media 

coverage, the high degree of consumer recognition of the FACEBOOK Marks, Facebook’s 

enormous and loyal user base, its numerous trademark registrations and pending applications, 

and other factors, the FACEBOOK Marks have become famous within the meaning of Section 

43(c) of the United States Trademark Act, 15 U.S.C. § 1125(c). 

6. On November 5, 2019, Applicant filed the Subject Application on the basis of 

Applicant’s alleged use of the mark in commerce pursuant to 15 U.S.C. § 1051(a). 
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7. On March 17, 2020 the United States Patent and Trademark Office published the 

Subject Application in the Official Gazette in connection with the following services 

(“Applicant’s Services”) in International Class 35: “Marketing and branding services, namely, 

providing customized communication programs to obtain consumer insights and develop 

branding strategies; Marketing plan development; Marketing services; Marketing services in the 

nature of promotion of third-party goods and services by brand ambassadors; Advertising 

agencies specializing in influencer marketing; Advertising agencies specializing in digital 

marketing; Advertising agencies specializing in social media marketing; Business consultation 

and management regarding marketing activities and launching of new products; Development of 

marketing strategies, concepts and tactics, namely, audience development, brand awareness, 

online community building and digital word of mouth communications; On-line customer-based 

social media brand marketing services; Planning, design, development, maintenance, tracking 

and reporting of online marketing activities for third parties; Promoting the goods and services 

of others by means of word-of-mouth and nontraditional marketing programs; Promoting, 

advertising and marketing the on-line databases and electronic publications of others; Providing 

promotional marketing services to businesses in the broadband and media industries; Social 

media strategy and marketing consultancy focusing on helping clients create and extend their 

product and brand strategies by building virally engaging marketing solutions”. 

FIRST GROUND FOR OPPOSITION: 

LIKELIHOOD OF CONFUSION 

8. Facebook incorporates by reference Paragraphs 1 through 7, inclusive, as if fully 

set forth herein. 

9. Facebook began using the FACEBOOK Marks at least as early as February 2004, 

and filed applications resulting in federal registrations for the FACEBOOK Marks well prior to 
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when Applicant filed the Subject Application and, on information and belief, well prior to any 

actual use of Applicant’s Mark, if any such use has been made. 

10. The FACEBOOK Marks are strong and famous. 

11. Applicant’s Mark is highly similar in sight, sound, and commercial impression to 

the FACEBOOK Marks.  

12. Applicant’s Services in International Class 35 are similar or highly related to 

Facebook’s goods and services. 

13. On information and belief, Applicant’s Services will be offered through the same 

channels of trade as Facebook’s goods and services. 

14. On information and belief, Applicant filed the Subject Application with 

knowledge of and intent to call to mind, create a likelihood of confusion with regard to, and/or 

trade off the fame of Facebook and the FACEBOOK Marks. 

15. Applicant’s Mark, and materials used to promote it, if any, suggest an affiliation 

or connection between Applicant and Facebook where none exists. 

16. Facebook is not affiliated or connected with Applicant or Applicant’s Services, 

nor has Facebook endorsed or sponsored Applicant or Applicant’s Services. 

17. Facebook has no control over the nature and quality of the goods and services that 

are, and/or will be, offered under Applicant’s Mark, and the value of Facebook’s FACEBOOK 

Marks would be jeopardized by the registration of Applicant’s Mark. Because of the likelihood 

of confusion between the parties’ marks, any defects, improprieties, or faults found with 

Applicant’s Services marketed under Applicant’s Mark would negatively reflect upon Facebook 

and injure the reputation that Facebook has established for the goods and services it offers in 

connection with the FACEBOOK Marks. 
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18. Registration of Applicant’s Mark in connection with the applied-for goods and 

services will damage Facebook because Applicant’s Mark is likely, when used on or in 

connection with such goods and services, to cause confusion, cause mistake, or deceive relevant 

consumers. 

SECOND GROUND FOR OPPOSITION: 

DILUTION OF A FAMOUS MARK 

19. Facebook incorporates by reference Paragraphs 1 through 18, inclusive, as if fully 

set forth herein. 

20. The FACEBOOK Marks are inherently distinctive in relation to goods and 

services for online networking and sharing. 

21. Facebook has used the FACEBOOK trademarks since at least as early as 2004 in 

connection with goods and services related to online networking and has expanded use of the 

FACEBOOK Marks to many other goods and services since that time. 

22. Facebook is the owner of numerous U.S. registrations for the FACEBOOK 

Marks. 

23. Facebook has continuously used the FACEBOOK Marks throughout the United 

States.  

24. As a result of the enormous publicity afforded the FACEBOOK Marks, and the 

strong and loyal base of customers who enjoy Facebook’s goods and services, the FACEBOOK 

Marks have a high degree of consumer recognition, are widely recognized by the general 

consuming public of the United States as a designation of Facebook’s goods and services, and 

are famous. 

25. The FACEBOOK Marks became famous before Applicant applied to register 

Applicant’s Mark on November 5, 2019. 
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26. The degree of similarity between Applicant’s Mark and the registered 

FACEBOOK Marks is so great as to be likely to cause an association between the Parties’ 

respective marks that impairs the distinctiveness of the FACEBOOK Marks and weakens the 

connection in the public’s mind between the FACEBOOK Marks and Facebook’s goods and 

services. 

27. Applicant’s Mark is likely to cause dilution by blurring based on a number of 

relevant considerations, including: 

(a) Applicant’s Mark features a literal element highly similar to the FACEBOOK Marks; 

(b) Applicant’s Mark is aurally highly similar to the FACEBOOK Marks; 

(c) The FACEBOOK Marks are inherently distinctive in relation to the goods and 

services with which Facebook uses its marks; 

(d) Facebook has made substantially exclusive use of the FACEBOOK Marks in 

connection with social media, social networking goods and services, electronic publications, 

advertising and marketing, and a number of other goods and services; 

(e) The FACEBOOK Marks are widely recognized by the general consuming public; and 

(f) On information and belief, Applicant selected and used Applicant’s Mark with the 

intention to create an association with the FACEBOOK Marks. 

28. Applicant’s Mark is unregistrable in connection with the goods and services 

identified in the Subject Application due to a likelihood of confusion with, and dilution of, the 

FACEBOOK Marks under 15 U.S.C. §§ 1052(d) and 1125(c). 
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Wherefore, Facebook prays that this Opposition be sustained, and that registration of the 

Subject Application be refused. 

Date: July 15, 2020  By: /Tywanda H. Lord/                         

Tywanda H. Lord  

Ana-Claudia Roderick 

Kilpatrick Townsend & Stockton LLP 

1100 Peachtree Street, Suite 2800 

Atlanta, Georgia 30309 

Telephone:  404.815.6500 

Facsimile:  404.815.6555 

tlord@kilpatricktownsend.com 

aroderick@kilpatricktownsend.com 

Counsel for Opposer Facebook, Inc. 
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Reg. No. 3,881,770

Registered Nov. 23, 2010

Int. Cls.: 35, 38, 41, 42,
and 45

SERVICE MARK

PRINCIPAL REGISTER

 
Director ofme United Shuts I’ulem and Trademark Office

FACEBOOK

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 SOUTH CALIFORNIA AVENUE

PALO ALTO, CA 94304

FOR: ADVERTISING
PROV'DING CLASSIFIED ADVERTISING SPACE VIA II

WORK; PROMOTING THE GOODS AND SERV' PROVDING ON-LINE
BASES IN THE FIELD OF CLASSIFI 

 

AND INFORMATION DISTRIBL TION S 4 RVIC 4 S, NAM1LY, 

 
 

  

  
 

‘ GI OBAL COIVIPUTER NET-

CES OF OTHERS OVER THE INTERNET;
COIWPIITER DATABAS1S AND O\I-LINE SEARCHABLE DATA-

FIRST I SE 2—4—2004', IN COMMERCE 4—0—2004.

FOR: PROVIDING ONL NE CHAT ROOMS AND EL:
REGISTERED USERS 1'

LIF 4 , G 4 N1

 
 
 

ING , PI IOTO SI IARING , OF ON—LII\E FORUIVIS  
RAL INTER1S I, CLASSI 4IEDS, V

    
AND T

 

.1DS IN CLASS 35 (U. S. CLS. 10

1CTRONIC BULLETIN BOARDS F0 2
OR 'I'RANSIV SSION OF MESSAGES CONCERNING COLLEGIAI14'

RIUAL COMMUNITY SOCIAL I\ETWORK-
RANSIVIISSION OT PI IOTOGRAPI HC IMAGES; PROVISION

FOR T {1 TRANSMISSION OF PHOTOGRAPH C IMAGES, PROV?

 
101AND 102).

   
SIO\I 01 ON—LINE PORIIIVIS FOR COWUNICATIONS ON TOPICS OF GENERAL IN—

TER1ST IN CLASS 38 (J. S. C15. 10  
FIRST I SE 2—4—2004', I

FOR: PROVIDING ON
DA ABAS.1S IN THE PI:
 

 

CONCERTS, ENTERTAI\MENT EVENTS AN3 ACADEMICS P 

   
, 101 AND 104).

COMMERCE 2—4—20 )4.

IN1 COMPUTER
1LD OF COLLEGIA

 
   I

 
 

 IOVIDING ON-LI    

DATABASES AND ON-LINE SEARCIIABL11

1 LIFE CONC1RNING COLL 4 G 4 ATHLETICS,
ART, PERFORMING ARTS MUSIC, DANC1
1 COMPUI1R DATABAS1S AND ON-LIN1

 
  
 

  
SEARCHABLE DATABAS1S FEATURING COLL1GIATE STUDENT GROUPS CONCERNING S ISIECTS IN THE FIEII

CLS. 100, 101 AND 107 . 
F RS'I' USE 2—4—2004, I

 FOR: COMPUTER SERVICES, NAMELY,
FOR ORGANIZINGAND CONDUCTING ONLIN1

ACTIVE DISCL SSIONS', A\ID COMPUI 4R S 4
WEB PAG4 S F 4ATURING USER-DEFINED INFORVIATION, PERSONAL

COIVIPUTER SERVICES, NAME1Y, CREATINGAN ON-LII\.1 COMIVUNITY
DISCUSSION, GE'I' EH

1 IN SOCIAL \IETWO lKING',

 
 

INFORMATION,
FOR REGISTFREI) [IS

THEIR PE1RS, FORMVIRTUAL COMIVILNI'TES,AND ENGAGE
P.1ER-TO— BROWSER PIIOTO SIIARING SERVICES, NAM1LY, PROVIDING A WTBSIT‘

ENABLING USERS TO UPLOAD, VI.
)HOTOS, IN CLASS 42 (US. CLS. IOOAND 101).

   
 F1AIURING I1CHNOLOGY DIGITAL

  
  

COMMERCE 2—4—2004.

IOSTII\G O LINEW 

 
  

 
 

   
ERS TO PARTICIPATE I 

  
 

7S OF ACADEMICS A\II) ENTERTAINMENT, IN CIASS 41 (II S.

1B FACILITIES FOR OTI IERS

IVIEETINGS, GATHERINGS,AND INTER- 

 

VIC 4 S IN THE NAI UR1 O 4 CUSTOMIZED  
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Reg. N0. 3,881,770 FIRST USE 24—2004; IN COMMERCE 2—4—2004.
  
 

FOR: INT'3RN3T BASED INTRODUCTION A\ID SOCIAL NETWORKING SERVICES;
PROVIDI G ON-LINE COIVIPUTER DATABASES AND ON-LINE SEARCIIABLE DATA-

BASES IN THE FIELD OF SOCIAL I\,LTWORKING, IN CLASS 45 (US. CLS. 100 AND 101).
   

   
FIRST USE 2-4-2004; IN COMIVIERCE 2-4-2004.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR—

TICULAR FONT, STYLE, SIZE, OR COLOR.

 OWNJ'R OF US REG. NOS. 3,041,791 AND 3,122,052.

SN 78-920,322, FILED 6-29-2006.

EDWARD NELSON, EXAMINING ATTORNEY 

Page: 2 /RN # 3,881,770



Int. Cls.: 35 and 38

Prior U.S. Cls.: 100, 101, 102, and 104

United States Patent and Trademark Office
Reg. No. 3,122,052

Registered July 25, 2006

SERVICE MARK

PRINCIPAL REGISTER

FACEB00K

FACEBOOK, INC. (DELAWARE CORPORATION)
156 UNIVERSITY AVENUE
PALO ALTO, CA 94301

FOR: PROVIDING AN ONLINE DIRECTORY
INFORMATION SERVICE FEATURING INFORMA-
TION REGARDING, AND IN THE NATURE OF,
COLLEGIATE LIFE, CLASSIFIEDS, VIRTUAL COM-
MUNITY AND SOCIAL NETWORKING, IN CLASS
35 (US. CLS. 100, 101 AND 102).

FIRST USE 11-16-2004; IN COMMERCE 11-16-2004.

FOR: PROVIDING ONLINE CHAT ROOMS FOR
REGISTERED USERS FOR TRANSMISSION OF

MESSAGES CONCERNING COLLEGIATE LIFE,
CLASSIFIEDS. VIRTUAL COMMUNITY AND SO-
CIAL NETWORKING, IN CLASS 38 (US CLS. 100,
101 AND 104).

FIRST USE 11-16-2004; IN COMMERCE 11-16-2004.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

SN 78-574,730, FILED 2-24-2005.

MATTHEW KLINE, EXAMINTNG ATTORNEY



Int. Cls.: 35 and 38

Prior U.S. Cls.: 100, 101, 102 and 104
United States Patent and Trademark Office
Amended

Reg. No. 3,041,791

Registered Jan. 10, 2006
0G Date Nov. 14 2006 

SERVICE MARK
PRINCIPAL REGISTER

FACEBOOK

FACEBOOK, INC. (DELAWARE COR-
PORATION)156 UNIVERSITY AVENUE

PALO ALTO, CA 94301THE MARK CONSISTS 0F STAN-
DARD CHARACTERS WITHOUT CLAIM
To ANY PARTICULAR FONT, STYLE,
SIZE, OR COLOR.

FOR: PROVIDING AN ONLIN'E DI-
RECTORY INFORMATION SERVICE
FEATURING INFORMATION REGARD-
ING, AND IN THE NATURE OF, C01r
LEGIATE LIFE, CLASSIFIEDS, VIRTUALCOMMUNITY AND SOCIAL NETWORK-
ING, IN CLASS 35 (U.S. CLS. 100, 101
AND 102).

FIRST USE 2-4—2004; IN COMMERCE
2-4—2004.

FOR: PROVIDING ONLINE CHAT
ROOMS FOR REGISTERED USERS FOR
TRANSMISSION OF MESSAGES CON-
CERNING COLLEGIATE LIFE. CLASSI-
FIEDS, VIRTUAL COMMUNITY AND
SOCIAL NETWORKING, IN CLASS 38
(US. CLS. 100, 101 AND 104).

FIRST USE 2-4—2004; IN COMMERCE2-4—2004.

SER. NO. 78-574,726, FILED 2-24—2005.

In testimony whereof I have hereunto set my hand
and caused the seal of The Patent and Trademark
Oflice to be aflixed on Nov. 14, 2006.

DIRECTOR OF THE US. PATENT AND TRADEMARK OFFICE



$1“an étatw of gun”,mutter: étatea' iBatent anti flirahemark @ffine It}?

FACEBOOK

Reg. No. 3,734,637 FACEBOOK, INC. (DELAWARE CORPORATION)
Registered Jan 57 2010 1601 SOUTH CALIFORNIA AVENUE

PALo ALTO, CA 94304

Int. Cls.: 9, 38, 41, and FOR: SOFTWARE TO ENABLE UPLOADING, POSTING, SHOW'NG, DISPLAYING, TAG-
42 GINO, BLOGGING, SIIARING OR OTHERWISE PROVIDING ELECTRONIC MEDIA OR

INFORMATION OVER THE INTERNET OR OTTER COMIVIUNICATIONS NETWORK, IN
CLASS 9 (US. CLS. 21, 23, 26, 36Al\ ,) 38).

 
  

 
TRADEMARK

SERVICE MARK FIRST USE 8-0-2006; IN COMMERCE 8-0-2006.
PRlN CIPAL REGISTER

    
F0 1: AUDIO AND VIDEO BROADCASTING SERVICES OVER H E INI *RNET OR OIL E 1

COIVIIVIUNICATIONS NETWORK, NAIVELY, UPLOADING, POSTT G, SHOWING, DISPLAY-
IN G, 'IAGGING AND ELECTRONICALLY TRANSMITTING INFO {MATION , AUDIO, AND
VIDEO CLIPS; PROVIDING ON-LINE CHAT ROOMS, LISTSERVERS, AND ON-LINE
FO {UVIS EOR TRANSMISSION OF MESSAGESAMONG COMPETER USERS CONCERNNG

USER—DE I INED COI\ FEN ', PROVID NG ON—LINE CHAT ROOMS AND ELECTRONIC
BULLETIN BOARDS FOR TRANSMISSION OF MESSAGESAMO\G USERS IN THE FIELD

OF GENE ML INTEREST, I CLASS 38 (US. CLS. 00, 101AN) 104).

   
  

              
FIRST USF, 2—0—2004; IN COVIMERC 4, 2—0—2004.  

 
    

 
FOR: ON-LINE JOURNALS, NAIVIELY, BLOGS FEATURING LS ‘R-D ‘FINTD CONTENT,
IN CLASS 41 (US. CLS. 10', 101 AND 107). 
FIRST USE 2-0-2004; IN COVIIVIERCE 2-0-2004.

FOR: APPLICATION SERV CE PROVDER (ASP) EEATI IRING SOFTWARE TO ENABLE
UPLOADING, POSTING, SHOW'NG, DISPLAYING, TAGGING, BLOGG NG, SHARING OR
OTHERWISE PROVIDING ELECTRON'C MEDIA OR INFORMATION OVER THE INTERNET

OR OTHER COMMUNICATIONS NETWORK, IN CLASS 42 (US. CLS. 100 AND 101).

     
   

FIRST USE 2-0-2004; IN COVIIVIERCE 2-0-2004. 

THE MARK CONSISTS OF STANDARD CHARACTERS WTTHOUT CLAIM TO ANY PAR—

TICULAR FONT. STYLE. SIZE, OR COLOR.

 OWN SIR OF US RHG. NOS. 3,041 ,791 ANI) 3,122,052.

SN 77-189,479, FILED 5-24-2007.
 

 fi<TRACY CROSS, EXAMTNTNG ATTORN:
Director ofme United Swles I’ulem and Trademark Office
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FACEBOOK

Reg. No, 3,814,888 FACEBOOK, INC. (DELAWARE CORPORATION)
. 1601 SOUTH CALIFORNIA AVENUE

Reglstered July 6, 2010 PALOALTO, CA 94304

 
 

  
lnt. Cl. : 42 FOR: PROVIDING TEMPORARY USE OF NON—DOWNLOADABLE SOFTWARE APPLICA-

TIONS FOR VIDEO SHARING, IN CLASS 42 (US. CLS. 100 AND 01).

SERVICE MARK FIRST USE 6-0-2007; IN COMMERCE 6-0-2007.

PRINCIPAL REGISTER THE MARK CONSISTS OF STANDARD CHARACTERS WITHOLT CLAIM TO ANY PAR- 

TTCI [AR EON F, STYLE, 817E, OR COT/OR.

   OWNER Ob U.S. REG. NOS. 3,041,791 AND 3,122,052.

SN 77-039,123, FILED 11-7-2006.

EDWARD NELSON, EXAMINTNG ATTORNEY 

 
Director ofme United Swles l’ulem and Trademark Office



Reg. No. 3,801,147

Registered June 8, 2010

FACEBOOK

FACEBOOK, INC. (DELAWARE CORPORATIOI\)
1601 SOUTH CALIFOR IAAVENUE

PALO ALTO, CA 94304
  

    
     

  
 

lnt. Cls.: 9, 38, 41, and FOR. COMPUTER SOFTWAR1 D1VELOPMEM
42 BUILDH\G SOCIA NITWORKINO APPLICATIONS AND FOR A

TRIEVA1, UPLOAD ACCESS AND MANAGEME '

TERFAC:1 (APT) FOR THIRDPARTY SOFTWARE AND ONLINE SE
TRADEMARK NEWORKING, BLILDING SOCIAL

DA A R 1TRI 1VAL, UPLOAD, ACCESS AND MANAGEMENT, IN C
SERVICE MARK 23, 26, 36 AND 38).

PRINCIPAL REGISTER FIRST LSE 8-0-2006;I COVIVIERCE 8- -2006.

 

  
 

FOR: PROVIDING ACCESS TO COL/[PU  1R DAIABASES',  

OOLS FOR SOCIAL N1TWORKING, 
1LOWING DATA RE-

IAPPLICATION PROGRAMIVIING IN-
{VICES FOR SOCIAL

ETWORKNGAPI’LICATIONSAND FORALLOW .\1G

.1ASS 9 (US. CLS. 21,
 

1LECTRONIC TRANSMISSION

OF II\STANT MESSAGES A\I:) DATA IN CLASS 38 (U. S. CLS. 100, 101 AND 104). 
F RST USE 2—0—2004; II\ COVMERCE 2— —2004. 

   FOR:

OE O'I'HERS EEA'I'I RING I SER—CREA'I'ED 'I'EX'I',
 

ELECTRONIC PUBLISIING SERV'CES, NAMELY, PUBLISHING OF ONLINE WORKS
AUDIO, VIDEO, AND GRAPHICS;

P {OVIDING ON-LINE JOU{\IALS AND WEB LOGS FEATURING USER-CREATED CON-

TENT, IN CLASS 41 (US. C.1S. 100, 101 AND 107).   
F RST USE 2-0-2004; IN COVMERCE 2-0-2004.

 

FOR: PROVIDING TEMPORARY USE OF NON-DOWNLOADABLE SOFTWARE APPLICA- 

 TIONS FOR CLASSIFIEDS, VIRTUAL COMMUNITY, SOCIAL
 

00AND101).
  

F RST USE 2-0-2004, IN COMIVIERCE 2-0-2004.

 

TICI, .1AR FON I, STYLE, SIZE, OR COLOR.

   OWI\.1R OF US. REG. NOS. 3,041,791 AND 3,122,052.

SN 77-979,375, FILED 11-7-2006.

EDWARD NELSON, EXAMINING ATTORNEY 

Director ofme United SIaIeS I’ulem and Trademark Office

NETWORKING,
S TARING, AND TRANSMISSION OE PHOTOGRAPHIC IMAGES, IN CLASS 42 (US. CLS.
1

PHOTO

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-



FACEBOOK

Reg. No. 4,339,123

Registered May 21, 2013

Int. Cl.: 42

SERVICE MARK

PRINCIPAL REGISTER

 
%%fi, ‘2Artiug Dilerlor ul‘llw Unilell Stale; Patent Mlll‘ TnuJL-nmlk OlTIL'e

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MENIO PARK, CA 94025

FOR: COMPUTER SERVICES, NAMELY, CREATING ON—LINE VIRTUAL COMJVIUNITIES
FOR REGISTERED USERS TO ORGAN1ZE GROUPS AND EVENTS, PARTICIPATE IN
DISCUSSIONS, AND ENGAGE IN SOCIAL, BUSINESS AND COMMUNITY NETWORKING;
COMP 'TER SERVICES, NAMELY, HOSTING ON-LINE WEB FACILITIES FOR OTIIERS
FOR ORGANIZING AND CONDUCTING MEETINGS, EVENTS AND INTERACTIVE DIS-
CI ISSIONS VIA COMMUNICATION NETWORKS; APPLICATION SERVICE PROVIDER
(ASP) SERVICES, NAMELY, HOSTING COMPUTER SOFTWARE APPLICATIONS OF
OTHERS;APPLICATION SERVICE PROVIDER (ASP) FEATURING SOFTWARE TO ENABLE
OR FACILITATE THE UPLOADING, DOWNLOADING, STREAMING, POSTING, DISPLAY—
ING, BLOGGING, LINKING, SHARING OF AUDIOAND VIDEO CONTENT, PHOTOGRAPHIC
IMAGES, TEXT, GRAPHICS AND DATA; PROVIDING AN ONLINE NETWORK SERVICE
THAT ENABLES USERS TO TRANSFER PERSONAL 1DENT1’TY DATA TO AND SHARE

PERSONAL IDENTITY DATA WITH AND AMONG MULTIPLE WEBSITES; PROVIDING
A WEB SITE FEATURING TECHNOLOGY THAT ENABLES ONLINE USERS TO CREATE
PERSONAL PROFILES FEATURING SOCIAL NETWORKING INFORMATION AND TO

TRANSFER AND SHARE SUCH INFORMATION AMONG MULTIPLE WEBSITES; COM—
PUTER SERVICES, NAMELY, CREATING INDEXES OF INFORMATION, SITES AND
OTHER RESOURCES AVAILABLE ON COMPUTER NETWORKS ; PROVIDING TEMPORA RY
USE OF NON—DOWNLOADABLE SOFTWARE APPL1CATIONS FOR ENABLING, FACILIT—
ATING, OR ENHANCING SOCIAL NETWORKING, CREATINGA VIRTUAL COMMUNITY,
AND TRANSMISSION OF AUDIO. VIDEO, PHOTOGRAPHIC IMAGES, TEX", GRAPHICS
AND DATA; COMPUTER SERVICES IN THE NATURE OF CUSTOMIZED WEB PAGES
FEATURING USER—DEFINED OR SPECIFIED INFORMATION, PERSONAL PROFILES,
AUDIOAND VIDEO CONTENT, PHOTOGRAPHIC IMAGES, TEXT, GRAPHICS AND DATA;
PEER-TO—BROWSER PHOTO SHARING SERVICES, NAMELY, PROVIDING A WEBSITE
FEATURING TECHNOLOGY ENABLING USERS TO UPLOAD, VIEW, AND DOWNLOAD
DIGITAL PHOTOS; PROVIDINGA WEB SITE FEATURING TECHNOLOGY THAT ENABLES
USERS TO UPLOAD AND SHARE VIDEO, PHOTOS, TEXT, GRAPHICS AND DATA; CRE-
AT1NG AND MAINTAINING BLOGS FOR OTHERS, PROVIDING A WEB HOST1NG
PLATFORM FOR USE OF NON—DOWNLOADABLE SOFTWARE FOR ENABLING, FACIL—
ITATING OR ENHANCING INTERACTIVE, MULTIPLAYERAND SINGLE PLAYER GAMES
FOR THIRD PARTIES, IN CLASS 42 (US. CLS. 100 AND 101).

  
 

 
  

 

  



Reg. No. 4,339,123 FIRST USE 2—0—2004; IN COMMERCE 2—0—2004.
THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-

TICULAR FONT= STYLE= SIZE, OR COLOR.

OWNER OF US. REG. NOS. 3,734,6377 3,8817770, AND OTHERS.

SN 85447950, FILED 10-7-2010.

CHRISTOPHER BUONGIORVO, EXAMINING ATTORNEY

Page: 2 / RN # 4,339,123



REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNIN G: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO 1V OT FILE THE
DOCUlVIENTS BELOW DURING THE SPECIFIED TIlVIE PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date, See 15 U.S.C, §§1058, 1141k_ If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court,

Second Filing Deadline.- You must file a Declaration of Use (or Exeusable Nonuse) and an
Application for Renewal between the 9th and IOth years after the registration date.*
See 15 U_S.C. §1059,

Requirements in Successive Ten-Year Periods*
What and When to File:

You must file a Declaration oste (or Exeusable Nonuse) and an Application for Renewal between
every 9th and 10th—year period, calculated from the registration date.*

Grace Period Filings"

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

 
*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder ofan international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonusc) referenced above directly with the USPTO, The time periods for filing are
based on the US. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonusc) are identical to those for nationally issued registrations
See 15 U.S.C. §§1058, 1141k. However, owners of intemational registrations do not file renewal applications
at the USPTO. lnstead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Propelty Organization, under A 1ticle 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration, See 15 U.S.C. §1141j. For more information and renewal forms for the international registration,
see http://www.wipoint/madrid/en/L

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions ol'protection, you can file the registration maintenance documents referenced above online
at http://www.usptogov.

Page: 3 / RN # 4,339,123



facebook 
Reg. No. 3,935,447

Registered Mar. 22, 2011

Int. CL: 9

TRADEMARK

PRINCIPAL REGISTER

 
Director ofme United SIaIes I’ulem and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 SOUTT CALIFORNIA AVENUE

PALO ALTO, CA 94304 FOR: CONDUTER SOFTWARE DEVELOPMENT IOOLS', COMPLTER SOFTWARE FOR
USE AS A APPLICATION PROGRAMMIEGI IERFACE (API); APPLICATION PROGRAIV -
MING INTERFACE (API) FOR CONIPUIER SO4TVvAR1 WHICI *ACILITATES ONLINE
SERVICES FOR SOCIAL NETWO ZKNG, BLIL DING SOCIAL NETWORKING APPLICA-
TIONS AND FOR ALLOWING DATA RETRIEVAL, UPLOAD, DOWNLOAD, ACCESS AND

 

  
 
 

 

       
 

MANAG:MENI', COMPIII
ACCESS NG POSTING DISPLAYING, TAGGII\G, BLOGGING, S R1AMING, LINKING,
S {ARING OR OTHERWISE PROVID NG ELECTRONIC MEDIA OR NFORMATTON VIA

COMPII ER AND COMMUNICATION NETWORKS, IN CLASS 9( IS. CLS. 21, 23, 26, 36 
AND 38). 

LI 1R SOFIWARE TO ENABLE IIPLOADING, DOWNLOADING,     
  

F RST USE 8—0—2006; IN COMMERCE 8—0—2006.

OWNER OF US. REG. NOS. 3,041,791, 3,734,637. AND OTHERS.  
THE COLOR(S) BLUE AND \NHITE S/ARE CLAIMED AS A FEATURE OF THE MARK.
 

THE MARK CONSIS I S OF TH: WORD "FACEBOOK" IN WHITE LETTERS WITHA BLII
BACKGROUND.

   LU

 SN 77-896,312, FILED 12-17-20 9.

JAY FLOWERS, EXAMINING ATTORNEY



facebook 
Reg. No. 4,129,126

Registered Apr. 17, 2012

Int. Cls.: 35, 38, and 41

SERVICE MARK

PRINCIPAL REGISTER

 
Directox ofthe United States Patem and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MENLO PARK, CA 94025

FOR: MARKETING, ADVERTISING AND PROMOTION SERVICES; MARKET RESEARCH
AND INFORMATION SERVICES; ADVERTISING SERVICES, NAMELY, PROMOTING THE
GOODS AND SERVICES OF OTHERS VIA COIVLPUTER AND COMMUNICATION NET-

WORKS; OPERATING ON—LINE MARKETPLACES FOR SELLERS OF GOODS AND/OR
SERVICES; ONLINE RETAIL STORE SERVICES FEATURING DIGITAL MEDIA, NAMELY,
PRE-RECORDED DIGITAL SOUND, VIDEO AND DATA RECORDINGS FEATURING MUSIC,
TEXT, VIDEO, GAMES, COMEDY, DRAMA, ACTION, ADVENTURE OR ANIMATION;
CHARITABLE SERVICES, NAMELY, PROMOTING PUBLIC AWARENESS ABOUT
CHARITABLE, PHILANTHROPIC, VOLUNTEER, PUBLIC AND COMMUNITY SERVICE
AND HUMANITARIANACTIVITIES, IN CLASS 35 (US, CLS. 100, 101 AND 102).

FIRST USE 2—4-2004; IN COMMERCE 2-4—2004.

FOR: DELIVERY OF DIGITAL MUSIC BY ELECTRONIC TRANSMISSION, IN CLASS 38
(US. CLS. 100, 101 AND 104).

FIRST USE 4—0—2009; IN COMMERCE 4—0—2009.

FOR: CONTEST AND INCENTIVE AWARD PROGRAMS DESIGNED TO RECOGNIZE, RE—
WARD AND ENCOURAGE INDIVIDUALS AND GROUPS WHICH ENGAGE IN SELF-IM-

PROVEMENT, SELF-FULFILLMENT, CHARITABLE, PHILANTHROPIC, VOLUNTEER,
PUBLIC AND COMMUNITY SERVICEAND HUMANITARIAN ACTIVITIES AND SHARING

OF CREATIVE WORK PRODUCT, IN CLASS 41 (US. CLS, 100, 101 AND 107).

FIRST USE 9—0—2007; IN COMMERCE 9—0—2007.

OWNER OF US, REG. NOS. 3,041,791, 3,734,637, AND OTHERS.

THE COLOR(S) BLUE AND WHITE IS/ARE CLAIMED AS A EEATURE OF THE MARK.

TIIE MARK CONSISTS OF TIIE WORD "FACEBOOK" IN WIIITE LETTERS WITII A BLUE
BACKGROUND.



Reg. No. 4,129,126 SN 77-896,315, FILED 12—17—2009.

JAY FLOWERS, EXAMINING ATTORNEY

Page: 2 /RN # 4,129,126



REQUIRElVEENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline.- You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods"r
What and When to File:

You must file a Declaration oste (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date."<

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

 
*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusablc Nonuse) are identical to those for nationally issued registrations.
See 15 U.S.C. §§1058, 1141k. However, owners ofinternational registrations do not file renewal applications
at the USPTO. lnstead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, calculated from the date of the international
registration. See 15 U.S.C. §1141j. For more information and renewal forms for the international registration,
see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions ol'proteetion, you can file the registration maintenance documents referenced above online
at http:/'/www.uspto.gov.

Page: 3 /RN # 4,129,126



facebook 
Reg. No. 4,099,518

Registered Feb. 14, 2012

Amended Nov. 3, 2015

Int. Cls.: 38 and 45

SERVICE MARK

PRINCIPAL REGISTER

 
Director of the United States
Patent and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MENITO PARK, CA 94025

FOR: PROVIDING ACCESS TO COMPUTER, ELECTRONIC AND ONLINE DATABASES;
TELECOMMUNICATIONS SERVICES, NAMELY, ELECTRONIC TRANSMISSION OF DATA,
MESSAGESAND INFORMATION; PROVIDING ONLINEFORUMS FORCOMMUNICATION
ON TOPICS OF GENERAL INTEREST; PROVIDING ONLINE COMMUNICATIONS LINKS
WHICH TRANSFER WEB SITE USERS TO OTHER LOCAL AND GLOBAL WEB PAGES;
PROVIDING ACCESS TO WEB SITES FOR OTHERS HOSTED ON COMPUTER SERVERS

ACCESSIBLE VIA A GLOBAL COMPUTER NETWORK; PROVIDING ACCESS TO THIRD
PARTY WEB SITES BY ENABLING USERS TO LOG IN THROUGH A UNIVERSAL USER—
NAME AND PASSWORD VIA A GLOBAL COMPUTER NETWORK AND OTHER COMMU-

NICATION NETWORKS; PROVIDING ONLINE CHAT ROOMS AND ELECTRONIC BUL-
LETIN BOARDS FOR TRANSMISSION OF MESSAGES AMONG USERS IN THE FIELD OF

GENERAL INTEREST; AUDIO, TEXT AND VIDEO BROADCASTING SERVICES OVER
THE INTERNET OR OTHER COMMUNICATIONS NETWORKS FEATURING THE UP-

LOADED, POSTED AND TAGGED AUDIO, TEXT AND VIDEO CONTENT OF OTIIERS;
AUDIO, TEXT AND VIDEO BROADCASTING SERVICES OVER THE INTERNET OR
OTHER COMMI INICATI ONS NETWORK S, NAMELV, EITECTRONICAITITY TRANSMITTING
AUDIO CLIPS, TEXT AND VIDEO CLIPS OF OTHERS, IN CLASS 38 (US. CLS. 100, 101
AND 104),

FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

FOR; IDENTIFICATION VERIFICATION SERVICES, NAMELY, PROVIDING AUTHENTIC-
ATION OF PERSONAL IDENTIFICATION INFORMATION, IN CLASS 45 (US. CITS. 100
AND 101),

FIRST USE 12—0—2008; IN COMMERCE 12-0—2008,

OWNER OF US. REG. NOS, 3,041,791, 3,734,637 AND OTHERS.

THE COLOR(S) BLUE AND WHITE IS/ARE CLAIMED AS A FEATURE OF THE MARK.

THE MARK CONSISTS OF THE WORD "FACEBOOK" IN WHITE LETTERS WITH A BLUE
BACK GROUND.



Reg. No. 4,099,518 SER. NO. 77-896,318, FILED 12—17—2009

Page: 2 / RN # 4,099,518



REQUIRElVEENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline.- You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and IOth years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods"r
What and When to File:

You must file a Declaration oste (or Excusable Nonuse) and anApplication for Renewal between
every 9th and 10th-year period, calculated from the registration date."<

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the US. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://wwwwipo.inl/madrid/eIL’.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http:/D’wwwnspto.gov.

NOTE: A courtesy e—mail reminder ofUSPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e—mail communication and maintain a current e—mail address with the

USPTO. To ensure that e—mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 / RN # 4,099,518



facebook 
Reg. No. 4,102,822

Registered Feb. 21, 2012

Amended Nov. 3, 2015

Int. Cls.: 38, 41 and 42

SERVICE MARK

PRINCIPAL REGISTER

 
Director of the United States
Patent and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MENLO PARK, CA 94025

FOR: PEER-TO-PEER PHOTO SHARING SERVICES, NAMELY, ELECTRONIC TRANSMIS-
SION OF DIGITAL PHOTO FILES AMONG INTERNET USERS, IN CLASS 38 (US. CLS. 100,
101 AND 104).

FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

FOR: PROVIDING COMPUTER, ELECTRONIC AND ONLINE DATABASES IN THE FIELD
OF ENTERTAINIVLENT AND IN THE FIELDS OF SECONDARY, COLLEGIATE, SOCIAL
AND COMMUNITY INTEREST GROUPS; ON—LINE JOURNALS, NAMELY, BLOGS IN THE
FIELDS OF ENTERTAINMENT, EDUCATION, SOCIAL, POLITICAL, CULTURAL, ECONOM-
IC, SCIENTIFIC AND GENERAL INTEREST; ELECTRONIC PUBLISHING SERVICES,
NAMELY, PUBLICATION OF TEXTAND GRAPHIC WORKS OF OI HERS VIA COMPUTER
AND COMMUNICATIONS NETWORKS IN THE FIELDS OF ENTERTAINMENT, EDUCA-
TION, SOCIAL, POLITICAL, CULTURAL, ECONOMIC, SCIENTIFIC AND GENERAL IN-
TEREST; PUBLISHING OF ELECTRONIC PUBLICATIONS; ENTERTAINIVIENT SERVICES,
NAMEIY, PROVIDING TEMPORARYUSE OF INTERACTIVE, MI ILTIPLAYER AND SINGLE
PLAYER GAMES FOR GAMES PLAYED VIA COMPUTER OR COMMUNICATION NET-

WORKS; PROVIDING INFORMATION ABOUT ONLINE COMPUTER GAMES AND VIDEO
GAMES VIA COMPUTER OR COMMUNICATION NETWORKS; ARRANGING AND CON—
DUCTING COMPETITIONS FOR VIDEO GAMERS AND COMPUTER GAME PLAYERS, IN
CLASS 41 (US CLS. 100, 101 AND 107).

FIRST USE 8-0—2005; IN COMMERCE 8—0—2005.

FOR: PEER-TO—BROWSER PHOTO SHARING SERVICES, NAMELY, PROVIDING A WEB-
SITE FEATURING TECHNOLOGY ENABLING USERS TO UPLOAD, VIEW, AND DOWN—
LOAD DIGITAL PHOTOS; PROVIDING A WEB SITE FEATURING TECHNOLOGY THAT
ENABLES USERS TO UPLOAD AND SHARE VIDEO, PHOTOS, TEXT, GRAPHICS AND
DATA; CREATING AND MAINTAINING BLOGS FOR OTHERS; PROVIDING A WEB
HOSTING PLATFORM FORUSE OF NON—DOWNLOADABLE SOFTWARE IN CONNECTION

WITII INTERACTIVE, MULTIPLAYERAND SINGLE PLAYER GAMES FORTIIIRD PARTIES,
IN CLASS 42 (US. CLS, 100 AND 101).



Reg. No. 4,102,822 FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

OWNER OF US REG. NOS. 3,041,791, 3,734,637 AND OTHERS.

'I‘HE COLOR(S) EEUE AND WHI’I’E 15/ARE CLAIMED AS A EEA‘I‘URE OF THE MARK.

TIIE MARK CONSISTS 0F TI IE WORD "FACEBOOK" IN WI IITE LETTERS WITH A BLUE
BACKGROUND.

SER. NO. 77-896,322, FILED 12-17-2009.

Page: 2 / RN # 4,102,822



REQUIRElVEENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline.- You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and IOth years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods"r
What and When to File:

You must file a Declaration oste (or Excusable Nonuse) and anApplication for Renewal between
every 9th and 10th-year period, calculated from the registration date."<

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the US. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://wwwwipo.inl/madrid/eIL’.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http:/D’wwwnspto.gov.

NOTE: A courtesy e—mail reminder ofUSPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e—mail communication and maintain a current e—mail address with the

USPTO. To ensure that e—mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 / RN # 4,102,822



facebook 
Reg. No. 4,102,823

Registered Feb. 21, 2012

Amended Nov. 3, 2015

Int. Cls.: 35 and 42

SERVICE MARK

PRINCIPAL REGISTER

 
Director of the United States
Patent and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MENIIO PARK, CA 94025

FOR: COMPILING OF INFORNIATION INTO COMPUTER DATABASES, IN CLASS 35 (US.
CLS. 100, 101 AND 102).

FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

FOR: COMPUTER SERVICES, NAMEIY, CREATING ON—IIINE VIRTUAL COMMUNITIES
FOR REGISTERED USERS TO ORGANIZE GROUPS AND EVENTS, PARTICIPATE IN
DISCUS SIONS, AND ENGAGE IN SOCIAL, BUSINES S AND COMMUNITY NETWORKING;
COMPUTER SERVICES, NAMELY, HOSTING ELECTRONIC FACILITIES FOR OTHERS
FOR ORGANIZING AND CONDUCTING MEETINGS, EVENTS AND INTERACTIVE DIS-
CUSSIONS VIA CONTMUNICATION NETWORKS; APPLICATION SERVICE PROVIDER
(ASP) SERVICES, NAMELY, HOSTING COMPUTER SOFTWARE APPLICATIONS OF
OTHERS; APPLICATION SERVICE PROVIDER (ASP) FEATURING SOFTWARE TO ENABLE
OR FACILITATE TIIE UPLOADING, DOWNLOADING, STREAMING, POSTING, DISPLAY-
ING, BLOGGING, LINKING, SHARING OR OTHERWISE PROVIDING ELECTRONIC MEDIA
OR INFORMATION OVER COMMUNICATION NETWORKS; PROVIDING AN ONITNE
NETWORK SERVICE THAT ENABLES USERS TO TRANSFER PERSONAL IDENTITY
DATA TO AND SHARE PERSONAL IDENTITY DATA WITH AND AMONG MULTIPLE

WEBSITES; PROVIDING A WEB SITE FEATURING TECHNOLOGY THAT ENABLES ON—
LINE USERS TO CREATE PERSONAL PROFILES FEATURING SOCIAL NETWORKING
INFORMATION AND TO TRANSFER AND SIIARE SUCII INFORMATION AMONG MUL-

TIPLE WEBSITES; COMPUTER SERVICES, NAMELY, CREATING INDEXES OF INFORM-
ATION, SITES AND OTHER RESOURCES AVAILABLE ON COMPUTER NETWORKS;
PROVIDING TENIPORARY USE OF NON-DOWNLOADABLE SOFTWARE APPLICATIONS

FOR SOCIAL NETWORKING, CREATINGA VIRTUAL COMMUNITY, AND TRANSMISSION
OF AUDIO, VIDEO, PHOTOGRAPHIC IMAGES, TEXT, GRAPHICS AND DATA; COMPUTER
SERVICES IN THE NATURE OF CUSTOMIZED WEB PAGES FEATURING USER-DEFINED

0R SPECIFIED INFORMATION, PERSONAL PROFILES, AUDIO, VIDEO, PHOTOGRAPHIC
IMAGES, TEXT, GRAPHICS AND DATA, IN CLASS 42 (US. CLS. 100 AND 101).

FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

OWNER OF US REG, NOS. 3,041,791, 3,734,637 AND OTHERS.



Reg. No. 4,102,823 THE COLOR(S) BLUE AND WHITE IS/ARE CLAIMED AS A FEATURE OF THE MARK.
THE MARK CONSISTS OF THE WORD ”FACEBOOK" IN WHITE LETTERS WITH A BLUE
BACKGROUND.

SER. NO. 77-896323, FILED 12-17-2009.

Page: 2 / RN # 4,102,823



REQUIRElVEENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline.- You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and IOth years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods"r
What and When to File:

You must file a Declaration oste (or Excusable Nonuse) and anApplication for Renewal between
every 9th and 10th-year period, calculated from the registration date."<

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the US. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://wwwwipo.inl/madrid/eIL’.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http:/D’wwwnspto.gov.

NOTE: A courtesy e—mail reminder ofUSPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e—mail communication and maintain a current e—mail address with the

USPTO. To ensure that e—mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 3 / RN # 4,102,823
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Reg. No. 4,102,824

Registered Feb. 21, 2012

Amended June 2, 2015

Int. Cls.: 38 and 45

SERVICE MARK

PRINCIPAL REGISTER

 
Director of the United States
Patent and Trademark Office

FACEBOOK, INC. (DELAWARE CORPORATION)
1601 WILLOW ROAD

MFNIO PARK, CA 94025

FOR: PROVIDING ACCESS TO COMPUTER DATABASES IN THE FIELDS OF SOCIAL

NETWORKING, SOCIAL INTRODUCTION AND DATING, 1N CLASS 38 (US CLS. 100, 101
AND 104).

FIRST USE 8-0-2005; IN COMMERCE 8-0-2005.

FOR: SOCIAL INTRODUCTION, NETWORKING AND DATING SERVICES; PROVIDING
SOCIAL SERVICES AND INFORMATION IN THE FIELD OF PERSONAL DEVELOPMENT,
NAMELX SELF-IMPROVEMENT, SELF—FULFILLMENT, CHARITABLE, PHILANTHROPIC,
VOLUNTEER, PUBLIC AND COMMUNITY SERVICES, AND HUMANITARIANACTIVITIES,
IN CLASS 45 (US. CLS, 100 AND 101).

FIRST USE 8-0—2005; IN COMlVTERCE 8—0—2005.

OWNER OF US. REG. NOS. 3,041,791, 3,734,637 AND OTHERS.

THE COLOR(S) BLUE AND WHITE IS/ARE CLAIMED AS A FEATURE OF THE MARK.

THE MARK CON SIS'TS OF THE WORD "FACEBOOK“ IN WHITE LETTERS WITH A BLUE
BACKGROUND.

SER. NO. 77-896,325, FILED 12-17-2009.



REQUIRElVEENTS TO MAINTAIN YOUR FEDERAL
TRADElVIARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CAN CELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS. 

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period, calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline.- You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and IOth years after the registration date.*
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods"r
What and When to File:

You must file a Declaration oste (or Excusable Nonuse) and anApplication for Renewal between
every 9th and 10th-year period, calculated from the registration date."<

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the US. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://wwwwipo.inl/madrid/eIL’.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http:/D’wwwnspto.gov.

NOTE: A courtesy e—mail reminder ofUSPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e—mail communication and maintain a current e—mail address with the

USPTO. To ensure that e—mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 2 / RN # 4,102,824


